FEBRUARY  SATURDAY  AVERAGE  CIRCULATION 


The  February  Saturday  average  circulation  was  the 
highest  Saturday  average  in  all  Daily  News  history 
.  .  .  28,964  higher  than  February,  1954. 


P.S.  The  daily  editions  of  the  Oaily  News  set 
a  record,  ttH>!  In  February,  the  daily  average 
was  S93,936,  17,200  higher  than  February,  19S4, 
and  the  highest  February  daily  average  in  this 
newspaper's  history. 


...  and  still  growing! 

CHICAGO  DAILY  NEWS 

the  only  Growing  Newspaper  in  Chicago  in  this  postwar  era 


COLOR  with  SCOTT  PRESSES 


ff 


Black  and  White 


Color 


ABOVE:  Stott  lOctupio  Pro**  with  4  color 
printing  coupl«  *uporimpo*o<l  ovor  black 
unit*.  Give*  full  color  printing  without 


’'Color  Creates  Preference!”  Ad  men  from  every 
part  of  the  country  endorse  color  as  the  most 
effective  lineage  booster  on  the  newspaper  scene 
today  ...  a  sure  sign  of  the  modern  newspaper 
organization. 

The  desirability  of  color  comes  hand-in-hand  with 
the  need  for  full-tone,  perfea  register,  high-speed 
production.  And  installed  color  capacity  has  to 
be  just  right  —  Do  you  want  to  spot  one  color 
with  varying  black  page  capacity.^  —  Do  you  need 
black  plus  independent  four-color  capacity?  — 
These  decisions  tell  you  what  your  press  needs 
will  be.  No  compromise  in  design  or  arrangement 


should  be  made  .  .  .  none  is  necessary  with  Scett 
"Extra  High-Speed”  press. 

Whether  a  single  unit  with  a  Scott  Reversible 
Drive  (a  flick  of  a  lever  for  color  arrangement) 
is  best  for  you,  or  multi-combination  presses  for 
variable  four-color  location,  Scott  engineers  can 
advise  and  equip  your  pressroom.  Reliable,  mod¬ 
ern  standardized  design  —  superior  quality  high¬ 
speed  color  reproduaion  from  feed  to  folding; 
these  are  experienced  proved  faas,  not  claims. 


WRITE  FOR  DETAILS 

Thu  complut*  illu*trat*cl  Scott  color  pro** 
bullutin  i*  your*  on  r*qu**t. 


Buy  with  CONFIDENCE  -  -  -  Buy  SCOTT 

WALTER  SCOTT  &  CO.,  INC. 

PLAINFIELD,  NEW  JERSEY 


•-••-a 


NEW  1955  FACTS 


CONSUMER  ANALYSIS 


The  NEW  1955  St.  Paul  Dispatch-Pioneer  Press  Consumer 
Analysis  Survey  will  give  you  a  razor-sharp  picture  of  the  shopping 
habits  and  brand  preferences  of  the  427,000*  people  in  the  St. 
Paul  “half”  of  the  Twin  City  Market  who  spend  more  than  S554 
million  a  year*. 

This  fact-packed  study  will  soon  be  available  to  advertisers 
and  their  agencies!  Reserve  your  copy  now.  Contact  your  Ridder- 
Johns  representative  or  write  on  your  company  letterhead  to  Con¬ 
sumer  Analysis,  Dept.  A. 


'Majr  10.  19M  Sales  Management  Survey  of  Buying  Power. 


REPRESENTATIVES 

RIDDER-JOHNS,  INC. 

NEW  YORK  .  CHICAGO  -  DETROIT 
SAN  FRANCISCO .  LOS  ANGELES 
ST.  PAUL  -  MINNEAPOLIS 
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SYRACUSE,  N.  Y. 

A  great  convention  city 
...TOPS  as  a  BUYING  CENTER 


At  the  hub  of  the  great  Empire  State,  Syracuse  is 
a  natural  convention  city  for  nearly  14  million  people. 
An  average  of  two  conventions  weekly  brings  67,000 
delegates  and  visitors  and  $4,700,000  in  PLUS 
SALES. 

This  location,  accessibility  and  transportation  facili¬ 
ties  makes  Syracuse  a  KEY  DISTRIBITION 
CENTER  in  the  northeastern  states.  This  is  reflected 
in  the  quality  of  Syracuse  Market  Index  which  is  117. 
Sales  potential  is  17  per  cent  higher  than  I  .  S.  A. 
average. 

FIRST  MARKET  U.  S.  A. 

In  1954,  nationally  famous  brand  producers  selected 
the  Syracuse  Market  (and  Newspapers)  to  give  44 
NEW  PRODUCTS  THEIR  FIRST  CONSUMER 
TESTS. 


COMPLETE  COVERAGE 
by  Syracuse  Newspapers 


Today’s  circulation  at  an  aii>tinie  high! 

DAiLY  NET  PAiD _ 217,817 


MIMKMRS 

BLOCAL! 


SUNDAY  NET  PAiD  .  .  .  325,623 


7^  SYRACUSE 

HERALD  JOURNAL  -  POST  STANDARD 

(fveningj  (Morning  j 

HERALD-AMERICAN  POST- STANDARD 

(Sunday)  (Sunday) 


General  Advertising  Representatives  Moloney.  Regan  &  Schmitt 


^lAJliat  Our  l^eaders 


Bouquets 

To  THE  editor:  Congratula¬ 
tions  on  the  Jackson  job.  (Feb. 
26).  This  was  real  enterprise. 
The  story  was  beautifully  writ¬ 
ten. 

J.  Montgomery  Curtis 
American  Press  Institute, 

New  York,  N.  Y. 

*  a  a 

Fine  story  on  the  Jackson 
development. 

Ed  Hoag 

New  Orleans  (La.)  States. 

a  a  a 

Your  story  on  the  State 
Times  was  an  excellent  report¬ 
ing  job.  All  the  facts,  both 
sides,  presented  in  an  interest¬ 
ing  manner.  .  .  .  E&P  gets 
about  the  most  thorough  read¬ 
ing  of  any  of  the  magazines 
circulated  around  the  office. 

Edwin  F.  Brennan 
Ketchum,  MacLeod  &  Grove, 
Inc.,  Pittsburgh,  Pa. 


cipally  circulation-wise.  Since 
we  intend  to  emphasize  local 
news,  our  high  school  sporting 
events  which  are  all  played  on 
Friday  nights  can  be  carried 
fresh  to  our  subscribers.  Then 
there  is  the  factor  that  almost 
no  one  but  newspaper  people 
work  on  Saturdays.  Therefore, 
there  is  more  time  to  read  a 
newspaper  on  Saturday  than  on 
Monday.  Oddly  enough,  even 
our  advertisers  go  along  with 
our  line  of  thinking. 

George  E.  Moore 
Concord  (Calif.)  Transcript. 

Officials*  Salaries 

To  THE  Editor:  Your  editor¬ 
ials  (Loss  of  Privacy,  Kiss  & 
Tell  etc.)  and  your  various  re¬ 
cent  articles  on  the  publication 
of  newspaper  salaries  have  been 
of  considerable  interest. 

The  publication  of  such  data 
about  public  officials  raises 
some  questions  too.  In  general, 
I  believe,  the  salaries  of  public 
(Continued  on  page  71) 


I  have  read  with  a  great 
deal  of  pleasure  your  well-writ¬ 
ten  article.  All  of  my  associates 
join  me  in  thanking  you  for 
this  recognition  in  your  fine 
magazine. 

R.  E.  Dumas  Milner 
Jackson,  Miss. 

Wrong  Place 
To  THE  Editor:  In  reporting 
Wright  Bi-yan’s  address  at  De 
Pauw  you  moved  the  university 
to  Newcastle  from  Greencastle. 
That  indeed  was  quite  an  ac¬ 
complishment  and  I  marvel  at 
it. 


.Short  Sahe6 


“Mrs.  John  Doe  was  treated 
in  the  hospital  for  a  severely 
lacerated  right  which  was 
caught  in  the  ringer  of  a  wash¬ 
ing  machine.” — Ttilare  (Calif.) 
Advance-Register. 


“Pnewmatics  is  the  branch 
of  physics  which  deals  with  the 
properties  of  gases.” — “Lesson 
in  English”  column,  Manila 
(P.  1.)  Times. 


Stanley  P.  Barnett 
Cleveland  (Ohio)  Plain  Dealer. 

Tuesday  -  Saturday 

To  THE  Editor:  Thanks  for 
mentioning  in  your  issue  of  Feb. 
26  that  the  Concord  Transcript 
]  is  entering  the  5-day  daily 
field. 

I  would  like  to  point  out,  how¬ 
ever,  that  the  Transcript  will  be 
]  published  Tuesdays  through 
i  Saturdays.  This  is  a  departure 
i  from  the  usual  small-city  5-day 
operation. 

We  feel  there  are  some  sound 
reasons  for  this,  which  are  prin- 


“In  judging  a  navel,  one 
must  keep  technical  skill  dis¬ 
tinct  from  moral  evaluation, 
he  said.”  —  Fredericksburg 
(Va)  Free  Lance-Star. 

• 

"An  empty  bottle  containing 
sleeping  pills  was  found.”— 
Philadelphia  (Pa.)  Inquirer. 

• 

“She  wanted  a  painting  of  a 
robin  on  a  twig,  with  breast 
matching  the  paper.  For  a 
model,  she  sent  in  a  stuffed 
friend  gfone  south  for  the  last 
time.” — Halifax  (N.  S.)  Mail- 
Star. 
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No.  39  in  a  series  of  friendly  talks . . . 


Stores  Promote 
Special  Movie  Section 


From  Beloit,  Wis.,  comes  a  story  that  illustrates 
something  we’ve  been  pointing  out  in  these  little 
talks.  We  refer  to  the  fact  that  other  retail  busi¬ 
nesses  profit  from  the  proximity  of  busy  movie 
theatres. 

Out  in  Beloit,  we  are  told,  the  merchants  of  the 
town  are  so  aware  of  this  fact  that  they  joined 
with  the  manager  of  a  local  theatre  circuit  in 
promoting  a  special  twelve-page  movie  supple¬ 
ment  to  the  Beloit  Daily  News.  Much  as  they 
esteemed  the  manager,  John  S.  Falco,  their  main 
reason  for  buying  extra  advertising  space  was 
to  stimulate  their  own  business. 

The  theme  of  the  section  was  that  a  lot  of  good 
motion  pictures  were  coming  to  Beloit  and  that 
the  people  ought  to  get  out  and  see  them.  There 
were  the  usual  feature  and  human  interest 
stories  on  picture  personalities  and  production 
activities,  but  what  impressed  us  most  was  the 


advertisements  of  the  merchants.  From  here  it 
looked  as  if  every  leading  retail  establishment 
in  Beloit  was  represented  in  the  section’s 
advertising. 

Since  the  theatres  carried  their  own  ads  and  the 
text  emphasized  the  quality  of  the  coming  attrac¬ 
tions  the  section  kicked  off  the  theatres’  new 
season  in  impressive  style. 

That  the  newspaper  profited  from  this  coopera¬ 
tion  between  merchants  and  theatres  goes  with¬ 
out  saying.  We  like  to  think,  however,  that  the 
paper’s  greatest  profit  came  from  this  proof  that 
the  prosperity  of  a  community’s  business  estab¬ 
lishments  is  linked  to  the  success  of  the  local 
movie  theatres. 

A  good  movie  page  does  two  things :  ( 1 )  increases 
the  readership  of  the  paper,  and  (2)  helps  the 
community’s  retail  business. 


editor  a:  publisher  for  March  12,  1955 


The  Council  of  Motion  Picture  Organizations,  \nc. 
1501  Broadway,  New  York  36,  N.  Y. 


THE  MOLINE  DISPATCH 
THE  ROCK  ISLAND  ARGUS 


THI  NEWSPAPERS  THAT  COVER  THE  ILLINOIS  SIDE  OP  THE  QUAD-CITIES 


Ray  Erwin's 


Quad-City 
Industrial 
Employment 
is  on  Upswing! 


y^lippin^A 

Comic  Valentine 


umn 


V  ALENTINE  Weisenburger,  coiiipuising  ruoin  foreman,  St. 
Louis  Post-Dispatch,  thought  printers  were  getting  careless  in 
cutting  type  for  initials.  He  ordered  Steve  Nicholson,  makeup 
foreman,  to  prepare  and  post  warning  signs.  Steve’s  sign  read 
in  part:  “watch  for  bastard  measures.”  When  Val  saw 
“bastard”  in  72-point  Tempo  Bold  caps,  he  hit  the  ceiling. 

“Bastard  ain’t  a  nice  word,”  said  he,  and  who  should 
know  better?  “Women  come  in  here.”  Soon  the  offending  signs 
were  pasted  over  with  a  correction  reading,  “watch  for  odd 
MEASURES,”  and  purity  had  triumphed.  Same  day,  however,  a 
P-D  printer  converted  one  of  the  French  Academy  “immortals” 
who  had  died  into  one  of  the  “immorals.” 

Of  Books  By  Newsmen 


Employment  at  the  large  farm  im¬ 
plement  plants  and  at  some  300 
other  factories  is  keeping  pace 
with  increased  production  sched¬ 
ules.  Forecasts  of  a  busy  prosperous 
1955  in  the  Quad-Cities  are  ma¬ 
terializing  early  and  rapidly. 


Harold  jansen,  Ithaca  (N.  Y.)  Journal  reporter,  is  author  of  ‘Thi* 
Way  to  Podunk”  (V'antage  Press),  anecdotes  of  his  news  work,  now  in 
its  second  printing.  .  .  .  Bette  E.  Barber,  formerly  of  the  New  Orleans 
Times-Picayune  and  the  Jackson  (Miss.)  Daily  News,  author  of  a  book 
about  Vicksburg,  now  has  written  a  pocket-size  book  on  “Natchez’  Two 
First  Ladies — Katherine  Grafton  Miller  and  The  Pilgrimage”  (Kintner 
Publications,  New  York).  .  .  .  B.  F.  Sylvester  formerly  for  25  years  a 
of  the  Omaha  World-Herald,  and  his  wife,  Ruth,  are  authors  of  “A  Man 
and  His  College.  The  Butler-Doane  Story”  (Doane  College  Press,  Oete, 
Neb.).  .  .  .  Bruce  Croll,  assistant  CE  and  a  staffer  for  17  years,  Montreal 
Gazette,  has  sold  hi^  first  novel  (J.  B.  Lippincott  Co.).  ...  An 
Albany  legislative  correspondent  for  the  UP,  John  Sack,  is  author  of 
another  book,  “From  Here  to  Shimbashi.”  He  had  a  piece  in  the 
February  Harper's,  “The  Wall,  and  Other  Swatis,”  describing  his  vi^ 
to  Swat,  a  tiny  country  in  the  Himalayas,  and  his  meeting  with  the 
Wali  (ruler).  ...  A  new  mystery  novel,  “Teach  You  A  Lesson" 
(Harper),  carries  the  byline  Jim  Hollis,  which  is  the  collaborating  name 
of  Jim  Rourke,  feature  writer,  Indianapolis  Times,  and  Hollis  S.  Som¬ 
mers,  English  prof..  University  of  Kentucky.  .  .  .  “News  Gathering  and 
News  Writing,”  by  R.  M.  Neal  (Prentice-Hall)  asserts  with  originality 
on  page  290:  “A  youth  is  a  male  who  has  yet  to  attain  his  majority." 

.  .  .  Elizabeth  Hiatt  Gregory,  author  of  “Show  Window  of  Life,”  auto¬ 
biography  of  a  pioneer  woman  aviation  journalist,  is  praised  in  “Ont 
W'ithout  My  Rubbers,”  memoirs  of  the  late  John  Murray  Anderson, 
Broadway  producer.  Mrs.  Gregory  was  Mr.  Anderson’s  first  press  agent 
.  .  .  Max  J.  Herzberg’s  “W'ord  Study”  (G.&C.  Merriam  Co.)  points  out: 
“Eight  different  meanings  result  from  placing  ‘only’  in  the  eight  possible 
positions  in  this  sentence:  ‘I  hit  him  in  the  eye  yesterday’.”  .  .  .  “Lines 
O’  Type,”  the  1953  year  book  of  the  bOO.OOO-member  Augustana  Lutheran 
Church  with  1,200  congregations  is  dedicated  to  “all  editors  and  re¬ 
porters,  who  serve  and  witness  for  the  Lord  and  His  Church  through  the 
ministry  of  the  printed  word.”  .  .  .  Jim  Bishop,  editor.  Catholic  Digest, 
and  formerly  with  the  New  York  Daily  News  and  New  York  Daily 
Mirror,  is  author  of  “The  Day  Lincoln  Was  Shot”  (Harper),  February 
Book  of  the  Month  .  .  .  Publisher  Sidney  Silverstein,  Hillside  (N.  J.) 
Times,  is  author  of  a  .55-page  booklet,  “Using  Your  Human  Power,”  en- 


The  Quad-Cities  offer  you  a  good  marketing 
opportunity.  On  the  Illinois  side  live  57% 
of  Quad-City  population. 


accordias  to  Salas  Maaass- 
aiaat's  Sarvay  of  Ssylaf 


New  Tirk,  Ckicati,  Ditriit,  $ii  FriMisct 


YOU'RE  missing  one  of  the  richest  markets  in  the 
Southwest  if  you  oren't  in  Tulsa)  The  latest  retail 
sales  figures  prove  it.  It's  a  Billion  Dollar  market, 
and  the  Magic  Empire  is  growing  every  day  .  .  . 
Remember  .  .  .  it's 


We  may  bang  out  in  Ad  Control, 
And  hide  around  the  switchboard. 
The  other  places  we’ll  keep  untold 
To  lose  our  jobs,  we  can’t  afford. 


Covered  Only  By 

THE  on.  CAMTAL  NEWSPAPERS 


^^JEFF  COBB  IS  BECOMING  A  MOST 
VALUABLE  MEMBER  OF  OUR  STAFF” 


says  The  Toronto  Ttleiram 


The  TEr.EGRA.M 

TOROMTO  1,CAI»A1>A 


Faoruary 
Sight eaatb 
Nlnetoen 
Fifty-five. 


Ur.  S.  George  Little, 
President, 

Geoeral  Features  Corporation, 
250  Park  Avenue, 

NW  YORK  17. 


i  \i;V 


Dear  Mr.  Uttle: 

You  will  probably  bo  interested  to  know  ttot  Jeff 
Cobb  is  becoming  a  most  valuable  member  of  our  staff. 

Ho  sooms  to  grow  in  stature  with  each  passing  month, 
aind  our  most  recent  survey  shows  him  as  f^rth 
women  and  fifth  among  men  in  popularity  of  our  eight 
columns  of  comic  strips. 


More  power  to  him. 


Very  truly  yours. 


0>y 


S.R .McCall. 


'  V 

\  many  other  unsolicited  com- 

\  '  \  pliments  keep  coming  in  from 

I  I  I  '  I  editors  and  readers.  JEFF  COBB 

*  is  doing  a  newspaper  job  that  no 

other  comic  strip  has  ever  done 
before.  He  not  only  helps  sell  thousands  of  newspapers  every  day.  but 
be  sells  our  Free  Press  too  .  ,  .  with  true,  authentic  stories  of  great 
newspaper  reporting. 

WHILE  STILL  LESS  THAN  ONE  YEAR  OLD  (JUNE  27,  1954 » 
JEIFF  COBB  has  already  made  an  enviable  reputation  for  himself  as 
the  most  valuable  reporter  on  a  long  list  of  newspapers  in  the  United 
States.  Canada,  the  Philippines,  England,  Sweden,  Argentina,  Australia, 
Scotland,  and  several  other  nations. 

He  has  met  the  test  of  competition  from  every  source  and  con¬ 
tinues  to  climb  higher  and  higher  on  every  readership  survey  that  has 
been  made. 


tinues  to  climb  higher  and  higher  on  every  readership  survey  tha 
been  made. 

There  are  not  very  many  territories  open  on  JEFF  COBB  . 
for  samples  of  the  new  episode  that’s  coming  up  soon. 


THE  DAILY  MINING 


gazett 


v>Ohii  w  Kicc 


«*MT„ 

rci«OA«r  25,  1955 


New  Your  17,  New  York 
OcNTLeweM: 

I  TOtO  TmJm  JmI?  ««•"« 

HC*..  THe  LIST.  AS  I  y!  "I  COBB 

-  .*  -ccT.R.  w.TR  .loViiir,: 
TMe»ero»e'oceuMcs'TMe*NUMBER'^N“*  *"® 

g*ae.  This  is  ileALLY  a ®"  ®“"  '““'c 
CONICS  ARe  AVAILABie  NCRe  A  RO^ooo ‘‘f ACCAUSe  Alt 

;;5;,3,9oo, 

« HI"  «« ’»*« ... 

promotcs  TMe  WORK  Or  1;'”  •CCAOSe  IT 

hiohcst  ReAOeRSHIR  arrJa!  *'-*®  •***  ®®" 

Be  PROUD  or.  *■  *"®  *  *  combination  to 


SiNceReiY, 


JONNW.  Rice 
PUBt ISNCR 


but  if  yours  is  still  open  we  suggest  you  wire  collect 


The  World's  Leading  independent  Syndicate 


/AT 

m 


GENERAL  FEATURES  CORPORATION 


250  PARK  AVENUE 


Maipu  92 

Buenos  Aires.  Argentina 


TEL.  PLAZA  1-2470 


NEW  YORK  CITY  (17),  N.  Y. 


Apartado  Aero  4170  P.  0.  Box  682  107  Bd.  Anspach 

Bogota.  Columbia  Cape  Town,  South  Africa  Bruxelles.  Belgium 


Via  della  Vite  94 
Rome.  Italy 


Gutenbergstrasse  130  Diputacion  202.  1*  Da  Costalann  134 
Stuttgart.  Germany  Barcelona,  Spain  Rutwijk,  Netherlands 


Caixa  Postal  884 


Bio  de  Janeiro.  Brazil  Mexico.  D.F..  Mexico  Sydney.  Australia 


149  Castlereagh  Street  6  Bd.  Poissonniere  12  Rue  General-Oufour 


Geneva.  Switzerland 


P.  0.  Box  521 
Athens.  Greece 


Drottninggatan  10 
Stockholm,  Sweden 


80  Fleet  Street 
London,  England 


More  proof  that  every  day  more 
and  more  readers  are  finding  greater 
satisfaction  in  The  New  York  Times 


February  circulation  up: 


Weekday  circulation  in  February  averaged 


564.314 .. .  up  28,543  over  February  1954  (5  day  average) 

Sunday  circulation  in  February  averaged 

1.235.952 .. .  up  18,614  over  February  1954 


More  readers  are  turning  to  The  New  York  Times  every  day.  Because 
more  and  more  readers  are  discovering  that  they  get  more  out  of  The  Times. 

So  do  advertisers.  That’s  why  The  Times  has  been  New  York’s  advertising 
leader  for  36  years.  And  in  the  first  two  months  of  this  year,  advertisers 
used  7,475,588  lines  in  The  Times  . . .  664,865  more  than  last  year  and  2,451,873 
lines  more  than  in  the  second  New  York  newspaper. 


Sbe  Nctu  i^ork  Simes 


ALL  TMC  NEWS  THAT'S  FIT  TO  ^RINT’ 
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Editor  &  Publisher 


Every  Saturday  Since  1884 


THE  SPOT  NEWS  PAPER  OF  THE  NEWSPAPER  AND  ADVERTISING  FIELDS 


Philip  Morris  Is  Switching 
‘Lucy’  Money  to  Print  Media 


Sunday  Supplements  and  Major 
Market  Dailies  on  New  Schedule 


1  •  As  NBC  announced  plans  to 

’  ^  1^  1  or  repeat  the  ijary  Mai-tin  pro- 

duction  at  Christmas,  it  was 
fairly  certain  that  other  spon- 
M  _1  •  sors  whose  messages  went  un- 

I  seen  during  two  hours  this 

time  would  call  on  their  promo¬ 
tional  brains  to  find  some  relief 
Monday  night  was  “Lucy,”  usu-  or  counterattack. 


-  -  -  ally  enjoying  a  better  than  35  „  .  or.  x 

Market  Dailies  on  New  Schedule  ?  f  a 

Arthur  Godfrey  s  Talent  Scouts  ,  .  ,  ,  , 

In  two  dramatic  television  industry  developments  another  top-rater,  fell  to  22  delayed  presenta- 

this  week  newspaper  advertising  came  out  on  top.  opposite  “Peter  Pan.”  {Continued  on  page  75) 

•  The  highly  promoted  (in 


{Continued  on  page  75) 


newspaper  space)  presentation 
of  “Peter  Pan”  dominated  the 
airwaves  for  two  hours  Mon¬ 
day  night  and  virtually  blanked 
out  viewing  of  at  least  half  a 
dozen  other  topflight  sponsored 
shows.  Advertisers  whose  mes¬ 
sages  were  in  print  had  the 
obvious  advantages  of  news¬ 
paper  readership  in  the  millions 
of  homes  where  families  “stay¬ 
ed  in”  to  see  the  Mary  Martin 
show. 

•  A  major  switch  in  adver¬ 
tising  policy  to  achieve  greater 
flexibility  was  made  by  Philip 
Morris  &  Co.,  Ltd.,  Inc.,  to  the 
extent  that  money  previously 
spent  for  sponsorship  of  “I  Love 
Lucy”  on  TV  will  be  invested 
in  print  media,  chiefly  Sunday 
supplements  and  major  market 
newspapers. 


Audience  Built  Up  S.  Li«le.  Carl  R.  Goigerich,  V 

The  two-hour-long  “Peter  agency;  standing.  David  F.  Agn< 

Pan”  show,  almost  exactly  as  director  of  the  Bureau 

presented  to  Broadway  theater-  T%  •  i1\  If  I  _  5  "O  • 

goers  for  several  weeks  at  a  Die  iVlannunt  rSeems 

loss  to  its  producers,  extracted  ^ 

an  estimated  $450,000  from  the  1  ^  XY 

promotion  budgets  of  the  two  1 110  OpOTtS  X  DgCS 

co-sponsors — Ford  Motor  Com-  X  O 

pany  and  Radio  Corporation  of  Saturation  newspaper  cam 
America  without  counting  the  paig^ns  by  both  the  shaving  in 


MANY  MINDS — ONE  CONCLUSION — And  that  is  to  use  newspaper  advertising  for  Eversharp's  "satura¬ 
tion”  sales  drive  on  pens  and  razors.  In  this  plans  huddle  are:  Left  to  right — seated,  Tony  Chevins,  James 
S.  Little,  Carl  R.  Goigerich,  William  Grathwohl  and  John  P.  Cunningham  of  the  Cunningham  &  Walsh 
agency;  standing,  David  F.  Agnew,  Frank  Williams,  and  Charles  Helfrich,  of  the  agency;  Harold  S.  Barnes, 
director  of  the  Bureau  of  Advertising,  and  Norman  F.  McEvoy,  agency  media  director. 

_ T> _ • _  reaching  the  mass  male  market 


iviannuiii  we  must  reach  with  our  ads.” 

C'  Speaking  for  newspapers, 

^  Harold  S.  Barnes,  director  of 

yll  tri0  Imports  X  a2!0S  the  Bureau,  stated:  “With  a 

X  O  large  list  of  newspapers  on  the 

Saturation  newspaper  cam-  ads  each,  on  a  weekly  schedule,  two  campaign  schedules  and  an 
ligns  by  both  the  shaving  in-  on  Eversharp’s  writing  instru-  intensive  week-after-week  ser- 


thousands  of  dollars  they  spent  strument  and  writing  instru-  ments.  In  addition,  full-color  insertions,  Eversharp  and 

to  build  an  audience  for  it.  ment  divisions  of  Eversharp,  copy  will  appear  in  Sunday  its  agency  are  using  the  sort  of 
Large-space  newspaper  ads  Inc.,  starting  this  month,  will  supplements  in  75  markets  in  frequency  and  saturation  we 
prweded  the  event  for  several  run  at  least  through  August.  May.  Featured  in  the  copy  will  newspaper  people  like  to  see. 


preceded  the  event  for  several  run  at  least  through  August, 
days.  Their  effectiveness  would  The  drive  on  Eversharp’ 


The  drive  on  Eversharp’s  be  the  new  “Small  Ball”  peh. 
w  Shick  Injector  razor,  de-  Ad  linage  in  this  campaign  will 


Not  merely  because  of  the  im¬ 
mediate  ‘business’  it  represents. 


be  attested  bv  the  National  new  Shick  Injector  razor,  de-  Ad  linage  in  this  campaign  will  "‘e'liaw;  ousmess  ii,  repre^nis. 
Broadcasting  Lmpany’s  o^  seabed  by  the  agency  (Cun-  total  2,500  and  up  per  paper,  but  because  we  know  such  ad- 
d.»thit*h,"  hTw  rs  Advertising.  v„t,s.„g  ran  ..ke  Mi  edv.^ 


by  65  million  persons.  Trendex, 


“biggest  manhunt”  in  the  com¬ 
pany’s  history,  will  appear  each 


AN  PA,  reported. 

The  use  of  newspaper  sports 


age  of  the  medium’s  power.” 
In  both  campaigns,  said  Mr. 


I  j.  ..  ,  paii>  a  wiii  x  lie  uae  ua  iicwspapex  apuita  •••  ^ 

sendee  sports  pages  of  518  pages  for  its  razor  advertising  McEvoy,  dealer  interest  is  a 


which  checks  in  15  major  cities. 


newspapers 


markets,  is  a  new  departure  for  Ever-  primary  consideration.  “News- 


gave  “Peter  Pan  ’  a  rating  of  starting  the  week  of  March  sharp,  said  Newman  F.  McEvoy,  paper  advertising,  we  have 
48,  or  about  half  of  all  sets  21,  the  15-ad  campaign  will  vicepresident  and  media  direc-  found,  generates  the  kind  of 


tuned  in. 


total  4,000  to  6,000  lines. 


tor  of  the  agency.  “We’re  count- 


One  of  the  competing  shows  A  total  of  456  newspapers  in  ing  on  the  sports  pages,”  he  de- 


to  suffer  a  loss  of  audience  303  markets  will  run  15  to  20  dared,  “as  the  ideal  medium  for  he  said. 
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dealer  interest  that’s  so  vital 
in  promoting  such  products,” 


60  Papers 
Sponsor ’55 
Spelling  Bee 


Sixty  daily  and  Sunday  news¬ 
papers  with  a  total  circula¬ 
tion  of  more  than  14,000,000  are 
bringing  home  to  the  school 
children  of  the  United  States 
between  now  and  mid-May  the 
importance  of  learning  to  spell. 

Through  their  efforts,  they 
ai-e  providing  encouragement 
and  incentive  far  beyond  that 
offered  in  routine  classroom 
work.  And  they  are'  helping  re¬ 
store  the  subject  of  spelling  to 
its  former  place  of  honor  and 
significance  in  the  elementary 
school  curriculum. 

The  60  papers  comprise  the 
all-time  record  group  sponsor¬ 
ing  the  1955  National  Spelling 
Bee.  With  five  newspapers  new¬ 
ly  added  this  year,  the  1955 
event  has  its  broadest  coverage 
since  the  Spelling  Bee  was  or¬ 
ganized  nationally  as  a  news- 
p  a  p  e  r-sponsored  educational 
competition  in  1925. 

The  five  new  sponsors,  an¬ 
nounced  this  week  by  Charles 
Schneider,  promotion  editor  of 
the  Scripps-Howard  Newspa¬ 
pers  and  National  Spelling  Bee 
director,  are:  Charlotte  (N.C.) 
Observer,  Norfolk  (Va.)  Led¬ 
ger-Dispatch,  St.  Petersburg 
(Fla.)  Times,  Wichita  Falls 
(Tex.)  Record  News,  and  New 
Haven  (Conn.)  Register. 

As  it  now  stands,  the  group 
includes  18  Scripps-Howard 
Newspapers  and  daily  and  Sun¬ 
day  newspapers  in  42  other 
communities. 

In  thousands  of  schools  and 
in  tens  of  thousands  of  class¬ 
rooms  all  over  the  counti-y  the 
competition  to  pick  classroom 


Norfolk  Group 


[uires  Star 
In  Portsmouth 


ENTRY  OF  THE  Sunnyvale  (Calif.)  Standard  into  the  daily  field  in¬ 
volves  remodeling  of  the  new  building  to  allow  for  greater  press 
capacity,  reports  Russell  G.  D'Oench,  editor  and  publisher.  The  build¬ 
ing  was  completed  last  year. 


Norfolk,  Va. 

Merger  of  the  Portsmouth 
(Va.)  Star  with  Norfolk  News¬ 
papers,  Inc.,  publisher  of  the 
Norfolk  Ledger-Dispatch  and 
the  Norfolk  Virginian-Pilot, 
was  announced  March  9. 

Paul  S.  Huber  Jr.  and  Frank 
Batten,  president  and  publisher, 
respectively,  of  the  Norfolk  pa¬ 
pers,  and  Norman  R.  Hamilton, 
publisher  of  the  Star,  signed 
the  announcement  which  said 


and  school  spelling  champions 
is  now  going  on. 

Out  of  ^ch  sponsoring  news-  Sppriflfl  FI  fill  V  publication  of  the  Star, 

paper’s  area  of  coverage  will  CltrUUIlll  J-rdllV  afternoon  and  Sunday  morning, 

come  one  crack  speller  to  rep-  xr  vr  continue.  Mr.  Hamilton  re- 

ORTA^S,  W.  ^  .  njaijjs  as  president  of  Ports- 
Residents  of  this  eastside  mouth  Star  Publishing  Corp- 
New  Mexico  town  of  8,100  now  oration  and,  as  publisher,  he 
have  two  daily  newspapers  and  -^in  direct  the  business  editor¬ 
ial  and  news  policies  of  the 


resent  that  area  in  the  national 
spelldown  in  Washington,  on 
Thursday,  May  19. 

The  62-word-wise'  young 


spellers  (New  York  and  Chi-  a  weekly, 
cago  each  send  two)  will  com-  The  Portales  Tribune,  estab- 
pete  in  the  national  finals  for  lished  as  a  weekly  20  years 


paper. 

Mr.  Hamilton  said  the  mer- 


a  total  of  $3,560  in  cash  prizes,  ago,  began  daily  publication  ger  with  Norfolk  Newspapers 


March  8. 


provides  an  opportunity  to  ef- 


Papers  Merged 
To  Form  Daily 


Editor  and  Publisher  Earl  feet  certain  operating  econo- 
Stratton  announced  that  the  uiies  and  to  make  available'  to 


Tribune,  which  had  been  a  tri-  t^e  Star  superior  facilities  and 


weekly  since  April  1,  1952,  will  services.  Portsmouth  is  just 
be  published  every  afternoon  across  the  Elizabeth  River  from 


Norfolk. 

Mr.  Hamilton  acquired  con¬ 
trol  of  the  Star  in  1924  from 
Ck)l.  S.  L.  Slover,  chairman  of 


Covina,  Calif,  from  Tuesday  through  Friday, 

Merger  of  two  w'eeklies  to  and  on  Sunday  mornings, 
foi-m  a  daily  newspaper  will  Mr.  Stratton  is  associated 
be  effected  here  March  21  with  with  two  brothers,  Wayne  and 

the  appearance  of  the  Son  Porter,  all  of  them  natives  of  f”®  board  of  Norfolk  Ne'wspa- 

Gabriel  Valley  Daily  Tribune,  Roosevelt  County,  in  the  owner-  P®*'s.  Inc.  The  Star  has  daily 

it  is  announced  by  Carl  P.  Mil-  ship  of  the  Tribune.  Sunday  circulation  of 

Two  days  after  the  announce-  '  '  ^ 

Starting  with  a  joint  paid  ment  of  the  new  daily,  the  pub- 

circulation  of  15,000,  the  Tri-  Hshers  of  the  Portales  Daily  Pmuprtv  RlvVlte 

bune  will  publish  daily  except  announced  they  would  re-  ^  A 


Saturday.  A  Sunday  edition  egive  a  30-year-old  weekly 
with  comics  and  features  is  newspaper,  suspended  for  20 


In  Game  on  Air 


planned. 


years,  as  a  separate  publica- 


The  Tribune  will  be  effected  tion  on  March  11. 


by  merging  the  Baldwin  Park 
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-  c  j  1/  II  Stinnett  and  Gordon  K.  _ _ _ _  e— uw.,,* 

Tribune  and  the  Sunday  Valley  Qj-g^ves  said  that  Portales  event  is  before  the'  Supreme 
'^ribune,  Iwth  published  by  San  y^iigy  News,  which  was  sus-  Court  in  New  York  State. 

^  ,  17-  „  pended  ■when  the  Daily  News 

was  founded  in  1935,  will  be 


Gabriel  Valley  Newspapers. 
Separate  publication  of  four 


other  publications  owned  by  exclusively  a  local  news  and 
SGVN  will  continue,  it  is  an-  picture  publication. 


A  case  which  touches  upon 
property  rights  in  broadcasts 
of  a  baseball  game  or  other 


nounced.  These  are  the  Covina 
Argus,  Baldwin  Park  Bulletin,  * 

West  Covina  Tribune,  all  week-  City  Report  in  Paper 


ly  newspapers,  and  the  Valley 
Tribune  Shopping  News. 


Portland,  Me. 


In  the  first  stage  of  the  law¬ 
suit  Justice  Edgar  J.  Nathan 
issued  an  injunction  order 
which  restrains  Martin  Fass  of 
New  York  from  compiling  play- 
by-play  accounts  of  games  from 
broadcasts  and  selling  the 
scripts  to  out-of-town  stations 


For  the  first  time  in  local  replay  shows. 


Going  Daily  March  28 

Moses  Lake,  Wash. 


The  court  pointed  out,  in  a 
ruling  in  favor  of  the  New 
York  Giants,  that  Fass  profited 


history,  the  1954  annual  city 
report  appeared  complete  in  the 
March  8  Evening  Express.  The 

four-page  news  style  report  was  by  appropriating  the  broad- 
The  Moses  Lake  Herald  has  prepared  in  the  office  of  City  casts.  The  plaintiff,  the  court 
set  March  28  as  the'  date  for  Manager  Julian  H.  Orr,  who  said,  clearly  indicated  by  lan- 
stepping  up  publication  from  said  he  believes  newspaper  dis-  guage  printed  on  its  tickets  and 
semi-weekly  to  daily.  Oscar  F.  tribution  reaches  the  largest  by  announcements  that  it  did 
DeSoto,  recently  of  the  Seattle  possible  number  of  citizens  and  not  intend  to  abandon  its  prop- 
Times,  has  reported  for  duty  as  stories  written  as  news  attract  erty  rights  in  news  of  the 
circulation  manager.  more  readers.  games. 
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James  Stahlman  Acquires 
Full  Ownership  of  Banner 


$2,100,000  Loan  from  Insurance 
Firm  Finances  Transaction 


Nashville,  Tenn. 
James  G.  Stahlman,  president 
and  publishel:  of  the  NashvilU 
Banner,  announced  March  7 
that  he  had  purchased  the  re¬ 
maining  outstanding  stock  of 
the  paper  to  become  the  sole 
owner. 

The  announcement  was  made 
in  an  extra  edition  of  the  paper 
carrying  a  front  page  streamer 
story  and  a  four-column  editor¬ 
ial  signed  by  Mr.  Stahlman. 
The  transaction  involved  $2,- 
100,000  financed  by  a  National 
life  and  Accident  Insurance 
Company  loan. 

Stock  interests  were  pur¬ 
chased  from  the'  estate  of  the 
late  Frank  C.  Stahlman  and 
Paul  M.  Davis,  Nashville  bank¬ 
er.  Blackbum-Hamilton  Co., 
newspaper  brokers,  represented 
the  sellers. 

Mr.  Stahlman  disclosed  that 
he  had  recently  declined  a  fa¬ 
bulous  offer  from  “outside  in¬ 
terests”  for  his  share  of  the 
property. 

Starting  80th  Year 

The  Banner,  Nashville’s  old¬ 
est  newspaper,  will  begin  its 
80th  year  April  10.  The  paper 
has  been  in  the  Stahlman  fa¬ 
mily  since  the  late  Major  E.  B. 
Stahlman  acquired  a  large  stock 
interest  in  it  in  1881,  subse¬ 
quently  buying  full  control  of 
the  Banner  in  1893. 

The  present  publisher’s  fath¬ 
er,  the  late  Edward  C.  Stahl¬ 
man,  was  state  editor  of  the 
Banner  at  the  time  of  his  death 
by  drowning  in  1904. 

The  man  who  today  assumes 
full  ownership  of  the  paper  re¬ 
members  as  a  child  bringing 
his  father’s  lunch  to  the  office. 
He  started  his  association  with 
the  Banner  by  carrying  a  paper 
route. 

After  serving  as  campus  re¬ 
porter,  while  a  student  at  Van¬ 
derbilt  University,  he  joined  the 
city  staff,  became  city  editor 
and  in  1925  was  made  execu¬ 
tive  director.  On  the  death  of 
Major  Stahlman  in  1930,  he  be¬ 
came  president  and  publisher. 

In  1937,  James  G.  Stahlman, 
with  his  uncle,  the  late  Frank 
C.  Stahlman,  purchased  the 
Banner  from  the  E.  B.  Stahl¬ 
man  estate.  Later  that  year  Mr. 


Stahlman  and  Silliman  Evans, 
publisher  of  the  Nashville  Ten¬ 
nessean,  formed  the  Newspaper 
Printing  Corporation  to  act  as 
production  agent  for  the  two 
newspapers. 

Maintaining  their  separate 
corporate  and  editorial  identi¬ 
ties,  the  papers,  in  the  Summer 
of  1938,  moved  to  the  News¬ 
paper  Printing  Corporation 
building  at  1100  Broadway. 
There  the  Banner  and  Tenn¬ 
essean  have  separate  editorial 
offices  in  one  of  the  largest  and 
most  modem  publishing  plants 
in  the  South.  The  agency  cor¬ 
poration  handles  all  advertising, 
circulation  and'  production. 

‘Happiest  Day’ 

“This  is  the  happiest  business 
day  of  my  life,”  said  Mr.  Stahl¬ 
man.  “In  terms  of  money  it  is 
certainly  the'  most  costly.  In 
terms  of  personal  satisfaction 
it  is  highly  rewarding,  for  I 
long  ago  learned  that  there  are 
some  things  in  life  that  should 
neve'r  be  for  sale,  if  one  ex¬ 
pects  to  live  the  rest  of  his  days 
with  his  own  respect  and  that 
of  his  associates,  his  friends 
and  his  neighbors. 

“My  acquisition  of  the  sole 
ownership  of  the  Nashville  Ban¬ 
ner  fulfills  an  ambition  planted 
in  me  by  my  grandfather,  the 
late  Major  E.  B.  Stahlman,  one 
night  in  May,  1912,  when  he 
persuaded  me  to  abandon  my 
hope  for  an  education  in  elec¬ 
trical  railroad  engineering  at 
Massachusetts  Institute  of 
Technology  in  favor  of  training 
for  a  career  in  journalism. 

“It  was  his  plan,  then  held  out 
to  me  in  the  form  of  a  prom¬ 
ise,  that  I  would  ultimately 
succeed  him  in  the  ownership 
and  publishership  of  the  Banner. 
It  was  on  my  grandfather’s  in¬ 
sistence  that  I  went  to  work 
as  a  cub  reporter  on  the  staff 
of  the  Banner  43  years  ago 
next  June  1. 

“Subsequent  events  and  fami¬ 
ly  involvements  prevented  my 
grandfather  from  fulfilling  his 
promise  to  me  about  Banner 
ownership  at  the  time  of  his 
death  in  1930. 

“On  his  bequest  I  received  a 
,  one-twentieth  interest  in  this 


property,  worth  little  or  nothing 
at  that  time  in  the  middle  of 
the  ‘Great  Depression.’  Since 
then  I  acquired  through  pur¬ 
chase  from  his  estate,  a  one- 
half  interest.  Today’s  purchase 
leaves  me  as  the  sole  owner 
of  this  newspaper.  Since  my 
youth  I  have  had  to  work  and 
pay  for  what  little  I  may  have 
acquired.  Another  page  is  ad¬ 
ded  to  that  record. 

“Behind  all  this  lies  a  story. 

It  is  neither  a  pretty  nor  a  hap¬ 
py  one.  Some  of  it  would  as¬ 
tound  even  the  cynics.  Some  of 
it  is  almost  unbelievable.  Some 
of  its  details  may  remain  un¬ 
known  to  the  public,  perhaps 
forever.  But  none  of  it  will  be 
forgotten. 

“Let  me  say  that  neither  I 
nor  my  grandfather  ever  con¬ 
sidered  the  Nashville  Banner  as 
a  cold  piece  of  private  property 
devoted  to  the  job  of  making 
a  fortune.  It  was  his  conception, 
and  it  is  mine  and  has  been 
through  the  years,  that  a  news¬ 
paper  should  be  an  institution 
defeated  to  the  public  service, 
literally  a  public  trust.  It 
should  not  be  abused  for  sel¬ 
fish  ends,  political  or  personal. 
Nor  should  newspaper  owner¬ 
ship  be  reposed  in  those  whose 
sole  aim  is  the  almighty  dollar 
or  who  have  little  or  no  regard 
for  the  high  obligations  of  such 
a  trust.  On  these  concepts  the 
Banner  has  been  conducted,  its 
management  and  staff  indoctri¬ 
nated  through  the  79  years  of 
its  existence. 

Declined  to  Sell 
“It  was  because  of  these  con¬ 
cepts,  because  of  the  Banner’s 
long  and  honorable  record  in 
sustaining  them  that  I  declined 
to  become  a  party  to  this  news¬ 
paper’s  sale  to  outside  interests 
at  a  figure  which  would  have 
put  me  on  ‘Easy  Street’  for  the 
rest  of  my  days.  At  my  age 
and  with  no  male  heirs  interest¬ 
ed  in  the  Banner,  the  original 
bid  appeared  quite  tempting. 
But  when  all  the  facts  were  re¬ 
vealed,  it  was  clearly  evident 
that  my  participation  in  it 
would  have  betrayed  my  own 
flesh  and  blood,  my  grandfa¬ 
ther’s  memory,  my  close  asso¬ 
ciates  and  co-workers  and  the 
general  community  which  this 
newspaper  strives  to  serve.  It 
{Continued  on  page  70) 


James  G.  Stahlman 

Banner  Officers 
Are  Designated 

Nashville,  Tenn. 

James  G.  Stahlman,  president 
and  publisher  of  the  Nashville 
Banner,  has  announced  the 
election  of  the  following  offi¬ 
cers; 

E.  B.  Stahlman  Jr.,  execu¬ 
tive  vicepi'esident. 

Charles  Moss,  vicepresident 
and  executive  editor. 

Fred  Russell,  vicepresident. 

Robert  E.  Finley,  secretary 
and  treasui’er. 

F.  C.  Stahlman  II,  assistant 
treasurer. 

E.  B.  Stahlman,  a  brother 
of  the  publisher,  has  been  ex¬ 
ecutive  director 
of  the  Banner 
since  1941.  He 
also  is  vice- 
president  in 
charge  of  pro¬ 
duction  and  a 
member  of  the 
M  board  of  direc- 
tors  of  News- 
pape'r  Printing 
E.  B.  Stahlman  Corporation. 

Mr.  Moss  is  in  his  30th  year 
with  the  Banner,  having  started 
as  a  reporter.  He  has  been  city 
editor,  managing  editor  and  ex¬ 
ecutive  editor  since  1905. 

Mr.  Russell,  sports  editor, 
has  been  with  the  i>aper  for  27 
years. 

Mr.  Finley  began  his  career 
with  the  paper  as  a  route  car¬ 
rier;  has  been  route'  supervisor,, 
bookkeeper  and  in  1937  was; 
made  assistant  treasurer. 

Frank  Stahlman  is  the  young-, 
er  brother  of  the  puhlishei* 
and  executive  vicepresident. 
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AP  Quiz  Points  Up  Need 
For  Staff  Communication 

Replies  to  Attitude  Questionnaire 
Confirm  What  Executives  Expected 


The  world’s  largest  communi-  checked  answers.  In  some  in¬ 
cations  business — none  other  stances,  policies  considered  good 
than  the  Associated  Press — suf-  in  one  field  would  result  in 
fers  from  shortcomings  in  its  frustration  in  another.  For  ex- 
intemal  communications.  ample,  steady  employment  was 

This  disclosure  by  a  staff  at-  considered  of  top  importance 
titude  survey  merely  confirmed  and  also  was  noted  as  being  one 
what  AP’s  executives  had  ex-  of  the  best  carried  out  policies 
pected.  General  Manager  Frank  of  the  Associated  Press.  Steady 
J.  Starzel  commented  this  week  employment  means  little  tum- 
when  the  summary  of  findings  over  and  few  vacancies.  The  re- 
was  distributed.  suit  of  this  is  fewer  opportuni- 

AP,  in  Mr.  Starzel’s  view,  is  ties  for  promotion  of  younger 
no  different  than  most  large,  and  ambitious  employes.  This 
sprawling  business  organiza-  paradox  was  shown  when  em- 
tions  in  the  respect  of  keeping  ployes  listed  opportunity  to  ad- 
employes  informed  of  manage-  vance  or  chance  for  promotion 
ment  practices  and  policies.  as  the  worst  carried  out  poli- 

Excellent  Suggestions  care  was  taken  to 

,  ....  avoid  personal  bias  when  ana- 

•j  .1  *  c  said,  pro-  jy^ing  these  differences  and 

vided  excellent  suggestions  for  weighing  the  answers  and  corn- 
improvement  of  our  internal 

communications.  ... 

AP  management  noted  with  ,  percentage  of  replies 

pride  that  74%  of  the  editorial  each  bureau  covers  a  wide 

staff  and  89%  of  the  traffic  ^he  prop^ion  of  an- 

staff  said  they  would  work  for  swers  seems  to  bear  no  rela¬ 
the  press  association  again  if  region,  bureau  size, 

starting  over  in  their  careers,  ‘satisfaction’  or  ‘dissatisfaction 
Only  9%  in  editorial  and  3%  respondents, 

in  traffic  indicated  they  would  “With  few  exceptions,  the  re¬ 
make  some  other  choice  of  jobs, 
and  17%  in  editorial  and  8%  in 

traffic  don’t  know  what  they  | . . 

would  do  about  it.  J  a  « • 

Replies  from  862  B 

Replies  to  the  lengthy  ques-  M 

tionnaire  were  received  from  B 

862  of  AP’s  total  staff  of  2,308.  B  H( 

Participation  in  the  survey,  ■  q 

supervised  by  Prof.  Roscoe  El-  a 
lard  of  Columbia’s  Graduate  B 

School  of  Journalism,  was  pure-  B  ^j**"*** 
ly  voluntary,  Mr.  Starzel  had  1 
stressed  when  it  was  initiated  g 
several  months  ago.  |  Maybe  tome  char 

Tabulation  of  the  responses,  g  Outlook  bad  . 

the  General  Manager  said,  in-  g  Unable  to  tell 
dicates  some  difficulty  over  the  g 
problem  of  semantics.  Questions  g 
that  had  been  thought  to  be  B  now  nn  vnii 
crystal  clear  brought  answers  g  „  . 

that  showed  the  terms  had  a  g 
variety  of  meanings.  The  re-  g 

suits,  on  the  whole,  were  g  Better . 

deemed  to  be  informative,  use-  B  •• 

ful  and  grratifying.  g  bower  •  . 

Paradoxical  Views  g 

The  summary  report  high-  g  •  Most  respond* 

lighted  these  aspects  of  the  g  are  better  than  i 
survey:  B  dailies,  in  public 

“In  many  instances,  com-  B  **"’•  *bilities." 

ments  did  not  agree  with  the  11||||||||||||||||||||||||||||||||||1||||||||||||||||| 
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fort  to  comment  as  construc¬ 
tively  as  possible. 

“Results  of  the  survey,  as 
well  as  the  proportion  of  replies, 
show  that  major  problems  from 
the  standpoint  of  respondents 
are  nation-wide  and  bear  no 
relation  to  region  and  size  of 
bureau.  The  degree  of  differ¬ 
ence  between  the  editorial  and 
traffic  employes  is  slight.  It  is 
more  a  matter  of  emphasis.” 

Results  Detailed 
The  results  were  tabulated  as 
follows : 

VITAL  STATISTICS 
Approximately  55%  of  the 
replies  came  from  members  of 
the  editorial  staff ;  approximate¬ 
ly  39%  came  from  traffic  em¬ 
ployes  and  the  other  6%  from 
secretaries,  administrators  and 
office  boys. 

50%  of  the  respondents  are 
35  years  of  age  or  over. 

COMPANY  POLICIES 
Requested  to  select  from  a 
list  of  19  personnel  practices 
and  working  conditions  the  five 


Attitudes  on  Advancement 
And  Pay 

HOW  DO  YOU  FEEL  ABOUT  YOUR 
CHANCES  FOR  ADVANCEMENT? 


Editorial 

Traffic 

Chances  are  good  . 

.  15% 

10% 

Chances  fair,  get  ahead  in  time 

Satisfied,  don't  particularly  care 

23% 

13% 

for  more  responsibility  . 

6% 

14% 

Maybe  some  chance,  but  doubt  it  . 

26% 

26% 

Outlook  bad  . 

.  9% 

26% 

Unable  to  tell  . 

21% 

11% 

100% 

100% 

HOW  DO  YOUR  PAY  RATES  COMPARE  WITH  RATES  PAID 
FOR  SIMILAR  WORK  IN  OTHER  COMPANIES? 

Editorial  Traffic 

Batter  .  15%  28% 

About  the  lama .  49%  48% 

Lower  •  .  36%  24% 

100%  100% 

*  Most  respondents  qualified  their  answer  by  saying  that  "rates 

are  better  than  in  other  wire  services,  but  lower  than  on  the  big 

dailies,  in  publicity,  public  relations  or  other  jobs  requiring  the 
same  abilities." 


UP  Strike  Voted, 
Mediator  Active 

About  90%  of  the  Guild 
members  employed  by  United 
Press  are  in  favor  of  going 
on  strike  to  obtain  improve¬ 
ment  in  their  contract. 

The  American  Newspaper 
Guild  said  that  was  the  pro¬ 
portion  in  a  referendum 
completed  this  week  on  the 
question  of  giving  strike  au¬ 
thority  to  the  UP  negotiat¬ 
ing  committee.  No  figure 
was  given  on  the  number  of 
persons  voting. 

Principal  issues  on  which 
negotiations,  in  progress 
since  January,  have  bogged 
down  are  job  security  and 
seniority  and  the  whole  wage 
pattern,  ANG  officers  said. 

Walter  Maggiolo,  chief  of 
the  Federal  Mediation  Ser¬ 
vice  in  New  York,  has  called 
a  session  for  Monday,  March 
14. 

which  they  considered  moat 
important,  employes  in  the 
editorial  department  voted  as 
follows,  the  factor  listed  first 
being  included  in  the  greatest 
number  of  replies: 

Personal  satisfaction  with 
your  job 

Steady  employment 
Reputation  and  prestige  of 
your  company 
Fair  pay  for  your  efforts 
Opportunity  to  advance 
Pension  plan 

Chance  to  show  initiative 
Chance  for  promotion 
Paid  sick  leave  plan 
Personal  recognition  for  work 
well  done 

Opportunity  to  work  with 
colleagues  you  admire  and 
respect 

Vacations  with  pay 
Five-day  work  week 
Group  life  insurance  plan 
Dismissal  indemnity 
Personal  recognition  as  an 
individual 

Personal  counseling  and  aid 
by  Chief  of  Bureau 
Hospitalization  plan 
Holidays  with  pay 
I  The  following  five  company 
I  policies  were  considered  by 
I  newsmen  to  be  beat  carried  out. 
I  These  are  listed  in  order  of 
I  importance. 

I  1.  Steady  employment 

I  2.  Vacations  with  pay 

I  3.  Paid  sick  leave 

I  4.  Five-day  work  week 

I  5.  Reputation  and  prestige 

I  of  your  company 

I  {Continued  on  page  73) 


1955 


11 


Winchell  Case  Prompts 
Study  of  Tipping  Laws 


Washington 

At  least  two  federal  agencies 
are  probing  whether  Walter 
Winchell  violated  any  law  in  a 
television  broadcast  followed  by 
history-shattering  trading  in 
Pantapec  Oil  securities. 

The  Federal  Communications 
Commission  has  a  study  on  the 
staff  level,  examining  the  Com¬ 
munications  Act  and  its  imple¬ 
menting  regulations  to  deter¬ 
mine  whether  there  was  viola¬ 
tion  of  positive  provisions  or, 
finding  none,  whether  stations 
carrying  the  broadcast  should 
be  questioned  on  the  point  of 
“in  the  public  interest”  opera¬ 
tion. 

The  Securities  Exchange 
Commission  is  required  by  the 
anti-manipulative  provisions  of 
the  Securities  Exchange  Act  of 
1934  to  investigate  any  trading 
abnormality.  The  Winchell  men¬ 
tion  of  glowing  future  for  Pan¬ 
tapec  securities,  describing  it  as 
a  good  buy,  preceded  orders  and 
transactions  involving  357,000 
shares. 

Record  Transaction 

Edward  T.  Me  Cormick,  presi¬ 
dent  of  the  American  Stock  Ex¬ 
change  told  the  Senate  Banking 
Committee  last  week:  “It  was 
just  simply  amazing.  It  was  the 
greatest  number  of  transactions 
in  a  single  stock  in  the  history 
of  any  exchange.  This  is  one 
of  the  biggest  headaches  I  have 
ever  had.” 

Promising  to  work  on  meth¬ 
ods  to  avert  similar  situations 
in  the  future,  Mr.  McCormick 
conceded:  “The  whole  problem 
isn’t  new.  It’s  not  a  simple 
thing.” 

Involved  in  conclusions  which 
must  eventually  be  arrived  at, 
either  departmentally  o  r 
through  the  courts,  or  even  by 
congress,  are  guideposts  for 
newspapers  and  other  media. 

Senator  J.  William  Fulbright, 
chairman  of  the  Senate  commit¬ 
tee  studying  the  stock  market, 
favors  calling  Mr.  Winchell  to 
testify  under  oath.  Such  a  de¬ 
velopment  would  lessen  the  task 
faced  by  SEC  by  performing 
spade  work  through  direct 
methods.  SEC  must  satisfy  the 
provisions  of  its  statute  that 
there  was  motive,  profit,  par¬ 
ticipation  and  several  other  in¬ 
gredients,  in  some  combination, 
before  the  penalties  of  the  Law 
could  be  visited  upon  anyone 


w'ho  “tickles”  the  market 
through  tips  or  information 
spread  by  any  medium  in  inter¬ 
state  commerce,  or  employing 
an  exchange  as  an  instrument 
to  carry  it  out. 

In  substance,  the  federal  act 
makes  it  unlawful  for  any  per¬ 
son,  or  group  of  persons,  to  use 
interstate  facilities,  or  a  securi¬ 
ties  exchange  for  the  purpose  of 
creating  a  false  or  misleading 
impression  as  to  the  value,  or 
prospects  of  a  security  for  the 
purpose  of  inducing  the  pur- 
cha.se  or  sale  of  such  securities. 

‘Consideration’  Necessary 

Motive  and  the  “purpose  of 
creating”  will  be  examined  by 
government  lawyers  to  deter¬ 
mine  whether  they  are  legally 
synonymous.  The  objective  of 
promoting  transactions  also 
must  be  established. 

Another  section  of  the  law 
makes  the  person  who  purpose¬ 
ly  creates  such  misleading  im¬ 
pression  liable  to  its  penalties 
if  he  acted  pursuant  to  a  “con¬ 
sideration”  paid  to  him  by  per¬ 
sons  engaged  in  securities  trans¬ 
actions. 

In  the  Winchell  situation  a 
Sunday  night  telecast  was  fol¬ 
lowed  by  a  Monday  morning 
rush  of  orders  which  prompted 
Mr.  Me  Cormick  to  notify  SEC 
and  have  put  in  operation  the 
regulations  of  control  which 
held  the  share  value  at  $8,875. 
Otherwise,  the  exchange  head 
told  the  senators,  it  would  have 
opened  at  $15.  On  the  basis  of 
current  quotation,  buyers  at  $15 
a  share  would  have  lost  $8  a 
share.  The  quotation  at  the 
time  Mr.  Me  Cormick  testified 
was  $7.  As  it  was,  the  Monday 
opening  price  was  2  1/8  higher 
than  the  Fidday  closing. 

Mr.  Winchell  asked  for  an 
opportunity  to  appear  before 
the  committee  at  once,  but  there 
was  a  general  inclination  by  the 
probers  to  delay  this  event  un¬ 
til  after  the  committee  has  met 
in  executive  session  to  evaluate 
the  testimony  taken  during  the 
“friendly  study”  of  stock  tra¬ 
ding.  This  might  put  off  the 
columnist-broadcaster’s  testimo¬ 
ny  until  some  time  in  April. 

Mr.  Winchell  had  already  is¬ 
sued  the  following  statement: 

“No  one  has  ever  challenged 
the  accuracy  of  my  report  on 
the  company  in  question.  In 
fact,  the  financial  pages  of  the 


more  responsible  newspapers  in 
the  country  have  confirmed  it. 
No  one  has  ever  suggested  that 
newspapers  limit  the  use  of  the 
information  they  give  to  the 
public.  Any  American  citizen 
has  the  right  to  invest  his 
money  as  he  sees  fit. 

“It  is,  of  course,  somewhat 
novel  to  hear  a  stock  exchange 
president  complaining  of  a  rush 
of  orders;  it  seems  only  yester¬ 
day  that  Wall  Street  was  com¬ 
plaining  bitterly  that  F.  D.  R. 
had  undermined  the  confidence 
of  the  country  in  the  financial 
world.  Be  that  as  it  may,  the 
statement  of  Mr.  Me  Cormick 
simply  means  that  he  thinks  a 
vast  section  of  the  American 
people  tend  to  overvalue  a  stock 
because  Walter  Winchell  states 
that  a  company  is  in  sound  con¬ 
dition. 

“I,  of  course,  have  no  apology 
to  offer  for  my  vast  circulation 
and  the  confidence  of  my  fol¬ 
lowers  in  me.  While  I  have  not 
directly  or  indirectly  now  or  at 
any  time  any  interest  in  any 
stock,  I  am,  of  course,  flat¬ 
tered  by  the  remarks  of  the 
stock  exchange  president. 

“Mr.  Orson  Welles  once  told 
the  American  public  a  fairy  tale 
and  caused  a  lot  of  eiKiitement. 
I  told  the  same  people  the  truth 
and  nobody  has  yet  challenged 
the  veracity  of  what  I  reported. 
The  fact  that  the  report  result¬ 
ed  in  so  many  orders  is  of  no 
interest  to  me.  The'  fact  that  an 
independent  source  confirms  my 
wide  circulation,  I  hope,  will 
be  a  matter  of  notice  for  my 
begrudging  competitors. 

“A  sound  rule  is  investigate 
before  you  invest.  Don’t  buy 
anything  you  aren’t  prepared 
to  hold  for  twenty  years.  That’s 
why  I  buy  United  States  Gov¬ 
ernment  bonds  exclusively.” 

Winthrop  H.  I.  Smith,  man¬ 
aging  director  of  the  big  broker¬ 
age  firm  of  Merrill  Lynch, 
Pierce,  Fenner  &  Beane',  declar¬ 
ed  that  wholsale  tipping  on  the 
market  was  undesirable.  The 
suggested  cure,  by  legislating 
against  it,  he  thought,  would  be 
worse  since  it  would  probably 
impede  the  flow  of  valuable 
business  information  and  result 
in  infringement  of  press  free¬ 
dom. 

Sylvia  Porter,  financial  col¬ 
umnist  of  the  New  York  Post, 
reported  that  Senator  Fulbright 
had  told  her  he  was  interested 
in  checking  the  list  of  persons 
who  bought  large  blocks  of 
Pantapec  stock  shortly  before 
the  Winchell  tip. 


Fulbright  Cool 
Toward  Stock 
Exchange  Ads 

Washington 

Senator  J.  William  Ful¬ 
bright,  chairman  of  the  Senate 
Banking  Committee,  has  been 
indicating  by  his  questioning 
in  the  Stock  Market  inquiry 
that  he  is  far  from  friendly 
to  the  educational  advertising 
program  of  the  NeW  York 
Stock  Exchange. 

The  “Buy  a  Share  in  Amer¬ 
ica”  ads  have  appeared  in  542 
daily  newspapers  in  315  cities. 
Senator  Fulbright  has  des¬ 
cribed  the  campaign  as  one 
“designed  to  persuade  people  to 
buy  stock,”  and  that,  in  his 
view,  is  an  improper  function 
of  a  stock  exchange. 

Recent  newspaper  ads  have 
featured  pictures  of  three 
“typical”  investors  who  have 
posed  such  questions  as:  What 
rights  does  an  owner  of  com¬ 
mon  stock  have?  How  many 
stocks  pay  dividends?  What’s 
wrong  with  a  tip? 

The  ads  answer  the  question 
in  brief  fa.shion.  In  a  reply  to 
the  question  about  stock  mar¬ 
ket  tips,  an  ad  that  ran  last 
month  cautioned :  “Tips  can 
sometimes  be  worthvrhile,  but 
they  are  often  based  on  mmors 
and  misinformation,  so  it  is  al¬ 
ways  important  to  check  on 
their  origin  and  accuracy  care¬ 
fully  before  buying  or  sell¬ 
ing  .  .  .”  In  answer  to  a  ques¬ 
tion  posed  by  a  Long  Island 
housewife,  a  rece'nt  ad  noted 
“there  is  always  some  risk  in 
owning  stocks,  just  as  in  own¬ 
ing  any  property.” 

The  Exchange’s  annual  re¬ 
port  shows  it  spe'nt  $812,526 
on  advertising  last  year.  That 
compares  with  $625,060  a  year 
earlier.  Not  all  of  this  money 
is  spent  for  newspaper  adver¬ 
tising. 

In  a  discussion  with  Win¬ 
throp  H.  I.  Smith,  of  Merrill 
Lynch,  Pierce,  Fenner  &  Beane 
brokerage.  Senator  Fulbright 
conceded  that  the  firm’s  adver¬ 
tising  program  was  “very  suc¬ 
cessful.”  Mr.  Smith  said  the 
media  budget  is  $720,000,  of 
which  $456,000  is  for  newspa¬ 
per  ads  promoting  the  broker¬ 
age  services. 

• 

‘Stag’  List  Sealed 

The  White  House  no  longer 
will  publicize  the  list  of  guests 
attending  the  President’s  “stag 
dinners,”  of  which  there'  have 
been  44. 
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MR.  MESSNER  GIVES  THE  ANSWER  TO  HIS  COLLEAGUES 


»iii 


CHILDREN’S  PROTECTION 

Graham,  LittI*  Rock  (Ark.)  Gazette 


RAINBOW  BRIDGE 

Messner,  Rochester  (N.  Y.)  Times-Union 


TH^E  ONLY  VICTOR 

Coffman,  Fort  Worth  (Tex.)  Star-Telegram 


Hearst  Tells 
Tour’s  Goals 
And  Results 

San  Francisco 
“It  was  my  father’s  concep¬ 
tion  of  journalism  that  it  could 
be  and  should  be,  and  he  made 
it,  an  audacious  and  exciting 
enterprise.” 

It  was  with  that  viewpoint 
and  for  the  single  reason  that 
he  wanted  to  obtain  a  first-hand 
glimpse  of  the  country,  its 
rulers  and  its  people  that  he 
visited  Soviet  Russia,  William 
Randolph  Hearst  Jr.,  said  in 
a  report  to  his  home  city  this 
week. 

The  success  of  the  visit  that 
resulted  in  a  series  of  inter¬ 
views  with  the  Soviet  leaders 
rested  as  much  on  team-play  as 
on  its  timing,  Mr.  Hearst  re¬ 
ported.  He  had  specified  he 
would  not  go  alone  but  only  if 
accompanied  b  y  Kingsbury 
Smith  and  Frank  Conniff,  he 
explained. 

Similarly,  his  father,  in  the 
Spanish-American  War,  “took 
a  task  force  like  this,  only  more, 
and  weht  down  there  and  either 
got  the  boat  sunk  or  took  pri¬ 
soners,  and  that  is  what  news¬ 
papermen  have  to  do,”  Mr. 
Hearst  observed. 

As  a  result,  he  said,  the  trio 
was  able  to  score  several  im¬ 
portant  points  on  behalf  of  the 
western  world.  Some  of  these 
results  came  from  reproduction, 
throughout  the  Soviet  press,  of 
the  transcript  of  the  interviews 
with  Soviet  leaders. 


Returned  to  his  “home  city” 
in  the  course  of  Coast-long  ap¬ 
pearances,  Mr.  Hearst  address¬ 
ed  a  Commonwealth  Club  lunch¬ 
eon  gatheting  of  more  than 
1,000  and  a  special  gang  dinner 
at  the  Press  &  Union  League 
Club.  The  350  attendance  at  the 
latter  left  more  than  200  on 
the  waiting  list. 

Chicago  was  the  next  stop 
on  the  trio’s  jump  about  the 
country,  with  the  Detroit  ap¬ 
pearance  set  for  March  11.  A 
Pittsburgh  speech  is  to  follow. 
Mr.  Hearst  spoke  in  Seattle  on 
March  2  and  in  Los  Angeles 
March  4. 


Rayburn’s  Edict 
On  Pictures  Stands 

Washington 
The  Rules  Committee  has 
sustained  Speaker  Sam  Ray¬ 
burn’s  ban  on  camera  and  radio 
broadcast  coverage  of  commit¬ 
tee  hearings.  A  resolution  spon¬ 
sored  by  Rep.  George  Meader 
proposed  that  each  committee 
chairman  be  authorized  to  admit 
or  bar  broadcast  and  pictorial 
reporters,  as  is  the  practice  on 
the  Senate  side.  Three  days  of 
public  hearings  followed  by  an 
e'xecutive  session  of  the  Rules 
Committee  resolved  the  issue  in 
favor  of  the  Rayburn  edict. 

• 

Ike  Has  May  7  Date 

Washington 
President  Eisenhower  has  ac¬ 
cepted  an  invitation  to  be  the 
guest  of  the  Gridiron  Club  May 
7,  the  tenth  anniversary  of 
German  surrender  to  Eisenhow¬ 
er’s  European  armies. 


Lee  Starts 
Libel  Action 
Against  Rivals 

Pasco,  Wash. 

A  feud  of  long-standing  be¬ 
tween  the  Tri-City  Herald  and 
the  Columbia  Basin  News 
erupted  this  week  in  the  filing 
of  a  libel  suit  in  Benton  County 
Superior  Court. 

Glenn  C.  Lee,  publisher  of 
the  Herald,  is  seeking  $200,000 
damages  in  two  causes  of  ac¬ 
tion  against  Columbia  Basin 
Publishers,  Inc.,  publishers  of 
the  News;  Howard  Parish  and 
Associates,  owners  of  the  build¬ 
ing  in  which  the  News  is  print¬ 
ed;  Eagle  Freshwater,  editor 
and  publisher,  and  Mr.  and 
Mrs.  Howard  Parish  of  Seattle. 

The'  complaint  alleged  that 
an  editorial  and  an  advertise¬ 
ment  in  the  News  on  March  10, 
1952,  discussing  Mr.  Lee’s  can¬ 
didacy  for  the  Kennewick 
School  Board,  were  libelous  and 
injured  his  reputation  as  a  pub¬ 
lisher. 

For  several  weeks  Mr.  Lee, 
in  his  own  page  one  column, 
has  been  combatting  propagan¬ 
da  that  his  paper  is  struck.  He 
has  insisted  that  some  of  the 
employes  in  his  mechanical 
shop  walked  out  March  3,  1950, 
and  never  returned  to  their 
jobs.  Meanwhile  the  Herald 
has  maintained  an  open  shop. 

Mr.  Lee’s  challenge  to  the 
owners  of  Columbia  Basin  News 
to  deny  that  the  paper  is  sub¬ 
sidized  by  Unitypo,  Inc.,  the 
agent  of  International  Typo¬ 


graphical  Union,  has  been  ig¬ 
nored.  Mr.  Lee  also  has  re¬ 
ported  his  inability  to  get  News 
officers  to  deliver  to  him  cer¬ 
tificates  for  stock  which  he 
claims  to  have  purchased  from 
one  of  the  stockholders. 

A  court  hearing  is  scheduled 
March  14  in  Seattle  on  his 
suit  to  obtain  possession  of  170 
shares  of  common  and  78  shares 
of  preferred  stock  in  Columbia 
Basin  Publishers,  Inc.  Unitypo, 
Inc.  was  named  as  a  co-defend¬ 
ant  and  Mr.  Lee  asked  that  all  ‘ 
stock  records  be  turned  over 
to  the  court. 

• 

Morse  Raps  Secret 
Committee  Sessions 

Washington 

Senator  Wayne  Morse,  Ore¬ 
gon  Democrat,  views  congres¬ 
sional  committ^  secret  meet¬ 
ings  as  “a  growing  danger  in 
our  country.” 

“I  think  85%  of  those  execu¬ 
tive  sessions  are  unjustified,” 
he  declared  in  an  ABC-TV  press 
conference  March  6.  “In  regard 
to  recent  joint  sessions  of  the 
foreign  relations  and  armed 
services  committee',  85  to  90% 
of  the  material  in  those  files 
ought  to  be  made  known  to  the 
American  people.” 

• 

Wins  Art  Prize 

Buffalo,  N.  Y. 

A  Buffalo  Courier-Express 
columnist,  'Virginia  Cuthbert, 
nationally-known  painter,  re¬ 
ceived  the  Buffalo  Evening 
News  prize  of  $125  for  her  oil 
painting,  “The  Place  of  the 
Siren,”  at  the  recent  opening  of 
the  21st  Western  New  York  Ex¬ 
hibition. 
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One-Idea’  Sentence 


Captures  Editors’  Fancy 


Pronouns  (like  he,  she,  it) 
and  articles  (like  a,  an  and 
the)  are  going  back  to  work  in 
newswriting.  You  can  look  for 
an  upturn  in  unemployment 
of  commas,  semi-colons,  and 
clauses. 

The  “one  idea-one  sentence” 
campaign  is  sweeping  the  coun¬ 
try.  The  New  York  Times’ 
managing  editor.  Turner  Cat- 
ledge,  set  it  off  about  a  year 
ago  in  his  shop  by  posting  a 
memorandum  to  the  staff.  In 
it  he  said:  “We  feel  it  is  no 
longer  necessary,  and  maybe 
never  was,  to  wrap  up  in  one 
sentence  or  paragraph  all  the 
traditional  Ws — who,  what 
when,  where  and  why.” 


bury’s  article  on  the  aged: 
“Expelled  from  the  battlefield 
where,  during  all  their  thinking 
years,  they  gloried  in  the  chal¬ 
lenge,  they  cower  in  a  no-man’s 
land  between  the  army  of  fel¬ 
lows  that  has  ostracized  them, 
and  death.” 

Noticeable  (to  some  observ¬ 
ers)  was  a  renaissance  in  jour¬ 
nalism  of  the  “A  man  who” 
style  in  leads.  One  New  York 
newspaper  (not  the  Times)  told 
in  eight  paragraphs  of  the  or¬ 
deal  of  “a  man  who”  had  been 
dragged  for  blocks  beneath  an 
automobile  unbeknown  to  the 
driver.  The  ninth  paragraph 
identified  the  “man  who.” 


AP  Log  a  Best-Seller 

A  few  weeks  ago  Assistant 
Managing  Editor  Ted  Bernstein 
reminded  the  staff  of  the  ME’s 
interest  in  brevity,  simplicity 
and  clarity.  He  did  it  in  “Win¬ 
ners  &  Sinners,”  an  intra-office 
newsletter  in  which  he  criticizes 
and  praises  staff  performance 
in  writing,  etc. 

Vic  Hackler,  who  compiles 
the  AP  Log,  elaborated  on  the 
discussion  and  then  came  the 
deluge — ^requests  from  all  over 
for  additional  copies  of  the  Log. 
Editors  wanted  to  pin  them  up 
on  bulletin  boards  for  staff 
reading. 

The  “one  idea-one  sentence” 
campaign  is  really  rolling,  Mr. 
Bernstein  reported  in  this 
week’s  (No.  81)  W&S.  Quickly 
he  cautioned  Timesmen  that  it 
was  never  intended  to  be  a  hard 
and  fast  rule;  it  was  only  a 
suggestion.  But,  he  repeated, 
“generally  it  speeds  reading  if 
there  is  only  one  idea  to  a  sen¬ 
tence.” 

Out  Long  Sentence! 

Happy  was  he  that  such  a 
Model-T  sentence  as  the  one 
that  follows  is  becoming  con¬ 
spicuous  (in  the  Times)  by  its 
rarity:  “The  petition,  signatures 
for  which  have  been  collected 
by  a  committee  of  Local  802 
members  headed  by  A1  Gurton, 
pianist,  of  3403  Foster  Avenue, 
Brooklyn,  charges  that  Herbert 
von  Karajan,  conductor  of  the 
Berlin  Philharmonic,  and  its 
manager.  Dr.  Gerhart  von 
Westerman,  had  Nazi  records.” 

That,  dear  Times  readers,  got 
only  as  far  as  the  first  edition. 

Mr.  Bernstein  tipped  his  hat, 
however,  to  such  glowing  prose 
as  this  excerpt  from  Eldith  As- 


Hutchins  Named 


ASNE  Keynoter 


Carriers  Collect  lAPA  Board 


$34,000  for  RFE  Will  Meet 


Philadelphia 
Public  confidence  in  news- 
paperboys  was  demonsti'ated 
again  when  6,000  Philadel¬ 
phia  Bulletin  carriers  collect¬ 
ed  over  $34,000  for  the 
Crusade  for  Freedom. 

Louis  Trupin,  Bulletin  cir¬ 
culation  manager,  revealed 
the  total  this  week.  The 
fund-raising  to  support  Radio 
Free  Europe  was  done  Feb. 
25  and  26,  during  the  boys’ 
regular  collection  days. 

Newspapers  throughout 
the  country  participated  in 
the  project  but  complete  re¬ 
turns  are  not  available. 


In  Antigua 


Dr.  Robert  M.  Hutchins,  ex¬ 
president  of  the  University  of 
Chicago  whose  1944  Hutchins 
Report  voiced  some  sharp  criti¬ 
cal  opinions  about  the  short¬ 
comings  of  newspapers,  will  de¬ 
liver  the  keynote  address  at 
the  American  Society  of  News¬ 
paper  Editors’  convention  in 
Washington’s  Hotel  Statler, 
April  21. 

Dr.  Hutchins,  who  accepted 
the  invitation  from  ASNE 
Pi-esident  James  S.  Pope, 
headed  a  commission  11  years 
ago  which  studied  freedom  of 
the  press  and  other  media  of 
communications.  A  keynote 
speech,  new  for  ASNE,  was 
brought  about  by  Turner  Cat- 
ledge,  1955  program  chairman. 

Other  topics  of  the  conven¬ 
tion  will  be  a  press-bar  panel 
discussion  on  criminal  trial 
coverage,  television  and  its  ef¬ 
fect  on  newspapers,  local  and 
national  Fol  situations  and 
foreign  and  school  integration 
news  coverage  problems. 


P.O.  Studies  Move 
To  Ban  Daily  Worker 

Washington 

The  Post  Office  Department 
is  reviewing  its  powers  and 
duties  with  respect  to  applica¬ 
tion  of  the  Subversive  Agents 
Control  Act  of  1954  to  publica¬ 
tions,  with  the  Daily  Worker 
one  of  the  subjects  of  current 
attention. 

Abe'  Goff,  department  solici¬ 
tor,  said  many  constitutional 
questions  present  themselves  in 
connection  with  newspaper  pub¬ 
lishing  rights  and  that  the  gov¬ 
ernment  will  tolerate  no  in¬ 
fringement  of  legitimate  exer¬ 
cise  of  the  guaranty  of  free 
press. 

The  studies  now  being  made 
are  designed  to  strengthen  that 
resolution,  he  said,  adding  that 
the  inquiry  will  be  thorough, 
cautious,  and  unhurried. 


The  state  of  the  Press  in  the 
Western  Hemisphere  will  have 
a  going  over  this  month  when 
the  Inter  American  Press  As¬ 
sociation’s  Board  of  Directors 
holds  its  semi-annual  meeting 
in  Guatemala. 

Newspaper  owners  and  pub¬ 
lishers,  members  of  the  Board, 
will  also  have  a  chance  to  take 
a  first-hand  look  at  this  vital 
area  of  Middle  America. 

The  Board  meets  in  Antigua, 
the  old  capital  of  Guatemala, 
March  25-27.  About  30  members 
of  the  45-man  Board  are  ex¬ 
pected  to  attend. 

Jules  Dubois,  chainnan  of 
the  Committee  on  Freedom  of 
the  Press,  will  read  his  mid¬ 
year  report,  subjecting  each 
country  and  its  dealings  with 
the  press  to  a  close  scrutiny. 

He  is  expected  to  devote  con¬ 
siderable  attention  to  an  in¬ 
creasingly  marked  trend  in 
Colombia  to  control  the  press 
and  to  disturbing  indications  in 
Costa  Rica. 


Trade  Section  on  Dallas 


The  European  Edition  of  N.Y. 
Herald  Tribtine  recently  launch¬ 
ed  a  world  trade  development 
program — designed  to  increase 
international  awareness  of  key 
American  cities  and  port  areas 
and  their  growing  foreign  trade 
facilities.  Dallas,  Texas,  will  be 
number  three  in  this  series  of 
special  sections,  to  be  published 
March  15.  Previous  sections 
dealt  with  New  York  and  Phila¬ 
delphia. 


Monumental  Mosaic 
Work  of  Ex-Reporter 

Los  Angeles 

When  the  $6,000,000  Police 
Facilities  Building  in  the  Civic 
Center  is  opened  for  public 
view  in  May,  one  of  the  focal 
points  of  interest  will  be  the 
world’s  largest  glass  mosaic 
mural  ever  to  be  executed  by 
an  American  artist. 

The  mural,  which  “hangs  in 
space”  in  the  lobby,  was  de¬ 
signed  and  made  by  Joseph  L. 
Young,  native  of  Pittsburgh 
who  gave  up  journalism  after 
war  service  in  1946  to  study 
in  Europe  with  world-famous 
muralists. 

The  monumental  mosaic 
mural,  36  feet  long  and  six 
feet  high,  is  comprised  of  more 
than  a  quarter  of  a  million 
tiny  glass  stones  (called  “tes¬ 
serae”),  each  piece  set  by  hand. 


Paulo  Bittencourt,  publisher 
of  Correio  da  Manha  and  presi¬ 
dent  of  lAPA,  will  preside. 
John  R.  Reitemeyer,  publisher 
of  the  Hartford  (Conn.)  Cowr- 
ant,  and  chairman  of  the 
lAPA’s  Executive  Committee, 
and  Robert  U.  Brown,  editor 
of  Editor  &  Publisher  and 
treasurer  of  lAPA,  will  give 
their  interim  reports. 

Final  action  is  expected  at 
the  meeting  to  launch  an  lAPA 
scholarship  program  for  stu¬ 
dents  or  journalists  of  both 
Americas.  The  program  will  be 
presented  by  William  H.  Cowles, 
publisher  of  the  Spokane 
(Wash.)  Spokesman-Review. 

Other  action  to  be  studied: 


1.  A  proposal  to  conduct  a 
Flow  of  the  News  study  in  the 
Western  Hemisphere. 

2.  An  offer  for  institution  of 
a  $500  President  Batista  prize. 
The  Executive  Committee  has 
voted  to  recommend  rejection. 

3.  An  amendment  to  the  con¬ 
stitution  giving  a  new  Commit¬ 
tee  on  Freedom  of  Information 
exclusive  jurisdiction  in  mat- 
tei-s  concerning  press  freedom. 

4.  A  constitutional  amend¬ 
ment  creating  a  high  council 
formed  by  past  presidents  of 
the  lAPA  and  past  chairmen 
of  the  Executive  Committee. 
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Advertiser  •  Newspaper 


Section  Edited 
By  Robert  B.  McIntyre 


1  ^  Til  /^1  1  advertising  medium  are 

I  OlA  III  ■  I^ITl  I  ihf^PK’Q  such  figures  as  these  approxi- 

Av/  i  XC1.J.J.  jnatg  comparative  “exposures” 

1  ^  av  1  as  established  at  the  Oregonian: 

I  r  TOtll It^t  I  \7Tlt^C  ^°P  national  televi- 

A  A  v^lAlAv^  A  A  V  sion  program,  157,000  exposures 

A  — ^<‘and  I  rated  the  ‘I  Love  Lucy’ 

San  FrancisKX)  also  offer  motivation  to  show  program  highgj:  there  than  did 
Establishment  of  an  exposure  not  only  what  consumers  buy  other  research  organizations.” 
meter  system  providing  a  ready  but  also  why  they  buy  it.”  Total  potential  of  all  TV 

measurement  of  product  dis-  Top  Ten  Brands  is  based  on  viewers  in  the  area  was  esti- 

tribution,  penetration  and  pref-  the  probability  sample  method  mated  at  281,000. 
erence  is  announced  here  by  used  by  the  U.  S.  Census  for  For  the  Saturda4f  Evening 

Dan  E.  Clark  of  Dan  E.  Clark  the  intervals  between  the  actual  Poet,  77,000 ;  for  the  top  radio 

II  and  Associates,  newspaper  census  count.  Its  feature  is  a  program,  83,000,  and  “for  space 

research  organization.  personal  interview  in  the  kitch-  in  the  Oregonian  any  one  day 

The  program  has  been  es-  cus  of  homes.  Top  Ten  obtains  of  the  week,  you  are  exposed 
tablished  and  tested  at  the  data  on  what  the  householder  to  231,000  eyes,”  he  reports. 
Portland  Oregonian  and  is  be-  buys  and  uses.  Groceries,  sund-  By  eyes,  he  quickly  explained, 
ing  extended  to  six  other  clients  nes,  appliances  and  autos  are  is  meant  pairs  of  eyes  as  at- 
across  the  nation,  Mr.  Clark  among  the  125  product  lines  in  tested  to  in  ABC  circulation, 
told  Editor  &  Publisher,  which  leadership  is  measured.  “Newspapers  are  the  greatest 

Top  Ten  Brands  proves  sta-  A  pre-war  operator  of  13  of-  selling  medium  that  exist  but 
tistically  that  the  newspaper  is  fices  scattered  about  the  na-  they  have  not  had  the  facts  to 
today’s  greatest  advertising  tion,  Mr.  Clark  set  up  the  pub-  back  that  statement,”  Mr.  Clark 
medium,  Mr.  Clark  says.  The  He  information  department  for  emphasized.  For  the  first  time 
proof  is  provided  by  established  the  Secretary  of  Navy  in  World  now  they  will  be  able  to  talk 
research  procedures  and  the  War  II.  to  the  housewives  of  a  cross¬ 

findings  are  made  available  at  For  the  newspaper  and  for  section  of  America  markets  for 


ANA  Program 
To  Stress  Ad 
Management 


■unwiinmiiiiiiiii  RET  AIL  RE  GUL  AR 

Institutional  Copy  No  Substitute  for  ‘^Sell 


Brooklyn’s  Fulton  Street  is  a  world  re¬ 
moved  from  Madison  Avenue,  advertising’s 
Main  Street,  yet  it  is  headquarters  for  some 
of  the  finest  NRDGA-a ward-winning  retail 
newspaper  advertising. 

Source  of  this  copy  is  the  sales  promotion 
department  of  Abraham  &  Straus  headed  by 
44-year  old  William  Tobey,  vicepresident. 

A&S,  second  largest  department  store  in 
New  York  City;  spends  about  $2,800,000 
annually  in  newspaper  space  and  thereby 
claims  it  is  a  larger  user  of  retail  linage  in 
New  York  dailies  than  all  other  department 
stores,  except  one.  Sales  last  year  exceeded 
$100,000,000  for  the  first  time  in  A&S’s  90- 
year  history. 

In  addition  to  its  main  store,  A&S  has 
branches  in  Garden  City  and  Hempstead, 
L.  I.,  and  says  the  latter  is  the  largest 
branch  store  in  the  East.  Advertising  for  all 
three  outlets  is  handled  from  the  mam  store. 

A  Columbia  University  man.  Bill  Tobey  is 
a  shirt-sleeve  executive.  “You  have'  to  be,  in 
a  deadline-business  like  retail  advertising,”  he 
says.  And  speaking  of  deadlines.  Bill  says  the’ 
flexibility  of  newspapers  and  the  way  it  per¬ 
mits  him  to  meet  deadlines  with  special-sale 


insertions,  is  one  reason  why  this  medium 
ranks  high  at  A&S. 

Bill  has  been  in  the  advertising  end  of  the 
department  store  business  ever  since  he 
graduated  Columbia.  Starting  as  a  copy  cub 
for  Gimbels  he  moved  on  to  Stern  Brothers’ 
copy  staff.  In  1937  he  joined  A&S  as  a  divi¬ 
sional  copywriter. 

After  two  decades  in  retail  advertising, 
Bill  has  definite  ideas  on  what  a  department 
store  ad  should  say  and  how  it  should  say 
it.  He  is  the  author  of  a  “bible”  which  is  the 
touchstone  against  which  every  A&S  copy 
staffer  must  measure  his  work. 

A&S  also  claims  it  is  the  only  New  York 
department  store  whose  institutional  ads  are 
tied  to  community-wide  events  such  as  the 
Brooklyn  Dodgers. 

“This  institutional  copy  complements  our 
daily  merchandise  ads,”  he  says.  “It  can  never 
be  used  as  a  substitute.” — R.  B.  McI. 

11  of  a  Series . . . . 


William  Tobey 
Abraham  &  Straus 
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CASE  STUDY 


How  Papers  Were  Used 
To  Introduee  Pantron  ’ 

By  Robert  B.  McIntyre 


A  good  example  of  the  role 
of  newspaper  advertising  as 
used  by  Campana  Sales  Com¬ 
pany,  Batavia,  Ill.,  to  test  and 
then  introduce  Bantron,  smok¬ 
ing  deterrent  tablets,  was  re¬ 
vealed  this  week  by  I.  Willard 
Crull,  Campana’s  advertising 
manager. 

To  begin  with,  Campana  had 
had  years  of  experience  in  se¬ 
curing  distribution  of  new  prod¬ 
ucts — Campana  Italian  Balm, 
SolitairCake  Make-Up,  Solitair 
‘Fashion  Point’  Lipstick  and 
Magic  Touch  Cream  Make-Up 
— ^just  to  name  a  few. 

So  when  Campana  took  over 
Bantron  two  years  ago  from 
a  previous  management  who 
had  developed  it  as  an  aid  to 
those  who  want  to  stop  or  cut 
down  on  smoking,  and  who  had 
tested  it  in  a  few  mid-western 
markets,  the  new  owners  were 
well  aware  of  the  distribution 
and  marketing  problems. 

Early  Testing  Moves 

“Our  efforts  during  the  first 
year  with  Bantron,”  Mr.  Crull 
told  E&P,  “were  primarily  test¬ 
ing  moves  to  determine  what 
size  package  would  be  the 
most  marketable,  what  type  and 
size  copy  would  do  the  best 
selling  job,  whether  black  and 
white  R.O.P.  newspaper  ads 
would  be  better  than  rotogra¬ 
vure,  and  whether  radio  spots 
would  be  better  to  use  than 
newspapers.” 

By  fall  of  1954  Campana  was 
ready  to  establish  national  dis¬ 
tribution  for  Bantron  and  ac¬ 
cordingly  mailed  a  free  package 
containing  15  tablets  to  every 
drug  store  in  the  U.  S. 

This  free  package  came 
mounted  on  a  counter  card 
along  with  an  explanation  of 
the  advertising  program  that 
would  back  Bantron  as  well  as 
details  of  an  introductory 
“deal”  whereby  druggists  could 
get  a  card  of  12  packages  of 
Bantron  from  his  wholesaler 
and  pay  for  only  11. 

Campana’s  35-man  sales  force 
under  F.  E.  Pearsall,  general 
sales  manager,  contacted  the 
wholesale  druggists  throughout 
the  U.  S.  and  supplied  them 
with  the  introductory  “deal.” 

“With  our  distribution  thus 
established,”  Mr.  Crull  said, 
“our  advertising  expenditure  of 


slightly  more  than  $200,000 
was  spent  entirely  in  newspaper 
space  over  a  13- week  period 
beginning  in  September  and 
terminating  in  December  of  last 
year.  Insertions  alternated  be¬ 
tween  170  and  425  lines  and 
were  scheduled  on  a  weekly 
basis.  Wherever  rotogravure 
sections  or  magazines  were 
available  we  bought  these. 

“In  markets  where  newspa¬ 
pers  did  not  have  roto,”  Mr. 
Crull  continued,  “we  used 
R.O.P.  in  the  Sunday  editions 
requesting  position  on  a  page 
of  interest  to  men.  All  told  we 
used  close  to  100  newspapers.” 

Mr.  Crull  stressed  that  as  a 
result  of  the  initial  newspaper 
advertising  that  broke  in  these 
newspapers  last  September, 
most  druggists  experienced  a 
quick  demand  on  the  part  of 
the  public  for  Bantron;  quickly 
sold  their  one  free  box  and 
then  promptly  reordered  the 
12-for-ll  deal  from  their  whole¬ 
salers. 

Another  factor  behind  Ban- 
tron’s  quick  success,  and  one 
not  mentioned  by  Mr.  Crull, 
was  that  Campana  floated  Ban¬ 
tron  on  the  crest  of  last  fall’s 
wave  of  speculation  on  the 
relationship  between  cigarette 
smoking  and  cancer. 

Immediate  Reaction 

“Reaction  from  our  newspa¬ 
per  advertising  (via  H.  W.  Kas- 
tor  &  Sons,  Chicago)  last  fall 
was  almost  immediate  and  ex¬ 
ceeded  our  greatest  expecta¬ 
tions,”  Campana’s  ad  manager 
declared.  “We  have  case  after 
case  where  smokers  read  the 
ad  in  their  Sunday  newspaper 
and  went  out  that  same  after¬ 
noon  to  their  local  drug  store 
to  buy  a  package  of  Bantron 
which  contains  a  five-day  sup¬ 
ply  of  tablets  and  is  priced  at 
$1.00.” 

Mr.  Crull  added  that  Cam¬ 
pana  salesmen  were  furnished 
well  in  advance  with  a  complete 
list  of  newspapers  on  the 
schedule  and  that  the  “local 
impact  of  the  newspaper  was 
merchandised  to  the  fullest  ex¬ 
tent  in  each  market. 

“Virtually  all  scheduled  news¬ 
papers  cooperated  with  us  by 
sending  out  postcards  or  letters 
to  the  drug  trade  in  their  cities 
notifying  them  of  the  pending 
ad  campaign,”  Mr.  Crull  said. 


”Stop  Smoking?  They  Said 
I  Couldn’t,  but  I  Did!” 

—Says  Stanley  E.  Warren 

Amazing  New  Formula  Helps  Break  Smoking  Habit 
in  5  Days  Easily  and  Pleasantly! 
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He  went  on  to  note  that  a 
new  campaign  for  Bantron 
covering  the  first  six  months 
of  1955  has  already  been  sched¬ 
uled,  and  that  these  new  ads 
are  now  appearing  on  an  every- 
other-week  basis  in  some  106 
cities. 

“In  several  of  the  larger 
markets  where  we  are  using 
more  than  one  newspaper,  such 
as  Detroit,  New  York  and  Chi¬ 
cago,  our  170-  to  425-  line  in¬ 
sertions  appear  more  frequent¬ 
ly,”  Mr.  Crull  said. 

Bantron’s  Background 

Campana  Sales  ^  Company 
readily  admits  that  while  Ban¬ 
tron  isn’t  the  first  product 
launched  to  help  people  stop  or 
cut  down  their  smoking,  “it’s 
the  first  and  only  product  of 
its  kind.” 

The  Bantron  formulation  had 
its  roots  in  clinical  work  per¬ 
formed  back  in  1936  at  Johns 
Hopkins  University  and  in  1937 
at  Columbia  Univer.sity. 

In  1947  the  research  depart¬ 
ment  of  a  large  university  in 
Chicago  picked  up  the  results 
of  this  previous  research  and 
spent  three  years  endeavoring 
to  develop  a  product  that 
would  effectively  curb  the  urge 
for  tobacco  and  at  the  same 
time  be  free  of  ill  effects. 

This  university  finally  came 
up  with  a  clinically-tested  for¬ 
mula  that  was  marketed  in  a 
small  way  prior  to  Campana’s 
acquisition  of  the  formula. 

“Since  we  have  taken  over 
its  manufacture  and  distribu¬ 
tion  of  Bantron,”  Mr.  Crull 
said,  “we  have  sponsored  addi¬ 
tional  clinical  work  so  that  to¬ 
day’s  product  has  a  wealth  of 
clinical  background  possessed 
by  no  other  product  of  its  type. 
Furthermore,  the  Bantron  for¬ 
mula  has  been  considered  so 
unique  that  patents  have  been 
applied  for  and  we  have  been 
informed  that  our  application 
has  been  accepted.” 

Mr.  Crull  proudly  added  that 
the  Better  Business  Bureau, 


which  for  some  years  has  car¬ 
ried  a  directive  advising  mem¬ 
bers  that  products  containing 
lobeline  sulphate  were  not  ef¬ 
fective,  reversed  the  directive 
in  the  case  of  Bantron  in  the 
light  of  new  knowledge  de¬ 
veloped  through  Campana’s  re¬ 
search.  “It  should  be  noted,”  he 
said,  “that  this  exception  ap¬ 
plies  only  to  Bantron. 

Some  Papers  Refuse  Copy 

“As  might  be  expected,  some 
newspapers  concerned  about 
possible  disfavor  from  the 
large  tobacco  companies  re¬ 
fused  to  accept  our  advertis¬ 
ing,”  Mr.  Crull  told  E&P.  He 
added  that  the  number  is  very 
small,  not  more  than  three  or 
four  papers  “that  still  refuse 
our  copy  after  being  shown  the 
clinical  studies  supporting  Ban¬ 
tron. 

“We  feel  the  newspapers 
have  done  an  exceptionally 
good  job  for  us,  and  while  it 
means  using  a  large  number  of 
papers  in  order  to  adequately 
cover  all  areas  of  the  country, 
we  believe  that  we  could  not 
have  obtained  the  quick  re¬ 
sponse  we  obtained  for  Ban¬ 
tron  through  any  other  media," 
Mr.  Crull  concluded. 

• 

Form  fit  Leads 
In  Retail  Ads 

Chicago 

The  Formfit  Company  led  all 
other  foundationwear  manufac¬ 
turers  in  total  number  of  retail 
advertisements  and  newspaper 
linage  during  1954,  according  to 
the  Advertising  Checking  Bu¬ 
reau. 

In  a  report  compiled  by  the 
Bureau,  it  was  revealed  that 
Formfit  dealers  last  year  ran 
9,743  ads  on  foundation  gar¬ 
ments,  containing  approximate¬ 
ly  2,500,000  lines  of  adverti- 
ing.  In  addition,  12,257  ads  ap¬ 
peared  on  Formfit  brassieres, 
totaling  more  than  3,100,000 
lines. 
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In  Philadelphia  nearly  everybody  reads  The  Bulletin 


Evening  and  Sunday 


Advertising  Ofkices:  Philadelphia.  Filbert  and  Juniper  Streets  •  AVir  York,  285  Madison  Avenue  •  Chicato,  520  North  Michigan  Avenue 
Representatives:  Sawyer  Fertuson  Walker  Company  in  Detroit  •  Atlanta  •  Los  Angeles  •  San  Francisco 
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NEWSPAPER  I{EPHESENTAT1VES 


'^Chief  Medium  ’  Key 
Figure  in  Promotion 


Chicago 

Inland  Newspaper  Repre¬ 
sentatives,  Inc.,  has  introduced 
“Chief  Medium,’’  an  Indian 
figure,  to  help  daily  newspa¬ 
pers  in  smaller  markets  dra¬ 
matize  their  merchandising 
service. 

First  in  a  series  of  activities 
of  Chief  Medium  is  a  broad¬ 
side  made  up  of  layout  sug¬ 
gestions  on  how  the  Chief  may 
be  used  in  such  promotional 
ways  as  merchandising  post 


cards,  letters  and  point-of-sale 
helps.  Mats  are  being  supplied 
to  Inland  represented  newspa¬ 
pers. 

Initial  response  on  the  part 
of  newspapers  has  indicated  a 
high  degree  of  enthusiasm  for 
Chief  Medium.  Newspaper  ex¬ 
ecutives  have  stated  the  new 
cartoon  character  will  give 
greater  impact  to  their  local 
level  merchandising  cooperation 
for  national  advertisers.  With 
this  new  approach  to  strength- 


Hand  soap  business  is 
neck  and  neck...  in  Iowa! 

And  every  famous  brand  gets  its  share*  among  the 
1,3 10,000  loyal  readers  of  The  Des  Moines  Sunday  Register. 
What  about  your  brand?  Looking  for  bigger  sales  in  this 
state-wide,  big-family,  big-income  market?  Surest  way  to 
tell  your  story  to  lowans — in  cities  and  suburbs,  in  rural 
towns  or  on  farms — is  through  the  pages  of  the  Sunday 
Register. . .the  one  medium  that  gives  you  from  50%  to 
100%  saturation  in  81  of  Iowa’s  99  counties,  40%  to  49% 
in  ten  more,  and  better  than  21%  in  the  remaining  eight. 
Tell  and  sell  the  whole  state  oj  Iowa,  in  The  Des  Moines 
Sunday  Register. 

*YOUR  SHARE!... Balanced  even-Stephen  on  Iowa  farms— in 
Iowa  cities?  Find  out  how  you  (and  your  competitors)  stand,  in 
the  latest  “Brand  Inventory  in  the  homes  of  Iowa  Subscribers” 
to  The  Des  Moines  Sunday  Register.  Write  for  your  copy,  on 
your  company  letterhead. 

The  Des  Moines  Register  and  Tribune 

An  "A"  schedule  newspaper  in  an  ''A*!’’  market! 
Gardner  Cowles,  President 
REPRESENTED  BY 

Sceloro,  Meeker  &  Scott— New  York,  Chicago,  Detroit,  Philadelphia 
Doyle  &  Hawley — Los  Angeles  and  Son  Francisco 


IN  AND  OUT  —  Bud  Hartman,  Ridder-Johns,  incoming  president  of  the 
Los  Angeles  Newspaper  Representatives  Association  (second  from  right), 
shakes  hands  with  Stan  Manning  (center)  of  Ralph  W.  Marker  &  As¬ 
sociates,  out-going  president  of  the  group.  Looking  on  are  (left  to 
right):  L.  S.  Van  Sant,  manager  of  the  newly  opened  L.A.  office  of  the 
Bureau  of  Advertising,  ANPA,  Dick  Tuller,  Cresmer  &  Woodward,  vice- 
president  of  LANRA.  At  far  right  is  Jim  Pounds,  Moloney,  Regan  S 
Schmitt,  LANRA’s  secretary-treasurer. 


en  dealer  tie-in  support,  it  is  full-page  ads  when  the  product 
felt  that  national  advertisers  was  first  introduced,  market  by 
in  newspapers  wdll  be  able  to  market,  beginning  in  May, 
trace  specific  sales  increases  to  1953.  Full-page  ads,  with  large 
Chief  Medium.  photo  illustrations,  were  de- 

“Chief  Medium  is  our  most  signed  as  part  of  Monsanto’s 
recent  step  in  our  continuing  plan  to  “intrigue”  Mrs.  House- 
program  to  improve  and  in-  wife  into  reading  the  educa- 
crease  services  to  publishers  tional  message  presented  by 
and  national  advertisers,”  ex-  “all,”  he  explained, 
plained  James  H.  Morrow,  Mr.  Zeis  credited  newspaper 
president  of  Inland.  cooperation  as  a  major  factor 

He  pointed  out  that  a  pre-  in  the  substantial  gain  in  “all” 
vious  feature  had  been  the  in-  sale.®.  At  the  present  Cme 
troduction  of  a  series  of  tape-  some  national  magazine  adver- 
recorded  panel  interviews.  The  tising  is  being  used,  along  with 
first  recorded  interview  was  newspapers.  Coupled  with  the 
made  up  of  questions  from  advertising  program  has  been 
newspaper  advertising  depart-  an  increase  each  year  in  the 
ments,  with  answers  and  dis-  number  of  automatic  washing 
cussion  by  Chicago  agency  machines,  whose  manufacturers 
executives.  have  found  that  “all”  is  an 

ideal  detergent  for  their  ma- 
*air  Ads  Budgeted  chines,  (E&P,  May  l, ’54,  p.  17). 

On  Quarterly  Basis  • 

Chicago  Fair  Trade  Council 
Keynote  of  “all’s”  advertis-  Digests  Court  Rulings 
mg  prograrn  in  1955  is  fle.xi-  ^  ^  ^f  Federal  and  state 

bihty,  with  the  Monsanto  decisions  that  interpret 

Chemical  Company  s  detergent  Trade  laws  in  the  various 

ad  plans  being  based  on  quar-  and  establish  the  prin- 

terly  budgets,  newspaper  repre-  voluntary  Fair  Trade 

sentatives  were  told  here  this  consumers’  protection 

,  against  dilution  of  trade- 

Newspapers  have  been  our  n^^^ked  quality,  has  been  pre¬ 
major  medium  to  date,  ”  An-  pa^ed  by  the  legal  staff  of 

drew  Zeis,  assistant  media  di-  American  Fair  Trade  Council, 
rector  of  Needham,  Louis  &  Gary,  Ind.,  for  distribution  to 
Brorby,  Inc.,  emphasized  in  his  j^g  members 
talk  concerning  “all.”  He  re-  According  to  John  V/.  Ander- 

lated  the  story  of  ‘all’  to  his  president  of  AFTC,  the 

subject:  ^^The  Detergent  That  digest  is  the  only  document  of 
,  its  kind  for  legal  guidance  of 

Mr.  Zeis  explained  that  Mon-  retailers  and  manufacturers 
santo  had  an  educational  prob-  adopt  Fair  Trade  practices, 

lem  to  solve  with  housewives,  • 

namely,  that  suds  alone  did  not  xwt  *  *  j 

make  for  a  good  wash,  when  Wentworth  Appomted 
using  either  conventional  or  Kodak  Media  Buyer 
automatic  washers.  “We  had  to  Paul  R.  Wentworth  has  been 
convince’  the  housewife  that  appointed  media  buyer  for  East- 
here  was  a  product  that  didn’t  man  Kodak  Company, 
have  any  suds,  but  could  do  a  He  will  be  in  charge  of  mar- 
good  job,”  said  the  speaker.  ket  and  media  selection  for 
Newspapers  were  chosen  as  Kodak  advertising  in  trade  pa- 
the  basic  medium  to  put  across  pers,  newspapers,  general  maga- 
this  educational  story,  using  zines  and  television. 
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MR.  GEORGE  FISCHER 

PIESIDENT  AND  ADVERTISING  MANAGER 
FISCHER  BAKING  COMPANY 


...through  ADS  like  this 
in  the  LOCALLY-EDITED 
NEWARK  SUNDAY  NEWS  MAGAZINE 


Wherever  you  find  a  Locally-Edited  Gravure  Magazine,  you’re  sure  to 
find  leading  retail  merchants  cashing  in  on  its  selling  impact.  And,  you’ll 
find  many  national  and  regional  advertisers  doing  the  same.  Says  Mr. 
George  Fischer,  President  of  Fischer  Baking  Company:  “As  one  of  Amer¬ 
ica’s  largest  independent  baking  firms,  with  roots  deep  in  New  Jersey, 
we  find  the  Locally-Edited  Newark  Sunday  News  Magazine  our  top- 
producing  advertising  medium.  Its  ’local  touch’  stories  and  pictures  feature 
our  friends  and  neighbors  .  .  .  yes,  even  our  own  customers.  Local  editing 
like  this,  plus  rich  magazine  appeal,  pays  off  handsomely  in  sales!’’ 

Are  yon  covering  prosperous  Newark  with  your  magazine  schedule? 
The  leading  national  magazine  reaches  only  17%  of  Newark  families. 
But  the  Locally-Edited  Newark  News  Magazine  is  read  regularly  in  6 
out  of  10  Newark  homes! 


“FISCHER’S  BUTTERCUP  BREAD 

is  tops  on  thousands  of  shop¬ 
ping  lists,  thanks  to  regular 
color  ads  like  this  in  the 
Newark  Sunday  News  Mag¬ 
azine,”  says  Mr.  Fischer.  Hear 
how  many  others,  too,  are 
profiting  through  current 
campaigns  in  one  or  all  of 
the  Locally-Edited  Gravure 
Magazines. 


Locally-Edited  for  highest  readership  •  Newspaper  circulation  impact 
•  Gravure  magazine  reproduction  •  Maximum  savings  on  positives 
•  Complete  flexibility 


Magazine 
^“/ERTISiSg 
at  the 
^44^  levEi  j 


For  inort  inlormotion  obout 
Ihtst  12  weekly  newspaper  grov- 
are  mogazines,  contod  one  of 
the  following  rtpresenlotives: 
The  Ironhom  Compony,  (rismor 
t  Woodword,  Inc.,  Jonn  I 
Kelley,  Inc.,  Kelly-Smilh  Co., 
Moloney,  Regan  t  Schmitt,  Inc., 
O'Mara  t  Ormshee,  Inc.,  Scolaro, 
Meeker  t  Scott,  Inc.,  Story, 
(rooks  I  Finley,  Inc. 


AKRON  BEACON  JOURNAL  •  ATLANTA  JOURNAL  AND  CONSTITUTION  •  COLUMBIA  HATE 
COLUMBUS  DISPATCH  •  DENVER  POST  •  HOUSTON  CHRONICLE 
INDIANAPOLIS  STAR  •  LOUISVILLE  COURIER-JOURNAL  •  NEWARK  NEWS 
NEW  ORLEANS  TIMES  PICAYUNE  STATES  •  ST.  LOUIS  GLOBE-DEMOCRAT  •  TOLEDO  BUDE 


TOTAL  CIRCULATION  OVER  3,189,000  COPIES  WEEKLY 
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PR  Program 
For  Business 
Held  Vital 

Public  relations  has  done  a 
good  job  of  rehabilitating 
“stretcher  cases,”  and  must 
now  be  used  to  emphasize  con¬ 
structive  policies  that  keep 
business  and  industry  from  get¬ 
ting  into  distress,  said  Paul  A. 
Schrader,  director  of  public  re¬ 
lations  for  the  Toledo  (Ohio) 
Blade,  in  a  talk  before  the 
fourth  annual  Public  Relations 
DirectX) i‘s’  Institute  at  the  Uni¬ 
versity  of  Kansas. 

Mr.  Schrader  criticized  the 
PR  field  for  failure  to  do  any- 


Co~op  PR  Plan 
Uses  All  Dailies 

Montreal 
The  Canadian  Life  Insur¬ 
ance  Officei-s  Association, 
Toronto,  has  scheduled  every 
daily  newspaper  in  Canada, 
and  more  than  200  weeklies 
as  part  of  its  1954-55  public 
relations  program  to  explain, 
“Why  It  Is  Good  Citizenship 
To  Own  Life  Insurance.” 

R.  Leighton  Foster,  gener¬ 
al  counsel  of  the  association, 
revealed  here  last  week  that 
since  a  co-op  public  relations 
program  was  set  up  by  the 
association  back  in  1921,  at 
least  $4.00  out  of  every  $5.00 
spent  by  the  60-odd  members 
on  PR  activities  had  been 
spent  in  newspaper  space. 


PEN  PROVED  MIGHTIER  THAN  SWORD  for  public  relations  pioneer 


thing  about  agencies  illegiti¬ 
mately  using  the  public  rela¬ 
tions  name  and  for  a  stub- 
borness  among  PR  men  in 
denying  that  they  are  “pub¬ 
licity  men.” 

Max  Foresman,  PR  director, 
Spencer  Chemical  Co.,  Kansas 
City,  Mo.,  warned  that  top  man¬ 
agement  expects  “expert  advice 
from  PR  on  problems  in  operat¬ 


ing  departments.  But,  he  added, 
“the  responsibility  for  coun.sel 
does  not  give  the  power  of  di¬ 
recting.” 

Goss  Elected  Pres. 

Of  Hill  &  Knotclton 

Election  of  John  W.  Hill  as 
chairman  and  of  Bert  C.  Goss 
to  succeed  him  as  president  of 


SAVE  7(  a  line 

)  SELL  THIS  RICH 
MARKET  THRU  THE 
BIG  3  COPLEY  GROUP 

You  needn’t  be  up  in  the  air  about 
advertising  costs  ...  if  you  take  ad- 
vantage  of  the  BIG  3’s  ONE  PACK- 
J  AGE  PLAN.  Now  you  can  buy  ALL 
3  for  only  a  line  .  .  .  which 
means  you  SAVE  7(  a  line  or  15% 
over  the  separate  line  rate  of  47{! 
This  ’down-to-earth’  saving  means 
MORE  value  for  your  advertising 
dollar  .  .  .  the  economical  way  of 
doing  a  maximum  selling  job  at  a 
minimum  cost! 


Send  for  this  FREE  folder  with  litest  market  and  media  fitores. 


COPLEY  NORTHERN  ILLINOIS  GROUP 

Aurora  Beacon-News  •  Elgin  Courier-News  •  Joliet  Herald-News 
Pepreienled  by  West-Holliday  Co.,  Inc.  •  Offices,  All  Principal  Cities 


Carl  Byoir  (center)  when  his  firm  celebrated  its  25th  anniversary  with 
a  party  for  200  employes  recently.  More  serious  note  was  struck  earlier 
by  Gerry  Swinehart  (left),  president,  who  announced  that  one-year  paid 
training  periods  at  Carl  Byoir  &  Associates  would  be  given  annually  to 
each  of  three  outstanding  PR  graduates  of  the  nation's  universities. 
George  Hammond  (right),  executive  vicepresident,  told  of  the  forma¬ 
tion  of  a  speakers'  bureau  of  company  executives. 


Hill  and  Knowlton,  Inc.,  public 
relations  counsel,  was  an¬ 
nounced  last  week.  Mr.  Hill 
will  continue  as  chief  Executive. 

A  native  of  Indiana,  Mr.  Hill 
founded  the  firm  in  1927.  Be¬ 
fore  entering  the  public  rela¬ 
tions  business  he  had  been  a 
newspaper  and  magazine  editor. 

Mr.  Goss  has  been  the  coun¬ 
selling  firm’s  executive  vice- 
president  since  1953.  Before 
joining  Hill  and  Knowlton,  Inc. 
in  1944  to  head  its  Washington 
office,  he  had  been  business  edi¬ 
tor  of  Newsweek  magazine,  as¬ 
sociate  editor  of  the  Journal  of 
Commerce  and  assistant  p  ofes- 
>or  of  finance  at  X.  Y.  L'. 

McCarty  Defines  PR 

Public  Relations  Counsel  Mil- 
burn  McCarty  had  a  new  de¬ 
finition  of  public  relations  which 
he  presented  in  a  speech  be¬ 
fore  the  Springfield,  Mass.,  Ad¬ 
vertising  Club  last  week,  as 
follows : 

“Public  relations  is  the  abil¬ 
ity  to  tran.slate,  with  good  taste 
and  good  sense,  the  activities 
and  aims  of  an  organization  or 
individual  into  terms  found  un¬ 
derstandable  and  sympathetic  to 
other  groups — or  to  the  public 
at  large.” 

• 

Daily  Names  Agency 

The  Philadelphia  (Pa.)  Daily 
News  announces  the  appoint¬ 
ment  of  Weightman,  Inc.  of 
Philadelphia  a  s  advertising 
agency. 


NEA  Distributes 
Appliance  Section 

Coordinated  with  the  ap¬ 
proaching  appliance  buying  sea¬ 
son  is  the  1955  Home  Appli¬ 
ances  section  now  being  dis¬ 
tributed  by  NEA  Service,  Inc., 
Cleveland,  to  newspapers. 

It  is  the  second  of  NEA’s 
year-round  program  adverti.s- 
ing  feature  promotions.  Sug¬ 
gested  for  release  in  April  and 
May,  the  section  contains  eight 
full  standard  pages,  including 
a  two-color  cover  featuring  a 
young  couple  window  shopping 
at  an  appliance  store.  Mats  for 
the  cover  are  available  in 
either  color  or  black  and  white 
and  in  standard  and  tabloid 
sizes. 

The  section  is  designed  to 
support  local  and  national  ad¬ 
vertising  with  tie-in  editorial 
material.  More  than  100  illus¬ 
trations  and  60  features  are 
contained  in  the  section,  which 
covers  electrical,  gas  and  me¬ 
chanical  appliances  .  .  .  large 
and  small. 


)  terms  lounn  un-  „  i  rr<  i  •  j 

ind  sympathetic  to  Record  Travel  Guide 
-or  to  the  public  The  22nd  annual  New  York 
Herald  Tribune  world  travel 
•  guide,  a  72-page  tabloid  section, 

.  was  publisned  (n  Sunday, 

es  Agency  March  6.  This  year’s  guide 

Iphia  (Pa.)  Daily  was  the  larges-  ''ver  publish- 
ces  the  appoint-  ed  in  its  22-year  history.  It  is 
ightman,  Inc.  of  the  only  color  newspaper  travel 
a  s  advertising  section  published  in  Ne'w  York 
City. 

EDITOR  8C  PUBLISHER  for  March  12,  1955 


20 


HOME  DELIVERY 


RURAL  DELIVERY 


STREET  SALES 


it  all  adds  up  to 


246,354  225,325 


Morning  &  Evening 


Sunday 


ABC  Publishers  Statement,  September  30,  1954 


Fort  Worth  Star-Telegram 

AMON  O  CARTfR  Poblish<-r 

AMON  G  CARTIQ.  JR  Prfsidint  und  Not.onol  Advrrtivinq  t><r«(tof 


LARGEST  CIRCULATION  IN  TEXAS 

WITHOUT  the  use  of  contests,  schemes  or  premiums... 
"just  «  good  newspaper" 


MAIL  SUBSCRIBERS 
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SPECIAL  SECTIONS 


T 


Monthly  Color  Section 
Nets  Linage,  Experience 


The  Lake  Charles  (La.) 
American  Press  has  etnbarked 
on  a  plan  whereby  it  is  running 
a  special  section  each  month  us¬ 
ing  a  process  color  page,  ac¬ 
cording  to  William  H.  Shear¬ 
man,  publisher. 

The  Press,  circulation  21,790, 
launched  its  plan  in  January 
with  a  14-page  section  on  the 
“1955  Auto  Show;”  followed  up 
in  February  with  a  six-page 
section  promoting  “Make  the 
Most  of  Meat.” 

Mr.  Shearman  said  the  plan 
gives  pressmen  an  opportunity 
to  experiment  with  color  to  the 
extent  that  if  they  get  into 
trouble,  “we  can  pull  the  page.” 

“We  have  a  six-unit  Hoe 
press  with  one  color  unit,”  he 
explained.  “We  have  experi¬ 
mented  with  running  the  press 
both  straight  and  collect  and 
by  the  use  of  the  cover  page 
and  a  sample  ‘dummy’  section 
we  were  able  to  sell  the  14- 
page  new  car  section.” 

Mr.  Shearman  told  Editor  & 
Publisher  that  the  idea  is 
threefold  in  that  the  Press  is 
1)  presenting  color  to  local 
advertisers;  2)  sending  copies 
of  its  work  to  agencies;  and  3) 
enabling  its  pressmen  to  get 
the  “feel”  of  running  color. 

Washington's  Birthday 
Perennial  Linage  Peg 

Washington’s  Birthday  seiwed 
as  a  perennial  peg  on  which 
newspapers  throughout  the  U.S. 
hung  special  sections — most  of 
them  tied-in  with  auto  dealers’ 
open  house  promotions. 

The  Lawrence  (Mass.)  Sun¬ 
day  Sun  issued  a  24-pag;e  sup¬ 
plement  in  connection  with  the 


EVERYTHING  IN 
BAITINORE 
REVOLYEG  AROUND 
THE  SUN 


Greater  Lawrence  Automobile 
Dealers  Association,  but  instead 
of  publishing  the  usual  photos 
of  the  various  cars,  the  Sun 
used  pictures  of  showrooms. 

A  14-page  open  house  edition 
of  the  Chelsea  (Mass.)  Record 
produced  21,854  lines  of  na¬ 
tional  and  local  advertising  as 
against  11,256  lines  last  year. 

In  Washington,  D.  C.,  the 
Evening  Star  ran  129  pages 
tied  to  the  city’s  annual  four- 
hour  sales  event.  The  Daily 
Mews  published  a  like  number 
of  pages,  while  the  Pust-Times- 
Herald  issued  96  pages. 

Other  Washington’s  Birthday 
open-house  editions  were  pub¬ 
lished  by:  Passaic-Cliftcn  (N. 
J.)  Herald  News  (36  pages) ; 
Waterbury  (Conn.)  American- 
Republican  (20  pages) ;  Hart¬ 
ford  (Conn.)  Times  (35  pages) ; 
New  London  (Conn.)  Evening 
Day  (16  pages)  ;  Hartford 
(Conn.)  Courant  (34  pages) ; 
and  the  Springfield  (Mass.) 
Republican  (20  pages). 

Rolary’s  50th  Year 
Fete  Brings  Linage 

Rotary  International  Golden 
Anniversary  editions  were  re¬ 
ported  to  E&P  by  three  dailies 
— Pottsville  (Pa.)  Republican, 
Claremont  (N.H.)  Daily  Eagle, 
and  the  Long  Beach  (Calif.) 
Independent  Press-Telegram. 

The  Eagle  racked  up  14,035 
lines  sold  to  members  of  eight 
Rotary  clubs  within  its  circula¬ 
tion  area.  The  Press-Telegram 
published  a  32-page  tabloid 
supplement  containing  22,918 
lines,  while  an  eight-page  sec¬ 
tion  by  the  Republican  resulted 
in  587  inches  of  premium  ad¬ 
vertising. 

Other  Sections  .  .  . 

•  “Oil  Capital  of  the  Rock¬ 
ies”  was  how  the  Casper 


Canadian  Papers 
Got  $36-Million 

Canadian  national  adverti¬ 
sers  in  1954  spent  $36,000,- 
000  in  86  Canadian  daily 
newspapers,  an  increase  of 
almost  5%  over  1953,  ac¬ 
cording  to  tabulations  of 
Elliott-Haynes  Ltd.,  Toronto 
research  firm. 

Canadian  national  adverti¬ 
sers  spent  a  total  of  $71,000,- 
000  in  publications  during 
the  year,  including  $13,330,- 
(X)0  in  week-end  newspapers 
(which  included  supplements 
to  daily  newspapers  on  Sat¬ 
urdays).  Week-end  publica¬ 
tion  advertising  by  national 
advertisers  increased  by  al¬ 
most  25%  in  the  year. 

Largest  group  of  national 
advertisers  were  the  auto¬ 
motive  group  which  spent  al¬ 
most  $7,500,000  in  Canadian 
dailies  in  1954,  with  food 
products  second  with  a  total 
of  almost  $5,500,000. 


(Wyo.)  Tribune-News  charac¬ 
terized  its  city  in  its  37th  an¬ 
nual  Wyoming  edition.  The  edi¬ 
tion  ran  nine  sections,  278 
pages.  ^ 

•  Middletown  (Conn.)  Press 
published  a  four-page  “Easy 
Living  Guide.” 

•  Special  automotive  sections 
of  from  16  to  20  pages  each 
appeared  in  the  four  San  Fran¬ 
cisco  dailies  —  Call-Bulletin, 
Chronicle,  Examiner  and  News. 
The  sections  marked  the  29th 
annual  San  Francisco  Auto 
Show. 

•  A  three-section  “Progress 
Edition”  was  published  by  the 
Brookfield  (Mo.)  Daily  News- 
Bulletin  to  mark  advances  by 
that  city. 

•  The  5Cth  Anniversary  of 
the  U.S.  Forest  Service  prompt¬ 
ed  the  Asheville  (N.C.)  Citizen- 
Times  to  issue  a  28-page  “For¬ 
estry  Section”  containing  19,600 
lines  of  advertising.  Covers 
were  printed  in  green  and  black. 
One  inside  page  ad  also  made 
use  of  the  color. 


•  The  30th  annual  “Progress 
Edition”  of  the  Walla  Walla 
(Wash.)  Union-Bulletin  ran  192 
pages  in  11  sections.  Thirty- 
two  color  ads  appeared  through¬ 
out  the  edition  which  had  a 
three-color  cover. 

•  W.  T.  (irant  Co.  used  a 
32-page  tabloid  suppletnent  in 
the  Erie  (Pa.)  Dispatch  to  fea¬ 
ture  home-improvement  mer¬ 
chandise. 

•  In  celebration  of  Crisp 
County,  Ga.’s  50th  birthday, 
the  Cordele  Dispatch  issued  a 
72-page  edition,  largest  single 
issue  ever  published  by  that 
paper. 

•  “100  Years  in  Fond  du 
Lac”  was  the  peg  used  by  the 
Fond  du  Lac  (Wis.)  Common¬ 
wealth  Reporter  to  sell  a  spec¬ 
ial  20-page  section  last  month. 
One  color  and  black  was  used 
on  the  covers. 

•  A  20-page  section  in  the 
Syracuse  (N.Y.)  Post-Standard 
was  devoted  to  that  daily’s 
ninth  annual  Spring  Fashion 
Show  which  drew  13,000  peo¬ 
ple  . 

•  The  Kalamazoo  (Mich.) 
Gazette  published  a  92-page 
“Kalamazoo  Bargain  Days”  edi¬ 
tion  containing  a  28-page  sec¬ 
tion  for  the  local  department 
store. 

•  Opening  of  Dunlap’s  de¬ 
partment  store  in  Lubbock, 
Tex.,  brought  the  Avalanche- 
Journal  more  than  4, COO  inches 
of  advertising. 

• 

Special  Editions  Hit 
In  ANA  Statement 

A  reminder  that  the  Associa¬ 
tion  of  National  Advertisers  is 
opposed  to  solicitations  by  news¬ 
papers  of  advertising  for  spe¬ 
cial  anniversary  editions  is  con¬ 
tained  in  General  Management 
Bulletin  No.  11  published  by 
the  American  Newspaper  Pub¬ 
lishers  Association. 

Text  of  ANA  statement,  re¬ 
affirmed  July,  1950,  follows  in 
part: 

.  .  .  “such  special  editions 
are  of  little  value  to  adverti¬ 
sers  who  are'  subjected  to  pres¬ 
sure  for  their  support  and  cut 
into  appropriations  intended 
for  real  selling  effort  .  .  . 
Aggregate  effect  of  the  special 
edition  evil  is  to  cause  an  un¬ 
justifiable  charge  against  the 
cost  of  distribution.  Therefore, 
the  ANA  requests  the  coopera¬ 
tion  of  publishers  in  helping 
them  to  conserve  appropriations 
for  legitimate  and  resultful 
campaigns  which  in  the  long 
run  will  prove  of  greater  bene¬ 
fit  alike  to  manufacturers  and 
publishers.” 


V  T  1^/ff  Hub  of  A  Prosperous 

X  m  *  Trading  Area 

Notihwstein  Ohio 

Center  of  metropolitan  county  area  with  effective 
buying  income  per  family  of  $5,216 

Source:  1954  Consumer  Markets 

THE  LIMA  NEWS 

y'&S  BULL'S  EYE  Of  THE  BUCKEYE  Sf^ 

Nationollir  Rfpretenird  by  Story.  Broolts  &  Finley,  Int. 
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WHERE  IS  THE  WORLD'S  BUSIEST  TWO-WAY  STREET? 


serious  restrictions  on  trade  with  the 
watchmakers  o[  Switzerland  are  pending. 

This  means  fewer  watches  will  be  sold 
in  the  U.S.A.,  fewer  American  exports 
to  Switzerland. 

But  it’s  not  too  late  to  mend  the  pot¬ 
holes  that  are  slowing  down  commerce 
on  this  economic  highway.  It’s  not  too 
late  to  resurface  the  road  that  has  helped 
keep  prosperity  high  in  both  countries. 

Goods  and  good  will  between  friendly 
nations  cannot  go  very  far  on  a  one¬ 
way  street. 

The  past  has  shown  it  takes  two-way 
trade  to  insure  the  security  of  our  peo¬ 
ple,  the  expansion  of  our  economies. 


Published  by 

THE  WATCHMAKERS  OF  SWITZERLAND 

during  the  104th  anniversary  of 
TheTreatyofFriendshipand  Commerce 
pledged  between  the  people  of 
America  and  the  people  of  Switzerland 


AD  CAMPAIGNS 


Luxite  Offers  Mats 
Of  ROP  Color  Ads 


Milwaukee 

Luxite  Lingerie  will  offer 
newspaper  color  mats  for  its 
“Tickled  Pink”  and  “Mauve 
Mist”  shades,  it  was  announced 
here  this  week  by  Russ  Felzer, 
advertising  manager,  Holeproof 
Hosiery  Company. 

Each  set  of  mats,  designed 
for  ROP  color,  will  be  five 
columns  wide  by  a  page  in 
depth.  The  entire  background 
of  the  ad  will  be  shown  in 
color  as  well  as  the  garments 
featured. 

“Providing  color  mats  for 
Luxite  dealers  has  become  a 
regular  part  of  the  continuing 
promotion  service  since  the  first 
set  of  mats  on  Firelight  Red 
were  used  so  successfully  by 
stores  several  seasons  ago,” 
Mr.  Felzer  said. 

He  added  that  Luxite  antici¬ 
pates  a  sharp  increase  in  the 
number  of  stores  that  will  use 
the  mats  for  color  promotions. 
This  will  be  due  to  growing 
recognition  by  stores  of  the 


power  of  color  advertising  in 
increasing  the  percentage  of 
sales  return. 

iVcM?  Marlboro  Package 
Gets  Full-Page  Blast 

Philip  Morris  &  Co.,  Ltd., 
Inc.,  which  last  week  began 
distribution  in  New  York  of  its 
new  long-size  Marlboro  filter 
cigarette  in  a  crush-proof  pack¬ 
age,  this  week  broke  full-page 
ads  in  major  dailies  in  the 
Metropolitan  area. 

Introduction  of  the  filtered 
Marlboro  marks  the  entry  of 
Philip  Moms  into  the  popular 
price  filter-tip  field. 

The  New  York  advertising 
marks  the  initial  phase  of  a 
mult-million  dollar  campaign 
featuring  big  picture  space. 

Other  Campaigns  .  .  . 

•  Newspapers  stand  to  bene¬ 
fit  fi'om  local  ad  linage  ob¬ 
tained  from  Hotpoint  dealers, 
building  contractors  and  pub¬ 
lic  utilities  in  connection  with 


RICHMOND 

PULP  &  PAPER  COMPANY 
OF  CANADA  LIMITED 

(part  of  the  KRUGER  organization) 

Manufacturers  of  Newsprint 
Semi-Chemical  Pulp 
Groundwood  Pulp 

Sales  Representatives 
Kruger  Paper  Company  Inc. 

347  Madison  Avenue, 

New  York  17.  N.Y. 

General  Offices  &  Mill 
Bromptonville,  Que.,  Canada 

CABLE  ADDRESS:  RICHPAPER 


60  Agencies  Top 
$10'Million  Mark 

Sixty  agencies  in  the  U.S.  ' 
and  Canada  in  1954  had  a  | 
billing  of  more  than  $10,- 
000,000,  according  to  the  an¬ 
nual  copyrighted  sui-vey  by 
Advertising  Age  published 
March  7.  Only  57  agencies 
placed  in  this  bracket  in 
1953. 

The  60  agencies  billed  a 
total  of  $2,194,000,000  com¬ 
pared  with  $1,979,000,000  in 
1953.  Four  agencies  billed 
more  than  $100,000,000. 

The  top  10  agencies  last 
year  were:  1)  J.  Walter 
Thompson  Co.,  $185.0;  2) 
Young  &  Rubicam,  Inc., 

$160.0;  3)  BBDO,  $148.3; 

4)  McCann-Erickson,  $133.0; 

5)  N.  W.  Ayer  &  Son,  $87.0; 

6)  Foote,  Cone  &  Belding, 

$77.0;  7)  Benton  &  Bowles, 
$57.5;  8)  Leo  Burnett  Co., 
$55.0;  9)  Kenyon  &  Eck- 

hardt,  $51.0;  and  10)  Grant 
Advertising,  $50.0. 

It  was  emphasized  that 
agency  billings  are  not  in¬ 
come.  Billings  are  merely 
a  measure  of  business  placed. 

a  nationwide  building  and  mer- 
chandLsing  program  to  run 

from  May  1  to  June  25.  Aim 
of  program  is  to  stimulate 
dealer  store  traffic  by  getting 
people  to  pick  up  entry  blanks 
for  a  contest  from  Hotpoint 
dealers. 

•  An  extensive  new’spaper 
mat  service  with  a  wide  range 
of  sizes  of  ads  has  been  re¬ 
ceived  by  all  Bulova  watch 
dealers  as  part  of  “the  most 
concentrated  Bulova  ad  cam¬ 
paign  ever  to  reach  the  Ameri¬ 
can  public.”  Campaign  will 
break  March  15. 

•  American  Express  Co.  is 
making  available  a  complete 
supply  of  bank-.'^taff  training 
and  educational  aids  to  explain 
safety  and  convenience  of  using 
its  Travelers  Cheques.  News¬ 
paper  mats  are  included. 

•  Dominating  page  newspa¬ 
per  color  ads  opened  Frank 
Fehr  Brewing  Co.’s  campaign 
to  introduce  a  new  process  and 
label  for  Fehr’s  X-L  Beer  in 
Louisville,  Indianapolis,  Lex¬ 
ington  and  Bowling  Green.  The 
debut  was  backed  in  all  media. 

•  A  new  Reynolds  ball  point 
pen  went  on  sale  in  New  York 
starting  March  7,  according  to 
Theodore  Bennahum,  president, 
Reynolds  Pen  Company  of  New 
York.  Initial  newspaper  ads  will 
consist  of  what  various  depart¬ 
ment  stores  choose  to  run. 


Parade  Issues  Media 
Helps  for  Advertisers 

Parade’s  i-esearch  depart¬ 
ment  has  just  issued  revised 
editions  of  its  detailed  study  of 
coverage  by  various  combina¬ 
tions  of  Sunday  magazines  in 
metropolitan  county  areas,  and 
county  coverage  maps  for  all 
combinations. 

Nine  12"  x  22"  county  cover¬ 
age  maps  are  printed  in  vari¬ 
ous  tones  of  red  indicating  fa¬ 
mily  coverage  of  50%  and  over, 
20%  to  49%  and  10%  to  197o 
coverage  by  various  supplement 
combinations. 

Statistics  on  each  map  show 
retail  sales  in  various  county 
coverage  groups.  This  is  brok¬ 
en  down  to  include  number  of 
counties,  families,  population, 
total  retail  sales,  food  sales, 
general  merchandise  sales,  drug 
sales,  circulation  and  average 
coverage.  Percent  of  total  in 
each  classification  is  shown. 

Data  on  Sunday  magazine 
coverage  in  metropolitan  areas 
comes  in  seven  sections.  This 
has  been  designed  to  help  ad¬ 
vertisers  who  wish  to  select  a 
combination. 

• 

Metro  Adds  New  Year’s 
Greetings  Ad  Service 

Production  of  a  New  Year’s 
Greetings  Service  as  a  com¬ 
panion  service  to  Metro’s  an¬ 
nual  Christmas  Greeting's  Ser¬ 
vice,  is  announced  by  Metro  As¬ 
sociated  Seiwices,  Inc.,  New 
York,  as  an  added  tool  for  use 
by  newspapers  in  expanding 
year-end  holiday  linage. 

The  New  Year’s  Greetings 
Sei-vice  is  to  be  ready  for  sam¬ 
pling  and  sei-vicing  early  in 
May  at  which  time  the  1955 
edition  of  the  annual  Christmas 
Greeting  Service  also  will  be 
complete. 

• 

Broadhuriit  Joins 
Bnrean  of  Advertising 

Edward  T.  Broadhurst,  Jr., 
who  has  had  an  extensive  back¬ 
ground  in  media  and  product 
sales  as  well  as  advertising 
agency  work,  has  joined  the 
New  York  sales  staff  of  the 
Bureau  of  Advertising,  ANPA. 
He  has  been  assigned  to  the 
.sales  group  handling  accounts 
in  the  grocery  field. 

Before  joining  the  Bureau, 
Mr.  Broadhurst  had  been  at 
various  times  with  TV  and 
radio  stations  WWLP  and 
WSPR,  Springfield,  Mass.; 
Coming  Glass  Works;  Procter 
&  Gamble;  Stockton- West-Burk- 
hardt  advertising  agency,  Cin¬ 
cinnati;  and  General  Bllectric. 
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Action  speaks  in  the  pages  of  The  Inquirer  .  .  .  where 
advertisers  talk  effectively  to  a  willing  audience  (with 
$8  billion  to  spend  each  year).  No  wonder  these  adver¬ 
tisers  have  made  The  Inquirer  Ftrs/  Choice  Jor  Action  in 
Delaware  Valley,  U.S.A.  .  .  .  tops  in  every  important 
advertising  classification,  and  now  in  its  21st  consecu¬ 
tive  year  of  total  advertising  leadership.  Want  action.^ 
Speak  to  us. 


DELAWARE  VALLEY,  U.S.A 


Philadelphia  is  at  the  heart 
of  this  14-county  area  of 
Pennsylvania,  New  Jersey 
and  Delaware.  America's 
3rd  Market,  it  is  the  Vt'orld's 
Greatest  Industrial  Area  . .  . 
where  over  one  million  fami¬ 
lies  annually  spend  over 
eiitht  iillioH  dollars 


The  Voice  of  Delaware  Valley,  U.S.A. 


Exchjsiye  Advertising  Representatives :  West  Coast  Representatives: 


NEW  YORK 

CHICAGO 

DETROIT 

SAN  FRANCISCO 

LOS  ANGELES 

ROBERT  T.  DEVUN,  JR. 

EDWARD  J.  LYNCH 

GEORGE  S.  DIX 

FITZPATRICK  ASSOOATES 

FITZPATRICK  ASSOCIATES 

342  Madison  Ave. 

20  N.  Wacker  Drive 

Penobscot  Bldg. 

155  Montgomery  St. 

3460  Wilshire  Boulevard 

Murray  Hill  2-5838 

Andover  3-6270 

Woodward  5-7260 

Garfield  1-7946 

Dunkirk  5-3557 
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‘Hard  Sell’  Needed 
In  R,R.  Ads — Greco 


Chicago 

Railroads  are  aware  that  they 
are  very  much  a  part  of  the 
“hard  selling”  age,  and  they  are 
utilizing  every 
method  and 
channel  for 
“hard-sell”  ad¬ 
vertising,  says 
Alfred  E . 
Greco,  p  r  e  s  i  - 
dent.  Associa¬ 
tion  of  Railroad 
Advertis  - 
ing  Managers. 

A1  Greco,  who 
recently  took 
office  as  president  of  the  rail¬ 
road  admen,  is  a  keen  student 
of  his  colleagues’  advertising 
efforts.  As  assistant  to  the 
vicepresident  in  charge  of  traf¬ 
fic  for  the  Pullman  Company, 
Mr.  Greco  has  a  hand  in  the 
Pullman  Company’s  public  re¬ 
lations  and  advertising  pro¬ 
gram.  His  company,  incidental¬ 
ly,  is  owned  by  59  railroads,  all 
of  whom  use  the  Pullman  Com¬ 
pany’s  services  for  firstclass 
passenger  traffic. 

While  Mr.  Greco  didn’t  men¬ 


tion  the  airlines  by  name — pre¬ 
ferring  to  talk  about  railroad 
management’s  ability  to  meet 
modem  tempo  demands — he  did 
talk  about  “co-existence.”  He 
observed  that  co-existence  is 
the  thought  of  the  day,  not  only 
among  countries  throughout  the 
world,  but  in  industry  as  well. 

“In  a  fast-moving  economy, 
such  as  we  have  in  this  country, 
there  is  room  for  all  forms  of 
transportation,”  he  said,  “to 
give  the  public  the  best  that 
each  may  offer — and  to  mer¬ 
chandise  such  services  effec¬ 
tively.” 

Information,  research,  devel¬ 
opment  and  service  are  the 
cardinal  tools  that  American 
railroads  are  using  to  keep  pace 
with  progress,  he  pointed  out. 
“They  are  planning  and  creat¬ 
ing  new  services  for  freight 
shippers,”  he  said,  referring  to 
the  “piggy-back”  service  re¬ 
cently  inaugurated  by  one  rail¬ 
road.  “New  passenger  trains 
are  planned.  Such  trains  will 
be  startlingly  different  from 
what  we  have  known  in  the 
past.  Likewise,  new  safety  de- 


Greco 


Manufactured  Exclusively  by 

Howard  Flint  Ink  Co. 

ATLANTA  •  CHICAGO  >  CLEVELAND  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  •  LOS  ANGELES  •  MINNEAPOLIS  •  NEW  ORLEANS  •  NEWYORK-  TULSA 


Printing  Ink  At  Its  Best! 

Complete  service  and  top-flight  technical 
help  from  12  convenient  factories. 


vices  are  being  introduced,  in¬ 
corporating  the  use  of  modem 
electronic  equipment.” 

R.  R-  Admen  Alert 
He  also  mentioned  new  con¬ 
cepts  of  service  and  customer 
relations,  training  of  personnel, 
along  with  new  methods  for 
merchandising  and  marketing 
the  “certainty  of  service”  pro¬ 
vided  by  railroads. 

“The  factual  story  of  these 
streamlined  services,  activated 
to  satisfy  today’s  demands,  is 
being  constantly  told  through 
all  existing  advertising  media,” 
said  Mr.  Greco.  “The  advertis¬ 
ing  managers  of  America’s 
railroads  are  alert  to  the  neces¬ 
sities  of  using  the  important 
channels  of  reaching  the  Ameri¬ 
can  public,  including,  of  course, 
newspaper  advertising.” 

He  told  E&P  that  Class  I 
railroads  in  the  U.  S.  are  in¬ 
vesting  more  than  25  million 
dollars  annually  in  all  forms 
of  advertising.  “Railroad  ad¬ 
vertising  managers  are  respon¬ 
sible  for  the  wise  investment 
of  this  money  so  that  it  will 
produce  the  greatest  possible 
return  in  sales  stimulation,”  he 
said. 

Seek  New  Approaches 
“The  railroads  are  on  the 
move,”  he  declared.  ^Members 
of  ARAM  will  engineer  this 
new  and  exciting  train-of- 
thought  through  positive  pres¬ 


entation  by  advertising.” 

To  make  their  individual  ef¬ 
forts  also  cooperatively  con¬ 
structive,  ARAM,  a  30-year-old 
organization,  constantly  exam¬ 
ines  and  studies  the  inherent 
values  of  various  types  of  pro¬ 
ductive  advertising  programs, 
Mr.  Greco  explained.  The  as¬ 
sociation’s  membership  is  na¬ 
tion-wide  and  includes  railroad 
ad  managers  in  Canada,  Mexico 
and  South  America. 

The  association  annually 
sponsors  an  advertising  awards 
competition,  in  which  outstand¬ 
ing  ad  programs  of  other  in¬ 
dustries  are  recognized  for  their 
institutional  and  sales  promo¬ 
tion  value  to  the  entire  railroad 
industry. 

A  former  Scripps-Howard 
newspaperman,  A1  Greco 
worked  on  S-H  newspapers  in 
Youngstown,  0.,  Pittsburgh, 
Pa.,  and  Indianapolis,  Ind.,  for 
13  years.  He  has  done  all 
phases  of  reporting  and  editing, 
and  was  co-owner  of  a  weekly 
newspaper. 


Brand  Joins  Agency 

Perry  L.  Brand  has  been 
named  a  vicepresident  of  Henri, 
Hurst  &  McDonald,  Chicago 
agency.  Mr.  Brand  formerly 
was  an  account  e^xecutive  with 
Metropolitan  Sunday  Newspa¬ 
per  Group  and  before  that  was 
with  S.  &  W.  Fine  Foods,  Inc. 


‘Who’,  ‘What’  Called  Keys 
To  Advertising  Success 


Advertisers  place  too  much 
emphasis  on  method,  and  not 
enough  on  whom  their  adver¬ 
tising  is  to  reach  and  what 
their  advertising  is  intended  to 
accomplish,  Harold  S.  Barnes, 
director  of  the  Bureau  of  Ad¬ 
vertising,  ANPA,  declared  last 
week. 

Speaking  in  Chicago  before 
the  convention  of  the  National 
Institute  of  Dry  Cleaning,  Mr. 
Barnes,  pointed  out  that  the 
customers  of  dry  cleaning  es¬ 
tablishments  are  predominantly 
women,  urged  his  audience  to 
put  their  knowledge  of  women 
to  greater  use  in  making  their 
advertising  effective. 

Knowledge  of  the  market, 
plus  a  simple  three-point  for¬ 
mula,  will  provide  the  greatest 
return  for  the  advertiser,  he 
said.  Steering  away  from  what 
he  saw  as  a  tendency  to  make 
a  “mystery”  of  advertising,  Mr. 
Barnes  advised:  1)  Tell  a  sim¬ 
ple,  appealing  story.  2)  Tell  it 
to  the  largest  possible  number 
of  people.  3)  Tell  it  often. 


He  cited  examples  of  dry 
cleaning  advertisers  who,  by 
appealing  to  the  women  and  by 
following  a  policy  of  simple 
copy  and  consistent  newspaper 
ad  schedules,  increased  their 
business  by  as  much  as  40%. 

Mr.  Barnes  pointed  to  Cook’s 
Cleaners  of  Macon,  Mo.,  and 
Brandt’s  Cleaners  of  Mankato, 
Minn.  Cook’s  ran  three  small- 
space  ads  weekly,  one  each  on 
good  grooming,  “gentle”  care, 
and  “longer  life.”  With  an  ex¬ 
penditure  of  only  3%  of  sales, 
the  company  boosted  its  volume 
by  20%.  Brandt’s,  featuring 
timely  values  and  drive-in  con¬ 
venience  in  a  series  of  weekly 
quarter-pages,  saw  its  business 
increase  40%  with  its  first  ad. 

The  formula  “paid  off”  in 
these  campaigns,  Mr.  Barnes 
noted,  adding,  “If  your  budget 
is  limited,  don’t  divide  it  be¬ 
tween  two  advertising  media. 
Concentrate  your  money  in  one 
medium  so  that  you  can  tell 
your  story  to  the  mostest  peo¬ 
ple  the  mostest  times.” 
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CHILDREN'S  FEATURES 


IT  HERE'S  heavy  competition  for  the  time  and  attention  of  youngsters 
today.  You  can  win  their  loyalty  to  your  newspaper,  and  insure  tomor¬ 
row's  circulation,  by  joining  the  nationwide  swing  to  the  use  of  more 
children's  interest  features. 

NEA  Service  has  led  the  field  for  many  years  in  producing  features  for 
young  readers.  You'll  find  lively  new  interests  and  entertainment  to 
help  you  capture  this  important  readership  in  both  of  these  skillfully 
edited,  brightly  illustrated  NEA  pages. 


The  NEA  Boys  and  Girls  rage 
For  Daily  Spot  or  Weekly  Use. 


Puzzles,  Games,  Things  to  Do 
In  Black  and  White  or  Pour  Colors 


REAL-LIFE  STORIES 

CHILDREN'S  NEWS 

GAMES 

PUZZLES 

THINGS  TO  DO 

HOBBIES 

SPORTS 

FICTION 

SCIENCE 

HISTORY 

ADVENTURE 

PEN  PALS 

PARTY  PLANS 

ZOO'S  WHO 


Write  or  Wire  for  Proofs  and  Rates 

THINGS  TO  MAKE 

NEA  SERVICE,  Inc.  1200  We$t  Third  street  Cleveland  13,  Ohio 

PICTURES  TO  COLOR 
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CLASSIFIED  CLINIC 

Brand  Names  Speed 
Sale  of  Trade-Ins 

By  Daniel  L.  Lionel 

CAM,  New  York  Herald  Tribune 


A  sure  sign  of  Spring  is  the 
notice  from  Bill  Golding,  CAM, 
Lincoln  (Neb.)  Journal  Star,  of 
the  imminence  of  Classified 
Brand  Names  Week — April  10- 
16.  CAM  Golding,  who  is  chair¬ 
man  of  ANCAM’s  Brand 
Name’s  Week  Committee,  feels 
that  national  advertisers  who 
have  a  big  stake  in  classified’s 
all  out  participation  in  the 
week  ought  to  grant  coopera¬ 
tive  money  to  classified  adver¬ 
tisers  for  at  least  this  particu¬ 
lar  week. 

Whether  an  advertiser  in  the 
want  ad  section  gets  coopera¬ 
tive  money  depends,  of  course, 
on  the  particular  arrangement 
with  his  manufacturer.  Reason 
for  withholding  such  funds, 
which  is  frequently  given  is 
that  most  classified  sections 
will  not  accept  signature  cuts 
and  trade  marks. 

Denied  these  identifying  fea¬ 
tures  the  national  advertiser 
feels  short  changed.  Actually,  a 
newspaper  that  applies  this  rule 
does  so  across  the  board,  hence 
no  advertiser  has  the  advantage 
of  signatures  and  cuts  and,  from 
a  competitive  point  of  view,  the 
national  advertisers  are  on 
equal  terms. 

Accelerates  Response 

Brand  Names  Week  has  many 
useful  linage  implications  for 
classified.  The  use  of  brand 
names  in  want  ads,  because  of 
the  vast  sums  spent  on  nation¬ 
al  advertising,  stir  up  recogni¬ 
tion  factors  that  will  accelerate 
response  to  house  for  sale  ads 


that  feature  say,  a  G.  E.  dish¬ 
washer  or  a  Chambers  gas 
range.  A  painting  ad  that  pro¬ 
claims  the  use  of  Dutch  Boy 
products  or  a  sewing  machine 
repair  ad  that  offers  Singer 
Service  will  elicit  more  phone 
calls. 

In  other  words  the  use  of  the 
easily  recognized  brand  name 
engenders  confidence  and  thus 
steps  up  results.  Thus  starts  a 
cycle  from  which  all  involved 
benefit — the  national  advertiser, 
the  dealer,  the  customer,  and  of 
course  the  classified  section, 
which  started  the  ball  rolling 
by  selling  the  dealer  the  idea  of 
pushing  the  brand  name  in  the 
first  place. 

Brand  Names  Week,  like  Na¬ 
tional  Want  Ad  Week  which 
just  ended,  epresents  a  modus 
vivendi  for  52  weeks  a  year. 
Ad  takers,  solicitors  and  out¬ 
side  salesmen  can  do  much  to 
swell  linage  and  add  to  their 
advertisers’  results  by  using  the 
use  of  Brand  Names  in  copy  all 
year  ’round. 

Profits  Shrink 

Perhaps  no  classification  is 
better  adapted  to  benefit  from 
the  full  “Brand  Names”  treat¬ 
ment  than  is  “appliances”.  This 
industry  which  has  seen  its  vol¬ 
ume  rise  from  $1.6  billion  in 
1946  to  $3.8  billion  in  1954  has 
seen  its  profits  shrink  from  a 
net  of  8.5%  of  sales  in  ’46  to 
around  2.5%  last  year.  Accord¬ 
ing  to  Electrical  Merchandiser 
Magazine  in  a  recent  article, 
an  appliance  dealer  is  as  good 


as  his  ability  to  dispose  of 
“trade-ins.”  Last  year  seven  out 
of  every  10  refrigerators  sold 
went  into  homes  which  already 
owned  one.  The  figure  was  53% 
for  ranges,  67%  for  washers, 
59%  for  vacuum  cleaners,  49% 
for  water  heaters,  and  40% 
for  television  sets.  Faced  with 
this  problem,  retailers  must  ac¬ 
cept  trade-ins,  says  EM. 

Many  appliance  dealers  will 
have  no  truck  with  trades  as 
they  have  not  been  sold  the 
“classified  way”  of  disposing  of 
them.  These  dealers,  unable  to 
offer  their  customers  money  for 
their  still  usable  appliances,  re¬ 
sort  to  sharper  and  sharper  dis¬ 
counts.  This  accounts  for  the 
tiny  profit  margins. 

(jetting  appliance  dealers  to 
accept  trades,  spruce  them  up 
and  dispose  of  them  via  classi¬ 
fied  using  their  brand  names  to 
impel  response  is  a  challenge  to 
classified  advertising  salespeo¬ 
ple. 

• 

Press  Told  to  Seek 
Favorable  Laws 

Athens,  Ga. 

Editors  attending  tlje  Geor¬ 
gia  Press  Institute  want  the 
press  of  the  state  to  “go  on 
the  offensive”  in  regard  to  leg¬ 
islation  affecting  newspapers. 

They  suggested  in  sessions 
Feb.  23-24  that  effoi-ts  be  made 
to  have  legislation  favorable  to 
newspapers  introduced  instead 
of  having  to  fight  periodically 
against  “punitive  legislation.” 

The  recommendations  were 
made  following  a  paper  by 
Charles  J.  Bloch,  Macon  attor¬ 
ney,  which  outlined  laws  gov¬ 
erning  freedom  of  the  press 
and  called  upon  the  newspaper 
profession  to  be’  “self-regulated 
and  self-disciplined”  since  “pro¬ 
bably  a  law  licensing  newspa¬ 
pers  or  newspaper  editors  would 
be  unconstitutional.” 

Judge  Walter  B.  Jones,  presi¬ 
dent  of  Alabama  State  Bar  As¬ 
sociation,  said  he'  is  unable  to 
understand  why  the  taking  of 
photographs  in  the  court  room 
is  calculated  to  “de^iado  the 
court  in  the  mind  of  the  public.” 

He  said  newspapermen  should 
“do  everything  to  keep  the’  pro¬ 
ceedings  of  our  courts  public.” 
• 

Pictures  Pay  Prizes 

Newark,  N.  J. 

Newark  News  is  running  a 
“Picture  Payoff”  contest  in 
which  daily  prizes  are  paid  to 
readers  who  identify,  on  phone 
calls,  the  picture  in  that  day’s 
paper  from  which  a  small  seg¬ 
ment  (clue)  was  taken. 


Dallas  News 
Promotes  5 
Top  Officers 

Dallas 

Five  promotions  in  the  man¬ 
agement  of  A.  H.  Belo  Corp., 
publishers  of  the  Dallas  Morn¬ 
ing  News  and  owners  of  WFAA 
and  WFAA-TV,  were  announced 
Feb.  27.  They  were: 

James  M.  Moroney  Sr.,  vice- 
president  and  secretary,  was 
named  senior  vicepresident.  He 
recently  completed  21  years’ 
service  with  the  corporation. 

R.  M.  Buchanan,  treasurer, 
and  Joseph  A.  Lubben,  business 
manager,  were  named  vicepresi¬ 
dents.  Mr.  Buchanan  has  been 
with  the  News  since  1921  and 
Mr.  Lubben  since  1928. 

Joe  M.  Dealey,  assistant  sec¬ 
retary,  was  made  secretary.  He 
joined  the  News  Jan.  1,  1942, 
and  returned  after  service  in 
the  Air  Force  during  World 
War  II. 

James  M.  Moroney  Jr.,  as¬ 
sistant  treasurer,  was  promoted 
to  treasurer.  He  served  in  the 
Navy  during  the  war  and  joined 
the  News  in  1946. 

P.  M.  Gentry  was  elected  as¬ 
sistant  treasurer.  He  joined  the 
News  in  1919  and  has  recently 
been  assistant  business  man¬ 
ager. 

Officers  Re-elected 

Officers  re-elected  by  the  di¬ 
rectors  are  Mrs.  G.  B.  Dealey, 
chairman  of  the  board;  E.  M. 
(Ted)  Dealey,  president,  and 
H.  Ben  Decherd  Jr.,  assistant 
to  the  president. 

Eight  newsroom  promotions 
also  were  announced. 

Jack  B.  Krueger,  city  editor, 
and  W.  W.  Truax,  news  editor, 
were  named  assistant  manag¬ 
ing  editors.  Allen  Duckworth, 
state  and  political  editor,  will 
enlarge  his  duties  to  become 
chief  correspondent.  John  B. 
King  Jr.  was  named  city  editor 
and  William  A.  Payne  assistant 
city  editor. 

Tom  Simmons  becomes  news 
editor,  Joe  Murray  night  news 
editor  and  John  R.  Puckett 
makeup  editor. 

Pets  Are  Popular 

Portland,  Ore. 

Third  annual  Pet  Show  con¬ 
ducted  by  the  Oregon  Journal 
in  the  lobby  of  its  building 
drew  more’  than  5,000  visitors 
for  a  one-day  performance. 
Featured  guests  were  “Silent” 
and  “Knight,”  newly-received 
Australian  kangaroos  on  loan 
from  the  Portland  municipal 
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SAUNA  JOURNAL  REPORTS 

1400 


News  Editor  (bock  to  camera)  doubles  in  brass  os  picture  editor. 
Here,  he  briefs  the  Journal't  two  top  cameramen,  both  of  whom 
hove  won  prizes  in  regional  press  association  contests. 


“If  you  want  local  pictures— take  them 
from  hunger!”  advises  editor  Whitley 
Austin  of  the  Solina  (Kan.)  journal. 
“Make  e\  ery  reporter  a  photographer! 
Then  you’ll  have  pictures !” 

The  Journal  puts  home-grown  pic¬ 
tures  first.  It  avoids  the  use  of  most 
“canned”  offerings.  Instead,  this  scan- 
A-GRAVEH  user  fills  its  pages  with  local 
feature  and  spot  news  pictures:  pic¬ 
tures  of  school  and  civic  activities  .  .  . 
of  local  sports  e\’ents  ...  of  local  indus¬ 
try  ...  of  accidents,  floods  and  fires. 

Sa>’s  editor  Austin,  “The  return  in 
readership,  circulation  and  advertising 
is  incalculable.”  The  figures  bear  him 
out.  In  five  years,  the  Journal’s  circu¬ 
lation  has  risen  from  19,000  to  26,300 
and  it’s  still  going  up! 

Complete  details  of  Mr.  Austin’s  re¬ 
markably  successful  approach  to  pho¬ 
tographic  coverage  of  the  Salina  area 
appear  in  Impressions,  Fairchild’s 
quarterly  publication. 


Typical  photo-feature  story  ran  in  the  Journal  in  January;  pic¬ 
tured  the  locol  cherry-pie-baking  champ  and  a  hungry  admirer. 


•  Intelligent  phota-journalism  builds  circulation  .  .  .  and  keeps 
right  on  building  it!  Imaginative  use  of  local  photos  .  ,  .  plus  your 
SCAN-A-GRAVER  for  controlled,  economical  reproduction  .  .  .  can 
do  for  you  what  it  is  doing  for  the  Salina  Journal.  Fairchild 
Graphic  Equipment,  Inc.,  88-06  Van  Wyck  Expressway,  Jamaica, 
N.  Y.,  Dept.  100  99A. 


Electronic  Engraving  Machines 


Big  Investment  Behind 
Third  Paper’  Activity 


By  Joseph  W.  Dragonetti 

Philadelphia 

The  long-dormant  tabloid 
Philadelphia  Daily  News  has 
come  to  life  with  a  pace  that 
is  making  the  public  conscious 
of  a  “Third  Paper”  here. 

Its  activities  since  last  Au¬ 
gust  when  Matthew  H.  McClos- 
key,  Democratic  political  lead¬ 
er,  and  builder,  bought  a  major 
share  of  the  newspaper,  have 
been  so  extensive  that  few  peo¬ 
ple,  except  the  top  executive 
staff  of  the  News,  have  known 
exactly  what  was  going  on. 

Lee  Ellmaker  Jr.,  publisher, 
this  week  revealed  to  Editor  & 
Publisher  that  the  News  has 
hired  many  additional  persons 
to  achieve  its  new  editorial,  cir¬ 
culation  and  advertising  objec¬ 
tives  and  has  increased  its  op¬ 
erating  expenses  about  $500,- 
000  a  year.  Another  $1,000,000 
is  being  spent  for  equipment. 

Revenue  Increased 

“Perhaps,”  he  said,  “the  old 
saying  is  true  that  you  have  to 
spend  money  to  make  money. 
It  certainly  is  coming  true 
where  the  Daily  News  is  con¬ 
cerned.  While  our  operating  ex¬ 
penses  have  gone  up,  so  has  our 
revenue  and  as  the  months  go 
on,  we  expect  to  make  a  profit 
out  of  the  money  we  are  spend¬ 
ing.  I  am  firmly  convinced  that 
there  is  a  definite  need  for  our 
paper  in  Philadelphia  and  we 
are  sure  we  can  fulfill  that 
need.” 

The  Daily  News  changed  its 
political  policy  to  Democratic 
shortly  after  Mr.  McCloskey 
bought  into  the  property. 

“We  followed  a  line  of  good 
business  logic,”  Mr.  Ellmaker 


said.  “We  had  always  been  Re¬ 
publican,  but  there  were  two 
giant  Republican  newspapers  in 
Philadelphia,  the  Bulletin  and 
the  Inquirer. 

“We  became  a  spokesman  for 
the  Democratic  voters  and  play¬ 
ed  a  big  role  in  the  election  of 
George  M.  Leader  as  Governor 
of  Pennsylvania.” 

Mr.  Ellmaker  said  that  six 
weeks  after  the  paper  went 
Democratic  there  was  no  loss  of 
circulation.  In  fact,  he  said,  cir¬ 
culation  has  gone  up  month  by 
month  since  January,  1952. 

A  boost  of  over  41,000  oc¬ 
curred  between  July  and  Au¬ 
gust,  1953,  when  the  Daily 
News  started  a  Lucky  Buck 
contest.  Circulation  today  is 
approximately  185,000. 

Mr.  Ellmaker  told  about  some 
of  the  complicated  corporate  ar¬ 
rangements  with  which  the 
Daily  News  had  been  handicap¬ 
ped. 

Easier  to  Make  Decisions 

“Today,”  he  said,  “we  have  a 
happy  situation  where  the  Ell¬ 
maker  family  (William  Ell¬ 
maker,  Mrs.  Myrtle  W.  Ell¬ 
maker,  and  Lee)  and  Mr.  Mc¬ 
Closkey  own  40%  each  of  the 
stock  of  the  Philadelphia  Daily 
News.” 

The  Daily  News  was  founded 
by  the  late  Lee  Ellmaker  Sr., 
March  31,  1925,  with  three  as¬ 
sociates,  who  were  then  law 
partners,  Lemuel  B.  Schofield, 
Louis  Levinthal  and  Gilbert 
Krouse.  The  four  men  put  up 
$750,000  among  them.  After  two 
years,  the  paper  was  sold  out¬ 
right  to  Bemarr  Macfadden, 
well-known  publisher  and  phy¬ 
sical  culture  devotee. 


Ellmaker  McCloskey 


The  elder  Ellmaker  and  his 
associates  bought  it  back  three 
years  later.  Today,  20%  of  the 
stock  of  the  Philadelphia  Daily 
News  is  held  by  other  interests, 
including  some  employes. 

The  stock  of  Mr.  McCloskey 
and  the  Ellmaker  family  is  ap¬ 
proximately  evenly  divided. 

“This  is  a  sound  way  of  op¬ 
erating  a  newspaper  property,” 
Mr.  Ellmaker  commented.  “Two 
people  are  in  a  position  to  make 
decisions,  instead  of  the  former 
situation,  where  a  large  group 
of  stockholders,  with  sometimes 
conflicting  opinions,  had  to  be 
consulted.” 

Changes  Made  by  Ruppel 

Since  last  August  the  News 
has  hired  75  persons  for  execu¬ 
tive  and  staff  jobs.  Louis  Rup¬ 
pel,  formerly  editor  ^  ColliePs 
and  a  veteran  New  York  and 
Chicago  newspaperman,  is  given 
credit  for  extensive  changes  in 
the  editorial  content  of  the 
paper  since  becoming  editor. 

Dean  McCullough,  who  for 
many  years  has  been  the  real 
Daily  News  “work  horse”,  put¬ 
ting  out  the  paper  with  a  small 
staff,  functions  as  managing  edi¬ 
tor.  He  has  been  with  the 
Daily  News  since  June  1,  1928. 
Sigurd  Hagen,  another  veteran 
is  city  editor. 

Since  joining  the  Daily  News, 
Mr.  Ruppel  has  hired  Tony 
Beacon  to  write  a  sophisticated 
column  about  people  in  the  Phil¬ 
adelphia  area;  Bill  Slocum  to 
roam  the  United  States;  Harry 
Botsford  to  write  about  foods; 


hart  was  named  local  adverti¬ 
sing  manager;  John  Condon, 
national  advertising  manager; 
and  Cleon  Yohe,  advertising 
promotion  manager. 

Three  more  recent  appoint¬ 
ments  were  Milton  V.  O’Con¬ 
nell,  formerly  deputy  director  of 
the  New  York  State  Civil  De¬ 
fense  Commission  and  also  a 
veteran  newspaperman,  as  gen¬ 
eral  promotion  director;  Harold 
C.  Peterson,  formerly  of  the 
Chicago  Daily  News,  as  circu¬ 
lation  manager;  and  Bette 
Marsh,  formerly  of  the  Detroit 
News,  as  women’s  page  editor. 

William  Ellmaker,  Lee’s 
brother,  who  had  served  in  a 
number  of  executive  capacities, 
principally  in  the  circulation  de¬ 
partment,  has  become  assistant 
to  Gustave  E.  Nelson,  for  many 
years  general  manager.  His 
principal  responsibility  is  to  mo¬ 
dernize  the  plant  and  offices. 

The  Daily  News  on  Feb.  23 
announced  the  signing  of  a 
$1,000,000  contract  with  Goss 
Printing  Press  Co.  of  Chicago 
for  10  new  Goss  “Headliners,” 
with  color  facilities. 

Part  of  the  press  equipment 
will  include  new  conveyors  to 
deliver  the  papers  on  vehicles 
in  the  new  23rd  Street  circula¬ 
tion  depot. 

The  News  has  acquired  a  two- 
story  building  adjacent  to  the 
main  building.  This  adds  ap¬ 
proximately  25,000  square  feet 
of  space. 

Another  important  step  in  the 
expansion  program  was  the 
start  of  a  national  advertising 
promotion  campaign. 

“The  object  of  the  campaign,” 
Mr.  Ellmaker  said,  “is  the  re¬ 
education  of  advertisers  and 
agencies  to  look  at  all  three 
newspapers  in  Philadelphia.” 

Mr.  Ellmaker  said  that  in  the 
last  six  months  the  News  re¬ 
corded  an  increase  of  20%  in 
total  linage.  Eight  new  adver¬ 
tising  salesmen  have  been  hired. 


QomAm  i|oi4/i4d^ 


If  your  paper  derives  regular  weekly  income  from 
one  of  the  finest-looking  pages  ever  designed. 
If  this  page  is  produced  for  you  in  mat  form  com¬ 
plete  and  can  be  sold  easily  on  a  long-term  basis. 
If  it  creates  goodwill  throughout  your  community 
and  attracts  unusually  large  reader-interest. 


Yes,  consider  yourself  lucky  if  you  are  running  the  Keister  "Support  the 
Church"  series.  If  you've  never  used  this  outstanding  feature  (now  running 
in  over  900  newspapers),  write  today  for  proofs  and  prices  to 


riMT  ia  OMNMC^ABVnmSINC 
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Louis  stone,  as  assistant  to  the 
editor;  William  R.  Springfield 
as  picture  editor;  and  Ed  De¬ 
laney  as  sports  editor, 

Mr.  Ruppel  eliminated  two 
pages  of  comics,  and  all  the 
New  York  City  gossip  columns, 
except  Elarl  Wilson,  to  make 
more  space  for  Philadelphia  and 
Pennsylvania  news  and  fea¬ 
tures. 

The  photographic  staff  was 
enlarged. 

Gains  In  Advertising 
Edward  Wingert,  who  was 
once  director  of  advertising  of 
the  Philadelphia  Ledger,  was 
named  advertising  director  by 
Mr.  Ellmaker.  Clifford  W.  Bam- 


Clean  Government 
Credited  to  Press 

College  Station,  Tex. 

Texas  Atty.  (jen.  John  Ben 
Shepperd  has  high  praise  for 
inquiring  newspapermen  —  he 
says  they  keep  government 
clean. 

“As  a  public  officeholder  I 
have  seen  a  great  deal  of  good 
government  and  I  have  seen 
some  pretty  bad  example's  of 
misgovemment,  and  T  say  with¬ 
out  hesitation  that  the  press 
makes  all  the  difference,”  Mr. 
Shepperd  said  Feb.  18,  address¬ 
ing  an  initiation  banquet  for 
20  A&M  students  being  inducted 
into  Sigma  Delta  Chi. 
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**Great  is  TRUTH.  Fire  cannot  bum,  nor  water 
drown  if* . DUMAS 

The  Truth 
About 
Chiropractic 

A  Message  to  the  Editors  of  American  Newspapers 

A  Report  on  How  Chiropractic,  the  Second  Largest 
Healing  Profession,  Serves  32,000,000  Americans — 
Guards  the  Health  of  Top  Movie  Stars,  Athletes,  Execu¬ 
tives — Achieves  Unusual  Success  in  Polio,  Arthritis, 
Mental  Illness  and  Other  Afflictions. 

Sometimes  those  who  are  part  of  a  Great  Principle 
are  so  pre-occupied  with  it  they  fail  to  pass  on  the  story 
of  its  accomplishments. 

To  a  degree,  that  has  been  true  of  chiropractic.  Now, 
we,  who  serve  in  this  second  largest  healing  profession, 
intend  to  bring  the  message  of  chiropractic  to  the  leaders 
of  communication  .  .  .  you,  the  editors  of  American 
newspapers.  This  is  the  first  of  a  series  of  reports.  We 
are  going  to  show  how  a  huge  slice  of  your  actual  circula¬ 
tion  depends  on  chiropractic.  Through  national  surveys, 
documented  statistics,  through  fact  and  figures  we’ll 
prove  successful  results  in  treating  diseases  which 
threaten  the  national  health.  We  will  show  big  industry’s 
belief  in  chiropractic.  We’ll  present  evidence  that  550 
insurance  companies,  including  major  organizations, 
recognize  and  utilize  this  healing  method. 

Those  are  some  of  the  things  we  will  present.  We  will 
bring  you  the  TRUTH  about  chiropractic  so  that  you 
may  know  how  it  works  to  improve  the  health  of 
America.  We  believe  you  will  want  the  facts  because 
your  papers  perform  their  service  in  reporting  facts 
and  truth. 

If  there  is  particular  information  you  want,  write  us 
or  send  for  the  book,  "The  Truth  About  Chiropractic.’’ 
NATIONAL  CHIROPRACTIC  ASSOCIATION,  Inc., 
NATIONAL  BUILDING,  WEBSTER  CI'TY,  IOWA. 

3  TRUTHS  YOU  SHOULD  KNOW 

550  Insurance  Companies  Recognize  Chiropractic. 

1  out  of  EVERY  5  Americans  Avail  Themselves 
of  Chiropractic  Health  Services. 

4  Years  of  Chiropractic  College  is  the  Minimum 
Requirement  for  Doctors  of  Chiropractic. 

The  Truth  About  Chiropractic 

*One  of  a  Series  of  Reports 
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Broadway  Boy 


at  five  cents  each.  When  John 
suspended  the  letter  for  his 
column  a  few  months  ago,  he 
was  sending  out  3,000  copies 
(500  free)  all  over  the  U.  S. 
and  as  far  away  as  Rome. 

Only  about  200  of  the  sub¬ 
scribers  were  known  personally 
to  the  columnist,  but  he  knew 
that  editorial  staffers  on  all 
How  can  a  young  kid,  with-  bright  lights  and  he  sort  of  New  York  newspapers  were  on 
out  experience  or  pull,  begin  at  turned  his  interest  from  Joe  to  the  list  and  New  York  Post 
a  so-called  “top”  in  modern  Marilyn  and  began  haunting  staffers  regularly  posted  the 
journalism  as  a  Broadway-  the  hangouts  of  the  hautemon-  sheet  on  the  bulletin  board.  One 
backstoop  gossip  columnist?  de  and  the  demimonde.  nationally  established  colum- 

With  John  J.  Miller,  who  Seven  years  ago,  when  he  nist  encouraged  him  with 
modestly  admits  that  J.  is  for  reached  the  mature  and  so-  several  notes  of  praise  and  an- 
Genius,  it’s  as  easy  as  batting  phisticated  age  of  12,  John  other  urged  him  to  quit  before 
out  a  barrage  of  brights  about  knew  exactly  what  he  w'anted  he  became  a  saffron-hued  jour- 
sleek  and  sundry  celebrities-  to  be  and  w'hat  he  was  going  nalist!  Mr.  Miller  promptly 
characters.  to  be — you  guessed  it,  a  Broad-  docketed  the  latter  charge  as 

Johnny  Genius,  at  sage  age  way  columnist.  So  he  began  s  case  of  Pot  versus  Kettle. 

19,  writes  a  breezy  and  some-  painstakingly  and  painfully  Whatever  the  color  or  brand 


Waterville,  Me. 

The  Moriiing  Sentinel  really 
calls  its  shots.  On  Feb.  21,  the 
Guy  Gannett  paper  began  a 
series  on  Cobum  Classical  In¬ 
stitute,  130-year-old  private 
school.  On  Tuesday,  the  follow¬ 
ing  caption  appeared  at  the  foot 
of  that  day’s  article:  “(Tomor¬ 
row:  A  New  Building).” 

Top  headline  in  the  Wednes¬ 
day  Sentinel  told  the  final  story: 
Fire  Destroys 
Cobum  School 

There  will  be  a  new  building, 
and  Sentinel  staff  writer  Emile 
Genest  qualifies  as  Maine’s  seer. 
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ALL  RIGHT — 

Let’s  Talk  About  Scorecards! 


Perhaps  you  have  seen 


recently,  railroad  adver 


tising  featuring  a  trans 


portation  scorecard.  You 


might  like  now  to  see 


another  transportation 


scorecard,  filling  in  some 


noticeable  gaps  in  the 


railroad  chart. 


HO 


An  extensive  and  expensive  railroad 


propaganda  campaign  has  led  people 


to  believe  that  federal  regulation  of 


railroads  was  initiated  solely  because 


they  were  a  monopoly.  Monopolies 


can  act  against  the  public  interest  and 


must  be  controlled.  But  the  record 


also  shows  that  railroad  competitive 
practices  made  regulation  imperative 


not  only  in  the  interest  of  the  ship 


per  and  consumer  but  to  protect  the 


railroads  against  themselves. 


hundred*  fedeK*' 


chased? 


Interstote 


V<Weh  toxm 


vital  to 


transporto"®" 


HO  VIK 


HO 


US  HO 


US 


American  Tracking  InJustx^ 


American  Trucking  Associations 


Washington  6,  D.C. 


If  YOU'VE  GOT  IT,  A  TRUCK  BROUGHT  IT! 
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Shooting  for  5M00M00 

‘Family  Weekly’  Now 
Includes  93  Papers 

By  George  A.  Brandenburg 


Chicago 

Some  people  felt  sorry  for 
Leonard  S.  Davidow  when  he 
became  publisher  of  Family 
Weekly  just 
about  a  year 
ago.  They  felt 
the  “cook  book 
king”  had  en¬ 
tered  a  field — 
that  of  Sunday 
supplements  — 
which  was  too 
tough  for  a 
book  publisher. 

Yet  in  14 
months,  the 
new  ownership  and  manage¬ 
ment  of  the  non-metropolitan 
Sunday  colorgravure  supple¬ 
ment  have  more  than  trebled 
the  number  of  subscribing  news¬ 
papers.  Under  the  Davidow 
regime,  Family  Weekly  jumped 
from  32  papers  with  610,000 
circulation  to  93  papers  with 
2,217,093  circulation. 

$13  Billion  Market 

Mr.  Davidow  and  his  asso¬ 
ciates  recognized  from  the  start 
that  circulation  was  the  crying 
need  of  the  struggling  Family 
Weekly,  then  three  months  old. 
They  gave  their  maximum  at¬ 
tention  to  getting  new  subscrib¬ 
ing  papers  in  non-metropolitan 
markets  so  as  to  develop  a  pat¬ 
tern  acceptable  to  national  ad¬ 
vertisers  and  their  agencies. 

Today,  the  aggregate  market 
covered  by  Family  Weekly, 
through  its  91  distributing 
newspapers,  represents  $13  bil¬ 
lion  in  retail  sales,  or  7.7%  of 
the  U.  S.  total.  A  number  of 
national  advertisers  are  buying 


Family  Weekly  on  a  cycle 
basis. 

“Our  objective  is  to  bring 
together  the  secondary  markets 
of  America  in  one  package  that 
will  make  space  buyers  recog¬ 
nize  the  primary  importance  of 
our  markets,”  Mr.  Davidow 
said.  “A  few  months  ago  we 
dared  to  hope  that  we  might 
reach  a  million  circulation  by 
this  date.  We  went  past  that 
figure  so  fast  that  we  hardly 
saw  the  2,000,000  circulation  fig¬ 
ure  come  and  whiz  by.  We  are 
now  shooting  for  5,000,000  cir¬ 
culation.” 

Not  ‘4th’  Supplement 

Mr.  Davidow  pointed  out  that 
Family  Weekly  doesn’t  consider 
itself  the  “fourth”  supplement 
in  the  Sunday  field. 

“From  the  beginning,”  he 
said,  “we'  have  refused  con¬ 
tracts  from  newspapers  in  any 
market  where  another  supple¬ 
ment  originated  or  where  an¬ 
other  supplement  had  dominant 
coverage.” 

Family  Weekly  is  averaging 
between  four  and  seven  pages 
of  total  advertising  each  week. 
When  the  supplement  averages 
10  pages,  it  will  be  distributed 
cost-free  (F.O.B.  Chicago)  to 
subscribing  newspapers,  Mr. 
Davidow  said. 

Family  Weekly’s  contract 
with  newspaper  publishers  pro¬ 
vides  that  when  the  publica¬ 
tion’s  advertising  volume  ex¬ 
ceeds  10  pages  of  ads  regularly, 
subscribing  publishers  will  par¬ 
ticipate  in  40%  of  such  adver¬ 
tising  revenue,  less  agency 
commission. 


Breakfast  Briefs 

When  a  speaker  comes  to  the 
phrase,  “as  a  matter  of  fact,” 
you  know  that  he  is  about  to 
render  his  opinion. 

*  *  * 

Civilian  Defense  officials  are 
wondering  how  to  get  all  city 
dwellers  out  into  the'  country  in 
a  test  evacuation.  One  way 
might  be  to  pro'vide  each  of 
them  with  an  empty  beer  can 
to  get  rid  of. 

From  the  Cleveland  Plain  Dealer 


Davidow 


Meanwhile,  management  of 
the  supplement  has  already  put 
into  effect  a  participation  re¬ 
bate  by  reducing  the  cost  of 
the  publication  to  publishers 
from  $7.95  to  $4.95  per  thous¬ 
and  copies. 

Newspapers  distributing  Fam¬ 
ily  Weekly  are  constantly  alert¬ 
ed  to  tie-in  advertising  oppor¬ 
tunities.  These  tie-in  ads  are 
sold  at  the  local  level  for  in¬ 
clusion  in  the  black  and  white 
section  of  the  subscribing  pa¬ 
per.  “Family  Weekly  merchan¬ 
dising  suggrestions  and  weekly 
mat  service  are  producing  extra 
tie-in  revenue  for  our  subscrib¬ 
ers  in  proportion  to  local  pro¬ 
motion  and  sales  effort,”  ex¬ 
plained  Harry  E.  Clarke,  pro¬ 
motion  director. 

Member  newspapers  have  al¬ 
ready  sold  many  thousands  of 
lines  of  such  advertising,  Mr. 
Clarke  said. 

Turning  to  the  editorial  con¬ 
tent,  which  is  Mr.  Davidow’s 
special  interest  in  the  future 
gro'wth  of  Family  Weekly,  he 
summed  up  the  year’s  progress 
this  way; 

“We  have  never  stopped  seek¬ 
ing  out  and  introducing  new 
editorial  features  which  would 
make  Family  Weekly  of  even 
greater  value  to  its  distribut¬ 
ing  newspapers  and  of  increas¬ 
ed  interest  to  their  readers.  We 
are  particularly  proud  of  the 
newspaper  groups  which  have 
paid  tribute  to  the  value  of 
Family  Weekly  by  adding  pa¬ 
pers  from  their  chains.  Exam¬ 
ples  are  the  Houston-Harte 
Newspapers  and  the  Fentress 
group  in  Texas;  and,  most  re¬ 
cently,  Gannett  newspapers  in 
Elmira,  Utica  and  Binghamton, 
N.  Y.,  and  Danville,  Ill.” 

• 

Foundation  Finances 
Science  News  Study 

Ann  Arbor,  Mich. 

The  National  Association  of 
Science  Writers  (NASW)  has 
asked  the  Survey  Research  Cen¬ 
ter  of  the  University  of  Michi¬ 
gan  to  begin  finding  out  how 
Americans  react  to  science  news. 

The  science  writers  want  to 
know  such  things  as;  Who  reads 
or  hears  or  sees  science  news? 
Who  avoids  following  it?  Why 
do  many  college  graduates,  for 
instance,  avoid  science  news  ? 
What  do  persons  remember  and 
why,  and  what  do  they  reject? 
How  do  persons  see  the  scien¬ 
tist;  do  they  think  he’s  done 
more  harm  than  good? 

The  pilot  study  is  financed  by 
the  Rockefeller  Foundation 
whose  grant  to  New  York  Uni¬ 
versity  made  possible  the  con¬ 
tact  with  the  Center. 

EDITOR  at  PI 


Racing  Again 
No.  1  Sport 
At  Turnstiles 

In  1954,  for  the  third  succes¬ 
sive  year,  racing  was  the  No. 
1  spectator  sport  in  the  United 
States,  according  to  the  eighth 
Annual  Survey  on  Sports  At¬ 
tendance  by  the'  Morning  Tele¬ 
graph  and  Daily  Racing  Form. 

Thoroughbred  racing  attract¬ 
ed  31,355,798  through  the  turn¬ 
stiles,  a  jump  of  117,535  over 
1953,  and  harness  racing  lured 
19,052,786  fans,  an  increase  of 
543,057  over  last  year.  Racing’s 
growth  in  popularity  has  been 
fantastic  over  the  last  15  years 
— in  1940  the  national  attend¬ 
ance  was  only  8,500,000. 

Baseball,  which  lost  its  spec¬ 
tator  leadership  to  racing  for 
the  first  time  in  1952,  enjoyed 
a  good  year  at  the  box  office  in 
the  two  major  leagues,  but  the 
minor  leagues  suffered  a  decid¬ 
ed  decrease.  All  of  baseball 
attracted  a  total  attendance  of 
35,599,657  fans,  2,081,029  below 
the  figures  for  1953. 

However,  the  National  and 
American  leagues  helped  al- 
le^•iate  baseball’s  loss  with  the 
16  teams  attracting  15,935,881 
spectators,  a  rise  of  1,552,084 
(thanks  to  Milwaukee  and  Balti¬ 
more,  which  had  a  combined  in¬ 
crease  of  1,068,661).  The  sport’s 
big  loss  came  from  the  33  ac¬ 
tive  minor  leagues,  which  suf¬ 
fered  a  combined  loss  of  3,- 
633,113  fans.  Their  total  1954 
attendance  was  19,663,776  com¬ 
pared  to  23,296,889  in  1953. 

College  football  registered  the 
largest  box  office  gain  of  all 
sports  last  year — 812,543.  A 
United  Press  survey  of  122 
colleges  comprising  599  con¬ 
tests  showed  that  a  total  of 
13,749,667  paid  their  way  into 
these  games  in  1954. 

• 

P.  O.  Stops  Deliveries 
Of  Russian  Papers 

Acting  under  a  Department 
of  Justice  ruling,  the  Post  Of¬ 
fice  has  stopped  delivery,  by 
mail,  of  copies  of  Pravda  and 
Izvestia  to  subscribers  in  the 
United  States,  because  these 
papers  contain  Russian  politi¬ 
cal  propaganda. 

However,  Customs  officials 
were  reported  to  be  passing 
consignments  to  dealers  and,  in 
New  York  City,  two  stores  that 
provide  a  variety  of  material 
from  Iron  Curtain  countries 
said  they  were  getting  the  usu¬ 
al  number  of  copies. 
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How  much 
is  it  costing  you 
to  do  without 

TELETYPESETTER  ? 


Free  ’'slide  rule”  enables  you  to  figure  it  out 
for  yourself  in  three  simple  steps 

_ _ _  covine^ 


^  L!-5to  *>Y* 

**'  lac  n'O*'*''** 
L  one*'  “ 

V  Sooo»»«>“'P^ 


for  example: 

Let’s  say  your  manual  linecasting  machine  operators 
earn  $2.50  per  hour.  A  look  at  the  Manual  Opera¬ 
tion  table  shows  that  it  is  currently  costing  you 
$11.90  per  thousand  lines.  When  the  top  scale  of  the 
“slide  rule”  was  set  for  TTS  operation  at  the  same 
hourly  wage,  it  showed  that  a  thousand  lines  of  type 
produced  with  Teletypesetter  equipment  would  cost 
only  $9.34.  Now  look  at  the  bottom  window:  the 
scale  has  been  moved  so  that  the  $2.56  saving  per 
thousand  lines  appears  imder  “D”  . . .  indicating  (at 
“F’)  an  annual  saving  of  about  $2,000  for  each  set 
of  TTS  equipment.  That’s  a  conservative  estimate 
based  on  iVi  hour  days  .  .  .  260  days  a  year,  with 
ample  allowances  for  maintenance,  depreciation, 
and  attendance  of  equipment. 

Why  not  write  for  the  free  "slide  rule”  today?  You’ll 
see  how  much  you  can  save  with  Teletypesetter. 


Teletypesetter  Corporation,  Dept.  E3 

2752  N.  Clybourn  Ava.,  Chicago  14,  Illinois 

Please  send  me  FREE  the  TTS  Cost  Compari 
son  and  Savings  Chart. 


Noma. 


Company. 


Addrass. 


editor  &  PUBLISHER  for  March  12,  1955 


Kansas  City  Star 
Reported  Case  Fully 


Kansas  City 

The  Kansas  City  Star  laid  it 
on  the  line  to  its  readers  in 
the  coverage  of  the  govern¬ 
ment’s  anti-trust  suit. 

Two  hundred  and  one  col¬ 
umns  were  devoted  to  the  ac¬ 
tual  trial  of  the  case  which 
covered  a  period  of  24  trial 
days.  Forty  additional  columns 
relative  to  the  indictment,  pre¬ 
trial  motions  and  the  verdict 
of  the  jury  were  used  in  cov¬ 
ering  new’  developments. 

Wellington  in  Charge 

Members  of  the  staff  were 
told  by  Roy  A.  Roberts,  presi¬ 
dent  and  general  manager,  to 
cover  the  trial  fairly  and  im¬ 
partially. 

“Being  a  personal  defendant 
it  would  be  highly  improper 
for  me  to  have  anything  to  do 
with  the  coverage  of  the  trial 
of  the  anti-trust  charges  against 
the  Star,”  Mr.  Roberts  told  his 
staff.  “I  shall  leave  the  entire 
handling  of  the  coverage  to  C. 
G.  Wellington,  executive  edi¬ 
tor. 

“I  want  to  leave  one  parting 
injunction — that  it  be  covered 
fully,  fairly  and  impartially. 
Print  it  whether  it  helps.  Print 
it  no  matter  how  it  hurts.  I 
know  it  will  be.  We  owe  this 
to  our  readers.  Above  all,  we 
owe  it  to  our  integrity.  As  soon 
as  it  is  over  I’ll  be  back  in 
there  pitching.” 

Mr.  Robei'ts  was  dismissed  as 
a  defendant  in  the  criminal  in¬ 
dictment  three  days  before  the 
trial  began. 

Mr.  Wellington  directed  Star 
staffers  in  a  pre-trial  confer¬ 
ence  to  write  the  stories  fully 
“although  it  may  be  embarrass¬ 
ing  to  us  at  times.”  Reporters 


means 

RiLIABILITY 


kmeans 

iDfPeNDAfH 


made  no  attempt  to  interpret 
points  scored  by  the  prosecu¬ 
tion  or  the  defense.  However, 
pertinent  points  in  the  trial 
w’ere  covered  in  question  and 
answ’er  form  from  daily  trans¬ 
cripts.  The  morning  and  even¬ 
ing  stories,  beginning  on  pages 
1  or  2,  ranged  from  three  to 
six  columns  each. 

Transcripts  Cost  $3,650 

A1  Delugach  and  Fred  Kiewit, 
general  assignment  reporters, 
and  Joe  Henderson,  federal 
building  reporter,  were  in  the 
courtroom  for  the  evening  edi¬ 
tion.  Kim  Clark  handled  the 
rewrite  and  George  Burg  han¬ 
dled  the'  copy  on  the  city  desk. 
Ray  Morgan,  general  assign¬ 
ment,  covered  and  wrote  the 
daily  stories  for  the  morning 
Times.  Jim  Wolfe  channeled 
Morgan’s  copy  through  the  city 
desk. 

Transcripts  were'  available  to 
the  Star  within  one  hour  after 
the  morning  and  afternoon  ses¬ 
sions  of  the  trial  were  recessed. 
The  transcripts  cost  in  excess 
of  $3,650. 

The  full  te^t  of  the  criminal 
indictment  returned  Jan.  6, 
1953,  was  printed  in  the  Star. 
A  3-column  headline  on  the 
criminal  action,  “The  U.  S.  Ac¬ 
cuses  The  Star”  was  accom¬ 
panied  by  another  page  one 
story  about  the'  civil  suit.  A  4- 
colunm  headline  in  the  Times 
on  Feb.  23  informed  readers 
that  the  “Jury  Finds  The  Star 
Guilty.” 

Opening  and  closing  argu¬ 
ments  of  three  government  at¬ 
torneys,  two  defense  attorneys 
and  the  instructions  of  Judge 
Richard  M.  Duncan  were  car¬ 
ried  in  full. 


I  you  have  intemational  busieeu 
intererts  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re- 
I  lated  interests  of  "Down  Under." 


nTwipapER  NEWS-i 


1 5  HamlltoR  Sf.,  Sydaey  Aastrolla 
Aaaoal  Snbserlptlea  to  U.  S.  $3.30, 
Writ*  t€r  eisnpfe  cepjr- 


Mr.  Roberts  placed  the  fol¬ 
lowing  bulletin  in  the  city  room 
the  day  the  verdict  was  re¬ 
turned: 

“I  am  vei-y  proud  of  the  way 
the  paper  has  covered  the  news 
of  the  anti-trust  trial.  It  ha.« 
been  fair,  full,  comprehensive 
and  intelligently  done.  It  was 
a  real  Star  job.  We  were  on 
trial,  not  just  in  court,  but  also 
before  our  readers.  You  all  met 
the  test  with  a  superbly  done 
newspaper  job.” 


Hands  That  Set 
Type  Rocked  Boss 


Gulfpobt,  Miss. 

Publisher  E.  P.  Wilkes  sent 
a  special  invitation  last  Octo¬ 
ber  to  Mrs.  Marion  Kern  to  at¬ 
tend  the  Daily  Herald's  70th 
anniversary  party,  but  she 
couldn’t  make  the  trip  then 
from  Colorado  where  she  re¬ 
sides  at  the  union  printers’ 
home. 

Mrs.  Kern  arrived  here  last 
week.  With  a  twinkle  in  her 
eyes,  Mrs.  Kem  now  86,  re¬ 
called  for  present-day  employes 
of  the  Herald  how  she  frequent¬ 
ly  had  rocked  the  publisher  on 
her  knee  when  he  was  a  baby. 
Seventy  years  ago,  she'  said, 
there  were  five  employes  on  the 
infant  daily.  She  set  type  by 
hand  for  the'  first  edition  which 
was  printed  at  Biloxi  and  con¬ 
tinued  to  work  for  the  Herald 
for  14  years  before  taking  a 
machine  job  in  the  Government 
Printing  Office  in  Washington. 


School  Segregation 
News  Project  Cited 

Minneapous 

The  Minneapolis  Star  and 
Tribune  has  l^en  awarded  a 
certificate  of  merit  by  the  Na¬ 
tional  Conference  of  Christians 
and  Jews  for  its  efforts  in  a 
news  project  following  last 
year’s  Supreme  Court  decision 
outlawing  racial  segregation  in 
public  schools. 

The  project  consisted  of 
bringing  a  group  of  teachers 
and  school  administrators  from 
the  “segregation”  areas  of  the 
South  to  Minneapolis  for  one 
week.  The  group  inspected 
Minneapolis  schools  and  dis¬ 
cussed  non-segregated  school 
operations  w’ith  school  and  civ¬ 
ic  leaders. 

The  plan  was  originally  pro¬ 
posed  by  Angelo  Cohn,  assist¬ 
ant  city  editor  of  the  Star,  and 
developed  by  Shelton  Granger, 
executive  secretary  of  the  Min¬ 
neapolis  Urban  League. 


More  Facts, 
Less  Opinion 
Plea  Voiced 

Reno 

An  appeal  for  more  facts  and 
less  opinion  in  ne'wspaper  sto¬ 
ries  was  voiced  here  by  Ray 
Spangler,  publisher.  Redwood 
City  (Calif.)  Tribune,  in  ad¬ 
dressing  the  Nevada  State  Press 
Association. 

Mr.  Spangler  e'mphasized  that 
he  was  expressing  personal 
views  and  not  speaking  as  of¬ 
ficer  of  any  organization.  He 
is  an  Associated  Press  director. 

“When  we  so  far  forget  our 
humble  duties  as  reporters  of 
the  news  and  attempt  to  offer 
our  opinions  as  facts,  we  set 
ourselves  up  as  gods,”  he  de¬ 
clared.  “We  would  create  news 
as  well  as  report  it. 

“He  who  would  interpret  will 
also  surely  misinte'rpret.  It  is 
still  good  advice  not  to  over¬ 
estimate  your  reader's  informa¬ 
tion  or  underestimate  his  in¬ 
telligence.  Give  him  the  straight 
facts  and  let  him  draw  his 
own  conclusions.” 

Mrs.  Avery  Stitser,  publisher, 
Winnemucca  Humboldt  Star, 
was  elected  as  NSPA’s  first 
woman  president.  H.  M.  “Hank” 
Greenspun,  publisher.  Las  Ve¬ 
gas  Sun,  was  elected  vicepresi¬ 
dent.  A.  L.  Higginbotham  con¬ 
tinues  as  secretary-treasurer. 

The  Reno  Evening  Gazette 
and  the  Fallon  Standard  re¬ 
ceived  the  annual  community 
service  awards  in  the  daily  and 
weekly  fields,  respectively.  Win¬ 
ner  of  the  'Wilson  Advertising 
Agency’s  award  for  awareness 
in  advertising  was  the  Sparks 
Tribune. 

A  NSPA  ballot  added  the 
late  Henry  R.  Mighels,  Carson 
City  editor  and  legislator,  to 
the  Nevada  Newspaper  Hall  of 
Fame. 

• 

Journalism  ‘Lab’ 

In  Newspaper  Office 

San  Antonio,  Tex. 

The  San  Antonio  Express  and 
News  offices  have  become  a 
“laboratory”  for  a  series  of  15 
weekly  sessions  of  the  Trinity 
University  journalism  class 
here',  according  to  Ed  Ray,  ex¬ 
ecutive  editor  of  the  papers. 

Besides  touring  the  plant  to 
observe  newspaper  production, 
students  are  assigned  to  var¬ 
ious  editorial  departments  to 
gather,  write',  edit  and  other¬ 
wise  handle  news  in  on-the-job 
training  sessions,  for  which 
they  receive  school  credit. 
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Hold  that  chisel,  Tuhkt .  .  .  “Scotch”  is  a  brand 
name  for  tape — don’t  forget  the  quotes! 


NOTE  •  While  we  welcome  the  mention 

of  our  product  in  your  columns,  we  ask  that  you 
respect  our  registered  trade-mark.  If  it  is  im¬ 
possible  for  you  to  use  the  full  name  correctly: 


“Scotch”  Brand  Cellophane  Tape — or  “Scotch” 
Brand  Masking  Tape,  etc.,  please  just  say 
cellophane  tape  or  masking  tape.  Thank  you 
for  your  cooperation. 


MINNESOTA  MINING  &  MFG.  CO. 

ST.  P.AUL.  MINNESOTA 
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Booklet  Helps  Staffers 
To  Be  More  ^At  Home^ 


By  T.  S.  Irvin 

Newspapers  generally  have 
been  somewhat  slow  to  recog¬ 
nize  that  one  of  the  most  pro¬ 
ductive  forcing  beds  for  good 
public  relations  is  better  em¬ 
ploye  relations.  The  Phoenix 
(Ariz.)  Republic  and  Gazette 
are  a  couple  of  exceptions. 

Dave  Henes,  promotion  man¬ 
ager,  has  just  completed  for 
distribution  to  new  employes  a 
36-page  pocket-size  booklet  that 
tells  them  how  the  Republic  and 
Gazette  operate  “so  they’ll  feel 
more  quickly  at  home  on  the 
new  job.” 

“Just  for  you”  is  not  only  an 
attractive  booklet,  warm  and 
welcoming  in  its  copy  approach, 
it  is  also  an  informative,  ques¬ 
tion-answering  booklet.  When 
the  new  member  of  the'  Republic 
and  Gazette  family  gets  through 
reading  it,  he  or  she  will  know 
all  about  the  folks  they’re 
working  for,  what  is  expected 
of  them  on  the'  job,  and  what 
they  can  expect  to  receive  as 
reward  for  doing  a  good  job. 

If  the  new  employe  doesn’t 
know  how  he  or  she  fits  into  the 
picture',  and  what  he  or  she 
can  contribute,  it’s  not  the 
booklet’s  fault.  And  just  so  that 
everybody  on  the  papers  can 


start  off  on  the  right  foot,  Dave 
is  sending  copies  not  only  to 
new  employes  but  also  to  all 
regular  employes  at  their  homes. 

Page  1  Testimonials 

Dean  Smith,  promotion  man¬ 
ager  of  the  Indianapolis  (Ind.) 
Times,  has  come  up  with  a  new 
and  striking  way  to  use  reader 
testimonials.  He  spreads  them 
across  the  bottom  of  page  one 
in  a  shallow  8-column  streamer. 
This  contains  a  small  photo  of 
the  reader,  a  brief  testimonial, 
the  reader’s  name  and  address, 
and  the  phone  number  to  use 
to  order  home  delivery  of  the 
Times. 

Junk  Mail 

Although  “junk  mail”  will 
be  discontinued  at  the  end  of 
this  month,  the  Hartford 
(Conn.)  Times  ran  an  ad  in 
its  pages  recently  to  assure'  ad¬ 
vertisers  that  they  are  not 
being  denied  a  useful  or  inex¬ 
pensive  service.  The  Times 
quotes  some  figures.  To  reach 
its  114,920  circulation  with 
“junk  mail”  would  cost 
$1,723.80.  To  reach  them 
through  a  full  pag^  in  the 


Times  would  cost  only  $528 — 
a  saving  of  $1,195.80.  And  this 
is  on  delivery  cost  alone — ex¬ 
clusive  of  printing  cost  for  cir¬ 
culars,  etc. 

The  Winsted  (Conn.)  Citizen 
does  pretty  much  the  same  job 
in  a  small  ad.  “This  space  is 
about  the  size  of  a  postcard,” 
it  says.  To  send  a  postcard  to 
the  Citizen  circulation  just  once 
would  cost  $69.66  for  postagre 
alone.  To  buy  the  same  size 
space  in  the  Citizen  every  day 
except  Sundays  for  a  month 
would  cost  only  $58.50. 

Hot  Parade 

This  space  has  long  argued 
that  most  competition  among 
newspapers  could  well  stop  at 
the  industry  line.  To  support 
this  argument  comes  this  week 
a  page  run  by  Parade.  This 
carries  as  illustration  pictures 
of  American  Weekly,  This  Week, 
and  Parade.  “They’re  all  hot,” 
the  headline  says.  Copy  con¬ 
tinues  in  that  vein.  “Yet  only 
when  you  look  at  them  as  a 
field  rather  than  as  individual 
publications  does  their  full  value 
become  clear.” 

“Any  syndicated  magazine,” 
the  ad  says,  “will  help  sell  at 
lower  cost  than  any  other 
media  .  .  .  any  combination  will 
sell  better  than  any  one  . .  any 
combination  that  includes  Par¬ 
ade  will' sell  best.” 

Competitive?  Sure.  But  not 
a  knock  in  a  carload.  To  Pro¬ 
motion  Manager  Ez  Dolan,  the 
biggest,  loudest  drum  in  the 
parade. 

In  the  Bag 

New  York  News  uses  a  cute 
cut-out  Easter  Bunny  booklet 
to  sell  its  national  edition  to 
mail-order  advertisers.  •  ♦  ♦ 
Neat  headline  for  a  pag^e  of 
men’s  fashion  ne'ws  upcoming 
from  NEA  Service;  “The  Not- 
So-Pale-Male.” 

Laymen’s  National  Commit¬ 
tee,  Vanderbilt  Hotel,  New 


;  THE  SERVICE  THAT  HELPS  IN  THE 
i  USE  OF  NEWSPAPER  ADVERTISING 

t 

ACB  relieves  the 
publisher’s  office  of 
considerable  detail 
work  and  expense 
connected  with 
checking  copy  dis¬ 
tribution. 

Service  Offices  I  •  new  toin  •  CKicuo 

_  •  COIDMIVS  •  MEMPNIS 

dKfT  I  •  SAN  FIANCISC8 

advertising 

CHECKING  BUREAU,  INC. 


Mobile  Named 
Newsprint  Site 

Mobile,  .41a.  has  been 
chosen  as  the  site  of  the  In¬ 
ternational  Paper  Company’s 
new  newsprint  mill,  which  is 
scheduled  to  be  in  operation 
by  August,  1956. 

The  site  is  adjacent  to  IP’s 
Southern  Kraft  Division  mill 
with  large  timber  resources, 
skilled  manpower  and  good 
transportation  facilities 
(both  rail  and  water)  avail¬ 
able.  The  $20,000,000  in¬ 
stallation,  including  a  282- 
inch  machine,  will  have  a  ca¬ 
pacity  of  100,000  tons  of 
newsprint  annually. 

Gov.  James  E.  Folsom  an¬ 
nounced  that  he  had  signed 
a  99-year  lease  with  IP  for 
a  site  on  property  owned  by 
the  State  of  Alabama  and  the 
State  Revenue  Department 
had  given  the  company  a  10- 
year  tax  exemption  instead 
of  the  usual  five-year  ex¬ 
emption. 

IP  also  reported  this  week 
that,  as  part  of  its  $46  mil¬ 
lion  expansion  program  in 
Canada,  a  new  machine  in  a 
Quebec  mill  turns  out  news¬ 
print  at  the  rate  of  2,000 
feet  a  minute  in  154-inch 
rolls.  Annual  output  of  three 
mills  is  being  boosted  from 
845,000  tons  to  920,000  tons 
by  1956. 

York,  has  material  for  promo¬ 
tion  of  National  Sunday  School 
Week,  April  11-17.  •  ♦  *  Top 
beer  eXec  sounded  off  recently 
that  ad  men  are  to  blame  for 
drop  in  beer  sales.  Said  TV 
doesn’t  sell  beer,  newspaper 
advertising  does.  Nashville 
(Tenn.)  Banner  and  Tennes¬ 
sean  sent  out  card  quoting  his 
speech  and  making  only  this 
comment,  “That’s  what  we’ve 
been  trying  to  tell  you,  fellows!” 
• 

Sidey  Brothers  Part 
In  New  Assignments 

Omaha 

Two  brothers,  third  g^enera- 
tion  members  of  an  Iowa  news¬ 
paper  family,  went  on  to  other 
jobs  this  week  after  four  years 
as  editorial  staff  members  of 
the  Omaha  World-Herald. 

Hugh  Sidey,  city  hall  report¬ 
er,  went  to  infe  magazine  in 
New  York.  He  will  be  with 
Life’s  science  department. 

Edwin  J.  Sidey,  assignment 
man,  returned  to  Greenfield,  la., 
to  take  over  the  management  of 
the  Adair  County  Free  Press 
in  partnership  with  his  father. 


Send  for  Details  of: 


¥HE  A.N.P.A.  OWL 

GREAT  NEWS  FOR 
THE  CLASSIFIED  ADVERTISER 

WHO..  .  Needs  Help— Wants  a  New  Job — Has 
Equipment  or  Publications  For  Sale — Has  a 
Syndicate  or  Service,  etc.,  etc.,  etc.  .  .  . 

Airmail  Inquiries  To 

EDITOR  &  PUBLISHER  CLASSIFIED  DEPT. 

1700  Times  Tower,  New  York  36,  N.  Y. 

Phone  BRyant  9-3052 
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As  we  said,  there  are  many  things  you  can 
measure  here. 

The  236-hp  might  of  this  Buick’s  V8  engine.  The 
split-second  response  of  its  Variable  Pitch 
Dynaflow— and  the  constancy  of  its  smoothness. 
The  fraction-of-finger-tip  effort  needed  with  Safety 
Power  Steering.  Even  the  cushioned  “give”  of  the 
coil  springs  on  all  four  of  its  wheels. 

But  only  in  driving  will  you  begin  to  feel  some 
of  the  immeasurable  pride  and  pulse-quickening 
this  fine  car  can  bring  you. 

Your  Buick  dealer  will  be  more  than  happy  to 
arrange  a  Roadmaster  demonstration  for  you. 
See  him  this  week. 

BUICK  Division  of  GENERAL  MOTORS 

*  A- 

MILTON  BERLE  STARS  FOR  BUICK -See  the  Buick-Berle  Show  Alternate  Tuesday  Evenings 


There’s  a  way  to  put  a  measure  to  many  things 
in  this  master  Buick  .  .  . 

To  its  power,  to  its  length,  to  its  width,  to  all  its 
physical  characteristics  — even  to  the  deep  yield 
of  its  supremely  soft  seat  cushions. 


but  who  can  put  a  measure  to  the  soaring  lift  a 
man  feels  at  possession  of  Roadmaster  greatness? 

Who  can  put  words  to  the  wings  your  spirits  take 
when  you’re  at  the  wheel  of  an  automobile  so 
magnificently  alive,  so  immediately  responsive, 
so  incredibly  smooth  of  ride  as  this  stunning  sweep 
of  beauty? 

And  who  can  say  what  a  satisfaction  it  is  just  to 
see  and  be  seen  in  this  luxury  motorcar  of  unmis¬ 
takable  bearing  and  markings? 


When  better  automobiles  are  built  Buick  will  build  them 
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light  about  magazines 


You  get  more  impart  in  magazine  advertising 

with  the  HOME-EDITED  MAGAZIHE 

of  the  Sunday  newspaper 


For  the  magazine  advertiser  who  wants  to  buy  as  many  eyes 
on  the  page  as  possible  for  the  dollars  spent,  it's  hard  to  beat 
the  combination  of  rotogravure  plus  timely  local  features. 

That's  the  secret,  if  you  can  call  it  that,  of  the  success  of  the 
Home-Edited  magazines  distributed  with  Sunday  newspapers. 

Reading  the  Sunday  paper  completely  and  leisurely  has  long 
been  a  national  Sunday  habit.  In  ten  short  years,  Sunday 
newspaper  circulations  have  surged  from  33  million  to  a 
staggering  50  miUion.  It  is  the  most  powerful  selling  force  in 
advertising  today.  And  in  the  past  year,  the  Sunday  news¬ 
papers  with  Home-Edited  magazines  continued  to  grow  even 
faster  than  all  others. 

Readers  love  Home-Edited  magazines  because  they're  hvely 
and  local.  Advertisers  love  'em  because  they're  read  and  be¬ 
cause  they  sell  and  sell  and  sell. 
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CincfniMrti 


Your  real  pile-driver  is  fhe 
HOME-EDITED  MAGAZINE 
of  the  CINCINNATI  ENQUIRER 


When  you  want  to  sell  solid  Cincinnati,  the  "Pictorial 
Enquirer"  is  the  magazine  tailor-made  for  the  job. 

You  reach  an  enormous  concentration  of  customers 
where  you  want  them,  when  you  want  them.  In  fact, 
the  "Pictorial"  dehvers  you  71%  of  the  families  in  the 
nation's  15th  largest  Metropolitan  Area  (includes 
Hamilton,  Campbell  and  Kenton  Counties). 

For  magazine  advertising  in  Cincinnati,  timed  when 
your  customers  are  ready  to  buy,  there  is  nothing  that 
can  deliver  the  goods,  with  as  fine  reproduction,  as  the 
HOME-EDITED  "Pictorial  Enquirer"  Magazine. 


THESE  ARE  28  OF  THE  NEWSPAPERS  PUBLISHING  THEIR  OWN  HOME-EDITED  MAGAZINES 


Akron  Beacon  Journal 

Atlanta  Journal  and  Constitution 

Baltimore  Sun 

Boston  Globe 

Buffalo  Courier-Express 

Chicago  Daily  News 

Cincinnati  Enquirer 


Cleveland  Plain  Dealer 
Columbia  State 
Columbus  Dispatch 
Denver  Post 
Detroit  News 
Houston  Chronicle 
Indianapolis  Star 


Louisville  Courier-Journal 
Milwaukee  Journal 
Newark  News 

New  Orleans  Times-Picayune 
Pittsburgh  Press 
Portland  Oregonian 
Seattle  Times 


St.  Louis  Globe-Democrat 
St.  Louis  Post-Dispatch 
St.  Paul  Pioneer  Press 
Syracuse  Post-Standard 
Toledo  Blade 
Washington  Star 
Youngstown.  Vindicator 


HANDSOMELY  PRODUCED  IN  ROTOGRAVURE  FOR  THE  VARIOUS  NEWSPAPERS  BY  THE  FOLLOWING: 

Art  Gravure  Corporation  of  Ohio,  Cleveland  .  .  .  Art  Gravure  Corporation,  New  York  City  .  .  .  Denver  Post  .  .  .  Detroit  Gravure 
Corporation  . .  .  Neo  Gravure  Company,  Chicago  .  .  .  Standard  Gravure  Corporation,  Louisville  ...  St.  Louis  Post-Dispatch. 
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TV’s  ANSWER 

THE  Chicago  Tribune’s  presentation  de¬ 
bunking  television’s  claims  (E  &  P, 
Feb.  26,  page  14)  must  have  hit  the 
broadcasters  where  it  hurts  the  most  be¬ 
cause  the  Television  Bureau  of  Adver¬ 
tising  has  come  out  with  a  lengthy 
“reply.”  It  all  indicates  that  the  boys  in 
TV-land  are  slightly  ner\ous  and  not  too 
sure  of  the  magic  of  their  own  medium 
any  more.  Time  was,  during  TV’s  Klon¬ 
dike  Days,  that  attacks  by  competitive 
media  were  laughed  off  or  ignored  be¬ 
cause  TV  was  having  it  so  good.  Times 
have  changed,  apparently. 

TvB  says  it  w’on’t  take  the  time  to 
answer  the  Tribune  point-by-point  but  it 
tries  to  “sample  some  of  the  Tribune’s 
arguments  to  demonstrate  how  ridiculous 
they  are.”  Then  it  merely  throws  back 
the  same  claims  and  arguments  that  the 
Tribune  debunked  so  successfully. 

It  takes  three  long  paragraphs  to  say 
that  you  can’t  compare  the  circulation  of 
a  newspaper  with  the  size  of  the  TV 
audience  in  any  one  segment  of  time. 
You’ve  got  to  compare  newspaper  circu¬ 
lation  with  the  size  of  the  TV  audience 
throughout  the  entire  day,  says  TvB, 
which  it  would  project  to  mean  practically 
all  TV  homes. 

Let’s  examine  that  from  the  point  of 
view  of  an  advertiser  who,  after  all,  pays 
the  freight  and  wants  to  know  what  he 
is  buying.  When  he  buys  an  ad  in  a 
newspaper  he  knows  by  ABC  figures  how 
many  copies  will  be  distributed  and  there¬ 
fore  how  large  is  the  potential  audience 
for  his  message.  When  he  buys  'TV  time, 
the  number  of  sets  turned  on  during  the 
day  should  mean  nothing  to  him.  What 
he  w'ants  to  know  is  the  number  of  sets 
turned  on  at  the  specific  time  of  his 
broadcast.  Then  he  has  to  find  out  what 
percentage  of  those  sets  turned  on  are 
actually  tuned  in  to  his  message.  The 
newspaper  delivers  his  message  to  the 
reader  but  TV  can’t  deliver  his  ad  un¬ 
less  the  set  is  turned  on  and  tuned  in — 
the  question  of  readership,  as  with  those 
who  hear  the  commercial,  is  another 
subject. 

Inadvertently,  TvB  points  out  one  of 
the  weak  spots  of  its  own  medium.  It 
says:  “Even  the  Tribune  should  know 
that  commercials  are  repeated  during  a 
program,  through  a  broadcast  cycle,  and 
through  a  broadcast  schedule.  This  is  one 
of  the  reasons  why  TV  spot  advertising, 
which  the  Tribune  is  frankly  attacking, 
is  so  effective.  Any  media  department 
junior  knows  that  scheduling  spots  at 
various  times  of  the  day  coveTs  a  vast  net 
unduplicated  audience  far  greater  than 
indicated  by  any  per  telecast  rating.”  In 
other  words,  TV  advertisers  who  spend 
money  for  lavish  hour  or  half-hour  pro¬ 
ductions  are  wasting  their  money — their 
message  is  confined  to  an  audience  limited 


For  by  faith  ye  stand. 

— 2  Corinthians,  I ;  24. 


by  the  number  of  sets  turned  on  (less 
than  30%  for  11  hours  of  the  day  and 
only  50%  or  more  for  three  evening 
hours)  and  the  even  smaller  percentage 
of  sets  tuned  in  to  a  particular  program. 

TvB  accuses  the  Tribune  of  hand-pick¬ 
ing  its  examples  of  TV  advertisers  who 
had  sales  declines  or  showed  lack  of 
sales  progress  which  the  Bureau  says 
were  “brought  about  by  new  and  adverse 
marketing  factors.”  Even  if  you  admit 
that  might  be  true  in  soaps,  toothpastes 
and  cereals,  what  about  the  examples 
which  the  Tribune  illustrated  in  tea, 
flour,  shortening,  coffee  and  automobiles? 
Two  of  these  were  plugged  on  shows 
rated  among  the  highest  on  TV — 
Arthur  Godfrey  and  Ed  Sullivan.  If  an 
advertiser  can’t  maintain  his  sales  posi¬ 
tion  with  an  expensive  high-rated  show, 
TvB  asks,  “is  television  responsible  for 
the  loss  of  share  of  one  of  its  advertisers 
simply  because  a  competitor  exerts  more 
advertising  pressure  in  the  same  med¬ 
ium?” 

It  all  seems  to  add  up  to  what  the 
Tribune  was  saying:  Highly-rated  TV  is 
over-rated. 

TV’s  “reply”  to  the  Tribune  should 
only  raise  more  questions  in  the  minds 
of  advertisers  about  the  selling  power  of 
this  so-called  magic  medium.  And,  while 
we’re  at  it,  why  does  an  advertiser  like 
Philip  Morris  abandon  a  TV  show  like 
“I  Love  Lucy”  after  being  at  the  top  of 
the  rating  heap  for  four  years  if  it  is 
not  for  reasons  of  lack  of  sales  or  high 
cost,  which  are  the  same  things?  TV  has 
been  debunked  not  only  by  the  Chicago 
Tribune  but  by  Philip  Morris  which  is 
going  into  print  media  more  heavily. 


COMMIE  PROTEST 

THE  Daily  Worker  in  New  York  is  mak¬ 
ing  a  free  press  issue  out  of  the  fact 
that  its  correspondent  in  Albany,  N.  Y., 
has  been  barred  from  occasional  and  in¬ 
formal  off-the-record  conferences  of  Gov¬ 
ernor  Harriman  which  are  usually  held 
at  the  home  of  his  press  secretary.  'There 
has  been  no  interference  with  the  report¬ 
er’s  attendance  at  on-the-record  press 
conferences  or  his  access  to  records. 

Some  reporters  find  off-the-record  con¬ 
ferences  useful  for  background  purposes 
although  editors  cannot  agree  among 
themselves  whether  they  are  good  or  bad. 
If  an  official  resorts  to  the  practice  we 
cannot  see  why  he  cannot  invite  those  in 
whom  he  has  confidence  and  declare  others 
persona  non  grata  for  a  variety  of  rea¬ 
sons.  Playing  favorites  among  reporters 
is  not  the  best  way  to  win  friends  and 
influence  people,  but  it  is  done.  If  the 
Daily  Worker  had  lodged  its  complaint 
against  the  off-the-record  practice,  rather 
than  the  fact  that  it  had  been  left  out,  it 
might  be  better  received.  But  we  still 
can’t  see  that  it  is  a  free  press  issue. 

However,  the  Post  Office  Department 
in  Washington  says  it  is  investigating  the 
possibility  of  barring  the  Daily  Worker 
from  the  mails  under  the  Subversive 
V  Agents  Control  Act  of  1954.  That’s  some¬ 
thing  else  again.  Some  of  the  lawryers 
might  say  that  such  an  action  technically 
speaking  would  only  interfere  writh  the 
distribution  of  the  publication  and  would 
not  infringe  on  its  right  to  publish.  It 
seems  to  us  like  a  wrishy-washy  back  door 
approach  to  the  subject  that  would  do  the 
U.  S.  more  harm  than  good. 

The  U.  S.  has  held  out  its  free  press 
guarantees  to  the  world  as  a  model.  We 
have  pointed  with  pride  to  the  fact  that 
under  these  provisions  we  tolerate  all 
shades  of  opinion.  Now  we  are  on  the 
verge  of  telling  the  world  we  can  no 
longer  put  up  with  a  spokesman  for  the 
Moscow  party  line  in  our  midst. 

We  hold  no  brief  for  the  Worker  or 
the  things  for  which  it  stands.  If,  in  the 
opinion  of  the  Department  of  Justice,  it 
is  violating  statutes  protecting  the  secur¬ 
ity  of  this  country,  then  let’s  have  it  out 
in  the  open.  We  don’t  think  the  Post 
Office  should  be  entrusted  with  dictating 
our  political  or  ideological  reading  fare. 


OPEN  MEETINGS 

UTAH  joins  the  ranks  of  those  states 
which  have  adopted  statutes  calling  for 
open  meetings  of  all  state  and  local  gov¬ 
erning  bodies.  At  the  same  time  similar 
legislation  was  defeated  in  Arkansas.  The 
newspapers  in  Arkansas,  and  other  states 
that  refuse  to  acknowledge  the  public’s 
right  to  open  meetings,  might  take  a  look 
at  Utah  and  ask  themselves  what  it  is 
their  own  state  and  local  governments 
have  to  hide. 


POSTAL  RATES 

CONGRESS  is  once  again  confronted  with 
the  problem  of  postal  rates  and  the  de¬ 
mand  for  increases  from  administration 
officials.  No  other  business  in  the  world 
operates  40,000  outlets.  Is  it  right  for 
users  of  the  mails  to  be  expected  to  pay 
for  the  deficits  incurred  by  operations 
which  have  been  established  to  serve  the 
general  public  but  which  do  not  have  the 
volume  or  produce  the  revenue  to  pay 
their  own  way? 
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Executive  Spotlight 

ROBERT  F.  JOHNSTON,  advertising  director 
of  Fort  Wayne  (Ind.)  Newspapers,  Inc.,  agency 
corporation  for  the  iVews-Sentinef  and  the 
Journal-Gazette,  has  assumed  additional  duties 
as  business  manager.  He  retains  the  title  of  ad¬ 
vertising  director  and  is  to  direct  other  business 
departments  of  the  organization.  Mr.  Johnston 
started  his  newspaper  career  as  a  carrier-sales¬ 
man  for  the  News-Sentinel  in  1931,  joined  the 
newspaper’s  advertising  department  in  1935  as 
a  proof  boy,  held  successive  jobs  as  a  member 
of  the  classified  department,  and  was  a  display 
advertising  salesman  before  his  appointment  in 
1948  as  retail  advertising  manager.  He  became 
advertising  director  in  1933. 


Johnston 


Harper 


PERSONAL 

MENTION 


HUGH  HARPER,  projects  manager  of  the 
Macon  Chamber  of  Commerce,  has  joined  the 
staff  of  the  Macon  (Ga.)  Telegraph  and  A'escs  as 
promotion  manager,  a  post  newly-created  by 
Publisher  Peyton  Anderson.  Mr.  Harper  has 
served  the  staff  of  the  Chamber  of  C^onimerce 
since  1953.  He  is  a  native  of  Ocilla,  Ga.,  and 
first  came  to  Macon  in  1936  to  enter  business 
school.  He  is  a  veteran  of  World  War  11  and 
the  Korean  War  and  released  from  active  duty 
with  the  rank  of  major. 

her  column,  “Half 


known  for 
and  Half.” 


R.  N.  (Bert)  Dosh,  editor 
of  the  Ocala  (Fla.)  Star  Ban¬ 
ner,  has  been  appointed  by  Gov. 
LeRoy  Collins  to  the  State  Ad¬ 
visory  Council  on  Education. 

«  «  * 

Charles  V.  Stanton,  editor- 
manager  of  the  Roeeburg  (Ore.) 
News-Review,  who  recently  un¬ 
derwent  spinal  surgery,  is  con¬ 
valescing  and  in  his  office  sev¬ 
eral  hours  each  day. 

*  *  * 

Kirby  Kittoe,  53,  an  employe 
since  1926,  was  named  manag¬ 
ing  editor  of  the  Omaha  (Neb.) 
Daily  JoumaUStoekman. 

*  «  « 

Egbert  D.  Corson,  publisher 
of  the  Loekpurt  (N.Y.)  Union 
Sun  &  Journal,  has  been  ap¬ 
pointed  by  Governor  Harriman 
to  membership  on  the  Niagara 
Frontier  State  Park  (Commis¬ 
sion.  He  succeeds  the'  late 
Alanson  C.  Deuel,  publisher 
of  the  Niagara  Falls  Gazette. 

«  V  * 

George  Hearst  Jr.,  San  Fran¬ 
cisco  Examiner,  and  Mrs. 
Hearst  are  parents  of  a  son, 
George  Randolph  Hearst  lU, 
bom  Feb.  25. 

*  *  * 

Bertha  Shore,  editor-pub¬ 
lisher  of  the  Augusta  (Kas.) 
Gazette,  received  the  Kansas 
University  Theta  Sigma  Phi 
award  gpven  annually  to  an  out¬ 
standing  Kansas  newspaper 
woman.  Miss  Shore  is  best 


Jach  Tarver,  general  man¬ 
ager  of  Atlanta  Newspapers, 
Inc.,  has  been  elected  president 
of  the  Atlanta  Professional 
Chapter  of  Sigma  Delta  (Chi. 

•  «  * 

Elue  Hopkins,  editor-in- 
chief  of  Estes  Publications  at 
Longview,  Tex.,  received  a 
check  for  $1,000 
from  Publisher 
Carl  Estes  at  a 
civic  luncheon 
at  the  publish¬ 


er’s  ranch  home 
where  he  was 
h  o  n  o  re  d  for 
•winning  a  Free¬ 
doms  Founda¬ 
tion  Honor  Me- 
Hopkint  dal  for  the 
third  time  for 
distinguished  editorial  ■writing 
in  the  Longview  News-Journal. 
«  •  • 

Franz  A.  Hunt,  managing 
editor  of  the  Newport  (Vt.) 
Daily  Express,  and  Miss  Eliza¬ 
beth  Urie  were  wed  March  3. 
The  bride  has  been  employed 
for  35  years  in  the  office  of 
Gilpin,  Hunt  &  Co.,  printers 
and  publishers,  of  which  Mr. 
Hunt  is  treasurer. 


Alton  Baker  Sr.,  publisher 
of  the  Eugene  (Ore.)  Register- 
Guard,  has  been  named  winner 
of  the  Amos  E.  Voorhies  award 
by  Oregon  Newspaper  Publish¬ 
ers  Association  for  1954. 


On  the  Business  Side 

Malcolm  H.  MacEwan,  in 
the  advertising  department  of 
the  Eugene  (Ore.)  Register- 
Guard,  has  joined  the  ad  staff 
of  the  Oregon  City  (Ore.)  En¬ 
terprise-Courier.  Another  addi¬ 
tion  to  the'  E-C  ad  staff  is 
Hugh  O.  Stevenson,  for  five 
years  with  the  national  ad  staff 
of  the  Portland  (Ore.)  Journal. 

«  V  * 

William  S.  Wasserman,  for¬ 
mer  promotion  director  of  the 
Las  Vegas  (Nev.)  Review-Jour¬ 
nal,  has  been  appointed  circula¬ 
tion  manager  of  the  Southwest 
American-Times  Record,  Fort 
Smith,  Ark. 

«  «  • 

Ralph  Bright,  for  three 
years  advertising  manager  of 
the  Stayton  (Ore.)  Mail,  has 
joined  the  Lebanon  (Ore.)  Ex¬ 
press  as  business  manager.  He 
is  succeeded  by  Bill  Stewart, 
formerly  ad  manager  of  the 
Dallas  (Ore.)  Optimist. 

*  *  * 

William  C.  (Whit)  Green, 

since  1949  a  member  of  the 

local  display  advertising  staff 
of  the  Memphis  (Tenn.)  Pub¬ 
lishing  Co.,  publishers  of  the 
Commercial  Appeal  and  Mem¬ 
phis  Press-Scimitar,  has  been 
named  assistant  classified  ad 

manager  for  the  company. 

«  *  • 

E.  A.  (Ted)  Green,  ad  direc¬ 

tor  of  the  Salem  (Ore.)  States¬ 
man  and  Journal,  was  feted  re¬ 
cently  by  staff  members  on  his 
35th  anniversary  in  the  news¬ 
paper  business  and  his  59th 
birthday. 

«  •  * 

Stewart  Beardslee  has  been 
named  to  the  newly-created  post 
of  director  of  advertising  of 
the  Colorado  Springs  (Colo.) 
Free  Press.  He  was  recently 
with  the  Sacramento  (Calif.) 
Union. 


Henry  C.  Weidler,  Detroit 
(Mich.)  Free  Press  business 
manager,  was  feted  by  other 
Free  Press  executives  at  a 
“Wayzgoose  (printers’  feast) 
Breakfast”  recently  in  celebra¬ 
tion  of  his  40th  year  of  service 
with  the  paper.  Fresh  out  of 
business  school  in  1915,  he 
worked  first  as  a  caller  (on  a 
want  ad  caller-checker  team) 
for  $9  a  week.  He  was  named 
business  manager  in  1942. 

*  *  « 

Jim  Hoffer,  former  Eugene 
Ore.  public  relations  man,  has 
joined  the  Eugene  Register- 
Guard  as  a  display  advertising 
salesman. 

«  *  * 

Robert  B.  Morris  has  joined 
the  advertising  staff  of  the 
Portland  Oregonian,  coming 
from  the  Neal  Provision  Co., 
Whittier,  Calif. 

«  *  * 

Pat  Faiella,  last  with  the 
Haire  Publishing  Company,  has 
re-joined  the  advertising  de¬ 
partment  of  the  Newark  (N.J.) 
Star-Ledger. 

*  «  * 

Robert  Dreger  has  been  ap¬ 
pointed  by  the  Appleton  (Wis.) 
Post  Crescent  as  advertising 
representative  for  Kaukauna, 
Little  Chute,  Kimberly  and 
Combined  Locks,  working  out 
of  the  Post-Crescent’s  branch 
office  at  Kaukauna,  Wis. 

«  *  * 

Charujs  B.  Hill  has  retired 
after  24  years  on  the  Cincinnati 
Enquirer  display  advertising 
staff. 

In  the  Editorial  Rooms 

Pat  Herman,  heretofore  a 
reporter  for  the  Houston  (Tex.) 
Press,  and  James  Hadjin,  for¬ 
merly  a  reporter  for  the  Park 
Row  (N.Y.)  News  Service,  have 
joined  the  general  assignment 
staff  of  the  Garden  City  (L.I.) 
Newsday. 

{Continued  on  page  44) 
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Frank  Rhoades,  society  edi¬ 
tor  for  the  San  Di^go  (Calif.) 
Union,  has  become  county  edi¬ 
tor  of  that  newspaper  succeed¬ 
ing  CoNANT  Moulton  who  has 
accepted  a  position  as  assistant 
public  information  manager, 
Consolidated  Vultee  Aircraft 
Corp.  Mr.  Moulton  was  on  the 
Union  editorial  staff  12  yeai-s. 
Hugh  Thompson,  assistant  so¬ 
ciety  editor,  is  acting  society 
editor. 
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William  D.  Behling,  state 
editor  of  the  Beloit  (Wis.) 
Daily  News  and  with  the  News 
for  the  past  eight  years,  has 
been  named  state  editor  suc¬ 
ceeding  John  E.  Cobb  w-ho  has 
become  bureau  I'epresentative 
at  Prosser,  Wash,  for  the’  Ken¬ 
newick  (Wash.)  Tri-Cities  Her¬ 
ald. 

*  V  * 

Chaing  TeiCheng  of  the 
Tapei  (Formosa)  Daily  News 
will  join  the  staff  of  the  New 
Bedford  (Mass.)  Standard- 
Times  for  a  six  weeks’  assign¬ 
ment  under  the  State  Depart¬ 
ment  exchange  program.  He  is 
a  co-translator  of  Chinese  edi¬ 
tions  of  Winston  Churchill’s 
“Second  World  War.” 

«  *  * 

James  0.  (Jim)  Powell,  for 
the  last  six  years  State  Capitol 
correspondent  for  the  Tampa 
(Fla.)  Tribune,  has  joined  the 
Miami  (Fla.)  Herald  in  a  simi¬ 
lar  capacity.  Mr.  Powell’s  posi¬ 
tion  on  the  Tribune  will  be 
taken  by  Herbert  Cameron, 
transferred  from  Tampa  to  the 
Tallahassee  post. 

*  *  * 

L.  Barron  Mills  Jr.  has  re¬ 
signed  as  assistant  city  editor 
of  the  Winston-Salem  (N.C.) 
Journal  to  become  managing 
editor  of  the  Randolph  Guide, 
a  weekly  newspaper  published 
at  Asheboro,  N.C.  Mr.  Mills 
purchased  the  Guide  stock  of 
Paul  G.  Cutright. 

*  *  * 

Jack  Kiser,  sports  editor  of 
the  Shelby  (N.C.)  Star,  has  re¬ 
signed  to  join  the  news  staff  of 
the  Charlotte  (N.C.)  News. 
Mr.  Kiser  formerly  worked  on 
the  Kingsport  (Tenn.)  News. 

*  *  * 

Sam  B.  Armstrong,  city  edi¬ 
tor  of  the  St.  Louis  (Mo.)  Post- 
Dispatch,  and.  Mrs.  Armstrong 
sailed  for  Europe  March  10 
from  New  York  on  the  Holland- 
America  liner  Ryndam. 

a  a  a 

Mrs.  Robert  E.  Proctor,  for¬ 
merly  advertising  salesman 
with  the  Myrtle  Creek  (Ore.) 
Mail,  has  rejoined  the  staff  as 
news  reporter  after  an  absence 
of  four  year. 

*  *  * 

Capt.  William  Duncan  has 
been  discharged  from  active 
duty  as  public  information  of¬ 
ficer  of  the  San  Diego  (Calif.) 
Marine  Recruit  Depot,  and  has 
joined  the  San  Diego  Union  as 
general  assignment  reporter. 

*  *  * 

Jean  McIntyre  has  left  the 
Portland  Oregonian  promotion 
department  to  join  the  Oregon 
City  (Ore.)  Enterprise-Courier 


where  she  is  now  society  and 
women’s  page  editor. 

«  *  * 

Vic  Bubbett  has  been  named 
associate  editor  of  the  White- 
ville  (N.C.)  News  Reporter.  He 
formerly  was  city  editor  of  the 
Wilmington  (N.C.)  Morning 
Star.  " 

*  *  * 

Robert  A.  Barnes,  Associ¬ 
ated  Press  night  editor  in 
Santa  Fe,  N.  M.  since  1951, 
will  become  AP  state  editor  in 
Albuquerque,  N.  M.,  effective 
March  28.  Mr.  Barnes,  the  son 
of  former  Publisher  A.  W. 
Barnes  of  the  Gallup  (N.M.) 
Independent,  was  associate  edi¬ 
tor  of  the  Independent  for  three 
years  prior  to  joining  the  Al¬ 
buquerque  AP  staff  in  1948. 

«  *  « 

Harriet  Eldredge,  formerly 
on  research  staff  of  Time  and 
Life,  has  joined  the  Hartford 
((jonn.)  Courant  as  women’s 
editor,  replacing  Edyth  Radom, 
who  resigned. 

*  *  * 

Walker  J.  Leighton  is  writ¬ 
ing  a  new  daily  column,  “Cov¬ 
ering  the  City  Beat,”  in  the 
Augusta  (Me.)  Daily  Kennebec 
Journal. 

*  ♦  * 

Ben  Rapport,  report e'r- 
photographer  has  left  the  De¬ 
catur  (Ala.)  News  to  join  the 
Mobile  (Ala.)  Press-Register  as 
Port  of  Mobile  waterfront  re¬ 
porter. 

*  *  * 

David  W.  Hanway,  former 
field  representative  of  the 
Waterbury  (Conn.)  Republican 
and  Advertiser,  arrived  by  air 
in  Tokyo,  Japan,  recently  to 
become  city  editor  of  Pacific 


Stars  &  Stripes.  He  succeeds 
M/Sgt.  Herbert  E.  Scott,  city 
editor  for  the  past  two  years, 
who  will  join  the  information 
division  of  the  Troop  Informa¬ 
tion  and  Education  section  at 
the  Pentagon. 

*  *  • 

Bruce  Kipp  has  left  the 
Pasco  (Wash.)  Columbia  Basin 
News  to  join  the  repo rto rial  staff 
of  the  Salem  (Ore.)  Statesman. 

*  *  « 

Laurence  H.  Burd,  Chicago 
Tribune,  was  installed  as  presi¬ 
dent  of  the  White  House  Cor¬ 
respondents’  Association  March 

5. 

*  *  « 

Gregory  Hayes,  former  as¬ 
sistant  city  editor  and  rewrite- 
man  on  the  Washington  (D.C.) 
Times  Herald  for  eight  years, 
has  joined  the  staff  of  the  Ft. 
Lauderdale  (Fla.)  Daily  News 
as  a  copy  reader  and  rewrite- 
man. 

*  *  * 

Seymour  Rosenberg,  former¬ 
ly  with  the  Martinsville  (Va.) 
Bulletin,  has  joined  the  staff  of 
the  Niagara  Falls  (N.Y.)  Ga¬ 
zette  as  a  deskman. 

*  V  * 

Harris  Drew,  telegraph  edi¬ 
tor  of  the  Janesville  (Wis.) 
Daily  Gazette,  has  been  elected 
preside'nt  of  the  Gazette-WCLO 
Quarter  Century  Club. 


Where  They  Are  Now 

SiLAR  D.  Freeman,  formerly 
automotive  editor  of  the  Detroit 
Times,  has  been  appointed  sen¬ 
ior  editor  in  the  neW  Detroit 
regional  editorial  office  of 
Crowell-Collier  magazines. 

{Continued  on  page  45) 
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Vic  Reinemer,  associate  edi¬ 
tor  of  the  Charlotte  (N.C.) 
News,  has  resigned  to  accept  a 
position  as  executive  secretary 
to  Montana  Sen.  James  E.  Mur¬ 
ray. 

*  «  * 

Richard  Kent,  foi-mer  State 
House  correspondent  for  the 
Philadelphia  Daily  Neu's  at 
Harrisburg,  has  been  named 
publicity  director  for  the  Penn¬ 
sylvania  State  Department  of 
Property  and  Supplies. 

*  *  * 

Edwin  F.  Brennan,  former 
reporter  on  the'  Pittsburgh 
(Pa.)  Post-Gazette  and  more 
recently  in  public  relations  in 
Akron  and  Pittsburgh,  is  now 
a  public  relations  account  ex¬ 
ecutive  with  Ketchum,  MacLeod 
&  Grove,  Inc.,  Pittsburgh 
agency. 

*  *  * 

G.  A.  (Free)  Freeman  has 
resigned  as  display  advertising 
salesman  for  the  Eugene  (Ore.) 
Register-Guard  to  sell  commer¬ 
cial  printing  for  Shelton-Turn- 
bull-Fuller,  Eugene,  Ore. 

*  *  * 

Alonzo  T.  Dill,  a  fonner  as¬ 


sociate  editor  of  the  Norfolk 
(Va.)  Virginian-Pilot  and  Led¬ 
ger-Dispatch,  has  been  named 
assistant  director  of  the  Fed¬ 
eral  Jamestown  Commission  at 
Williamsburg. 

*  «  * 

Henry  Vermillion  has  re¬ 
signed  as  a  deskman  for  the 
Albuquerque  (N.M.)  Journal  to 
take  an  information  job  with 
the  Atomic  Energy  Commis¬ 
sion. 

«  «  * 

Mrs.  Helen  M.  Loy,  former¬ 

ly  city  desk  assistant,  Hartford 
(Conn.)  Courant,  has  begun 
her  new  position  as  executive 
secretary  to  Connecticut’s  Sec¬ 
retary  of  State  Mrs.  Mildred 

P.  Allen. 

«  «  « 

George  Claseman,  former 
house  organ  editor  and  promo¬ 
tion  department  statistician  for 
the  Portland  Oregonian,  has  re¬ 
signed  to  accept  a  position  in 
the  production  department  of 
Cole  and  Weber  advertising 
agency,  Portland. 

*  *  * 

Gloria  Biggs,  assistant 
woman’s  page  editor  of  the 
St.  Petersburg  (Fla.)  Independ¬ 
ent,  has  been  named  senior 
editor  of  Florida  Speaks  &  Sun¬ 
rise  Magazine  of  St.  Petersburg. 


©bttuary 

Charles  E.  (Gene)  Fisher, 
55,  who  conducted  the  “World 
Over”  foreign  news  digest  col¬ 
umn  in  the  New  York  World- 
Telegram  &  Sun  since  1948, 
died  in  the  newspaper  office 
March  7.  He  had  been  with 
S  c  r  i  p  p  s-Howard  newspapers 
since  1925,  except  for  a  two- 
year  period  as  an  associate  edi¬ 
tor  of  Newsweek. 

*  *  * 

Gordon  Cum.ming,  61,  finan¬ 
cial  editor  of  the  Indianapolis 
(Ind.)  Times,  March  2. 

«  *  « 

Albert  H.  Johannes,  63,  an 
assistant  classified  advertising 
manager  for  the  New  York 
Herald  Tribune  since  1940, 
March  4. 

*  *  « 

Fred  N.  Clausen,  48,  politi¬ 
cal  writer  for  the  Long  Island 
(N.Y.)  Daily  Press  since  1929, 
March  7. 

*  *  * 

Owen  S.  Cowling,  copy  edi¬ 
tor  and  ex-night  city  editor  of 
the  Portland  Oregonian,  re¬ 
cently. 

*  «  « 

James  P.  McGuire,  51,  Chi¬ 
cago  Sun-Times  police  reporter, 
March  2. 


Harry  G.  Haugsten,  64,  pub¬ 
lisher  of  the  Portland  (Ore.) 
Daily  Journal  of  Commerce, 
recently. 

*  *  * 

Mrs.  L.  P.  (Phelma)  Mont¬ 
gomery,  54,  comptroller  of  the 
Klamath  Falls  (Ore.)  Herald 
and  News  and  secretary-treas¬ 
urer  of  the  Herald  and  News 
Publishing  company,  recently. 

*  *  * 

Fred  Weybret,  71,  California 
state  senator,  and  co-owner  of 
the  La  Grande  (Ore.)  Evening 
Observer,  recwitly. 

*  «  • 

Harry  W.  Knickerbocker, 
67,  assistant  city  editor,  Tor- 
rington  (Conn.)  Register,  Feb. 
24. 

«  *  * 

George  W.  A.  Smith,  61, 
publisher,  Cloverdale  (B.  C.) 
Surrey  Leader,  recently. 

«  *  * 

C.  Harry  Hites  Sr.,  71,  for¬ 
mer  night  editor,  Washington 
Post,  in  Johnson  City,  Tenn., 
March  1. 

*  *  * 

Wilbur  Morse  Jr.,  51,  for¬ 
mer  Camden  (N.  J.)  Courier- 
Post  staffer,  March  1. 

*  «  • 

Earnest  Colvin,  73,  retired 
copy  editor,  St.  Louis  Post- 
Dispatch,  Feb.  27. 
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Pinkley  Asks 
Short,  Sharp 
News  Stories 

Los  Angeles 

Virgil  Pinkley,  editor  and 
publisher  of  the  Los  Angeles 
Mirror-Daily  News,  in  a  memo, 
warned  the’  editorial  staff  of 
the  transition  necessary  in  edit¬ 
ing  copy  for  a  standard  news¬ 
paper  instead  of  a  tabloid,  for¬ 
merly  the  format  of  the  Mirror. 

“We  still  use  many  of  the 
heads  and  types  designed  for 
a  5-column  tabloid,”  wrote  Mr, 
Pinkley.  “We  overwork  tabloid 
words  and  expressions  in  head¬ 
lines,  especially  such  terms  as 
‘cop,’  ‘rap’  and  ‘pokey.’  Occa¬ 
sionally,  we  have  heads  on  the 
same  page  and  even  back  to 
back  employing  the  same  words 
or  expressions.” 

Editor  Pinkley  also  strongly 
emphasized  the  need  “to  e'mploy 
present  and  future  tenses  when¬ 
ever  possible.” 

“In  short,  make  the  news  as 
fresh,  inviting  and  appealing 
as  possible,”  he  advised.  “In 
most  instances,  this  means 
short  paragraphs  and  shorter 
sentences.  Write  and  rewrite 
your  leads  and  then  carefully 
substitute  short,  active,  graphic 
words  for  three  or  four-syllable 
ones.  It  is  still  a  good  rule 
to  avoid  superlatives  and  an 
overuse  of  adjectives.” 

Political  Fairplay 

Evidentally  noting  “one-party 
press”  charges  made  over  the 
nation  and  probably  remember¬ 
ing  that  the  Daily  News  was 
democratic  before  its  assets 
were  purchased  by  the  Mirror 
two  months  ago,  Mr.  Pinkley 
wrote : 

“We  must  give  political  ac¬ 
tivities  of  the  Democratic  Party 
just  as  full,  accurate  and  fair 
coverage  as  we  do  Republican 
happenings.  This  applies  to  art 
as  well  as  editorial  text.  What 
we  decide  to  do  in  our  editorial 
columns  is  a  matter  to  be  de¬ 
termined  by  the  Mirror-Daily 
News.  Our  news  columns,  how¬ 
ever,  must  be  objective  and 
they  must  be  evenly  balanced. 

“Since'  we  want  our  readers 
to  trust  our  news  columns  and 
believe  in  us  generally,  we  must 
strive  to  present  both  sides  of 
newsworthy  stories. 

At  another  point,  Mr.  Pinkley 
observed:  “At  times,  we  still 
have  a  tendency  to  overwrite 
a  story.  Some  of  our  copy  could 
be  rewritten  •with  a  10  to  15% 
saving  in  space  to  good  ad¬ 
vantage.” 
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Are  style  books  here’  to 
stay? 

Not  necessarily,  a  per¬ 
functory  and  haphazard 
survey  indicates.  The  shock¬ 
ing  fact  is  that  some  ex¬ 
ceedingly  well-edited  jour¬ 
nals  get  along  without 
them. 

In  any  event,  the  ap¬ 
parent  necessity  for  a  uni¬ 
form  code  to  govern  details 
of  capitalization,  spelling, 
and  the  other  mechanical 
matters  on  which  opinions 
differ  is  surely  one  of  the 
curses  of  the  newspaper 
business,  especially  when 
the  style-mongers  grow 
drunk  with  the  power  that 
corrupts. 

Meditation  and  prayer  have  convinced  me  that  the 
best  style’  is  the  one  which  governs  least.  As  far  as  read¬ 
ers  are  concerned,  even  the  least-educated  among  them 
encounter  a  great  variety  of  practices  in  what  little  they 
read.  And  the  variety  is  so  much  greater  for  the  best- 
educated  that  style  inconsistencies  in  a  given  publication 
pass  unnoticed. 

Some  standardization  in  style  might  be  expected  to 
have  come  to  prevail  among  daily  newspapers,  served  as 
they  are  in  vast  numbers  by  the  same  wire  services,  and 
in  lesser  but  still  considerable  numbers  by  the’  same  syn¬ 
dicates.  The  makers  of  washing  machines,  automobiles, 
and  printing  presses  caught  on  to  the  advantages  of 
standardization  a  long  time  ago. 

But  in  the  editing  of  newspapers  we  have,  among 
lesser  deviations,  the  up-style  and  the  down-style.  And  to 
a  varying  extent  from  one  paper  to  another  there  is 
what  might  be’  denominated  the  upside-down-sty\e.  This 
shows  itself  in  “grammatical”  rules  that  have  no  basis  in 
grammar,  in  random  off-base  spellings  and  hyphenations, 
and  in  weird  special  constructions. 

Papers  that  prescribe  rules  have  no  standing  in  ac¬ 
cepted  practice,  either  journalistic  or  linguistic,  are  set¬ 
ting  up  obstacle  courses  for  their  staffs.  In  some  really 
style-crazy  establishments  it  is  regularly  necessary  to 
take  wire  stories  apart  and  carpenter  them  into  an  un¬ 
natural  shape  to  satisfy  some  such  rule.  This  situation 
is  analogous  to  that  in  a  washing-machine  plant  where 
bolts  and  nuts  would  have  to  be  rethreaded,  for  some 
mystical  reason,  before  the  machines  could  be  assembled. 
Such  nonsense  only  adds  to  the  difficulty  of  the  job  with¬ 
out  having  any  effect  on  the  quality  of  the  product. 

For  it  is  observable  that  newspapers  can  be  far  gone 
in  style’-craziness  and  still  exhibit  no  intelligent  or  effec¬ 
tive  control  over  what  really  counts:  excision  of  cliches, 
fining-down  of  fuzzy  expressions,  squeezing  of  water 
from  redundancies,  and  tightening-up  of  story  construc¬ 
tion.  Indeed,  there  may  well  be  a  high  correlation  between 
style-craziness  and  poor  editing  in  general.  The  forest 
is  lost  sight  of  in  picking  through  the  leaves,  and  a 
pathetic  and  hopeless  reliance  is  placed  on  special  rules 
to  do  a  job  that  can  be  performed  only  by  the  continuous 
application  of  judgment. 

Style  that  goes  much  beyond  general  principles  en¬ 
abling  copyreaders  to  do  their  work  expeditiously  only 
gratifies  the  idiosyncrasies  of  some  editor  living  in  a 
dream-world,  far  from  the  madding  city  room. 


Portrait  of  a  Copyreader  Won¬ 
dering  Why,  by  William  P.  Galvin 
of  the  Sacramento  Bee. 
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Trial  Coverage 
Runs  Smooth 
at  Phenix  City 

Birmingham,  Ala. 

With  the  full  cooperation  of 
the  presiding  judge,  the  physi¬ 
cal  aspects  of  coverage  of  the 
Albert  L.  Patterson  murder 
trials  have  been  resolved  into 
a  smooth  operation. 

Coverage  was  worked  out  by 
Circuit  Judge  J.  Russell  McEl- 
roy  and  Charles  A.  Fell,  manag¬ 
ing  editor  of  the  Birmingham 
News.  Mr.  Fell  acted  as  a 
“friend  of  the  court”  in  reliev¬ 
ing  Judge  McElroy  of  many  of 
the  details  in  making  arrange¬ 
ments  for  the  coverage. 

Judge  McElroy  asked  only 
two  things  of  reporters — that 
courtroom  pictures  be  limited  to 
those  he  would  set  up  and  that 
names  of  jurors  not  be  published 
until  the  jury  was  complete. 
Only  courtroom  pictures  were 
those  made  over  a  five-minute 
period  just  as  the  trial  started. 

“I’ve  heard  nothing  but  ap¬ 
preciation  from  reporters  and 
cameramen,  local  and  visitors 
alike,  of  the  judge’s  planning 
and  satisfaction  with  the  man¬ 
ner  in  which  the  plan  worked 
out,”  Mr.  Fell  said. 

Attorneys  waived  the  witness 
rule  in  the  cases  of  some  10 
newspaper  men  who  had  been 
subpoenaed.  Had  the  rule  not 
been  waived,  the  newspapers 
and  press  associations  would 
have  been  seriously  handicapped 
in  their  coverage  by  reason  of 
their  reporters  being  barred. 

Some  50  reporters  and  cam¬ 
eramen  from  various  media  are 
coveting  the  trial.  The  Colum¬ 
bus  (Ga.)  Ledger  and  Enquirer 
have  a  staff  of  12  here,  includ¬ 
ing  two  punchers  who  send 
what  a  virtual  transcript  of  the 
testimony  for  tape  reproduc¬ 
tion. 

• 

Albany  Pays  Tribute 
To  ‘Mr.  Basebair 

Albany,  N.  Y. 

Albany’s  “Mr.  Baseball,” 
Charles  Young,  sports  editor  of 
the  Knickerbocker  News,  was 
honored  by  more  than  450  per¬ 
sons  at  a  testimonial  dinner 
Sunday,  March  6. 

Mr.  Young,  for  nearly  a 
half-century  a  sports  writer, 
was  lauded  for  his  fair  and 
fearless  reporting,  and  also  for 
the  help  which  he  has  given  to 
polio  funds  in  his  annual 
drives  for  “The  Kid  Around 
the  Corner.” 
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New  daylight 
DC*7  service 
between 


WASHINGTON 


and 

SAN  FRANCISCO 


You  won't  find  faster  or  finer  thru 
service  between  the  nation's  capital 
and  San  Francisco.  It's  by  DC-7  — 
America's  fastest  passenger  plane. 
Enjoy  first  class  service  at  regular  fare. 

LV.  WASHINGTON  (est)  12:50  pm 
AR.  SAN  FRANCISCO  (PST)  7:35  pm 

LV.  SAN  FRANCISCO  (PST)  8:30  am 
AR.  WASHINGTON  (EST)  7:40  pm 

AMERICAN 
mUNES 

Jieculing  Airiint 
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Aumuller  Ingenuity 
Solves  Hospital  Shot 

By  James  L.  Collings 


This  doubl^^  exposure  solved  Bernie's  problem. 


Bemie  Aumuller,  6  foot  5 
staffer  of  the  New  York  Daily 
Mirror,  has  ingenuity  to  match 
his  size. 

Frequently,  these  past  several 
years,  the  big,  easy-going  guy 
has  pleased  his  editors  with  his 
ability  to  approach  an  assign¬ 
ment  with  imagination  and  a 
touch  of  cleverness. 

Bemie  won’t  settle  for  a 
close-up  shot  of  a  hit-run  victim 
whose  broken  body,  shaped  like 
a  question  mark,  lies  on  a  wet 
pavement. 

He’ll  cross  to  the  opposite 
side  of  the  street,  lower  him¬ 
self  and  camera  to  the  sidewalk 
(which  is  quite  a  job  of  lower¬ 
ing)  and  wait  for  a  large  truck 
to  pass  by.  At  the  split-second 
moment,  he’ll  frame  the  body 
between  the  giant  wheels,  thus 
offering  readers  tailor-made 
drama. 

Seeks  The  Unusual 

Bemie  won’t  make  the  usual 
picture  during  a  Red  Cross 
blood-letting  drive.  He’ll  ar¬ 
range  his  lighting  and  his  sub¬ 
ject  in  the  foreground  so  that 
you  can  feel,  if  not  see,  each 
drop  fall  into  the  bottle. 

This  week  the  master  was  at 
it  again.  The  story  concerned 
a  young  auditor  who  delivered 
his  wife’s  baby  at  home, 
equipped  only  with  a  kitchen 
knife  and  a  piece  of  string. 

Bemie  arrived  a  little  late  on 
the  scene  because  he  w’as  a  good 
distance  away.  By  the  time  he 
got  there,  mom  was  on  the  sixth 
floor  of  a  hospital,  baby  was  on 
the  third  floor  and  dad  was  on 
pins  and  needles. 

How  to  get  them  together  for 
one  picture  instead  of  the 
routine  two?  Bernie  solved  the 
problem  by  making  a  double  ex¬ 
posure.  He  shot  the  father  and 
baby,  on  one  part  of  the  nega¬ 
tive,  the  mother  on  the  rest  of 
it.  He  used  the  father’s  green 
jacket  and  a  gray  blanket  to 
achieve  a  suitable  dark  back¬ 
ground  and  took  each  exposure 
stopped  all  the  way  down  at  200. 

The  Mirror  played  it  front 
page,  and  said;  “This  double 
exposure’s  no  mistake,  it’s  the 
only  way  Mirror  photog  Bernie 
Aumuller  could  get  a  picture 
of  .  .  .”  (names  of  the  family). 


Diplomatic  Touch 

Clare  Boothe  Luce,  Ambassa¬ 
dor  to  Italy,  recently  told  a 
group  of  Washington  camera¬ 
men: 

“You  know,  I  really  meant  to 
tell  Ambassador  Tarchiani  that 
he  has  a  real  surprise  in  store 
when  he  returns  to  Italy.  He 
hasn’t  been  back  for  a  number 
of  years,  you  know.  And  if  he 
thinks  facing  photographers  in 
this  country  is  bad,  he  hasn’t 
seen  anything. 

“You  men  are  so  much  nicer 
than  the  Italian  cameramen.  So 
courteous,  and  so  much  better 
disciplined.” 

One  Step  ISearer 

Attention  NPPA  and  other 
interested  parties:  You’re  get¬ 
ting  nearer  your  goal  each  day. 

On  this  occasion  the  step  was 
taken  in  Bums,  Ore.,  where  for 
the  first  time  pictures  were  per¬ 
mitted  in  the  courtroom  during 
a  murder  trial. 

After  a  month’s  negotiations, 
Circuit  Judge  M.  A.  Biggs  of 
the  9th  judicial  district  in  Ore¬ 
gon  agreed  to  let  Don  Kettler 
of  the  Klamath  Falls  Herald 
and  News  cover  the  doings,  on 
an  exclusive  basis. 

The  judge  based  his  consent 
on  the  understanding  no  flash 
would  be  used  and  that  Mr. 
Kettler  would  work  a  small 
camera  and  be  as  inconspicuous 
as  possible. 

The  photographer  spent  a 
full  week  at  the  trial,  shooting 
nearly  lOO  pictures  with  a  Has- 
selblad  and  roaming  freely  “ex¬ 
cept  between  the  judge’s  bench 
and  the  prosecution  and  defense 
attorneys  and  the  jury  box  .  .  . 
Most  of  my  shots  were  made 
at  1/25  between  f.4  and  8.” 

When  the  trial  was  over. 
Judge  Biggs  wrote  Frank  Jen¬ 
kins,  publisher  of  the  Herald 
and  News: 

“Two  members  of  your  staff, 
Lyle  Downing  (courthouse  re¬ 
porter)  and  Don  Kettler,  have 
been  in  my  courtroom  .  .  .  cov¬ 
ering  the  James  Quinton  Ander¬ 
son  murder  trial. 

“I  gave  Mr.  Kettler  permis¬ 
sion  to  take  pictures  in  the 
courtroom.  His  activities  were 
very  satisfactory  as  far  as  the 
court  is  concerned.  He  did  his 


work  so  skillfully  that  the  fact 
that  he  was  taking  photographs 
was  hardly  noticeable. 

“From  this  experience,  I  see 
no  reason  why  news  photog¬ 
raphers  should  be  banned  from 
the  courtroom  if  they  conduct 
themselves  as  Mr.  Kettler  has 
done.” 

As  a  direct  result  of  the 
Burns  trial.  Circuit  Judge 
David  R.  Vandenberg  will  allow 
Mr.  Kettler  to  operate  in  his 
court  this  month  on  another 
murder  case  in  Klamath  Falls. 

Netc  Presidents 

Jack  Shipley  of  the  News- 
Post  is  new  president  of  the 
Baltimore  Press  Photographers 
Association,  and  Morris  Berman 
of  the  Pittsburgh  Sun-Tele¬ 
graph  now  heads  Region  3  of 
the  National  Press  Photogra¬ 
phers  Association. 

Ansco  Names  Storing 

Donald  D.  Storing  has  been 
appointed  manager  of  two  new¬ 
ly-formed  Ansco  sales  divisions 
covering  the  industrial  and 
press  fields,  the  company  said 
this  week. 

Mobility 

Toronto  Photographer  Gil¬ 
bert  A.  Milne  has  set  up  a 
mobile  darkroom  in  a  delivery 
truck  at  a  cost  of  $5,000.  He 
took  a  news  shot  downtown 
the  other  day  and  within  five 


minutes  he  handed  a  print  to 
the  Star’s  picture  editor  who 
was  waiting  for  him  outside  the 
building. 

Hoicks  Paper  Stock? 

A  10%  boost  in  the  price  of 
all  photographic  papers  made 
by  Eastman  Kodak  goes  into 
effect  March  30. 

D.  C,  Airport  Rules 

Capitol  cameramen  have  met 
with  State  Department  and  se¬ 
curity  officials  and  agreed  on 
these  improved  conditions  for 
coverage  of  National  Airport, 
Washington; 

“1.  There  will  be  no  fence  on 
State  Department  airport  arri¬ 
vals  and  departures. 

“2.  Cameramen  are  on  their 
honor  to  respect  a  chalk  line  to 
be  drawn  parallel  to  the  ramp 
10  feet  from  the  handshaking 
spot. 

“3.  Still  cameramen  and  eye- 
mo  men  will  keep  eight  feet 
back  from  VIPs  when  they 
speak  into  the  mikes  for  reels 
and  TV. 

“4.  Motorcycle  couriers  will 
park  their  vehicles  behind  the 
flatbed,  and  if  they  are  late  in 
departing  or  are  second-trip¬ 
pers  they  will  leave  as  quietly 
as  possible. 

“5.  Opportunity  will  be  giv¬ 
en  for  car  shots  for  a  reason¬ 
able  length  of  time,  dependent 
on  the  good  nature  of  the  VIP.” 


EDITOR  ac  PUBLISHER  for  March  12,  1955 


48 


STROBOFLASH  H -Durable  and  pow¬ 
erful,  this  Strob  unit  has  a  battery  pack 
weighing  only  /'/s  pounds.^eam  candle 
power  seconds  about  3000!  Watt  sec- 
onds~100.  Flash  tube  gives  over 
10,000  flashes.  Duration  of  flash  about 
1  1000  second.  Guide  numbers  for 
color:  40  to  50.  Will  power  several 
lamps. 


STROBOFLASH  m- Doubles  the  light 
output  of  Stroboflash  II.  Power  pack 
weighs  only  9%  pounds.  Beam  candle 
power  seconds  obout  9000!  Watt  sec¬ 
onds —  200.  Flash  tube  gives  more  than 
5000  flashes.  Duration  of  flash  about 
1  500  second.  Guide  numbers  for  color: 
56  to  70.  Severol  lamps  {Interchange¬ 
able  with  Stroboflash  II)  may  be  con¬ 
nected. 


'To'HtotAA  C^c 


Pacemaker 
Graphic®  45 


Stroboflash 


Here’s  a  combination  that’s  made-to-order  for  the  press  pho¬ 
tographer.  Look  at  the  1955  Pacemaker’s  brand  new  features 
listed  at  the  left.  Add  them  to  the  score  or  more  of  already  recog¬ 
nized  Speed  Graphic  features  and  you’ll  begin  to  get  an  idea  of 
how  this  camera  can  make  your  job  easier,  your  pictvures  better. 

The  logical  companion  for  the  1955  Pacemaker  is  Graflex-made 
SR  Stroboflash.  Two  ideal  portables  are  illustrated  and  described 
below.  They’re  light,  compact,  reliable.  In  fact,  they’re  the  most 
efficient,  most  rugged,  most  dependable  portable  electronic  flash  units 
available!  See  them  at  your  Graflex  dealer’s. 


NEW  GRAPHIC  RANGEFINDER 

Withstands  shock  and  temperature  changes. 
Interchangeable  cams  permit  quick,  easy  coupling  of 
rangefinder  to  normal,  wide  angle  and  telephoto 
lenses,  without  tools. 

Tracks  accurately  from  4  ft.  to  infinity  with  1 27-135  mm. 
lenses. 

Built-in  Rangelite  permits  accurate  night  focusing.  Has 
own  power  supply,  permitting  use  with  B-C  units  and 
electronic  flash. 

Accessory  eye-piece  telescope  gives  1.5  power  magni¬ 
fication  to  show  detoiled  image. 

NEW  OPTICAL  VIEWFINDER 

Eye-piece  automatically  corrects  for  parallax  as  lens  is 
focused. 

Accessory  wide  angle  optical  attachment. 

NEW  COIL  WIRE  FRAME  FINDER 

Fully  flexible  stainless  steel  telescoping  wire  finder  pro¬ 
tects  front  standard  alignment  in  case  of  accidental 
shock  or  impact. 
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Salina  Journal  Finds 
Focal  Pattern  ’  Pays 

By  George  A.  Brandenburg 


First  objective  of  the  Salina 
(Kas.)  Journal  is  to  publish  a 
“friendly  newspaper”  that  the 
subscriber  can’t  stand  to  be 
without.  To  do  this  the  Journal 
keeps  as  “personal”  as  possible 
through  heavy  emphasis  on 
local  news,  features  and  pic¬ 
tures. 

The  Journal’s  latest  feature 
is  a  local  children’s  page,  called 
the  “Children’s  Journal”  and 
run  every  Sunday.  It  is  part  of 
the  local  pattern  that  has  re¬ 
sulted  in  the  Journal’s  circula¬ 
tion  increasing  from  19,000  to 
26,000  in  the  last  six  years,  ac¬ 
cording  to  Peter  M.  Macdonald, 
business  manager. 

Disturbed  by  TV 

The  Journal  has  been  equally 
successful  in  building  its  cir¬ 
culation  both  in  the  city  of  pub¬ 
lication  and  the  trading  area 
it  serves,  he  pointed  cut  In  the 
trading  territory  circulation  has 
increased  from  10,500  to  15,500 
since  1949.  Latest  ABC  state¬ 
ment  shows  the  Journal  has 


Print  it  in 
the  West> 

)  WISTIRN 
DISTRIBUTION 


Save  time  and  money  ...  let  us 
print  your  magazine,  newspa¬ 
per,  catalog,  comic  book,  adver¬ 
tising  circular,  etc.,  on  news¬ 
print.  Black,  color  or  process 
colors.  Fast,  modern  rotary 
presses.  Fly  us  the  copy  and  lay- 
outs,  mats  or  plates.  Let  us 
quote  on  your  needs. 

Rodgers  & 
McDonald 

PUIIISHERS,  INC. 

Rotary  Printing  Spodolista 
Sxdutivelv  on  Nowsprint 

2621  West  54lh  Straot 
lot  AngolM  43,  Califoniio 
- 

LETS  DISCUSS  IT . . .  writ*  for 
sompl**  and  pric**.  { 


NAME  . 
ADDRESS 


kept  pace  “at  home,”  going 
from  8,689  to  10,500  in  Salina 
in  the  same  six-year  period. 

Discussing  the  Children’s 
Journal,  Mr.  Macdonald  re¬ 
marked  : 

“We  were  disturbed  because 
we  were  afraid  that  a  genera¬ 
tion  might  be  growing  up 
which  didn’t  appreciate  the 
value  of  newspapers.  We  know 
how  early  young  children  are 
exposed  to  TV  and  what  an 
impression  it  makes  on  them. 
We  examined  syndicated  fea¬ 
tures  and  thought  they  lacked 
the  personal  touch,  the  local 
influence  we  needed.” 

So  the  Journal  went  to  the 
kids  themselves.  They  write  the 
page,  with  the  cooperation  of 
the  school  superintendent  and 
grade  school  principals.  A  dif¬ 
ferent  school  each  week  edits 
the  Children’s  Journal. 

Use  Lot  of  Pictures 
“We  know  the  page  carries 
items  that  appeal  to  these  child¬ 
ren,  because  they  write  it,”  said 
Mr.  Macdonald.  “We  Fairchild 
the  art  work  and  crosswords 
and  other  puzzles.  We  use  half- 
column  cuts  of  the  leading  con¬ 
tributors  and  one  of  the  prin¬ 
cipal  in  the  masthead.  We’ll 
have  an  editorial  on  Kansas 
Day,  Thanksgiving,  etc.,  and 
the  page  in  general  may  be 
keyed  to  that  topic.  It  has  been 
wholeheartedly  accepted  b  y 
teachers,  parents  and  pupils.” 

Turning  to  the  Journal’s  ter¬ 
ritory  coverage  pattern,  Mr. 
Macdonald  explained,  the  paper 
covers  this  area  with  a  single 
paid  correspondent  or  stringer. 

“We  run  a  daily  district  page 
devoted  entirely  to  district  news. 


YOU  CAN’T  PREDICT 
the  day  when  someone 
will  accuse  you  of 

LIBEL 


But  you  can  have 
INSURANCE 
that  will  make  you 
safe  from  embarrassing 
loss  —  from  this  and 
other  similar  claims. 

The  cost  is 
AMAZINGLY  LOW 


WRITE  FOR  details  and  RATES 

EMPLOYERS  REINSURANCE 
CORPORATION 

INSURANCE  exchange 
KANSAS  Cl'fV  MISSOURI 


BY  SPECIAL  PERMISSION  of  th*  Lagislafura,  Alfrad  Ford,  who  it 
paralyzed  in  both  legs,  tells  the  Royal  Gazette  in  Hamilton,  Bermuda, 
from  this  motorized  wheelchair.  The  Gazette  financed  the  vehicle  and 
obtained  support  of  welfare  groups  to  amend  the  Motor  Car  Acts. 
John  Plowman,  importer  of  the  vehicle,  is  shaking  hands  with  J.  Fox, 
the  Gazette's  circulation  manager,  on  the  success  of  the  enterprise. 

The  crippled  vendor  will  pay  for  the  machine  in  installments. 


On  days  when  we  run  two  sec¬ 
tions  it  is  page  one  of  section 
two.  Our  district  editor,  a  gfirl, 
spends  at  least  one  day  a  week 
in  the  territory  getting  district 
features  and  district  pictures. 
In  addition,  every  week-  another 
staffer  makes  an  all  day  trip 
into  the  area  with  emphasis  on 
pictures  and  features. 

Cover  H.S.  Sports 

“Working  with  our  radio  sta¬ 
tion,  the  Journal  covers  by  tele¬ 
phone  every  school  sports  event 
at  the  approximately  160  high 
schools  in  the  area.  On  some 
days,  we  carry  up  to  75  box 
scores  of  basketball  games  play¬ 
ed  the  night  before.  Our  sports 
editor  makes  trips  to  the  area 
taking  pictures  and  gathering 
facts  from  coaches  on  practices, 
teams,  games  and  personalities. 

“We  run  a  continuing  tip 
contest  with  $10  a  week  prize 
money.  It’s  surprising  how 
many  contribute  something. 
Funeral  homes  with  obits,  sher¬ 
iffs  and  police,  route'  drivers 
and  truck  drivers  are  helpful 
with  tips  also,  average  10  to 
15  tips  a  week.” 

Disc  Jockey  Tie-In 

The  Detroit  (Mich.)  Times 
has  instituted  an  arrangement 
with  local  radio  station  WJBK 
through  which  the  station’s  disc 
jockeys  tell  about  the'  Times 
carrier  boy  who  has  been  fea¬ 
tured  in  the  carrier  column. 

Four  disc  jockeys  take  turns 
in  this  promotion,  so  now  every 
honor  carrier  gets  a  double 
plug;  one  with  his  story  and 
picture  in  the  Times,  the  other 
with  his  story  on  radio. 


Big  Storyf  Big  Sale 

“It  appears  to  me  that  the 
success  of  our  recent  newspaper 
street  sale  would  be  of  inter¬ 
est,”  writes  Jim  Dean,  manag¬ 
ing  editor  of  the  Pampa  (Tex.) 
Daily  News. 

“On  Wednesday  morning  Feb. 
23,  a  murder  was  committed  in 
our  city.  The  victim  was  part- 
owner  of  a  laundry  here.  He 
was  stabbed  to  death  in  the 
apartment  of  the  estranged  wife 
of  the  man  charged  with  mur¬ 
der. 

“When  we  learned  of  the  na¬ 
ture  of  the  story,  we  planned 
a  big  splash,  using  three  pic¬ 
tures  ;  the  death  scene,  the 
charged  man  in  the  sheriff’s 
office  and  a  mug  shot  of  the  vic¬ 
tim. 

“Our  circulation  manager, 
Louis  Caudill,  in  the  meantime 
made  plans  to  shoot  for  a  big 
street  sale.  He  ordered  1,000 
extra  papers  and  lined  up  sales 
boys  ahead  of  time. 

“I  had  our  two  reporters  and 
our  photographer  on  the  story 
and  had  them  phone  in  develop¬ 
ments. 

“When  the  press  rolled,  we 
had  a  complete  wrap-up  with 
good  art  in  an  8-column  spread. 

“Our  boys  hawked  the  story, 
and  the  net  result  was  that  our 
street  sales  jumped  965  for  the 
day!  Our  sale'  was  1,381,  com¬ 
pared  to  a  previous  average 
daily  sale  of  4161 

“It  seems  to  be  definite  proof 
that  a  good  story  can  still  sell 
newspapers.  We’ve  heard  so 
much  about  Classified  and  com¬ 
ics  being  the  big  reasons  for 
sales!” 
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theyXgot 


the  revoltin  'est  folks  in  New  England 


Why  not?  Their  experience  in  ditching  the  old  order 
has  made  New  Englanders  experts  .  .  .  the  Boston  Tea 
Party,  Bunker  Hill  .  .  .  even  the  Industrial  Revolution 
got  started  here.  And  now  look!  They’ve  got  another 
going  full  toot  right  now  .  .  .  sweeping  out  manu¬ 
facturing  traditions,  shifting  overnight  to  the  fresh 
challenges  of  electronics,  jet  propulsion  and  atomic 
energy. 

Connecticut  turned  out  the  nation’s  first  atomic  sub¬ 
marine  .  .  .  Massachusetts  pioneered  large-screen  color 
TV,  one  town  now  produces  80%  of  U.S.  output  .  .  . 
on  New  Hampshire’s  Mt.  Washington,  the  world’s 
widest-ranging  television  station  just  started  operat¬ 
ing  ...  in  Connecticut  again.  United  Aircraft  is  un¬ 
derway  with  a  S200  million  jet  engine  contract  .  .  . 
elsewhere  in  N.E.,  the  Air  Force  is  investing  some 
$517  million  in  nuclear  research  alone. 

They’re  at  it  in  Boston,  Burlington,  Manchester, 
Hartford  .  .  .  modernizing  all  over,  to  produce  more 
shoes,  textiles,  paper,  machine  tools  .  .  .  building  new 
plants  for  aircraft  equipment,  electronics,  plastics, 
chemicals.  N.E.’s  24,000  factories  are  busy  racking  up 
the  biggest  year  in  their  history  .  .  .  per  capita  earn¬ 
ings  and  spending  here  lead  every  region  in  the  country. 

Want  to  sell  New  England?  Then  tell  the  people  in 
the  key  areas  responsible  for  this  industrial  pace¬ 
making.  Get  next  to  their  buying  power  in  hometown 
newspapers,  where  community-minded  folks  make 
their  purchasing  decisions.  Before  you  know  it,  you’ll 
revolutionize  your  own  selling  .  .  .  when  you  top 
your  list  wdth  these  New  England  Newspapers. 


Sell  New  England  with  Newspapers 


This  campaign  sponsored  by  these  newspaper  leaders: 


MAINE — Bangor  Daily  News  (M). 
VERMONT— Barra  Timas  (E).  Banning, 
ton  Bannar  (E),  Burlington  Fraa  Prasi 
(M),  Rutland  HaraN  (M). 
MASSACHUSETTS— Boston  Gloka  (M&E), 
Boston  Gloka  (S),  Brockton  Entarprisa  A 
rimas  (E).  Fall  Rim  Haralk  Naws  (E). 
Fitdikurg  Sontinal  (E),  Garknar  Naws 
(E).  Haaarhiil  Gaiatta  (E),  Lawranca 
Eagla-Trikuna  (MAE),  Lynn  Itam  (E>, 
North  Adams  Transcript  (E).  PittsfiaM 
BarbMra  Eagla  (E),  Taunton  Gazatta 


(E).  Waitham  News  Tribuna  (E).  Wor- 
eestar  Telegram  and  Evening  Gazette 
(MAE),  Worcester  Sunday  Telegram  (S). 
NEW  HAMPSHIRE  —  Concord  Monitor- 
Patriot  (E),  Manchester  Union  Leader 
and  New  Hampshire  Sunday  Naws  (M, 
EAS). 

RHODE  ISLAND— West  Warwick  Paw- 
ti^  Valley  Daily  Timas  (E),  Providence 
Bulletin  (E),  Providence  Joumai  (M), 
Providence  Joumai  (S),  Woonsocket  Call 
(E). 


CONNECTICUT— Ansonia  Sentinnel  (E), 
Bridgeport  Post  (S),  Bridgeport  Post- 
Telegram  (MAE),  Bristol  Press  (E), 
Danbury  News-Times  (E),  Hartford 
Courant  (M),  Hartford  Courant  (S), 
Hartford  Times  (E),  Meriden  Record- 
Journal  (MAE),  New  Britain  Heraid  (E), 
New  Haven  Register  (EAS),  New  London 
Day  (E),  Norwich  Builetin  and  Record 
(MAE),  Torrington  Register  (E),  Water- 
bury  Republican  A  American  (MAE), 
Waterbury  Republican  (MAS). 
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PHOTOGRAPHY — James  Saragino  focuses  his  new  “sequence” 
camera.  Jimmy  is  one  of  the  cleverest  repairers  and  inventors  in  the 
business.  This  new  “sequence”  camera  took  him  2'^  years  to  design 
and  build.  He  caUs  it  “Sara,”  and  it’s  quite  a  fast  gal — shooting  4  to 
30  frames  a  second. 


HUMAN  INTEREST — a  bride’s  blue  garter  is  carefully 
observed  by  a  curious  little  flower  girl.  Wellner  Streets 
of  the  Washington  (D.C.)  News  just  happened  to  be 
around,  and  caught  it  on  film.  It  won  a  prize  for  him  in 
a  UP  contest. 
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CIRCULATION— Larry  Burns,  14, 
Detroit  (Mich.)  News  carrier,  gets 
togged  out  for  a  visit  to  Bermuda. 
He  increased  both  his  daily  and 
Sunday  route,  and  was  one  of  30 
winners  The  News  sent  to  Bermuda 
by  plane. 


PROMOTION — Dick  Kemp,  entered  by  Los  Angeles  (Calif.)  News, 
receives  the  trophy  (and  a  $5,000  scholarship)  in  the  All-American 
Soap  Box  Derby  at  Akron.  T.  H.  Keating.  General  Manager  of  Chevrolet, 
makes  the  award.  There  were  151  newspaper-sponsored  races  last  vear. 


PERSONALITIES — Mrs.  Jean  Gannett  Williams.  President  of  the  Gannett  Publishing 
Gompany  of  Maine,  and  her  sons.  Chip.  Tommy,  and  Roddy.  Mrs.  Williams  has  been 
railed  “tbe  newest,  youngest,  and  most  atlra<'tive  woman  to  preside  o\er  an  \meriean 
newspaper  organization.” 


COLUMNISTS  —  Herma  Clark, 
(Chicago  Sunday  Tribune  colum¬ 
nist,  is  shown  here  in  her  1880 
costume,  which  she  wears  when 
she  gives  monologues  of  that 


period.  Her  popular  column,  in 


case  you're  not  a  Midwesterner, 


is  headed.  “When  Chicago  Was 


Newspaper  advertisers  like 


to  read  about  newspapers! 


Everybody  knows  that  newspaper  advertisers 
like  to  read  about  other  newspaper  advertisers, 
and  what  they  are  doing.  That’s  one  big  reason 
so  many  of  them  follow’  Editor  &  Publisher 
so  faithfully. 

But  not  everybody  knows  that  newspaper  adver¬ 
tisers,  and  particularly  the  big  spenders,  are 
vitally  interested  in  the  entire  world  of  news¬ 
papers — its  personalities,  new  equipment,  circu¬ 
lation  activity,  photography,  reporting,  human 
interest  .  .  • 

The  pictures  on  this  spread  are  clipped  at  ran¬ 
dom  from  recent  issues  of  Editor  &  Publisher. 
They  represent  the  other  good  reason  why  news¬ 
paper  advertisers  and  the  executives  at  their 
agencies  like  to  read  this  one  publication  about 
newspapers. 

They  may  even  hint  at  some  ideas  for  the  kind 
of  promotion  copy  you  run  in  Editor  &  Pub¬ 
lisher.  The  major  newspaper  spenders  are  con¬ 
cerned  with  lots  more  than  your  circulation  and 
milline  rate.  Speak  up  —  they’re  interested. 
That’s  why  they’re  subscribers  in  the  first  place. 

Editor  &  Publisher 

Times  Tower,  Times  Square 
New  York  36,  N.  Y. 


MECHANICAL — James  S.  Lyon,  General  Manager  of  the  Washington 
(Pa.)  Observer,  calls  this  new  equipment  “Ingenious.”  It’s  used  for 
trimming  leftover  wide  rolls  of  newsprint  after  reduction  to  page  width. 
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ueo  William  Joowmall,  presi¬ 
dent  of  the  new  newspaper,  said 
that  Donald  Branning,  former 
Miami  newsman,  will  be  in 
charge  of  this  department  and 
will  work  with  state  and  private 
agencies  in  promoting  the  re¬ 
sources  in  an  area  from  Pensa¬ 
cola  to  Jacksonville. 

Don  Petit,  vicepresident  and 
executive  editor  of  the  Post, 
said  he  has  recruited  a  14-per¬ 
son  reportorial  staff  that  will 
gather  state  and  local  news.  The 
paper  also  will  have  United 
Press  and  International  News 
Service  coverage. 

The  Post  has  no  competition 
in  the  morning  field  locally. 

The  Jacksonville  Times-Union, 
published  170  miles  to  the  east 
of  Tallahassee,  and  the  Tampa 
Tribune,  published  220  miles 
southwest  of  Tallahassee,  are 
the  only  morning  newspapers 
serving  the  capital. 

Wesley  Boyett,  publisher  of  tial  Press  Secretary  continued, 
the  Post,  said  all  of  the  me-  “newspapering  as  a  business  is 
chanical  equipment  has  been  as  anxious  as  any  other  busi- 
installed.  Test  runs  are  plan-  ness  not  to  make  anybody  in 
ned  during  the  week  of  March  the  immediate  neighborhood 

mad.” 

Mr.  Boyett  said  the  Post  will  “In  local  affairs,”  he  charged, 
niove  from  its  temporary  loca-  “independence  has  become  an 
tion  just  south  of  the  capitol  to  editorial  word  for  namby-pam- 
a  new  air-conditioned  building  biness.” 

in  August.  Mr.  Daniels  traced  this  feel- 

All  equipment  is  new  with  ing  to  the  newsman’s  desire  to 
the  exception  of  the  press.  “think  of  himself  not  as  the 


The  Capital  Post,  new  Tallahassee  daily,  will  move  to  this  air-conditioned  building  in  August. 


could  get  along  without  news-  In  six  days,  the  Inter  Lake 
papermen.”  published  154  pages,  including 

Getting  down  to  more  specif-  two  other  special  editions  in  ad- 
ics,  the  southern  editor  re-  dition  the  Progress  number.  On 
marked:  Feb.  14,  there  was  a  12-page 

“An  attempt  by  a  newspaper  section  on  the  local  potato  and 
advertiser  to  dictate  terms  to  seed  show,  and  on  Tuesday,  Feb. 
a  publisher  would  be  considered  15,  an  8-page  section  on  a  bas- 
today  not  so  much  improper  as  ketball  tournament, 
impertinent.  Larp  business  in-  ^^e  big  Progress  Edi- 

terests  do  not  dictate  to  pub-  January.  All  of 

hshe^rs  now.  They  are  it.  production  was  handled  by 

“Every  year  while  their  edi-  Lake  staff, 

tonal  employes  are  fulminating  .....  j-i- 

against  secret  sessions  of  public  Advertising  in  the  edition 
bodies,  the  ANPA  (Amer-  ran  almost  an  even  51%. 
ican  Newspaper  Publishers’  Directing  the  operation  were 
Association)  holds  a  big  ‘execu-  W.  B.  Sweetland,  publisher;  Bob 
tive  session’  in  New  York.  And  Paulos,  managing  editor;  B.  E. 
in  recent  years  there  has  been  Jensen,  advertising  manager; 
almost  an  epidemic  of  stories  W.  E.  O’Leary,  mechanical  su- 
sent  out  by  working  newspaper-  perintendent;  and  Gene  Carpen- 
men  hanging  news  on  the  au-  ter,  circulation  manager, 
thority  of  the'  unnamed  source.  0 

Th"  press  cannot  damn  these  ^ 
practices  at  the  same  time  as  Win  Law  to  Curb 
it  arranges  them  ”  Small  Loan  Racket 

“The  American  press,”  he  ^  ^ 

said,  IS  not  a  trade  designed  .  ,  ,  j  ..i. 

for  dignity.  It  is  a  nosey  busi-  drive  launched  more  than 

ness,  and  it  should  remain  so.”  »  year  ago  by  the  Albuquer^ 
^  Journal  and  Albuquerque  Tn- 

„  .  „  j  bune  ended  successfully  here 

Lmployes  Honored  when  the  Legislature  enacted 

Portland,  Ore.  into  law  a  bill  providing  for 
Some'  200  Oregonian  employes  strict  regulation  of  the  small 
and  their  gniests  were  honored  loan  business  in  the  state, 
at  the  second  annual  quarter-  The  campaign  for  more  legis- 
Century  banquet  recently.  Pub-  lation — carried  on  spasmodical- 
lisher  M.  J.  Frey  singled  out  ly  for  several  years — actually 
for  special  recognition  Mrs.  got  underway  in  earnest  in 
Amanda  Marian,  an  editorial  January,  1953  following  a  talk 
department  employe,  who  is  in  by  Dr.  William  J.  Parish  of  the 
her  52nd  year  at  the  Oregonian,  University  of  New  Mexico.  The 
and  Richard  F.  Clark,  mail  Albuquerque  newspapers  were 
’oom,  in  his  45th  year.  Mr.  joined  by  other  New  Meiico 
Frey,  himself,  is  a  37-year  mem-  papers  in  editorial  demands 
ber.  that  the  situation  be  cleaned  up. 
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WHEN  THE  OFFICE  COPY  OF  EDITOR  & 
PUBLISHER  SUDDENLY  DISAPPEARS— 
IT'S  TIME  TO  ORDER  YOUR  PERSONAL 
SUBSCRIPTION 

$6.50—1  year  $10.00—2  years 

Please  enclose  check  with  order 


ADDRESS 


ZONE 


STATE 


MAIL  TO:  EDITOR  &  PUBLISHER 
1475  BROADWAY 
NEW  YORK  36,  N.  Y. 


Mason  Smith  Plans 
New  Europe  Tour 

Unde^  assig^nment  as  roving 
correspondent  for  the  National 
Editorial  Association,  Mason 
Rossiter  Smith,  editor  and  pub¬ 
lisher  of  the  weekly  Gouvemeur 
(N.Y.)  Tribune-Press  and  Can¬ 
ton  (N.Y.)  St.  Lawrence  Plain- 
dealer,  will  spend  2%  months 
in  western  Europe  next  Sum¬ 
mer, 

On  a  similar  assignment,  Mr. 
Smith  visited  21  countries  of 
Europe,  including  several  be¬ 
hind  the  Iron  Curtain,  in  1947. 
His  articles  appeared  in  274 
NEA-member  papers. 

This  time  he  takes  his  whole 
family  with  him — some  of  whom 
will  contribute  to  the  series 
he  plans  to  write.  They  include 
Mrs.  Smith,  daughter  Sarah 
Jane  (20),  a  junior  at  Radcliife 
College,  Cambridge,  Mass.;  son 
Mason  Everett  (19)  now  en¬ 
gaged  at  a  camp  in  Colorado; 
daughter  Marion  Rossiter  (15) 
now  in  junior  high  school;  and 
Frederick  Everett  (7),  second 
grade. 

They  will  sail  from  New  York 
June  29  aboard  the  SS  Con¬ 
stitution,  for  arrival  in  Naples 
July  8. 

Mr.  Smith  anticipates  that 


10  to  12  articles  for  NEA  pa¬ 
pers  will  originate  on  the  trip; 
all  to  be  airmailed  to  his  office 
in  Gouvemeur  and  distributed 
thence  to  subscribers.  They 
will  run  1,000  to  1,500  words 
in  length  and  consist  principal¬ 
ly  of  what  Mr,  Smith  calls 
“color  and  background.” 

The  articles  will  be  priced  at 
$1  each  on  the  basis  of  a  maxi¬ 
mum  charge  of  $12  for  the 
entire  series,  the  first  to  reach 
subscribers  about  July  15,  the 
last  about  Oct.  15. 

• 

Textbook  on  Housing 
News  Wins  Acclaim 

Washington 

Robert  J.  Lewis,  real  estate 
editor  of  the  Star,  has  been 
selected  for  the  second  succes¬ 
sive  year  as  winner  of  the  an¬ 
nual  award  for  journalism  ex¬ 
cellence  by  the  Home  Builders' 
Association  of  Washington. 
The  choice  was  made  from 
among  realty  writers  for  Wash¬ 
ington  dailies. 

A  citation  to  be  presented  to 
him  March  16  says:  “Your 
home  section  could  well  serve 
as  a  textbook  for  new  editors 
who  in  the  years  to  come  will 
seek  the  best  way  to  communi¬ 
cate  news  of  the  housing  in¬ 
dustry  to  newspaper  readers.” 


^Solid  Reading^ 
Needs  No  Prizes 

Vancouvek,  B.  C. 
Newspaper  readers  are  show¬ 
ing  an  increasing  desire  for 
“solid  reading,”  Anthony  Berry, 
a  director  of  Britain’s  Kemsley 
newspaper  group,  said  in  an  in¬ 
terview  here  last  week. 

Mr.  Berry,  youngest  son  of 
Lord  Kemsley,  is  on  a  combined 
honeymoon  and  business  trip  in 
North  America. 

Serious  material  in  British 
newspapers  has  become  a  great¬ 
er  circulation  builder  than  free 
gifts  and  “similar  gimmicks,” 
Mr.  Berry  said.  “We  still  have 
competitions  in  our  papers,  but 
we’ve  almost  done'  away  with 
the  prizes.” 

A  Tribute  to  ‘Link’ 

Washington 
Carroll  S.  linkins.  Western 
Union  representative  who  has 
traveled  with  Presidential  press 
groups  since  1933,  has  been 
elected  an  honorary  member  of 
the  White  House  Correspond¬ 
ents’  Association  and  presented 
with  an  engraved  wristwatch 
by  the  newsmen.  The  presenta¬ 
tion  was  made  by  President 
Eisenhower  at  last  week’s 
WHCA  dinner. 


Newsmen  Debate 
ABA’s  Canon  35 

Visual  journalism  and  the  ef¬ 
fects  of  the  American  Bar  As¬ 
sociation’s  Canon  35  were  dis¬ 
cussed  by  a  panel  of  six  news¬ 
paper  experts  before  the  New 
York  Professional  Chapter  of 
Sigma  Delta  Chi,  March  2. 

Joseph  Costa,  chairman  of 
the  board  of  the  National  Press 
Photographers  Association  and 
photo  supervisor  for  King  Fea¬ 
tures  Syndicate  and  the  Sunday 
Mirror  Magazine,  was  panel 
moderator.  He  asserted  that 
“news  pictures  have  become  the 
focal  point  of  a  widespread  and 
organized  attempt  to  limit  all 
newspaper  coverage  of  criminal 
cases  and  court  proceedings.” 

Discussing  all  aspects  of 
visual  journalism  and  courtroom 
photogn'aphy  were:  Sam  Day, 
managing  editor  of  the  New 
York  Journal- American;  Ray 
Mackland,  picture  editor  of 
Life  magazine';  Harold  Blumen- 
feld,  editor  of  United  Press 
News  Pictures;  Walter  Engels, 
news  director  of  WPIX-TV;  and 
Max  Eherlich,  Brooklyn  at¬ 
torney  and  counsel  for  NPPA. 


HEALTHY,  HILARIOUS 
HUMOR  FOR  AMERICAN  KIDS 


Here  is  something  completely  new  that  will  make 

American  publishers  sit  up,  too!  The  “BRUIN  the  Bear” 
strips  are  already  soaring  sky-wards  in  the  old  world, 

Australia,  Africa  etc.,  sweet  human,  a  treat  for  kids 
«  non-scaring  and  healthy!  “Bruin  the  Bear”  .  .  .  he's  yours 
for  the  asking! 
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Papers  Said 
Doing  Well 
Against  TV 

Norman,  Okla. 

Pointing  to  television  as  the 
newspaper’s  competitor,  Editor 
Edward  J.  Meeman  last  week 
told  an  Oklahoma  University 
Career  Conference  that  news¬ 
papers  “have  held  up  extremely 
well”  but  “we  dare  not  be  com¬ 
placent.” 

The  Memphis  (Tenn.)  Press- 
Scimitar  executive  went  on  to 
say  that  newspapers  must  be 
“much  better  than  they  are” 
adding:  “We  must  be  readable, 
pleasant  to  read  (and)  give 
more  space  to  news  and  fea¬ 
tures.” 

“It  is  a  common  saying  that 
you  get  the  news  on  the  radio 
and  television, ”  he  said,  “but 
you  have  to  read  the  newspa¬ 
pers  to  get  the  details.  But 
sometime  radio  will  carry  the 
details  that  the  newspaper 
copyreader  cuts  out,  not  to  im¬ 
prove  the  story,  but  because  of 
lack  of  space.  That  should  not 
be. 

Publisher’s  Problem 

“The  business  managers  will 
say  that  rising  costs  do  not 
permit  more  space  for  news 
content.  I  do  not  deny  that  is 
so  but  I  do  say  that  it  is  an 
economic  problem  that  pub¬ 
lishers  will  have  to  solve.” 

Mr.  Meeman,  speaking  on 
“Opportunities  in  Journalism 
Today,”  termed  the  field  “just 
as  thrilling,  just  as  fascinating, 
just  as  romantic  as  anyone 
ever  painted  it.” 

He  told  the  students  if  they 
enter  the  newspaper  profession 
they  should  be  “all  around 
journalists”  and  “if  you  are  a 
reporter,  welcome  an  oppor¬ 
tunity  to  sit  in  on  the  city  desk 
and  help  the  city  editor  and 
assistant  city  e^tor  answer 
their  phones.  A  reporter  should 
seek  experience  on  the  rewrite 
and  copy  desks.” 

Good  Insurance 

And  he  said:  “A  good  in¬ 
surance  against  unemployment 
is  to  be  a  fast,  accurate  copy 
reader;  such  are  usually  in 
great  demand.” 

Mr.  Meeman  said  it  takes  a 
person  of  active  mind  and  one 
who  is  aggressive  and  insist¬ 
ent,  to  be  a  reporter.  “But 
generally  speaking,”  he  said, 
“a  good  newspaperman  should 
be  both  an  introvert  and  an  ex¬ 
trovert.  He  should  be  a  student 
and  a  thinker  and  at  the  same 
time  a  good  mixer.” 


I  To  England  in  Spring  on  50  Words  J 


g  Mr.  and  Mrs.  Morris 

1  Pawtucket,  R.  I. 

M  In  nearly  30  years  as  a 
^  newspaperman  he  has  writ- 
H  ten  and  edited  thousands  of 
J  words  but  it  was  a  mere  50- 
]  word  effort  that  struck  the 
j  gong  for  Ellis  S.  Morris, 
M  Attleboro  editor  of  the  Paw- 
J  tucket  Times. 

M  It  won  for  Mr.  Morris  a 
3  two-weeks  air  trip  to  Lon- 
I  don  for  himself  and  Mrs. 
=  Morris. 

J  Last  Fall,  British  Publica- 
g  tions,  Inc.,  of  New  York  City, 
g  combined  in  sponsoring  a 
j  contest  in  which  subscribers 
B  to  British  Magazine  of  the 
g  Month  were  required  to 

. . . 


write,  in  50  words  or  less,  g 
why  they  “would  like  to  visit  g 
England  in  the  Spring.”  g 
The  trip,  in  April,  will  B 
take  Mr.  and  Mrs.  Morris  by  g 
BOAC  Stratocruiser  for  a  g 
10-day  stay  in  London.  Brit-  g 
ish  magazine  publishers  will  g 
be  their  hosts  for  a  tour  of  g 
historic  sites  and  cultural  ■ 
shrines,  British  Broadcasting  g 
Company  programs  and  3 
other  entertainment.  g 

Mr.  Morris’  parents  were  g 
natives  of  England.  His  wife  g 
is  also  English-born  and  S 
made  a  return  trip  there  23  g 
years  ago.  g 

Their  daughter,  Wendy,  a  g 
1954  graduate  of  the  R.  I.  g 
School  of  Design,  spent  three  g 
months  in  England  last  g 
Summer.  g 

A  brother,  Everett  B.  1 
Morris,  yachting  editor  of  g 
the  New  York  Herald  Tri-  g 
bune,  only  recently  com-  g 
pleted  a  two-year  tour  of  g 
duty  in  England  and  else-  9 
where  in  Europe  as  a  Navy  M 
commander.  g 

Has  he  ever  won  a  contest  g 
before?  “Sure,”  Mr.  Morris  g 
replied,  “I  won  a  dozen  golf  M 
balls  years  ago  in  some  sort  g 
of  word  contest  conducted  g 
by  a  radio  columnist  whose  1 
specialty  was  lawn  care.”  j 

iiMimiiiiniiHiHiiiiiimiiiMimatiimiiiHiiiia^ 


Looking  at  the  newspaper¬ 
man’s  salary  and  working  con¬ 
ditions,  he  said  a  generation 
ago  the  newspaperman  was  un- 
d  e  r  p  a  i  d  and  overworked. 
“Newspapermen  are  now  well 
paid,”  he  said. 

Mr.  Meeman  pointed  to  the 
Press-Scimitar  which  pays  $102 
to  its  fifth  year  editorial  work¬ 
ers  and  said  the  average  pay 
for  the  45  full-time  top-bracket 
journalists  is  $123.92  per  week 
or  $6,433.84  per  year. 

He  said  the  average  does  not 
include  overtime  and  night  dif¬ 
ferential  and  weekly  prizes 
which  make  the  average  con¬ 
siderably  higher. 

• 

Science  Fair  in  S.  C. 

Greenville,  S.  C. 

Greenville  News-Piedmont  Co. 
is  co-sponsoring  with  several 
other  groups  the  first  upper 
South  Carolina  High  School 
science  fair,  April  21  and  22. 
Upstate  colleges  have  pledged 
more  than  $2,700  in  scholar¬ 
ships  to  winners,  according  to 
Promotion  Manager  Harry  Cog¬ 
gins  of  the  News-Piedmont. 


Columnist’s  Blast 
Voids  Secret  Action 

Niagara  Falls,  N.  Y. 

A  secret  session  of  the  Ni¬ 
agara  Falls  Housing  Authority 
was  declared  void  and  its  min¬ 
utes  ordered  destroyed  after  a 
Gazette  columnist.  Cliff  Spiel¬ 
er,  blasted  the  unannounced 
meeting  as  a  violation  of  the 
public’s  right  to  know. 

The  authority  voted  to  strike 
the  minutes  from  the  record 
and  recall  copies  sent  out  to 
the  managers  of  its  projects 
upon  the  objection  of  a  member, 
Harry  S.  Jordan,  who  called  the 
secret  meeting  “not  constitu¬ 
tional.” 

The  meeting  took  place  at  a 
private  home. 

Buying  Stations 

Sedalia,  Mo. 

A1  Dear,  treasurer  of  the 
Sedalia  Democrat  Co.,  has  con¬ 
tracted  to  buy  half  interest  in 
KDRO  and  KDRO-TV,  accord¬ 
ing  to  an  announcement  by 
Milton  J.  Hinlein,  owner  and 
operator. 


Daily  Worker 
Barred  from 
Private  Talks 

Alba.ny,  N.  Y. 

Michael  Singer,  legislative 
correspondent  for  the  Daily 
Worker,  has  been  barred  from 
off-the-record  conferences  con¬ 
ducted  by  Governor  Averell 
Harriman. 

Charles  Van  Devander,  the 
Governor’s  press  secretary,  told 
Capitol  correspondents  the  de¬ 
cision  was  his  own,  but  was 
made  with  the  approval  of  Mr. 
Harriman,  a  former  ambassador 
to  Moscow. 

Mr.  Singer,  however,  will  be 
admitted  to  on-the-record  con¬ 
ferences.  He  has  been  a  mem¬ 
ber  for  five  years  of  the  Legis¬ 
lative  Correspondents’  Associa¬ 
tion. 

Since  he  took  office  Jan.  1 
Mr.  Harriman  has  held  two  off- 
the-record  conferences  at  the 
Executive  Mansion.  Mr.  Singer 
attended  both.  He  also  attend¬ 
ed  all  conferences  conducted  by 
former  Governor  Thomas  E. 
Dewey. 

Mr.  Van  Devander  occasional¬ 
ly  invites  the  correspondents  to 
his  home  for  off-record  talks. 
Mr.  Singer  was  not  invited  to 
a  recent  get-together  when  the 
Governor  was  present. 

Several  members  of  the  Capi¬ 
tol  corps  took  the  position  per¬ 
sonally  that  Mr.  Harriman  has 
the  right  to  invite  whomever 
he  wished  to  off-the-record  con¬ 
ferences. 

Edgar  L.  Murlin,  legislative 
correspondent  for  the  New  York 
Tribune  was  barred  from  press 
conferences  by  the  then  gover¬ 
nor,  Theodore  Roosevelt,  in 
1899. 

Silver  Plaque  Given 
To  Dr.  Ralph  Casey 

Minneapolis 

A  silver  plaque  commemorat¬ 
ing  25  years  of  service  as  di¬ 
rector  of  the  University  of 
Minnesota  School  of  Journalism 
was  presented  to  Dr.  Ralph  D. 
Casey  at  the  Minnesota  Editor¬ 
ial  Association  convention  here. 

Gordon  Closway,  executive 
editor  of  the  Winona  Daily 
News  and  chairman  of  the'  as¬ 
sociation’s  School  of  Journal¬ 
ism  committee,  made  the  sur¬ 
prise  presentation  on  behalf  of 
the  board  of  directors  to  “a 
man  who  is  regarded  as  one 
of  the  top  journalism  educators 
in  America.” 
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The  plans  hoard  retires  into  closed 
session  •  works  up  a  preliminary 

program  that  runs  into  six  figures  • 
your  medium  is  mentioned  • 

a  big  contract  hangs  in  the 
balance  •  the  media  director 


reaches  for  Standard  Kate 


and  if  you  have  a  Service-Ad  near  voiir  listin 


For  the  lull  story  on  the  values  1,1  hi  media  get  Iroin  their 
Service-Ads,  see  Standard  Rate’s  own  Service-Ad  in  the 
front  of  any  edition  of  SRDS;  or  call  a  Standard  Rate 
Service-Salesman. 

N.  Y.  C.- Murray  Hill  9-6620  •  CHI.- Hollycourt  5-2400  •  L.  A.- Dunkirk  2-8576 


ISote:  Six  years  of  conliniions  research  amonj;  advertisers  and  agen¬ 
cies  has  taught  us  that  one  of  the  most  important  uses  of  Service-.-Vds 
comes  at  those  limes  when  conference  room  doors  are  locked,  chal¬ 
lenges  and  suggestions  come  thick  and  fast,  and  somebody  has  to 
come  up  with  answers— fast. 


n 


If  it  isn^t  made  by 
Intertype, 

it  isnH  a  Fotosetter 


for  Intertype  Fotosetters  •  •  • 

Indisputable  Proof  of  Satisfaction  / 


Successful  op)eration  of  Intertype  Fotosetter  machines 
in  commercial  and  newspaper  plants,  resulting  in  over 
30%  repeat  orders  from  the  total  of  Fotosetter  users,  is 
indisputable  evidence  of  customer  satisfaction. 

This  outstanding  achievement  is  well  demonstrated 
by  customers  who  have  installed  not  only  a  second, 
third,  fourth  or  fifth  Fotosetter  machine,  but  even  as 
many  as  eight  machines! 

Intertype  Fotosetters  are  producing  daily  in  23  states 
from  coast  to  coast,  as  well  as  Canada,  Puerto  Rico, 
South  America,  France,  the  Philippine  Islands,  and 
Australia.  They  are  setting  all  classes  of  composition 
for  letterpress,  offset  and  gravure  printing,  including: 


•  NEWSPAPCR  AND  COMMfRCIAL  ADS 

•  FOLDERS  •  INVITATIONS 

•  BOOKS  •  HOUSE  ORGANS 

•  GIANT  SIZE  BLOW-UPS  •  FINANCIAL  REPORTS 

•  BROADSIDES  •  LABELS 

Repeat  orders  and  the  growing  list  of  new  installations 
tell  the  amazing  Intertyp>e  Fotosetter  user  satisfaction 
story.  Keep  in  step  with  the  times  .  .  .  investigate  the 
exciting  possibilities  of  Fotosetter  composition  on  both 
film  and  photographic  papier. 


Intertype  Corporation 

360  Furman  Street,  Brooklyn  Chicago,  San  Francisco,  Los  Angeles,  New  Orleans,  Boston 
In  Canada:  Toronto  Type  Foundry  Co.  Ltd.  Toronto,  Montreal,  Winnipeg,  Vancouver,  Halifax 
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Intertype  and  Fotosetter  are  registered  trademarks  •  Fotosetter  Baskerville  and  Futura  families 
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m  Mr  PLANT  and  EQUIPMENT 


Speed  WSJ's 
Market  News 


- SECTION 

3 -Year  Project 
Put  Under  Way 


ihche^ 


Milwaukee 
Expansion  and  modernization 

building  of  the  Milwaukee 
' - Journal  will  be  undertaken  this 
I  **>  ■^«»w  year  as  the  first  step  of  a  build- 

E'‘  diS^^^Srt  ing  program,  which  is  expected 

~~ggr  A  large  locker  room  and 

S  j"  proofroom  will  occupy  the  south 
|||||||g|||^2r^?^:  portion  of  a  sixth  floor  addi- 

floor  space  for  composing  I’oom 
'*^^**'  make-up,  the  new  Fotosetter 

•"*  op  ‘ration  and  stereotyping.  The 

north  portion  will  house  an 
tjarB^N  K  enlarged  art  and  color  depart- 

SBiiS&l MT  y  nr-nt,  permitting  enlargement 

wa^  ^  engraving  department 

and  dispatch  on  the  fifth  floor. 

?  ‘  ^  'i  he  photo  studio  has  been  lo- 

Cy '  iS  cated  on  the  sixth  floor  in  a 

y  ^  section  covering  only  a  portion 

i*  ->  5Ss  j  of  the  present  roof. 

V  aIHh  9  Fui'ther  expansion  of  facili- 

j'Hrm  ^  ties  in  1956  will  be  undertaken 

^  through  construction  of  a  new 
^  K  addition  to  the  present  plant 

^  ^  south  on  North  4th  street 

r  on  propei-ty  already  acquired. 

"  /  JR"  ^  building  will  be  a  70  x 

foot  extension  of  the  pres- 
ent  building,  five  stories  high, 
^  Cor#M*i«c  provide  particularly 

rOr  jBltlOnS  much  needed  space  for  the 

This  was  accomplished  by  pressroom  and  mailroom. 
supplying  new  headings  de¬ 
signed  by  Richard  Cook  and  New  Manual  Starter 
Warren  Molentin  in  modified  e— un 

classic  lettering  for  each  sec-  Fractional  HP 
tion.  The  first  section  to  appear  A  new  manual  motor  start- 
with  the  new  design  was  the  er  which  provides  across-the- 
Today  With  Women  section  on  line  starting  as  well  as  over- 
Jan.  1,  1953.  Incorporation  of  load  protection  for  fractional 
the  “design-link”  into  the  logo-  horsepower  motors  driving 
type  was  a  part  of  the  overall  mac\vxne  tools,  fan^s 

,  ,  i.  .  /-.>-•  blowers  etc.  is  announced  bj 

development  of  the  new  Chicago  Cutler-Hammer.  Inc.,  Milwau- 
Tribune  Magazine.  kgg 


On  Retired  List 

George  Stevens,  mechanical 
superintendent  in  the  Scranton 
(Pa.)  Times  plant,  went  on  the’ 
retired  list  recently. 
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Plant  •  Equipment 

Bottled  Gas 
Saves  The  Day 
In  Topeka 

Topeka 

It  was  a  rough  go,  but  the 
Topeka  Daily  Capital  main¬ 
tained  its  recoi'd  of  never  miss¬ 
ing  an  edition  in  its  76-year 
history. 

Capital  printers  were  just 
arriving  to  begin  work  Wednes¬ 
day,  Feb.  23,  when  gas  pres¬ 
sure  began  to  sink  away  and 
metal  pots  began  to  “freeze.” 
The  gas  supply  line,  furnishing 
heat  for  all  Topeka  and  smaller 
communities  nearby,  had  broken 
about  six  miles  west  of  Lawr¬ 
ence  and  18  miles  east  of 
Topeka. 

By  extra  effort  on  the  part 
of  the  editorial  staff,  the  make¬ 
up  men,  and  the  stereotypers 
who  hopped  on  the  job  ahead 
of  time,  10  pages  were  cast  be¬ 
fore  the  pots  got  cold.  Mean¬ 
while,  Leland  Schenck,  Capper 
Publications  director  of  manu¬ 
facturing  and  Vern  Williams, 
mechanical  superintendent,  con¬ 
tacted  local  Skelgas  officials 
about  a  supply  of  bottled  gas. 
They  were  told  they  must  have 
permission  from  the  state  firo 
marshall  and  the  city  fire  chief 
because  laws  forbid  the  use  of 
Skelgas  in  closed  buildings.  This 
was  hastily  obtained  provided 
the  bottles  were  kept  on  the 
roof  of  the  four-story  Capper 
Publications  building. 

Ready  to  Cast 

Skelgas  was  connected  from 
the  roof  to  the  regular  lines 
supplying  the  machines  and  by 
y  p.m.  the  stereotyping  found¬ 
ry  was  ready  to  cast  plates. 

The  stereo  situation  in  hand, 
Williams  turned  his  effort  to 
the  composing  room.  The  Capi¬ 
tal  has  five  electrically-heated 
linotypes  and  the  Capper  Pub¬ 
lications  magazine  composing 
room  has  four.  These  had  been 
pressed  into  service  immediate¬ 
ly.  The  16  gas-heated  linotypes 
were  connected  to  Skelgas  as 
were  the  two  stereo  pots  of  10,- 
000  and  7,000  pounds  capacity. 
.411  burners  had  to  be  changed 
to  handle  the  Skelgas. 

In  the  editorial  department, 
under  the  direction  of  Jim 
Reed,  executive  editor.  Bob 
Riley,  news  editor,  and  Charles 
Pearson,  city  editor,  reporters 


INLAND  TYPOGRAPHY  winners  who  received  awards  at  Chicago 
convention  recently:  Kneeling,  left  to  right,  Joseph  Vodrey,  Canton 
(O.)  Repository;  Dr.  Albert  A.  Sutton,  Medill  School  of  Journalism, 
Northwestern  University,  contest  chairman;  and  L.  A.  Lange,  Fond  du 
Lac  (Wis.)  Commonwealth-Reporter;  Standing,  W.  T.  Comstock,  Port¬ 
age  (Wis.)  Register;  Kurt  Schaeffer,  St.  Paul  (Minn.)  Pioneer  Press; 
and  Weldon  C.  Leahy,  Stevens  Point  (Wis.)  Journal. 


hurried  their  stories  and  head- 
writers  wrote  to  fit  the  maga¬ 
zine  type-faces  available.  Body 
type  was  in  book  face,  heads 
and  ads  in  magazine  faces.  Any 
available  type  was  used. 

Scan-a-Graver  Used 

Pictures  were  driven  to 
Lawrence,  made  on  the  Kansas 
University  Scan-a-graver,  and 
driven  back. 

W.  A.  Bailey  and  Lowell 
Baird,  editor  and  mechanical 
superintendent  of  the  Kansas 
City  Kansan,  another  Capper 
newspaper,  stood  by  with  their 
equipment  in  readiness  should 
the  Capital  have  to  call  on 
them. 

Dolph  Simons  and  Jack  Mil¬ 
ler,  publishers  of  the  Lawrence 
Journal  World,  and  of  the 
Lyndon  Herald,  phoned  to  offer 
the  use  of  their  facilities. 

“These  offers  were  certainly 
appreciated,”  Williams  said, 
“but  we  literally  snatched  that 
issue  out  of  the  fire.”  We  made 
first,  with  a  skeleton  edition, 
and  the  full  number  of  pages 
on  the  subsequent  tw'o  editions. 
We  made  all  mails  Wednesday 
night  and  did  not  miss  an  edi¬ 
tion  or  a  train.” 

Distribution  Normal 

Capper  Publications  director 


of  circulations,  Jim  Rankin,  and 
Capital  circulation  men  Harold 
Hult  and  Dale  Kelly,  readied 
their  trucks  and  men  for  dis¬ 
tribution  even  if  it  should  have 
to  be  printed  in  Kansas  City, 
but  distribution  proceeded  nor¬ 
mally  to  the  nearly  65,000  sub¬ 
scribers. 

The  Topeka  State  Journal, 
which  uses  the  same  composing 
room  under  a  joint  printing 
plan,  worked  under  some  dif¬ 
ficulty,  but  the  convei’sion  to 
Skelgas  was  complete  when  the 
Journal  staff  arrived  on  Thurs¬ 
day. 

• 

Mobile  P-R  Orders 
New  Goss  Press 

Chicago 

The  Mobile  (.41a.)  Press  Re¬ 
gister  has  ordered  a  new  Head¬ 
liner  press  from  Goss  Printing 
Press  Company  here. 

The  Headliner  will  include 
eight  units,  two  color  half-decks, 
two  double  deliveiy  folders  and 
one  balloon  former.  It  will  have 
Tension  Plate  lockup  cylinders 
and  Goss  reels-tensions-pasters. 
It  will  enable  the  two  newspa¬ 
pers  to  offer  national  and  local 
advertisers  full  four-color  print¬ 
ing. 


ATF  Develops 
4  New  Photo 
Machines 

Four  new  photomechanical 
items  with  important  design 
features  have  been  announced 
by  American  Type  Founders. 

This  new  equipment,  states 
Robert  A.  Tobias,  vicepresident 
in  chai-ge  of  sales,  is  the  result 
of  ATF’s  program  of  advance 
research,  started  in  1953  to 
make  available  to  the  printing 
industry  the  latest  develop¬ 
ments  in  the  field  of  optics  and 
electronics. 

The  Four  new  items  are:  the 
Mastercraft  Camera,  a  17"  gal¬ 
lery  type,  the  Mastercraft 
Three-In-One  Platemaker,  the 
Kwikplate,  a  portable  printing 
frame,  and  the  Mastercraft 
Constant  Temperature  Develop¬ 
ing  Unit.  Designed  and  engi¬ 
neered  as  a  distinctive  family 
group,  these  units,  when  com¬ 
bined  with  a  Chief  20  or  22 
offset  press,  provide  complete 
offset  facilities  and  all  can  be 
grouped  into  a  self-contained 
offset  department. 

Automatic  electronic  focusing 
is  now  offered  on  the  new  Mas¬ 
tercraft  Camera  for  printers 
and  platemakers  and  the  cam¬ 
era  can  handle  images  up  to 
17‘-j"  X  IfVz".  An  electronic 
system  automatically  focuses 
the  unit  when  it  is  set  for  the 
desired  enlargement  or  reduc¬ 
tion. 

Designed  to  accompany  the 
camera,  the  Mastercraft  Devel¬ 
oping  Unit  is  a  constant  tem¬ 
perature  sink.  Temperature  is 
kept  constant  by  the  inflow  of 
hot  or  cold  water,  which  occurs 
automatically  whenever  the 
temperature  deviates.  And  the 
Mastercraft  Developing  Unit, 
unlike  many  oi-dinary  sinks, 
does  not  operate  on  a  continu¬ 
ous  flow  of  water.  Just  as  soon 
as  the  temperature  is  brought 
back  to  its  desired  point,  the 
water  is  cut  off. 

This  is  a  useful  system  in 
localities  that  have  a  water 
usage  charge,  or  where  water 
shortage  is  a  frequent  problem. 
The  sink  has  three  20"  x  24' 
trays,  placed  on  top  of  a  sturdy 
stand  that  doubles  as  a  com¬ 
pletely  enclosed  storage  cabinet 

The  Mastercraft  Platemaker, 
known  as  the  “Three-In-One,” 
combines  a  vacuum  printing 
frame,  a  rub-up  table,  and  a 
stripping  table. 

The  Kwikplate  is  a  compact, 
portable  printing  frame  that 
can  be  set  up  on  top  of  a  desk. 
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A  five-unit  PRINTMASTER 
fioor-mounted  for  end  roll  feed. 

The  press  con  also  be  furnished  with 
substructure  mounting  for  underneath  feed 
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the  new  single-width, 
unit-type  press  for  smaller 
daily  and  weekly 
newspapers 


Showing  impression  adjustment  gauge;  type  cylin¬ 
der;  adjustable  sockets  for  rollers;  oscillating  inking 
cylinders;  and  ink  rail  in  withdrawn  position,  for 
cleaning  across  face  of  rail  outside  of  unit. 


(Scaz/pv, 


910  East  138th  Street 
New  York  S4.  N.Y. 

BRANCHES:  BOSTON  •  CHICAGO 

SAN  FRANCISCO  •  BIRMINGHAM  .  RORTIAND,  ORE 


I’ress  units  are  arranged  to 
print  eight  full  size  newspaper 
pages  or  16  tabloid  size  page*. 
The  standard  printing 
diameter  is  for  semi- 

cylindrical  plates,  giving  two 
22^^"  cut-offs  a  revolution. 
.Adjustable  lockups  on  tbe 
plate  cylinders  permit  a  choice 
of  plate  widths  to  print  on 
webs  from  30"  to  35"  wide, 
the  latter  sufficient  for  a 
9-column  page. 

Facilities  can  readily  be 
installed  for  printing  spot  or 
full  color  in  any  desired 
sections  of  the  newspaper. 

The  printing  units  are  arranged 
so  that  a  color  cylinder  may 
be  added  either  to  the  first 
or  the  second  impression 
couple,  and  each  printing 
couple  is  constructed  so  that 
either  member  —  or  both  — 
may  be  reversed  for  running 
ROP  color. 

For  further  details  contact 
any  Hoe  office. 


Ink  pump  boxes  for  block  and  color  ore  on  operating 
side  of  press  for  the  convenience  of  the  pressman. 


of  the 


Vertical  drive  shaft  is  at  the  side,  instead  of  in  the 
center  of  unit,  for  clear  access  to  arch  when  web¬ 
bing  the  unit. 


PRINTMASTER 
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Forest  City  Shuffles 
Mechanical  Chiefs 

CLE\'ELAND 

Emmett  T.  O’Flanagan,  night 
foreman  of  the  pressroom  of 
the  Forest  City  Publishing  Co., 
has  been  named  superintendent 
of  the  pressroom.  The  company 
publishes  the  Plain  Dealer  and 
Xews. 

Mr.  O’Flanagan  succeeds  J. 
H.  (Pat)  Lardin,  who  asked  to 
be  relieved  of  his  duties.  He 
will  take  over  as  assistant  su¬ 
pervisor  in  the  pressroom.  John 
Meehan,  assistant  night  foi'e- 
man,  replaces  Mr.  O’Flanagan. 

At  the  same  time,  the  com¬ 
pany  announced  the  appoint¬ 
ment  of  Robei-t  A.  Slover  as 
superintendent  in  charge  of  all 
engraving  operations  of  Forest 
City.  He  had  been  head  of  en¬ 
graving  at  the  Plain  Dealer. 

Charles  H.  Poe,  night  fore¬ 
man  of  engraving  at  the  PD, 
was  made  head  of  the  News  en¬ 
graving  department.  Ernest 
MacRae  succeeds  him  at  the 
Plain  Dealer. 


Rand  Assigned 
To  New  England 

Herbert  S.  Rand  Jr.,  a  pro¬ 
duction  engineer  with  Mergen- 
thaler  Linotype  Company,  has 
been  assigned  to  the  company’s 
Boston  Agency.  His  new  terri¬ 
tory  includes  Rhode  Island  and 
Eastern  Massachusetts,  with 
the  exception  of  Essex  and 
Middlesex  counties.  He  suc¬ 
ceeds  Ralph  Roth,  w’ho  has  been 
transferred  to  the  Executive 
Sales  Division  in  Brooklyn. 

Mr.  Rand’s  career  as  com¬ 
positor,  makeup  man  and  ma¬ 
chine  operator  began  while  he 
was  still  attending  high  school 
in  Watertown,  Mass.  At  the 
University  of  Maine,  he  also 
worked  as  a  Linotype  operator 
at  the  University  Press.  He 
was  later  with  the  Bangor  Daily 
News  and  the  Bangor  Daily 
Commercial. 

Salesman  Named 

E.  Neal  Eaton  has  been  ap¬ 
pointed  sales  representative 
for  Fairchild  Graphic  Equip¬ 
ment,  Inc.,  out  of  Kansas  City, 
Mo.  He  has  previously  worked 
on  the  ad  staff  of  the  Taren- 
tiim  (Pa.)  Valley  Daily  News. 


Farrar  Appomted 
Linotype  Consultant 

Gilbert  P.  Farrar  is  now  as¬ 
sociated  with  Mergenthaler 
Linotype  Company  as  consult¬ 
ant  on  newspaper  design,  J. 
W.  Reid,  vicepresident  in 
charge  of  sales  announced. 

Mr.  Farrar,  who  resides  at 
Laguna  Beach,  Calif.,  is  recog¬ 
nized  as  a  foremost  designer 
of  modei-n  new.spapers.  His 
services  have  been  utilized  by 
more  than  60  newspapers.  He' 
has  widely  promoted  the  use  of 
“flush  left”  headlines  and  the 
“kicker” — a  tone-setting  line 
often  used  over  a  feature  head. 

Kunz  Is  Production 
Chief  at  South  Bend 

South  Bend,  Ind. 

George  P.  Kunz,  who  has 
been  with  the  South  Bend  Trib¬ 
une  for  34  years,  has  been  pro¬ 
moted  to  the  position  of  produc¬ 
tion  manager. 

For  the  past  seven  years  Mr. 
Kunz  has  been  composing  room 
superintendent  and  previous  to 
this  he  was,  for  20  years,  as¬ 
sistant  composing  room  super¬ 
intendent  in  charge  of  the  ad 
alley. 


Cost-Cutting  Topic 
For  March  Parley 

“How  to  Cut  Costs  in  the 
Newspaper  Composing  Room” 
will  provide  one  of  the  fields  of 
discussion  for  more  than  400 
newspaper  production  execu¬ 
tives  expected  at  the  Mid- 
Atlantic  Newspaper  Mechanical 
Conferonce  in  Atlantic  City, 
N.  J.,  March  17-19.  A  Clinic  on 
ROP  color  also  is  scheduled. 

Theodore  A.  Serrill,  general 
manager  of  the  Pennsylvania  , 
Newspaper  Publishers’  Associa-  j 
tion,  announced  that  more  than 
40  speakero,  panelists  and  dis- 
cus.sion  leaders  will  conduct  the 
program.  PNPA  and  the  New 
Jersey  Press  Association  are 
jointly  sponsoring  the  confer¬ 
ence  and  Mr.  Serrill  is  con¬ 
ference  director. 

$  For  Ideas 

Guy  Gannett  Publishing 
Co.,  operators  of  five  Maine 
papers,  is  inaugurating  a 
plant  •  wide  suggestion  system.  I 
No  accepted  suggestion  will  re¬ 
ceive  less  than  $5.  Suggestion 
committees  will  be  made  up  of 
supervisors  and  department 
heads. 


SAVE  10% 


SUPERSEDED  MODEL . . . 

BRAND  NEW  . . .  LIMITED  QUANTITY  . . . 


Heavy  Duty  Proof  Press 

it  Foolproof  mechanical  safety  device 

it.  Bed  size  12^''  x  29''  it  Automatic  stopping 

it  Heavy  construction  withstands  stresses  and 
eliminates  vibration 

it  Grease-sealed  lifetime  bearings  it  Unibrake  motor 
Ink  rollers  with  synthetic  rubber  covering 
it  Variable  speeds — 25  to  50  impressions  per  minute 

See  Your  Dealer  or  Write  Direct  To: 


Model 

EPP-3 


Effective  March  1,  1955 


n255*». 


o  B,  SCRANTON,  PA. 


WESEL  MANUFACTURING  COMPANY 
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1141  N.  Washington  Avenue 


Scranton  9,  Ponno. 
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Blanketing  16  counties  in  southern  Alabama,  northwest  Florida 
and  southeast  Mississippi,  the  Mobile  Press  Register  has  played  a 
principal  role  in  the  industrial  expansion  of  the  “keystone  in  the 
Gulf  arch.” 

Mobile  is  a  major  ocean  port,  exporting  cotton,  lumber,  coal,  to¬ 
bacco,  citrus  fruits,  foodstuffs  and  manufactured  goods.  It  also  is 
a  large  shipbuilding,  fisheries  and  seafood  canning  center.  Retail 
sales  have  risen  298.6%  in  the  last  decade — fourth  highest  in  the 
entire  country. 

In  order  to  keep  abreast  of  that  prosperous  area’s  expansion,  the 
Press  Register  has  ordered  eight  Goss  headliner  press  units  with 
Tension  Plate  Lockup,  two  color  half-decks,  two  double  delivery 
Uniflow  folders  and  Goss  Reels-Tensions-Pasters. 

The  World’s  No.  1  newspaper  press  will  enable  the  Mobile  Press 
Register  to  offer  local  and  national  advertisers  the  finest  quality  of 
black  and  full  ROP  color  printing  in  every  edition. 

The  HEADLINER  also  will  give  more  page  capacity  and  higher  speed 
to  meet  increasing  circulation  demands,  while  enabling  the  morn¬ 
ing  Register,  the  afternoon  Press  and  the  Sunday  Press  Register  to 
deliver  newspapers  earlier  with  later  news  and  pictures. 


THE  GOSS  PRINTING  PRESS  CO. 

5601  W.  31st  Street,  Chicago  50,  Hi. 
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New  Building  Set 
For  Texas  Daily 

Texas  City,  Tex. 

The  Texas  City  Sun,  not  yet 
eight  years  old  as  a  daily  news¬ 
paper,  will  be  moving  into  a 
modern  new  plant  by  midsum¬ 
mer,  according  to  Publisher 
David  C.  Leavell. 

Work  on  the  new  building, 
to  be  almost  twice  the  size  of 
the  newspaper’s  present  plant, 
is  underway  and  will  be  ready 
for  occupation  around  July  1. 

The  building,  to  be  75x110 
feet,  will  be  concrete  brick  and 
tile  and  fireproof  throughout. 
It  will  be  located  about  a  block 
from  the  present  plant.  Among 
new  equipment  to  be  installed 
is  a  48-page  Goss  press. 

• 

Fotosetter  Paper 

Du  Pont  “Velour  Black” 
photographic  projection  paper 
is  now  available  in  special  roll 
sizes  for  use  with  Intertype 
Fotosetter  equipment.  Rolls 
are  available  in  three  widths 
— 3%,  5%,  and  7%  inches — 
each  25  feet  long. 


What's  New 

Copying  Machine 

Described  as  “the  world’s 
fastest  completely  dry  copying 
machine”,  the  “Secretary”  is 
small  enough  to  be  used  on  an 
office  desk.  It  makes  error- 
proof,  dry  copies  of  originals 
(such  as  newspaper  clippings) 
in  about  four  seconds  from 
printed,  written  or  drawn  ori¬ 
ginals  —  transparent  or  opaque 
and  printed  on  one  side  or  both 
—  regardless  of  the  color  of 
paper  on  which  the  original  is 
printed. 

^  ^ 

Vertical  Projector 
A  calibrated  scaling  system 
that  permits  rapid  adjustment 
to  various  positions  ranging 
from  4-time  enlargement,  “same 
size”  and  to  4-time  reduction 
is  one  of  many  design  improve¬ 
ments  in  the  new  Model  44 
Art-O-Graph.  The  new  “44”  is 
a  vertical  art  projector  that 
casts  a  bright,  sharp  image  of 
flat  copy,  color  transpai-encies, 
or  three-dimensional  objects  di¬ 
rectly  on  a  drawing  board  or 
table.  From  the  projected  im¬ 


^OcUUf  EVERY  NEWSPAPER  NEEDS 


#  With  constantly  rising  costs  in  the  newspaper 
business,  the  economy  of  the  Imperial  Type  Metal 
Service  Plan  becomes  increasingly  significant. 

The  Imperial  Service  Plan: 

1.  Maintains  o  uniform  warking  supply  of  type  metal 
both  in  quantity  and  quality. 

3.  Controls  each  metal  formula  within  the  range 
recognised  as  most  satisfactory  for  newspaper  use 
— ar  at  a  formula  specified  by  the  customer. 

3.  Provides  regular  analyses  of  each  metal  supply. 

4.  Aids  in  controlling  purchases— avoids  over-buying. 

5.  Eliminates  the  purchase  of  expensive  toning  or 
adjusting  metal. 

6.  Distributes  casts  evenly  throughout  the  year. 

7.  Places  complete  responsibility  on  us  at  all  times 
for  the  satisfactory  operation  of  the  customer's 
type  metal  supplies. 

Hundreds  of  daily  newspapers  use  the  Imperial  Serv¬ 
ice  Plan.  If  you  do  not,  please  write  for  complete  infor¬ 
mation  or  consult  our  representative  calling  on  you. 


IMPERIAL  TYPE  METAL  COMPANY 

SEBVING  THE  GRAPHIC  ARTS  Cxcluslvel^ 

PHILADILIPHIA  34  e  NEW  YORK  7  •  CHICAGO  50 


age,  scaled  to  desired  .size, 
drawings,  layouts,  illustrations 
or  other  art  is  rendered  direct 
on  any  desired  wo'rking  surface. 
No  intermediate  steps  such  as 
tracings  are  required.  Art-O- 
Graph  is  also  used  for  visual¬ 
izing  and  .scaling. 

e  *  * 


is  molded  directly  to  the  core 
under  100,000  to  250,000  pounds 
hydraulic  pressure.  Like  any 
rubber  roller,  the  neoprene  rol¬ 
lers  are  heat  vulcanized.  They 
heat  up  on  a  high  speed  press, 
but  they  don’t  soften. 

*  *  « 

One-Lever  Molding  Press 
The  Trumax  Hydraulic  Mold¬ 
ing  Press  for  matrix  and  dry 
mat  molding,  etc.  is  being  built 
in  125-ton,  250-ton  and  600-ton 
models.  Each  is  a  complete  self- 
contained  unit  and  may  be  or¬ 
dered  with  thermo-controlled 
oil,  electric  or  steam  heated 
platens.  One  lever  operates  the 
entire  molding  cycle.  Pressure 
is  maintained,  with  pump 
switched  off,  until  relieved  by 
hand  lever. 

*  *  * 

Process  Camera 
A  versatile  process  camera 
produces  negatives  up  to  14"  x 
17"  and  enlarges  up  to  six 
times.  It’s  useful  for  copying, 
enlarging,  reducing,  layout,  scal¬ 
ing,  any  photo-art  job.  The 
camera  occupies  room  equal  to 
a  standard  filing  cabinet.  It 
may  be  used  vertically  on  stand 
or  on  wall,  or  dismounted  for 
horizontal  table  or  bench  use 
like  a  regular  process  camera. 
«  *  * 


Neoprene  Roller 
A  letterpress  inking  roller 
made  of  neoprene  synthetic  rub¬ 
ber  comes  close  to  composition 
rollers  in  both  softness  and 
tack.  The  roller  is  made  by  a 
new  process  in  which  neoprene 


^conom*^^ 

Accurate  equipment  Is  absolutely 
essential  to  produce  good  work  .  .  . 
work  you  can  be  proud  of.  One  ol 
the  guilty  offenders  can  be  faulty 
Chases.  It  Is  genuine  economy  to 
make  certain  they  do  not  cause  waste 
of  lockup  time — that  they  are  not 
warped  .  .  .  that  screws  and  screw 
slots  are  not  worn. 

All  of  these  are  money-wasters. 
Over  the  period  of  a  year,  they  can 
pile  up  an  ugly  loss. 

If  you  have  Chase  troubles,  by  all 
means  consult  us.  Our  product  Is 
available  at  all  reputable  Dealers. 

nniERicRn  steel 
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Spotlight  Magnifier 
The  new,  improved  Flash-0- 
Lens  combines  a  7-power  Bausch 
&  Lomb  magnifying  glass  with 
a  powerful  light  built  into  the 
handle,  that  clearly  illuminates 
the  magnified  field  of  vision. 
With  this  highly  magnified  field 
of  vision,  the  inspection  and/or 
counting  of  small  particles  or 
samples,  textiles,  printing,  etc. 
becomes  a  simple  procedure.  It 
spotlights  the  work  it  magni¬ 
fies. 

♦  ♦  ♦ 

Ink  System  Pumps 
In  recent  installations  at  the 
Elyria  (Ohio)  Chronicle-Tele¬ 
gram  and  East  Liverpool  Re¬ 
view,  ink  is  delivered  in  quan¬ 
tities  of  2,000  to  3,000  gallons 
and  fed  into  storage  tanks  from 
outside  the  plant.  The  ink  is 
then  pumped  through  pipelines 
to  the  presses  by  centrifugal 
pumps.  Each  fountain  is  equip¬ 
ped  with  a  valve  which  permits 
filling  as  required.  The  pumps 
are  also  used  with  the  feed 
valve  closed  as  a  means  of  agi¬ 
tating  the  ink  and  preventing 
sedimentation.  At  the  Chroni¬ 
cle-Telegram,  the  storage  tank 
is  located  68  feet  below  the 
press  room.  At  East  Liverpool 
ink  is  fed  to  presses  from  a 
storage  tank  through  a  pipeline 
beneath  the  32-page  tubular. 
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Photo  Letter  Machine 
The  Typro  photo  lettering 
machine  (see  cut)  has  these 
features:  1)  A  movable  print¬ 
ing  head  permitting  the  com¬ 


position  of  up  to  10  lines  above 
or  below  one  another  on  one 
.strip,  flush  left  or  right  or  cen¬ 
tered;  and  with  control  of  line 
leading;  2)  Snap-in  interchange¬ 
able  magazines,  each  holding  10 
to  20  fonts;  3)  Automatic  de¬ 
veloper  unit  with  unusual  single 
solution  that  develops  and  fixes 
simultaneously.  Sharp  black 
headings  and  display  composi¬ 
tion  are  produced  by  rapid  con¬ 
tact  photography  onto  paper  or 
film,  po.sitive  or  reverse,  de¬ 
veloping  continuously  while  op- 
I  erating.  The  Master  Film  font 
'  alphabets  come  in  hand  letter 
styles  as  well  as  regular  type 
faces — in  a  full  range  of  sizes 
from  10  to  144  points. 
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succ^ds  Conrad  Limberg,  68,  Hough  Retires 
skipper  since  1949.  Mr.  Lim-  j,  *  „  j 

berg  continues  as  adviser  until  IMaiTieci 

March  12  when  he  will  be  re-  Joseph  M.  Hough,  66,  super- 
tired  after  41  years  with  the  intendent  of  the  Chicago  Tri- 
T-S.  bune’a  black  and  white  engrav¬ 

ing  department  for  15  years 
2-Story  Addition  and  a  Tribune  employe  for  50 

A  two-story  addition  is  being  retired  March  1.  He  has 

built  to  the  plant  of  the  Char-  succeeded  by  WUliam  J. 

lottetown  (P.E.I.)  Guardian.  Tribune  employe  for 


Three  Employes  Get 
Supervisory  Posts 

Allentown,  Pa. 

Three  men  who  had  their 
basic  training  in  the  mechanical 
departments  of  the  Call-Chron¬ 
icle  Newspapers  have  been  ad¬ 
vanced  to  supervisory  positions. 

Promotions,  announced  by 
Samuel  W.  Miller,  vicepresi¬ 
dent,  include: 

Albert  Toogood,  an  employe 
of  the  Call-Chronicle  for  12 
years  and  a  pressman  for  five 
years,  to  foreman  of  the  Morn¬ 
ing  Call  pressroom;  Glenn 
Shank,  a  machinist  for  eight 
years,  to  supervisor  of  the 
Call-Chronicle  composing  room 
maintenance;  and  James  Luh- 
man,  with  the  company  for 
eight  years,  to  Call-Chronicle 
teletype  maintenance  supervi¬ 
sor. 

Both  Mr.  Shank  and  Mr.  Luh- 
man  had  additional  training  at 
the  Mergenthaler  Linotype 
School  in  Brooklyn  and  at  the 
Teletypesetter  School  in  Chi¬ 
cago. 

Dallas  News  Shop 
Gets  New  Equipment 

Dallas 

The  Dallas  Morning  News 
composing  room  is  being  mod- 
eTnized  following  a  survey 
made  by  Amos  Hoffman  of  In¬ 
tertype  Corporation. 

Three  new  Intertypes  and 
two  Ludlows  have  been  ordered. 
New  work  tables  and  storage 
facilities,  more'  saws  for  the 
ad  room,  additional  type  faces 
and  other  working  aids  will  be 
added. 

The  Ad  alley  is  being  re¬ 
arranged  for  more  efficient 
production,  and  changes  also 
are  being  made  in  the  setup  of 
news  machines. 


The  Star 
Seleetro-Matic 


The  STAR  SELECTRO-MATIC  QUADDER  will  op¬ 
erate  from  TELETYPESETTER  tape  signals.  This  frees 
the  perforator  operator  from  filling  out  quadded 
lines,  and  eliminates  double  typing  of  centered 
lines.  Perforator  production  increases  20  to  50% 
when  the  Selectro-Matic  Quadder  is  on  the  line 
casting  machine. 

On  the  linotype,  tape  operation  of  the  Selectro- 
Matic  Quadder  means  fewer  characters  to  be  set, 
and  less  probability  of  delays  caused  by  empty 
quad  channels. 

The  manual  model  of  the  Selectro-Matic  Quad¬ 
der  can  be  converted  to  tape  operation  with  only 
minor  changes  and  at  nominal  expense  whenever 
Teletypesetter  equipment  is  added  later. 

It  will  pay  you  to  investigate  all  the  advantages 
of  the  Selectro-Matic  Quadder. 

Write  for  new  brochure  today- 


TELETYPE  -  TELEnPESETTER 
Machines 
with 

SOFTONE 

ACOUSTICAL  CABINETS 


Prccifion  ^ 
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(Back)  Shop  Talk 


Remember  When? 

An  idea  of  what  an  eight- 
column  format  newspaper  looks 
like  with  text  set  in  9-on-lO 
and  12-pica  column  wndths, 
without  shrinkage,  is  afforded 
by  Vol.  33,  No.  1  of  Linotype 
News. 

Editor  Edmund  Arnold  of 
the  Mergenthaler  Linotype 
Company’s  trade  paper  explains 
that  all  type  for  the  single¬ 
sheet  newsprint  edition  was 
keyboarded  and  printed  direct 
from  slugs.  Text  is  set  in 
Times  Roman,  heads  in  Mem¬ 
phis.  Captions  under  pictures 
are  in  11 -point  Times  Roman 
bold  with  12-point  Memphis 
extra  bold  italics  for  catch¬ 
lines. 

Six-point  column  rules  are 
used.  The  newsprint  sheet  is 
106  picas  wide.  Cuts  are  cen¬ 
tered  with  one-pica  white  space 
on  both  sides.  A  brush  letter 
in  Placard  was  specially  de¬ 
signed  by  Jack  Waser  for  the 
nameplate  and  rugged  rules  for 
boxes  harmonize  with  it. 


Time-Saver 

The  ANPA-Dow  etching 
machine  saves  from  15  to  30 
minutes  in  the  preparation  of 
halftones  or  line  cuts  for  the 
Boston  Herald-Traveler,  stock¬ 
holders  of  the  newspaper  cor¬ 
poration  were  advised  this 
week  in  the  annual  report. 

*  V  * 

Retirement  Fund 
Mechanical  department  em¬ 
ployes  on  Boston  newspapers 
are  now  covered  by  a  retire¬ 
ment  fund  which  operates  at 
age  65. 

Contributions  are  made  by 


Tempo 

Black 

Condensed 


Here  is  the  latest  addition  to  the  i 
growing  Ludlow  Tempo  family.  | 
Then  are  16  roman  and  italic  | 
series  now  available  in  this  most 
useful  typeface.  The  size  range 
is  from  14  to  72  point  inclusive. 

Ludlow  Typograph  Company 

2032  Clybourn  Ave.,  Chicago  14 


each  paper  at  the  rate  of  35c 
per  shift  wmrked.  For  the  first 
year  of  benefit  payments  (1955) 
a  man  wdth  25  or  more  years  of 
service  receives  $50  a  month,  a 
man  with  20-25  years  gets  $40, 
and  a  man  with  15-20  years, 
$30. 

The  fund  is  administered  by 
management  trustees  and  in¬ 
vested  by  Boston  Safe  Deposit 
and  Trust  Company.  In  1954, 
the  Herald-Traveler  contribu¬ 
tions  amounted  to  $78,974,  ac¬ 
cording  to  the  company’s  an¬ 
nual  report  to  stockholders. 

*  *  * 

Slugs  Save  $ 

Joseph  J.  Ackell,  Wall  Street 
Journal  business  manager  who 
is  active  in  mechanical  re¬ 
search,  has  devised  a  method 
of  reproducing  the  Dow-Jones 
Averages  chart  so  that  in  two 
minutes  it  can  be  brought  up 
to  date  by  simply  cutting  and 
placing  slugs.  It  saves  $100 
a  day  in  engraving  costs. 

*  *  * 

Air-Conditioning 
A  variety  of  air-conditioning 
systems  in  newspaper  plants, 
ranging  from  one  for  four  of¬ 
fices  at  the  Rutland  (Vt.)  Her¬ 
ald  to  one  for  tb<*  entire  Chica¬ 
go  Tribune  building,  is  describ¬ 
ed  in  a  compilation  made  by 
Richard  E.  Lewis,  manager  of 
the  ANPA  Mechanical  Depart¬ 
ment.  (Bulletin  No.  539) 

In  addition  to  15  installations 
which  are  treated  in  detail  the 
bulletin  lists  eight  other  plants 
around  the  country  which  have 
complete  air-conditioning. 


Best  Light  for  Color 
Want  pressmen  to  use  the 
best  light  possible  to  check 


There  IS  something  new  in  newspaper  rollers 


Flame -resislmf 
iper  press,  rollers 


The  NEW  IDEAL  DX  roller  pro¬ 
duces  the  finest  quality  news  print¬ 
ing — by  design. 

They  last  longer  between  regrinds 
than  any  other  rollers. 

They  improve  the  safety  of  your 
pressroom  by  their  flame-resistance. 


IDEAL  ROLLER  &  MANUFACTURING  CO 

Huntirtgton  Park,  Colif.  Chicogo  8.  Illinois  ton9  Islond  City  1  ,  N.Y 


IS  Stogies  at  74, 
He's  Still  Alive 

Winston-Salem,  N.  C. 
J.  B.  Taylor  of  Durham,  N. 
C.,  still  active  as  an  erector  of 
presses  at  the  age  of  74,  says 
he’s  gotten 
strength  for  his 
long  career  by 
smoking  15  ci¬ 
gars  a  day. 

During  h  i  s 
50  year  career 
a  s  pressman, 
press  erector 
and  trouble¬ 
shooter,  he’s 
trained  more 
“young  fellers’’  than  he  can  re¬ 
call  for  careers  as  pressmen. 
And,  four  sons  followed  hini 
into  the  pressroom.  They  are 
Jack  and  Alton,  at  the  Durham 
Herald-Stm,  where  Mr.  Taylor 
was  pressroom  foreman  for 
many  years,  E.  H.  at  the  Bur¬ 
lington  (N.  C.)  Times-News 
and  H.  G.  Taylor,  production 
superintendent  for  newspapers 
in  Bethlehem  and  Levittown, 
Pa.,  and  Atlantic  City,  N.  J. 

Mr.  Taylor  travels  up  and 
down  the  East  Coast,  in  a  new 
station  wagon  fitted  ivith  more 
than  $1,000  worth  ;  of  press 
tools.  He’s  been  baik  in  the 
United  States  for  two  years, 
after  spending  seven  years  in 
Sao  Paulo,  Brazil,  where  he 
erected  a  96-page  pre'ss  and 
then  stayed  on  to  supervise  its 
operation. 

His  latest  job  was  the  erec¬ 
tion  of  a  24-page  tubular  press 
for  the  Statesville  (N.  C.)  Ree- 
ord-Landmark. 

Wood  Corp.  Builds 
Extension  on  Plant 

An  increase  of  almost  50% 
in  equipment  sales  has  made  it 
necessary  for  Wood  Newspaper 
Machinery  Corporation  of 
Plainfield,  N.  J.  to  build  an  ad¬ 
dition  to  their  plant. 

The  new  wing,  entrance’,  and 
reception  lobby  have  been  com¬ 
pleted,  adding  approximately 
5,000  square  feet  of  space  to 
the  prese'nt  two-story  office 
building  and  providing  a  larger 
working  area  for  the  Engineer¬ 
ing,  Production,  Purchasing, 
and  Methods  Divisions.  In  ad¬ 
dition,  the  Sales  and  Account¬ 
ing  Departments  will  occupy 
enlarged  quarters. 

Construction  is  of  steel  and 
masonry,  ■with  all  ardas  air 
conditioned  and  illuminated 
with  the  latest  type  of  fluores¬ 
cent  lighting.  Heating  equip¬ 
ment  includes  hot  water  base¬ 
board  radiation  and  steam- 
_  heated  air  distribution  system. 
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shades  during  rop  color  print¬ 
ing. 

Arne  Strommer,  production 
manager  of  the  Eugene  (Ore.) 
Register-Guard,  which  has 
been  increasing  frequency  and 
size  of  its  multi-color  runs 
during  the  past  year,  reports 
the  Westinghouse  No.  48-T12, 
“deluxe  cool  w’hite,”  is  the  best 
lamp  his  crews  have  found  and 
they’ve  tested  dozens  of  dif¬ 
ferent  ones. 

♦  ♦ 

All  This  for  3  Points 
Trimmincr  another  third  of  an 
inch  from  the  New  York  Times 
page,  effective  Feb.  14,  involved 
three  months  of  preparation  in 
the  mechanical  shops.  In  De¬ 
cember,  1953,  the  cutback  from 
64  to  62-inch  rolls  had  been 
made  with  11%  pica  columns; 
now  69-inch  rolls  are  being 
used.  Eight  new  Wood  pre.«s 
units  were  installed  and  95 
other  units  were  converted,  a 
few  at  a  time.  In  the  composing 
room,  more  than  1,000  columns 
of  prepared  obituaries  had  to 
be  melted  up.  Columns  now  are 
11  picas,  3  points. 

*  *  ♦ 

$10  Million  Strength 
The  $10,000,000  investment  in 
new  equipment  is  designed  to 
strengthen  the  paper  by  re¬ 
ducing  operating  costs  and  pre¬ 
pare  it  to  meet  any  race  for 
top  position,  employes  of  the 
New  York  News  were  told  I’e- 
cently  by  F.  M.  Flynn,  presi¬ 
dent  and  general  manager. 

Installation  of  new  Goss  units, 
incidentally,  was  accomplished 
by  truck-train  “piggybacking.” 
A  unit  was  loaded  onto  a  trailer 
truck  in  Chicago;  the  truck  was 
driven  aboard  a  flatcar  on  a 
Erie  freight  train;  it  rolled  off 
in  Jersey  City  and  brought  the 
press  unit  intact  to  the  News’ 
Brooklyn  plant,  where  it  was 
hoisted  onto  a  monorail  and 
through  an  opening  into  the 
press  room. 
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Make  an  Appointment 

with  some  very  Important  People! 

ANPA  CONVENTION— APRIL  25tli-2Sth. 


If' oiddnt  it  be  advantageous  to  make  an  appointment  with  the  very  executive 
you  want  and  need — to  sell  your  service,  your  feature,  your  equipment — at  a 
time  when  he  is  free  from  home  business  activities? 

It  might  be  anything  from  a  new  press  to  a  battery  of  linotypes,  a  special  selec¬ 
tion  of  needed  equipment,  a  clever  innovation  in  comic  strips,  a  desirable  news¬ 
paper  color  process,  newsprint,  ink  ...  a  feature  that  has  grown  to  be  popular 
the  nation  across  ...  a  plan  for  increasing  circulation. 

You  can  MAKE  AN  APPOINTMENT  WITH  THIS  EXECUTIVE  .  .  .  as  tho 
you  chatted  with  him  face  to  face.  AND  HERE’S  HOW  .  .  . 


Pre-Convention  ISSUE  ★  rjlnt" 

Two  special  numbers  of  Editor  &  Publisher,  released  before  and  during  the 
ANPA  Convention,  offer  you  an  excellent  opportunity  to  “Make  an  Appoint¬ 
ment.”  Your  man  will  read  YOUR  MESSAGE.  It  is  one  of  his  ways  of  keep¬ 
ing  posted  on  the  things  he  needs  .  .  .  sooner  or  later  intends  to  BUY.  He 
looks  to  the  Pre-Convention  Issue  for  this  message  as  well  as  for  the  names  and 
hotel  addresses  of  all  those  who  are  attending  the  Convention,  the  complete 
programs,  star  events,  etc.  Forms  close  April  8th. 


IQCIIC  •d't'on  to  be  dutri- 

lOOuL  buted  early  Thursday  morning,  April  28th. 

Finally  .  .  .  that  big,  popular,  newsy,  and  indispensable  Convention  Number, 
with  a  comprehensive  reqord  of  what  happened — speeches,  humor  of  the  Con¬ 
vention,  revolutionary  ideas  and  suggestions,  an  inside  view  of  the  dinners, 
entertainments,  unusual  pictures  of  who’s  who  and  why.  Forms  close  April  14th. 


Act  Promptly.  YouHl  BE  GLAD  YOU  DID! 

Time  is  getting  short.  Write,  phone  or  wire  your  reservation. 
Rates — Full  page,  $460.00;  half-page,  $260.00;  quarter-page, 
$145.00;  eighth-page,  $95.00;  or  contract  rates  apply. 


Editor  &  Publisher 

Suite  1700,  Times  Tower,  New  York  36,  N.  Y. 

Tel.;  BRyant  9-3052 

ANPA 


Your  First 
Appointment! 

April  23 

★ 

Your  Second 
Appoin  tmen  t! 

April  30 

★ 
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SYNDICATES 


NCS  Plans  Pilgrimage 
To  Historic  Site 


By  Janies  L.  Collinfis 

The  National  Cartoonists  So-  the  newspaper  cartoon  strip.” 
ciety  plans  a  “patriotic  project”  Marge  Devine,  committee  sec- 
in  the  form  of  a  junket  to  Col-  retary,  said  three  major  syndi- 
onial  Williamsburg,  Va.,  April  cates  have  agreed  to  participate. 
22-24,  that  will  sell  the  great-  They  are  King  Features,  Chi¬ 
nese  of  the  United  States  to  cago  Tribune-New  York  News 
newspaper  readers.  and  Chicago  Sun-Times.  Each 

The  society  has  proposed  that  syndicate  will  pick  up  the  tab 
each  syndicate  send  its  best  ar-  fo*"  its  own  representative, 
tist  there  “for  a  briefing  on  the  _  ,  ,  _ 

beginnings  of  the  Republic  and  Lamb  S  Life 
to  soak  up  the  atmosphere  of  An  ex-convict  turned  cartoon- 
the  times.”  ist  unhesitatingly  revealed  his 

“Each  syndicate,”  an  NCS  criminal  background  on  the 
spokesman  said,  “would  offer  “This  Is  Your  Life”  TV  pro- 
its  top  man’s  work  to  the  news-  gram  last  week, 
papers  on  his  own  list  for  re-  The  artist  was  Clyde  Lamb, 
lease  on  Sunday,  July  3.  In  this  who  does  “Herman”  for  the 
way  every  editor  in  the  nation  Register  and  Tribune  Syndicate 
would  have  a  group  of  draw-  and  cartoons  for  slick  maga- 
ings  to  select  from,  and  he  could  zines.  The  show  told  how  he 
use  them  all,  parts  of  each  or  has  come  from  sin  to  success, 
a  selection  of  his  own  from  the  Altogether,  Mr.  Lamb  spent 
lot.”  13  years  in  prison.  He  started 

A  Commentary  out  on  his  crime  career  when 

Each  artist,  it  was  explained,  concentrating  his  talents  on 
would  turn  out  a  full-page,  car  thefts  and  holdups.  His 
tabloid-size  drawing,  or  a  series  ^^bbings  didn  t  net  him  much 
of  drawings,  that  would  be  “his  than  cigaret  money, 

own  commentary  on  the  found-  .  1947,  after  several  con¬ 
ing  of  this  great  country.”  victions  and  escapes  and  cross- 

.  j-  .  .,1.  «.T  country  trips  and  those  many 

According  to  the  NCS,  “In  years  in  various  cells,  Mr.  Lamb 
add  tion  to  the  pubhc-sei-vice  ^ 

angle  and  the  promotional  liai-  prison  in  Illinois, 
son  between  syndicates  and  However,  Indiana  and  Ten- 
clients,  we  hope  to  diminish  nessee  still  wanted  him.  At  this 
some  of  the  comics  book  criti-  time  a  series  of  editorials  by 
cism  which  has  rubbed  off  on  Albert  W.  Spiers,  Jr.,  editor  of 
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Cops  the  public 


For  detecting  crime,  he’s  a  one-man  Geiger  counter 
. . .  gets  the  goons  and  jerks  behind  the  eight  ball 
and  the  bars ...  is  an  expert  chef  at  cooking  a 
crook’s  goose  —  and  a  master  at  copping  millions 
of  readers . . . 

Dick  Trac^ 

is  the  star  sleuth,  gangster  nemesis,  the  public’s  enemy  of 
public  enemies . . .  main  attraction  in  a  feature  with  a  machine 
pace,  exciting  episode  every  day... draws  a  vast  following  of 
loyal  fans.  A  hair  and  circulation  lifter!  For  proofs  and  price 
phone,  wire,  or  write,  Mollie  Slott,  Manager . . . 

Chic€Bg»  Tribune^JVew  Yarh  JYeurs 

B>*ndlno,  .V«>ir  York 
MnCm  Tribuno  7oir«r.  Chirmmo 


Aberdeen  (S.  D.)  Aaierican-Ncwt 

Albany  (N.  Y.)  Times-Ueien 

Alexandria  (La.)  Tawa  Talk 

Allentown  (Penna.)  Call-Ctirenicle 

Alton  (III.)  Eveninf  Telefraph 

Baltimore  (Md.)  Newa-Pest 

Baton  Rouge  (La.)  State  Times 

Borger  (Tex.)  News-Herald 

Boston  (Mass.)  American 

Camden  (Ark.)  News 

Camden  (N.  J.)  Canrler-Past 

Carlsbad  (N.  M.)  Cuirent-Arfus 

Charlotte  (N.  C.)  Observer 

Chester  (Penna.)  Times 

Chicago  (III.)  American 

Cincinnati  (0.)  Times-Stv 

Clarksville  (Tenn.)  Leaf-Ckmnicle 

Cleveland  (0.)  Press 

Columbus  (0.)  Dispatch 

Detroit  (Mich.)  Times 

Easton  (Penna.)  Daily  Express 

El  Paso  (Tex.)  Times 

Enid  (Okla.)  News-Eagle 

Erie  (Penna.)  Dispatu 

Evansville  (Ind.)  Press 

Fort  iNayne  (Ind.)  leumal  Gaxatte 

Grand  Haven  (Mich.)  Tribune 

Hartford  (Conn.)  Times 

Hattiesburg  (Miss.)  Amaricmi 

Holland  (Mich.)  Sentinel 

Houghton  (Mich.)  Daily  Mining  Gazette 

Houston  (Tex.)  Cbrenicle 

Indianapolis  (Ind.)  News 

Jackson  (Miss.)  Clariea  ledger 

Jamestown  (N.  Y.)  Pest-Jeumal 

Kingston  (N.  Y.)  Freeman 

Lancaster  (Penna.)  New  Era 

Los  Angeles  (Calif.)  Herald-Express 

Ludington  (Mich.)  News 

Madison  (Wise.)  Capital  Times 

Martins  Ferry  (0.)  Times-Leader 

Memphis  (Tenn.)  Press-Scimitar 

Miami  (Fla.)  Herald 

Minneapolis  (Minn.)  Star-Tribune 

Moses  Lake  (Wash.)  Celumbia  Basin  Herald 

New  Britain  (Conn.)  Herald 

New  Haven  (Conn.)  Register 

New  Orleans  (La.)  Times-Picayune 

New  York  (N.  Y.)  Jeumai-American 

Omaha  (Neb.)  Werld-Heraid 

Orlando^Fla.)  Sentinel-Star 

Pampa  (Tex.)  Spokesman 

Pasco  (Wash.)  Columbia  Basin  News 

Pensacola  (Fla.)  News-Journal 

Phoenix  (Ariz.)  Gazette 

Pittsburgh  (Penna.)  Sun-Telegraph 

Pontiac  (Mich.)  Press 

Portland  (Me.)  Press-Herald 

Quincy  (Hi.)  Herald-Wig 

Portland  (Ore.)  Jeumal 

Ravenna  (0.)  Becerd 

Reading  (Penna.)  Eagle-Times 

St.  Petersburg  (Fla.)  Times 

Salt  Lake  City  (Utah)  Tribune 

San  Antonio  (Tex.)  Light 

San  Francisco  (Calif.)  Call-Bulletio 

Sarasota  (Fla.)  Herald-Tribune 

Seattle  (Wash.)  Post-Intelligencer 

Shreveport  (La.)  Jonmal 

Sioux  Falls  (S.  D.)  Argus  Leader 

Springfield  (Mass.)  News 

Springfield  (Mo.)  News  G  Leader 

Syracuse  (N.  Y.)  Post-Standard 

Tallahassee  (Fla.)  Democrat 

Topeka  (Kan.)  Capital 

Tulsa  (Olka.)  Tribune 

Tucson  (Ariz.)  Star 

Vernon  (Tex.)  Record 

Victoria  (Tex.)  Advocate 

Washington  (D.  C.)  Evening  Star 

Washington  (Ind.)  Times 

Washington  (N.  J.)  Stw 

Watertown  (N.  Y.)  Times 

Williamsport  (Penna.)  Grit 

Winsted  (Conn.)  Citizen 

Yakima  (Wash.)  Republic-Herald 

Youngstown  (0.)  Vindicator 

Edmonton  (Aibt.)  Jeumal 
Hamilton  (Ont.)  Spectator 
Montreal  (Que.)  Le  Ntit  Journal 
Niagara  Falls  (Ont.)  Evening  Review 
Ottawa  (Ont.)  JeumM 
St.  Catherines  (Ont.)  Standard 
Simoce  (Ont.)  Reporter  i 

Sydney  (N.  S.)  Pest-Record  | 

Toronto  (Ont.)  Star  I 

Vancouver  (B.  CO  Province 
Victoria  (B.  C;)  Times 
Windsor  (Ont.)  Star 
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F.  T.  Birchall, 
Ex-Times 
Editor,  Dies 

Frederick  T.  Birchall,  84, 
acting  managing  editor  of  the 
New  York  Times  from  1926  to 
1931,  died  March  7  in  a  hos¬ 
pital  at  Bridgewater,  Nova 
Scotia,  near  Petite  Riviere, 
w’here  he  had  been  living  in 
retirement. 

Mr.  Birchall’s  wife,  Mrs.  An¬ 
nie  Hood  Birchall,  died  Feb. 
21.  While  flying  home  from 
Mrs.  Birchall’s  funeral  in  New 
York,  Mr.  Birchall  was  in  such 
poor  health  that  he  required 
assistance  while  changing 
planes  in  Boston. 

For  27  years,  he  was  one  of 
the  chief  news  executives  of 
the  Times.  For  six  years  he 
was  acting  managing  editor. 
Yet  when  he  returned  to  news 
gathering,  early  in  1932,  he 
quickly  became  an  outstanding 
foreign  correspondent. 

His  first  series  of  stories  on 
the  European  situation,  cover¬ 
ing  particularly  the  Nazi  revo¬ 
lution  in  Germany  and  the  rise 
of  Adolf  Hitler,  won  him  the 
Pulitzer  Prize  for  foreign  cor¬ 
respondence  in  1933. 

Slept  Near  Desk 

During  his  service  as  acting 
managing  editor,  he  occasional¬ 
ly  slept  in  a  room  off  the  city 
room.  Sometimes,  when  im¬ 
portant  news  was  breaking,  he 
would  be  at  his  desk,  clad  only 
in  pajamas,  carpet  slippers  and 
bathrobe,  giving  his  whole  at¬ 
tention  to  editing  stop-press 
copy. 

Early  in  life  he  worked  on 
the  Pall  Mall  Gazette  and  other 
papers  in  his  native  England. 
He  came  to  the  U.  S.  in  1893 
and  covered  the  New  York 
police  headquarters  for  a  news 
bureau,  then  was  copy  editor 
for  the  New  York  Tribune  and 
assistant  city  editor  of  the 
Morning  Sun  before  joining  the 
Times  in  1905  as  night  city 
editor.  He  moved  to  the  Times 
at  the  invitation  of  Garr  V. 
Van  Anda,  managing  editor, 
under  whom  he  had  worked 
while  Mr.  Van  Anda  was  night 
editor  of  the  Morning  Sun. 

Mr.  Birchall  was  made  assist¬ 
ant  managing  editor  in  1912 
and  in  1926,  when  Mr.  Van 
Anda  retired  from  active  serv¬ 
ice,  Mr.  Birchall  took  over  the 
duties  of  acting  managing  edi¬ 
tor.  He  was  sent  abroad  in  1932 
to  take  charge  of  the  entire 
European  news  service  of  the 
Times. 


Stahlman 

Continued  from  page  9) 


was,  therefore,  not  difficult  for 
me  to  say  ‘NO.’ 

“On  a  cold-blooded  basis  of 
dollars  and  cents,  my  refusal 
might  appear  to  some  to  be  un¬ 
realistic,  perhaps  downright 
foolish.  Others  have  sneeringly 
referred  to  my  decision  as 
‘quixotic.’  But  whatever  it  may 
turn  out  to  be,  the  decision  was 
mine  and  I  shall  abide  by  its 
consequences.  I  am  supremely 
confident  of  its  successful  frui¬ 
tion. 

Property  Protected 

“In  1927  my  grandfather  re¬ 
ceived  what  was  regarded  in 
those  days,  and  would  be  even 
at  this  time,  a  fabulous  offer 
for  the  Banner.  He  refused  that 
one  then,  as  I  have  declined 
this  one  so  recently.  Had  he 
been  alive  last  November,  I  am 
certain  that  his  decision  would 
have  been  the  same  as  mine 
and  for  the  same  reasons. 

“I  am  happy  that  this  results 
in  the  protection  of  the  Nash¬ 
ville  Banner,  its  personnel,  its 
policies  and  its  honorable  re¬ 
cord,  from  the  hazards  of  reck¬ 
less  sale  not  only  during  my 
lifetime  and  that  of  my  able 
and  devoted  brother,  E.  B. 
Stahlman  Jr.,  but  in  the  fore¬ 
seeable  future.” 


Philadelphia 

The  Little  Sisters  of  the 
Poor,  from  the  small  town  of 
Dunmore,  Pa.,  once  more 
have  heat  in  their  convent 
and  an  added  warmth  in 
their  hearts  for  newspaper¬ 
men. 

But  it  was  a  different 
story  early  in  February. 
Then,  on  one  of  Winter’s 
coldest  days,  the  nuns’ 
ancient  and  patched  up 
boilers  failed  to  meet  the 
emergency  of  the  frigid 
weather. 

Not  only  were  the  14  nuns 
suffering  from  cold  but 
their  charges — about  125 
aged  meii  and  women — were 
in  acute  discomfort. 

Their  plight  was  told  in 
the  Philadelphia  Inquirer. 
John  Joyce’s  story  explained 
how  the  nuns  placed  a  sta¬ 
tue  of  St.  Josel)h  between 
the  broken-down  boilers  and 
prayed.  Mr.  Joyce  wrote: 


During  his  long  newspaper 
career  the  Banner  publisher  has 
served  as  president  of  the 
Southern  Newspaper  Publishers 
Association  and  the  American 
Newspaper  Publishers  Associa¬ 
tion,  and  now  is  first  vicepresi¬ 
dent  of  the  Inter  American 
Press  Association. 

Mr.  Stahlman  headed  the 
Newsprint  Mills  Committee  of 
the  SNPA  from  1934  to  1940 
and  it  was  under  his  direction 
and  through  the  efforts  of  this 
committee,  working  in  connec¬ 
tion  with  the  late  Dr.  Charles 
H.  Herty,  that  the  first  of  four 
Southern  newsprint  mills  was 
erected  in  Lufkin,  Texas. 

He  received  his  B.A.  degree 
at  Vanderbilt  University  in  1916 
and  is  now  a  member  of  its 
Board  of  Tiust,  seiwing  as  vice- 
chairman  of  its  executive  com¬ 
mittee.  He  is  a  member  of  Sig¬ 
ma  Chi,  Omicron  Delta  Kappa, 
a  Fellow  of  Sigma  Delta  Chi, 
and  alumni  member  of  Phi  Beta 
Kappa. 

During  Mr.  Stahlman’s  ab¬ 
sence  from  Nashville  as  a  na¬ 
val  officer  in  World  War  II, 
the  Banner  was  under  the  direc¬ 
tion  of  his  brother,  E.  B.  Stahl¬ 
man  Jr.,  executive  dirwtor.  The 
latter,  often  described  by  the 
publisher  as  “my  good  right 
arm,”  likewise  has  been  asso¬ 
ciated  with  the  paper  since  his 
early  years.  He,  too,  has  served 
as  president  of  SNPA. 


“With  infinite  faith  that 
St.  Joseph  would  take  care 
of  the  details,  the  nuns  or¬ 
dered  the  $25,000  boilers. 
They  had  not  even  enough 
for  a  down  payment.  But  St. 
Joseph  was  still  on  their 
side.” 

The  Associated  Press  also 
was  on  their  side.  The  AP 
saw  the  feature  in  the  In¬ 
quirer  and  relayed  it  across 
the  country. 

Last  week,  the  Inquirer 
reported  that  more  than 
$26,000  was  received  as  a 
result  of  the  wide  distribu¬ 
tion  of  the  story.  Cash  came 
from  almost  every  state. 

Said  Sister  Martin  Marie, 
superior  of  the  convent :  “We 
are  most  grateful  to  the  re¬ 
porters  and  editors  of  the 
different  newspapers  who 
made  our  need  public.  All 
will  be  remembered  in  our 
prayers  and  those  of  the 
aged  guests.” 


You  Can  Save 
By  Spending, 
Clinic  Told 

Columbia,  Mo. 

“Let’s  not  overlook  the  fact 
that  it  is  sometimes  possible 
to  save  money  by  spending 
money,”  R.  N.  Rorick,  of  the 
Mason  City  (Iowa)  Globe-Ga¬ 
zette,  told  the  first  Missouri 
Newspaper  Managehient  Clinic 
March  5-6  at  the  School  of 
Journalism  here. 

“Any  piece  of  equipment  in 
any  department  that  will  en¬ 
able  an  employe  or  a  depart¬ 
ment  to  do  a  better  or  more 
efficient  piece  of  work  could  be 
worth  its  cost  many  times  over,” 
said  Mr.  Rorick  during  a  ses¬ 
sion  on  management. 

He  said  the  biggest  single 
item  of  expense  is  the  payroll 
and  he  said  costs  can  be  cut 
by  making  the  work  paid  for 
by  the  paper  as  efficient  as  pos¬ 
sible. 

He  said  that  management 
should  see  to  it  “that  your  em¬ 
ployes  have'  access  to  the  vari¬ 
ous  trade  papers,  that  they  be 
permitted  to  take  in  the  trade 
organization  w’hich  reaches  and 
services  their  particular  depart¬ 
ment.” 

The  Iowa  executive  said  he 
thought  management’s  “number 
one  challenge  is  to  maintain 
and  improve'  the  quality  of  our 
product,”  not  expense  control. 

During  the  panel  discussion 
on  management,  it  was  reported 
that  small  newspapers  save 
hundreds  of  dollars  annually 
by  buying  newsprint  in  carload 
lots,  even  taking  storage  costs 
into  consideration.  Some  pub¬ 
lishers  noted  they  and  neighbor¬ 
ing  papers  bought  and  shared 
carloads  jointly,  thus  reducing 
even  the  storage  costs. 

Joseph  F.  Holland,  of  the 
Pevely  Dairy  Company  of  St. 
Louis,  in  the  main  luncheon 
address,  said,  “The  newspaper 
advertising  profession  has  built 
up  a  majestic  edifice  of  integ¬ 
rity.” 

• 

Daily  Gets  Award 

The  Mitchell  (S.D.)  Daily 
Republic  was  recently  chosen 
chosen  for  the  second  successive 
year  as  the  South  Dakota  news¬ 
paper  judged  to  have  made  the 
greatest  editorial  contribution 
to  the  advancement  of  brothet- 
hood  and  civil  liberties.  The 
paper  was  presented  a  plaque 
by  B’nai  B’rith. 
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the  Federal  Civil  Defense  Ad- 

Readers  Say  Sad™"™  *"'* 

(Continued  from  page  2)  official  absence  of  Lt. 

Gen.  C.  R.  Huebner  Director  of 

.  M  ui  a.  York  State  Civil  Defense, 

officials  should  be  available  to  Acting  Director  Joseph  P. 

the  public  However,  there  are  Hennessey  joins  me  in  convey- 
two  qualifications:  jj,g  jjjg  sincere  apprecia- 

1.  A  public  official  has  the  tion  not  only  for  this  able  and  ; 

right  to  deny  a  story,  however  most  helpful  article,  but  also 

true,  whose  publication  would  for  your  great  cooperation  with 
be  premature.  civil  defense  forces  in  the  past. 

2.  As  an  extension  to  the  bar  Pichard  Reagan 

against  premature  disclosure,  a  New  York,  N.  Y. 

public  official  making  an  ap¬ 
pointment  has  the  right  to  omit  Arrogance 
reference  to  salary  where  pre-  t  xu-  i 

paration  of  a  new  budget  or  EmroR:  I  think  a 

some  other  complication  makes  employer  arrog- 

the  eventual  amount  uncertain. 

These  reservations  to  the  »  reply  I  ve  received  to  my  re- , 
■  e  1.1  •  cent  situations- wanted  adver- 

nght  of  publication  are  recog- 

nized  by  most  reporters.  How-  -  .  ,  ,  ,  ! 

T  ^  i.  j  I  i*eceived  a  reply  from  an 

ever,  I  encountered  one  reporter  ^  York  editor  who 

recently  who  did  not  recopize 

them.  He  converted  an  obvious-  „  a 

1  er  A  -L-  t  had  open  (wages,  hours,  days- 

ly  off-the-record  assertion  of  off  are  not  exactly  static  in  this 
them  into  an  “expose  Ama-  business),  but  he  wanted ‘me 
zingly  enough,  his  editor  in-  “write  stating  age,  educa- 
dorsed  the  expose.  experience,  financial  status 

Before  shifting  earlier  this  list  references.”  Also  en- 

year  to  the  other  side  of  the  ^  be  said, 

fence,  I  was  a  reporter  for  return  for  that  financial 

nearly  30  years.  So  far  as  I  am  statement  of  mine,  I  suppose  I 
concerned,  such  an  incident  is  forward  to  a  copy  of 

merely  the  exception  which  bis  paper’s  balance  sheet,  state- 
proves  the  rule  of  editorial  re-  ment  of  profit  and  loss,  etc.  And 
sponsibility  in  our  American  perhaps  he’d  send  me  a  copy  of 
newspapers.  the  paper  in  return  for  my 

Oliver  Pilat  photo.  Eventually  I  might  even 
Public  Information  Officer,  find  out  something  about  the 
Dept,  of  Audit  and  Control,  job. 

Albany,  N.  Y.  Julian  Jacobson 

50  West  77th  Street 
Helpful  to  CD  New  York  24,  N.  Y. 

To  THE  Editor:  The  writer  * 

requests  permission  to  repro-  Pat’s  Party  in  Eire 

duce  your  Feb.  26  “Shop  Talk  Cincinnati 

at  Thirty,”  in  which  you  so  „  .  Cincinnati 

ably  wrote  concerning  the  Harmon,  Cmctnnafi  Post 

Atomic  Energy  Commission’s  sports  editor,  whose  forebears 
report  on  radiation  fall-out.  came  from  the  Auld  Sod,  will 
We  in  the  Ne'w  York  State  Jea^e  New  York  with  25  other 
Civil  Defense  Commission  have  newspapermen  March  15  to 
been  for  many  many  months  celebrate  St.  Patrick’s  Day  in 
attempting  to  get  this  informa-  Ireland, 
tion  for  publication  as  a  real- 
istic  contribution  toward  sur¬ 
vival  under  thermoculear  at¬ 
tack.  We  are  especially  appre¬ 
ciative  of  your  emphasis  on  the  aWfC 

necessity  of  newspapers  being  TOuK*  ^  * 
prepared  to  print  many  miles  I 
away  and  “emergency  creAvs  ! 
prepared  to  do  it.”  i  yl*'" 

In  addition  to  sending  these  ' 
reproductions  (with  due  credit  yAHILYS 
to  you  and  Editor  &  Ptra-  i  lUwl' 

USHER)  to  the  84  County  and  ' 

State  Directors  in  the  State  of  ' 

New  York  and  to  their  respec-  ^ 
tive’  Public  Information  Officers,  I  . 
we  are  also  forwarding  these  I  j 

reproductions  to  all  State  Pub-  '  ^ 

lie  Information  Officers  in  the  I  I  I 

nation  together  with  copies  to  |  wPillClr  I 
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From  where  I  sit 
jSy  Joe  Marsh 


Learn  How  to  Pull  Together 


Saw  a  kid  go  by  the  Clarion  office 
on  a  brand-new  coaster  wagon  yester¬ 
day— and  it  reminded  me  of  when  my 
brother  and  I  were  about  forty  years 
younger. 

Our  folks  weren't  poor,  but  there 
wasn't  enough  to  buy  two  wagons  for 
Christmas.  We  got  one  between  us. 
Dad  made  a  rule  that  we  each  could 
have  it  for  a  week — but  the  boy  with 
the  wagon  was  responsible  for  keeping 
the  kitchen  wood-box  filled. 

Seemed  a  bargain  to  Bud  and  me — 
at  first.  But  soon  we  discovered  it  was 
no  more  fun  playing  alone  than  work¬ 
ing  alone.  It  wasn’t  long  before  we 
were  sharing  the  wagon  in  return  for 
sharing  the  chores. 

From  where  I  sit,  you  can't  enjoy  a 
privilege  yourself  if  you're  going  to 
deny  it  to  others.  There  are  some  folks 
who  want  the  right  to  enjoy  their 
favorite  beverage — but  would  deny  me 
my  right  to  an  occasional  glass  of 
beer.  I  doubt  if  such  people  get  their 
full  ''share"  of  happiness,  though. 
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Journalism  Congress 
Cites  New  York  Times 


New  Orleans 

The  New  York  Times  was 
cited  by  the  Southwest  Jour¬ 
nalism  Congress  in  annual  meet¬ 
ing  here  March  4-5  for  “Provid¬ 
ing  the  most  complete  reporting 
of  significant  events  by  a  news¬ 
paper  in  the  United  States  dur¬ 
ing  the  past  25  years.” 

More  than  125  students  and 
instructors  in  journalism  of  12 
southwest  colleges  gathered  at 
Tulane  University  for  the  meet¬ 
ing. 

Prof.  George  E.  Simmons  of 
Tulane’s  journalism  department, 
and  outgoing  president  of  the 
Congress,  presented  the  citation 
to  Turner  Catledge,  managing 
editor  of  the  Times. 

Accepts  for  All  Papers 

Mr.  Catledge,  in  his  accept¬ 
ance  speech,  called  upon  the 
newspapers  of  the  world  to 
bring  about  better  understand¬ 
ing  among  peoples. 

“The  only  way  we  can  live  in 
peace  and  prosperity  in  such  a 
tiny  world  is  to  know  as  much 
about  our  neighbors  as  possible 
and  to  know  about  those  who 
nudge  them  or  are  likely  to 
nudge  them,”  he  said. 

Mr.  Catledge  said  he  accepted 
the  citation  not  only  on  behalf 
of  the  4400-member  New  York 
Times  news  team  but  on  behalf 
of  newspapers  everywhere. 

George  W.  Healy,  editor  of 
the  Timea-Picayune,  presided 
at  the  luncheon  meeting  at 
which  the  award  was  made. 

Daily  History  Book 

The  citation  said  the  South¬ 
west  Journalism  Congress  of¬ 
fers  this  evidence  of  gratitude 
to  the  New  York  Times  for  pro¬ 
viding  every  day’s  history  book, 
and  for  facilitating  the  use  of 
that  book. 

“This  task  the  Times  does  so 
well  that  all  its  readers  can 
know  the  world  as  it  is  and 
more  of  what  it  should  be 
through  its  thorough  reporting 
and  seasoned  commentary.” 

These  were  other  highlights 
of  the  Congress: 

•  Cartoonist  Milton  Caniff 
warned  that  censorship  of  comic 
magazines  may  lead  to  further 
control  of  printed  expression. 

•  Managing  Editor  V.  M. 
Newton,  Tampa  (Fla.)  Tribune, 
said  the  trend  to  more  closed 
door  meetings  among  Congres¬ 
sional  committees  meetings  re¬ 
presents  a  threat  to  the  indivi¬ 
dual  American’s  part  in  his 
government. 


•  Editor  Jenkin  L.  Jones, 
Tulsa  (Okla.)  Tribune,  stress¬ 
ed  the  importance  of  reporters 
seeing  both  sides  of  every  ques¬ 
tion  and  said  journalism  is  no 
field  for  zealots  or  cynics. 

•  John  Scott,  foreign  corre¬ 
spondent  for  Time,  voiced  the 
opinion  war  with  Russia  is  not 
imminent. 

Callihan  Elected 

Members  elected  E.  L.  Calli¬ 
han,  chairman  of  the  depart¬ 
ment  of  journalism  of  South¬ 
ern  Methodist  University,  their 
new  president.  George  Hine, 
public  information  director  for 
Hardin-Simmons  University  at 
Abilene,  Tex.,  was  named  vice- 
president;  Warren  K.  Agee, 
journalism  chairman  of  Texas 
Christian  University,  secretary. 

Several  other  speakers  issu^ 
professional  warnings  to  the 
students  and  teachers  present 
at  the  sessions. 

Mrs.  Corinne  Neal  Cook,  pub¬ 
lisher  of  the  Texas  Mesquiter, 
in  Mesquite,  Texas,  stressed 
that  newspaper  people  must  be 
individualists,  must  not  kowtow 
to  “golden  images,  money  or  in¬ 
fluence.” 

Correspondents  ‘Brainwashed’ 

Ernest  G.  Fischer  of  the  New 
Orleans  Associated  Press  bu¬ 
reau,  told  the  students  how  some 
foreign  correspondents  tend  to 
go  native,  lose  touch  with  their 
homelands  —  and  occasionally, 
even,  become  turncoats. 

“They  are  brainwashed  a- 
broad  and  washed  out  for 
America,”  he  said. 

Dr.  Heinrich  Boex,  consul  in 
New  Orleans  for  the  West  Ger¬ 
man  republic,  related  the  story 
of  rebuilding  a  “complete  new 
system  of  newspapers  and  news 
agencies  in  West  Germany  after 
World  War  11.” 

Today,  he  said,  the  republic 
guarantees  freedom  of  opinion 
and  expression,  in  its  1400  news¬ 
papers  with  total  circulations 
of  16  million  copies  daily. 

• 

Series  on  Adoption  Laws 

Greenville,  S.  C. 

A  series  of  10  articles  by 
Miss  Deloris  Robinson  of  the 
Greenville  Piedmont  on  “Babies 
Are  Deeded  in  S.C.”  has  been 
reprinted  by  the  News-Pied¬ 
mont  Co.  promotion  department 
for  general  distribution.  The 
series  emphasizes  the  need  for 
revision  of  the  state’s  adoption 
laws. 


VALOR  AWARD  of  New  York 
State  Circulation  Managers  As¬ 
sociation  is  presented  to  James 
Nugent,  13,  by  Harry  Cohen, 

7eneral  manager  of  the  Newburgh 
N.  Y.)  News,  at  a  school  cere¬ 
mony.  Jimmy  rescued  a  pal  from 
an  icy  pond.  CM  Charles  D.  Cur¬ 
ry  nominated  him  for  the  award. 

‘Rex  Morgtan’  Author 
At  Medical  Forum 

Macon,  Ga. 
Dr.  Nicholas  P.  Dallis,  au¬ 
thor  of  the  fiction  strip  “Rex 
Morgan,  M.  D.,”  will  be  one 
of  the  speakers  at  a  series  of 
public  medical  forums  here  be¬ 
ginning  March  15. 

Dr.  Dallis,  a  psychiatrist  by 
profession,  will  come  here  as 
the  guest  of  the  Macon  Tele¬ 
graph  and  Macon  News.  He 
will  appear  at  the  forum  on 
Nervousness. 

The  forum  series  is  the  sec¬ 
ond  event  to  be  sponsored 
jointly  by  the  Macon  newspa¬ 
pers  and  the  Bibb  County  Med¬ 
ical  Society.  Last  year  more 
than  4,500  persons  attended  the 
series  of  four  forums. 

• 

Local  Column*8  Item 
Has  Terrific  Response 

Portland,  Me. 
Thirty  five  thousand  Christ¬ 
mas  cards  flooded  the  home  of 
Mrs.  William  L.  Vassar,  after 
she  asked  for  them  in  the  Press 
Herald’s  Clearing  House  col¬ 
umn.  Cards  were  seiit  to  a 
South  Indian  parish  priest. 
After  receiving  enough  cards 
to  “fill  the  back  of  my  car,” 
Mrs.  Vassar  had  to  ask  Mrs. 
Jeannette  Pomeroy  to  insert 
another  message  in  the  Clear¬ 
ing  House  in  an  attempt  to  end 
the  flood. 

• 

75-Yr.  Daily  Honored 

Sherman,  Tex. 
The  Sherman  Democrat  has 
been  awarded  a  bronze  plaque 
for  community  service  honor¬ 
ing  the  paper’s  75th  year  of 
publication.  The'  plaque  was 
presented  to  the  paper’s  editor 
and  general  manager,  Albert 
Nibling,  by  the  Chamber  of 
Commerce  at  its  annual  din¬ 
ner. 


API  Seminar 
Views  News 
Enterprise 

Methods  of  developing  news 
staff  enterprise  will  be  empha¬ 
sized  during  the  Managing  Edi¬ 
tors  and  News  Editors  Seminar 
to  be  conducted  by  the  Ameri- 
can  Press  Institute  at  Columbia 
University,  March  13-25. 

The  seminar  members  are: 

Richard  W.  Carlisle,  Quincy 
(Mass.)  Patriot  Ledger. 

Ernest  Cutts,  Charleston 
(S.C.)  Evening  Post. 

Robert  W.  Dietsch,  Cleve¬ 
land  (Ohio)  Press. 

W’lLLiAM  M.  Ennis,  Birming¬ 
ham  (Ala.)  News. 

C.  Belmont  Faries,  Washing¬ 
ton  (D.C.)  Evening  Star. 

Thomas  W.  D.  Far.mer, 
Hamilton  (Ont.)  Spectator. 

Michael  Grehl,  Carbondale 
(Ill.)  Southern  Illinoisan. 

James  F.  Gressler,  White 
Plains  (N.Y.)  Reporter  Dis¬ 
patch. 

Gordon  Hanna,  Memphis 
(Te'nn.)  Commercial  Appeal. 

Grant  W.  Howell,  Royal 
Oak  (Mich.)  Daily  Tribune. 

Ralph  K.  T.  Larson,  Norfolk 
(Va.)  Virginian-Pilot. 

Harold  E.  LeVanway,  Green¬ 
field  (Mass.)  Recorder-Gazette. 

Glen  0.  Long,  Spartanburg 
(S.C.)  Journal. 

Emerson  Martin,  Elkhart 
(Ind.)  Truth. 

Edward  M.  Mead,  Erie  (Pa.) 
Times. 

C.  Hal  Nelson,  Rockford 
(Ill.)  Morning  Star. 

William  H.  Newhart,  Scran¬ 
ton  (Pa.)  Times. 

Randolph  Norton,  Charlotte 
(N.C.)  Observer. 

Russell  Perry,  Peoria  (Ill.) 
Journal. 

Harold  Rockwell,  Oneonta 
(N.Y.)  Daily  Star. 

C.  B.  Schmidt,  Kitchener- 
Waterloo  (Ont.)  Record. 

Eugene  L.  Scott,  Beckley 
(W.  Va.)  Post-Herald. 

DuPont  P.  Smith,  Atlanta 
(Ga.)  Constitution. 

Gene  Thorne,  Waterloo 
(Iowa)  Daily  Courier. 

William  A.  Townes,  Miami 
(Fla.)  Herald. 

Charles  H.  Tucker,  Hunt¬ 
ington  (W.  Va.)  Advertiser. 

Rossman  H,  Wynkoop,  Ber¬ 
gen  (N.  J.)  Evening  Record. 

The  seminar  will  be  conduct¬ 
ed  by  J.  Montgomery  Curtis, 
Institute  director. 

A  group  of  experts  from 
within  the  newspaper  business 
will  conduct  the  formal  dis¬ 
cussions.  There  will  also  be 
clinical  analysis. 
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OpubcoNames  ap  study 
0.  C.  Brown 


{Continued  from  page  11) 


PR  Director 

Oklahoma  City 
Oklahoma  Publishing  Com¬ 
pany  has  appointed  O.  C.  Brown 
to  the  newly  created  position  of 
director  of  public  relations. 

At  the  same  time,  Mr.  Brown 
was  elected  assistant  secretary 


of  the  company  of  which  he  is 
already  a  director.  The  com¬ 
pany  publishes  the  Daily  Okla¬ 
homan,  Oklahoma  City  Times, 
Farmer-Stockman  and  owns  and 
operates  radio  and  television 
stations  in  Oklahoma  City  and 
Montgomery,  Ala. 

Mr.  Brown  was  formerly  di¬ 
rector  of  advertising  for  the 
Oklahoman  and  Times. 

Acting  Ad  Manager 

Charles  M.  Neel,  formerly 
assistant  director  of  advertis¬ 
ing,  was  appointed  acting  ad¬ 
vertising  manager  to  succeed 
Mr.  Brown  as  head  of  the  ad¬ 
vertising  department  of  the 
Oklahoman  and  Times. 

Mr.  Brown  had  been  director 
of  advertising  since  August, 
1949,  and  a  member  of  the 
board  of  directors  since  Janu¬ 
ary,  1950.  He  joined  the  na¬ 
tional  advertising  department 
of  the  Oklahoman  and  Times 
in  1930. 

A  native  of  New  York  City, 
Mr.  Brown  was  educated  in  the 
Brooklyn  public  schools  and  at¬ 
tended  New  York  University, 
Columbia  and  Oklahoma  uni¬ 
versities.  He  was  formerly  as¬ 
sociated  with  the  Scripps-How- 
ard  Newspapers  and,  at  one 
time,  published  a  community 
paper  in  Long  Island  City, 
N.  Y. 

Mr.  Neel,  a  native  of  Morgan¬ 
town,  Ky.  started  in  the  edi¬ 
torial  end  of  the  newspaper 
business  and  switched  to  adver¬ 
tising  on  the  Paducah  (Ky.) 
News  Democrat.  He  came  to 
Oklahoma  City  in  1930  as  na¬ 
tional  advertising  manager  of 
the  Oklahoma  News  and  joined 
the  Oklahoman  and  Times  staff 
in  1935  as  a  classified  salesman. 


The  worst  carried  out,  ac¬ 
cording  to  newsmen,  (in  order 
of  importance) : 

1.  Opportunity  to  advance 

2.  Personal  recognition  of 
work  well  done 

3.  Chance  for  promotion 

4.  Personal  counseling  by 
Chief  of  Bureau 

5.  Chance  to  show  initiative 

6.  Personal  recognition  as  an 
individual 

When  employes  on  the  traf¬ 
fic  roll  picked  the  five  factors 
most  important  to  them,  the 
following  lating  resulted ; 
Steady  employment 
Pension  plan 
Vacations  with  pay 
Reputation  and  pi-estige  of 
your  company 
Fair  pay  for  your  efforts 
Personal  satisfaction  with 
your  job 

Group  life  insurance  plan 
Opportunity  to  advance 
Five-day  work  week 
Chance  for  promotion 
Opportunity  to  work  with 
colleagues  you  admire  and 
respect 

Chance  to  show  initiative 
Personal  recognition  for  work 
well  done 

Dismissal  indemnity 
Holidays  with  pay 
Personal  recognition  as  an 
individual 

Personal  counseling  or  aid  by 
Traffic  Bureau  Chief 
Hospitalization  plan 

The  following  were  consider¬ 
ed  by  traffic  employes  the  five 
best  carried  out  (in  order  of 
importance) : 

1.  Steady  employment 

2.  Paid  sick  leave 

3.  Five-day  work  week 

4.  Vacations  with  pay 

5.  Group  life  insurance 
The  following  were  consider¬ 
ed  by  traffic  employes  the  five 
worst  carried  out  (in  order  of 
importance) : 

1.  Chance  for  promotion 

2.  Personal  recognition  as  an 
individual 

3.  Personal  recognition  for 
work  well  done 

4.  Opportunity  to  advance 

5.  Chance  to  show  initiative 

6.  Personal  counseling  by  the 
TBC. 

AP  AS  A  PLACE  TO  WORK 
97%  editorial  and  94% 
traffic  considered  the'  AP  either 
"much  better  than  average"  or 


Brown 


Neel 
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"just  about  the  best  there  is" 
as  a  place  to  work. 

WHAT  DO  YOU  THINK  OF 
YOUR  PRESENT  JOB? 

99%  of  both  categories — edi¬ 
torial  and  traffic  —  checked 
either  "always  interesting  to 
me”  or  "usually  interesting  to 
me.”  The  majority  of  those 
checking  "usually  interesting 
.  .  .”  qualified  their  selection  by 
saying  in  effect  “no  job  is  al¬ 
ways  interesting,”  and  then 
commented  in  somewhat  glow¬ 
ing  terms  upon  their  “love”  of 
their  work  and  interest  in 
“getting  out  the  news.”  One 
man  said,  “Words,  people,  and 
events  .  .  .  what  could  be 
more  interesting  than  that?” 

HOW  ARE  DESIRABLE  JOB 
VACANCIES  FILLED? 
Tabulations  show  that  56% 
of  the  editorial  employes  be¬ 
lieve  that  job  vacancie.s  are 
filled  (or  promotions  deter¬ 
mined)  by  either  taking  the 
employe  with  the  longest  serv¬ 
ice',  or  with  the  greatest  ability. 

28%  believed  that  vacancies 
were  filled  by  promoting  favored 
employes  who  are  not  especially 
qualified. 

69%  of  the  traffic  respondents 
said  that  promotions  were 
detei-mined  by  senioritv,  ability, 
or  both,  with  emphasis  on 
seniority;  12%  considered  that 
favored  employes  were  often 
promoted  to  desirable  vacancies; 
19%  divided  equally. 

HOW  DO  YOU  FEEL  ABOUT 
THE  AMOUNT  OF  YOUR 
WORK? 

57%  of  the  editorial  employes 
consider  that  they  work  busily 
most  of  the  time;  just  about 
right.  31%  consider  that  they 
are  either  overworked  some  of 
the  time  or  most  of  the  time 
12%  are  almost  equally  divided 
between  the  two  above. 

66%  of  the  traffic  workers 
consider  that  they  work  busily 
most  of  the  time;  just  about 
right,  23%  that  they  are  over¬ 
worked  either  sometimes  or 
most  of  the  time. 

11%  are  equally  divided  be¬ 
tween  the  two  above. 

PHYSICAL  WORKING  CON¬ 
DITIONS 

Improvements  suggested : 
Better  type'writers 
Better  maintenance  of  equip¬ 
ment 

Cut  do'wn  noise 
More  space 
Better  office  layout 
Cleaner  office  and  restrooms 
More  comfortable  chairs 
Better  ventilation 


HOW  WELL  DOES  THE  AP 
KEEP  YOU  INFORMED? 

Editorial  Traffic 

Always  -  5%  13% 

Usually  41%  43% 

Sometimes  24%  23% 

Seldom  30%  21% 


100%  100% 

The  following  are  phases  of 
AP  activities  about  which  the 
majority  of  these  respondents 
would  like  to  have  more  infor¬ 
mation  : 

AP  future  plans 

Personnel  policies 

Members  -  services  to  mem- 
beTs 

Traffic  respondents  were  par¬ 
ticularly  interested  in  learn¬ 
ing  about  new  equipment, 
new  techniques. 

CHANNELS  OF 
INFORMATION 
Get  Most  Information  From: 

Editorial  Traffic 


Bulletin  Board 

11% 

17% 

AP  World  . . 

12% 

24% 

AP  Log  . . 

19% 

5% 

Talks  with 

supervisors  ... 

13% 

8% 

Letters  to  Staff 

5% 

3% 

Fellow 

Employes 

40% 

43% 

100%  100% 


Prefer  To  Get 

From  : 

Bulletin  Board 

14% 

20% 

AP  World  _ 

8% 

14% 

AP  Log  . 

Talks  with 

16% 

11% 

supervisors  ... 
Personnel 

24% 

22% 

Handbook 

4% 

10% 

Letters  to  Staff 
Fellow 

33% 

21% 

Employes  . 

1% 

2% 

100%  100% 

SUGGESTIONS  FOR  IM¬ 
PROVEMENT  OF  INFORMA¬ 
TION  CHANNELS: 

Staff  meetings  periodically 

AP  Reference  book — up-to- 
date — several  said  they  had 
never  seen  one' 

Monthly  newsletter  to  be  sent 
to  each  employe  at  his 
home 

More  and  better  source  and 
reference  books 

AP  Logs  should  be  more 
realistic — more  helpful  to 
employes 

“Copies  pertine'nt  correspond¬ 
ence  circulated  among 
staff.” 

DO  YOU  HAVE  ANY  LIFE 
INSURANCE  OTHER  THAN 
GROUP  LIFE  INSURANCE? 

Yes — 96  percent 
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Jackson  Daily  Canadian  Dollar 
Has  $10,000  Rises  Above  Parity 


Prize  Stunt 

Jackson,  Miss. 

The  Jackson  Daily  News 
started  a  Jumbo  Jackpot  con¬ 
test  for  its  readers  this  week, 
with  $10,000  in  cash  prizes 
over  a  14-week  period. 

All  readers  have  to  do.  Pro¬ 
motion  Manager  A1  Sorge  ex¬ 
plained,  is  to  collect  numbered 
coupons  from  the  News  each 
day  of  the  week,  fill  in  name, 
address  and  phone  number,  and 
submit  each  week’s  set  to  the 
Contest  Editor.  Every  Satur¬ 
day  at  2  p.m.  judges  will  pub¬ 
licly  draw  10  winners. 

Weekly  prizes  total  $500,  sur¬ 
prise  bonus  prizes  total  $750 
and  there’s  a  grand  prize  of 
$2,500.  Carrier  boys  get  prizes 
also — $5  for  each  weekly  win¬ 
ner  who  is  a  regular  subscriber, 
$10  for  each  Bonus  Week  win¬ 
ner,  and  $50  for  the  jackpot 
winner. 

Fred  Sullens,  editor  of  the 
News,  gave  editorial  page 
credit  this  week  to  an  unique 
service  performed  by  Managing 
Editor  Jimmy  Ward,  an  Air 
Force  veteran. 

Mr.  Ward,  he  related,  re¬ 
ceived  a  tip  that  enabled  him 
to  call  law  enforcement  officers 
at  several  towns  in  Arkansas 
185  miles  from  Jackson  to  look 
skyward  and  see  three  para¬ 
chutes  floating  to  the  earth, 
bearing  airmen  whose  plane 
had  crashed  in  midair. 

The  pilot  of  a  third  plane  had 
sent  a  radio  message  telling  of 
the  crash.  How  Mr.  Ward  got 
that  message  is  nobody’s  busi¬ 
ness  but  his  own.  Editor  Sul¬ 
lens  wrote.  The  result  of  his 
action  was  that  helicopters 
were  dispatched  to  pick  up  the 
airmen  who  were  found  dang¬ 
ling  from  a  tree  in  a  sw'amp 
area. 


After  reaching  virtual  parity 
for  a  few'  days,  the  Canadian 
dollar  regained  premium 
strength  up  to  2%  over  the 
American  dollar  in  foreign  ex¬ 
change  this  w'eek.  The  Canadian 
dollar  had  been  quoted  at  1.03 
and  higher  for  some  time  until 
the  recent  movement  doAVTiward. 

A  return  to  parity  with  U.  S. 
dollars  would  be  advantageous 
to  Canadian  newsprint  manu¬ 
facturers  who  receive  payment 
from  U.  S.  publishers  in  Amer¬ 
ican  dollars.  The  report  in 
E&P  March  5  that  the  decline 
in  premium  on  the  Canadian 
dollar  would  reduce  earnings  of 
the  Canadian  mills  was  based 
upon  an  erroneous  assumption. 

Canadian  mill  executives  have 
been  advising  stockholders  that 
an  end  to  the  disparity  between 
the  currencies  would  be  bene¬ 
ficial  and  they  hoped  the  value 
of  the  American  dollar  would 
rise. 

• 

Wises  Sell  Interest 
In  Indiana  Paper 

Bloomington,  Ind. 

Bloomington  Newspapers, 
Inc.,  has  purchased  the  inter¬ 
est  in  the  Bloomington  Herald- 
Telephone  of  George  J.  Wise 
and  his  son.  Charles  E.  Wise. 

Stewart  Riley,  publisher  of 
the'  Bedford  (Ind.)  Times-Mail, 
became  president  and  treasurer 
of  the  newspaper.  Other  officers 
ai-e  Bruce  B.  Temple,  secretary 
and  editor,  and  Mrs.  Dagmar 
K.  Riley,  vicepresident. 

• 

Chicago  CAM  Dies 

Chicago 

Carl  L.  Schweizer,  53,  classi¬ 
fied  advertising  manager  of  the 
Chicago  Sun-Times,  died  sud¬ 
denly  March  10  after  a  heart 
attack.  , 
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MIDWEST  DAILY  FOR  SALE 

$95,000.00 

This  five-day  daily  in  small  midwest  city  has  cir¬ 
culation  of  2200.  Well  equipped — 8  page  duplex, 

3  -  14s,  1-8,  etc.  Price  includes  building,  some 
cash  and  accounts  receivable.  Publisher-operator 
can  make  easily  $15,000.00  to  $25,000.00  or  more 
annually.  Terms  to  right  party. 

BLACKBURN-HAMILTON  COMPANY 

Newspaper  TV-Radio  Brokers 

WASHINGTON,  D.  C.  CHICAGO  SAN  FRANCISCO 

James  W.  BUckbarn  Ray  V.  HamUton  William  T.  Stubblefield 
Clifford  Marshall  Phi]  Jackson 

Waahinrton  Bid*.  Tribune  Tower  135  Montgomery  St. 
Sterling  3-4341-2  Delaware  7-2755-6  Exbrook  2-5671-2  ^ 


Baillie  Sends 
Former  Guide 
On  War  Story 

When  fighting  broke  out  re¬ 
cently  at  Gaza,  on  the  Israeli- 
Egyptian  border,  Hugh  Baillie, 
president  of  the  United  Press, 
assigned  to  cover  it  a  former 
British  officer  who  was  his 
guide  and  bivouac  companion 
on  the  North  African  and 
Sicilian  fronts  during  World 
War  II. 

The  correspondent,  for  some 
years  now  a  member  of  UP’s 
staff  in  Cairo,  is  Brig.  John 
Victor  MacComack  (retired). 
In  1943,  when  he  and  Mr.  Bail- 
lie  were  together  in  the  Medi¬ 
terranean  theatre,  he  was  a 
public  relations  officer  on  Gen¬ 
eral  Eisenhower’s  staff.  Among 
the  many  American  and  British 
correspondents  for  whom  he 
provided  information  and  op¬ 
portunity  for  observation  he 
was  known  as  Little  Mac.  In 
turn  Little  Mac  had  his  own 
names  for  other  people.  He 
used  to  addre.'s  Mr.  Baillie  as 
Prez.  ^ 

Prez  Saw  Everything 

A  special  charge  of  MacCor- 
mack’s  at  the  time  was  to  see 
that  Mr.  Baillie  saw  everything 
to  be  seen  of  the  campaign, 
and  the  UP  head  recalls  that 
his  guide  did  a  good  job,  almost 
too  good  a  one. 

One  incident  that  comes  to 
Baillie’s  mind  was  a  long  night 
in  the  open  in  Sicily.  He  and 
MacCormack,  in  neighboring 
foxholes,  were  kept  awake 
through  the  hours  of  darkness 
by  the  bright  flares  dropped  by 
German  photo  planes.  Early  the 
next  morning  the  enemy  bomb¬ 
ers  came  over.  One  dropped  a 
stick  of  bombs  in  a  field  near¬ 
by,  throwing  up  geysers  of 
sand  and  rock  fragments  and 
assorted  debris  which  showered 
down  on  the  two  men.  As  they 
shook  themselves  free  of  it, 
MacCormack  sat  up  and  asked: 

“Are  you  all  right,  Prez  ? 
Am  I  showing  you  everything?” 
• 

Newsman  Dies  in  Crash 

Edd  Johnson,  48,  a  rewrite 
man  for  the  San  Francisco 
(Calif.)  Chronicle,  and  brother 
of  Earl  J.  Johnson,  vice'presi- 
dent  of  United  Press,  was 
identified  as  one  of  26  persons 
killed  in  a  Mexican  plane 
crash,  March  8.  Mr.  Johnson, 
a  former  New  York  World- 
Telegram  &  Sun  staffer,  was  on 
a  leave  of  absence  until  May. 


Negro  Woman 
Named  to  Club 

Washington 

Mrs.  Alice  Dunnigan  of  the 
.Associated  Negro  Press  has  ap¬ 
plied  for  membership  in  the 
Women’s  National  Press  Club. 
A  poll  is  being  taken  to  de¬ 
termine  whether  there  is  op¬ 
position. 

Sponsoring  the  application  to 
give  the  club  its  first  Negro 
member  are  Doris  Fleeson,  syn¬ 
dicated  columnist;  Esther  Van 
Wagoner  Tufty,  who  heads  a 
news  bureau,  and  Malvina  Lind¬ 
say,  Washington  Post. 

Having  in  mind  the  furor 
which  preceded  election  of 
Louis  Lautier  to  the  National 
Press  Club,  Elizabeth  Carpen¬ 
ter,  president  of  the  women’s 
group,  said:  “Like  all  other  ap¬ 
plications  this  one  will  be  con¬ 
sidered  on  its  professional 
merits.” 

A  petition  to  admit  women 
to  NPC  membership  was  tabled 
recently  with  the  permission  of 
its  sponsors,  after  adoption  of 
a  rule  which  admits  news  wo¬ 
men  to  cover  NPC  luncheon 
addresses. 

• 

Brooklyn  Eagle  Strike 
Stalemate  Continues 

A  stalemate  continued  this 
week  in  efforts  to  mediate  the 
wage  dispute  between  the 
Brooklyn  Eagle  and  Newspa¬ 
per  Guild  of  New  York.  'The 
paper  has  been  closed  down 
since  Jan.  28. 

State  Unemployment  Insur¬ 
ance  offices  will  be  opened 
March  16  to  accept  strikers’  ap¬ 
plications  for  benefits.  Pay¬ 
ments  start  as  of  the  eighth 
week  of  a  strike. 

Eagle  Managing  Editor 
Thomas  Schroth  advised  that 
management  had  publicly  wel¬ 
comed  fact-finding  by  a  Brook¬ 
lyn  Citizens’  Committee. 

• 

St.  Georges,  67,  Dies 

Maubert  St.  Georges,  who  re¬ 
tired  in  1953  as  chairman  of 
the  board  of  St.  Georges  & 
Keyes,  Inc.,  New  York  agency, 
died  suddenly  this  week  in 
Paris,  France.  He  was  67.  He 
began  his  advertising  career  in 
1923  with  N.W.  Ayer  &  Son 
after  working  on  the  old  New 
York  World,  In  1939  Mr.  St. 
Georges  joined  forces  with 
Stanley  J.  Keyes  to  form  St. 
Georges  &  Keyes,  Inc.  He  was 
a  pioneer  in  the  development  of 
“public-service”  advertising  as 
a  basic  concept. 
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‘Human  Impact’  Theme 
Of  Personnel  Meeting 


An  ai’ray  of  topflight  speak¬ 
ers  both  from  within  the  news¬ 
paper  industry  and  outside  are 
scheduled  to  participate  at  the 
Newspaper  Personnel  Relations 
Association’s  seventh  annual 
conference  March  24-26  at  the 
Brown  Hotel  in  Louisville,  Ky. 

Theme  of  the  meeting  is: 
“Profitable  Personnel  Practices 
in  the  Changing  Newspaper 
Business — The  Human  Impact.” 

Editors’  Panel 

Personnel  problems  in  the 
operation  of  news  departments 
will  get  special  treatment  at  a 
Saturday  panel  session  headed 
by  NPRA  President  Paul  W. 
Bell,  director  of  personnel  of 
the  Los  Angeles  (Calif.)  Times 
and  Mirror-News.  Panel  mem¬ 
bers  will  be  Turner  Catledge, 
managing  editor  of  the  New 
York  Times;  Norman  Isaacs, 
managing  editor  of  the  Louis¬ 
ville  (Ky.)  Times,  and  Michael 
.T.  Oeden,  managing  editor  of 
the  Providence  (R.I.)  Journal 
and  Bulletin. 

Keynoter  for  the  meeting  is 
Franklin  D.  Schurz,  editor  and 
publisher  of  the  South  Bend 
(Ind.)  Tribune  and  president 
of  the  American  Newspaper 
Publishers  Association  Research 
Institute,  Inc.  Appearing  with 
him  will  be  Alvah  H.  Chapman 
Jr.,  general  manager  of  the  St. 
Petersburg  (Fla.)  Times,  and 
James  Stickley,  general  man¬ 
ager  for  administration  at  the 
Providence  (R.I.)  Journal  and 
Bulletin. 

Cranston  Williams,  ANPA 
general  manager,  will  speak  at 
the  Friday  luncheon  on  “News¬ 
paper  Operating  Problems  To¬ 
day — The  Human  Side.” 

The  Thursday  luncheon  will 
feature  Lisle  Baker  Jr.,  vice- 
president  and  general  manager 
of  the  Louisville  Courier-Jour¬ 
nal  and  Times,  who  is  also 
president  of  the  Institute  of 
Newspaper  Operations. 

Prof.  Fritz  Roethlisberger, 
Harvard  Business  School,  will 
discuss  individual’s  reactions 
to  change.  Further  attention  to 
the  problem  of  making  person¬ 
nel  administration  effective  dur¬ 
ing  periods  of  change  will  be 
offered  by  E.  W.  Dwyer,  direc¬ 
tor  of  personnel  for  Monsanto 
Chemical  Company,  St.  Louis, 
Mo. 

“The  Impact  of  Atomic 
Energy  on  New?,  Newspapers 
and  Newspaper  People',”  will  be 
the  subject  of  a  dinner  address 


Thursday  by  Charles  E.  Rob¬ 
bins,  executive  manager  of  the 
Atomic  Industrial  Forum,  Inc., 
of  New  York  City. 

Cleve  Rumble,  director  of  em¬ 
ploye  relations  of  the  Courier- 
Journal  and  Times,  will  handle 
a  Friday  afternoon  session  de¬ 
voted  to  the  field  of  personnel 
counseling.  He  will  be  assisted 
by  Tenal  S.  Cooley  Jr.  person¬ 
nel  director  of  Oklahoma  Pub¬ 
lishing  Company. 

Panel  Sessions  Planned 

Panel  sessions  Friday  morn¬ 
ing  will  cover: 

“The  Changing  Grievance 
Procedure” — Organized  depart¬ 
ments:  Chairman:  Stewart 

Hooker,  personnel  director  of 
the  Philadelphia  (Pa.)  Inqu'rer; 
George  N.  Dale,  chairman  of 
the  ANPA  Special  Standing 
Committee;  William  Forrester, 
personnel  director  of  the  Pitts¬ 
burgh  (Pa.)  Press,  and  Charles 
W.  Weaver  Jr.,  assistant  busi¬ 
ness  manager  of  the  Guy  Gan¬ 
nett  Publishing  Company,  Port¬ 
land,  Me.  Unorganized  depart¬ 
ments:  Chairman:  Thomas  R. 
Barrett,  personnel  assistant  of 
the  Hartford  (Conn.)  Courant; 
Russell  L.  Binder,  business 
manager  of  the  Bergen  Evening 
Record,  Hackensack,  N.  J.,  and 
Fred  J.  Knights,  personnel 
manager  of  the  Montreal  Star. 

“How  Smaller  Newspapers 
Can  Profit  From  a  Personnel 
Department” — Chairman:  War¬ 
ren  G.  Wheeler  Jr..  NPRA  sec¬ 
retary-treasurer  and  personnel 
director  of  the  South  Bend  Tri¬ 
bune;  Theodore  A.  Serrill  gen¬ 
eral  manager  of  the  Pennsyl¬ 
vania  Newspaper  Publishers 
Association;  James  A.  Gray  Jr., 
personnel  director  of  the  IFins- 
ton-Salem  (N.C.)  Journal  and 
Sentmel,  and  Andrew  Miller, 
personnel  director  of  Newsday, 
Gaiden  City,  N.  Y. 

“What  Profit  Is  There  in 
Sound  Wage  and  Salary  Ad¬ 
ministration?” — Chairman:  Ed¬ 
ward  J.  Pelz,  personnel  direc¬ 
tor  of  the  New  York  Times; 
Dan  Olsen,  assistant  personnel 
manager  of  the  Wall  Street 
Journal;  Charles  H.  Stout,  as¬ 
sistant  business  manager  of  the 
Speidel  Newspapers,  Inc.,  Colo¬ 
rado  Springs,  Colo.,  and  E.  H. 
Harris,  co-publisher  of  the 
Richmond  (Ind.)  Palladium- 
Item. 

Program  chairman  for  the 
meeting  is  G.  Duncan  Bauman, 
St.  Louts  (Mo.)  Globe-Democrat. 


Philip  Morris 

{Continued  from  page  7) 

tion  on  at  least  105  other  sta¬ 
tions.  The  stage  company  re¬ 
ceived  $225,000  and  about  $150- 
000  went  for  air  time  and  spec¬ 
ial  production  costs. 

One  of  the  benefits  which 
the  Philip  Morris  agency,  Biow- 
Beirn-Toigo,  counts  on  gaining 
from  the  return  to  print  media 
in  large  measure  is  the  availa¬ 
bility  of  sizable  TV  production 
costs  for  either  a  saving  in  ad 
expenditures  or  an  expansion 
of  its  promotion  effort.  Print 
media  production  costs  are  far 
below  TV’s. 

Share-Cost  Trend 

American  Tobacco  Company’s 
annual  report,  by  coincidence', 
advised  stockholders  that  the  in- 
ci’easing  costs  of  television  im¬ 
pelled  a  continuation  of  alter¬ 
nate-week  sponsorship  of  sev¬ 
eral  video  shows. 

The  Philip  Morris  announce¬ 
ment  that  the  new  emphasis  on 
printed  copy  would  begin  April 
1  expressed  satisfaction  with 
having  been  identified  with  the 
“Lucy”  show  for  four  years 
when  it  achieved  the  greatest 
estimated  audiences  boasted  by 
any  single  entertainment  ve¬ 
hicle  over  a  sustained  period. 

However,  the  company  added, 
termination  of  sponsorship  of 
this  program  “will  enable  Phil¬ 
ip  Morris  to  utilize  its  adver¬ 
tising  dollars  with  greater  flexi¬ 
bility  and  with  greater  balance 
between  the  various  media.” 

Biggest  Shot  in  22  Years 

It  will  be  the  most  intensive 
use  of  the  print  media  in  the 
22-year  history  of  Philip  Mor¬ 
ris  cigarettes,  according  to  the 
agency’s  plan  which  encompas¬ 
ses  all  the  major  Sunday  sup¬ 
plements,  plus  black-and-white 
inserts  in  an  additional  list  of 
newspapers ;  also  four-color 
copy  in  weekly  magazines,  wo¬ 
men’s  service  magazines,  and 
store-distributed  magazines. 

The  television  push  will  be 
chiefly  in  an  intensive  spot  cam¬ 
paign,  supplementing  the  “Pub¬ 
lic  Defender”  on  TV  and  “My 
Little  Margie”  on  radio. 

Originally,  when  Philip  Mor¬ 
ris  assumed  sole  sponsorship, 
the  “Lucy”  package  on  CBS- 
TV  was  touted  as  an  $8,000,000 
deal.  However,  the  cigarette 
company  this  season  shared 
!  sponsorship  with  Procter  & 
■  Gamble.  Various  surveys  had 
given  it  an  audience  of  60% 

!  women  and  40%  men.  Taking 
,  up  the  Morris  ticket  will  be 
.  General  Foods  Corporation,  be¬ 


ginning  with  the  summer  re¬ 
placement.  The  Morris  contract 
runs  until  June  27. 

The  news  of  the  switch  to 
print  media  hit  the'  TV  indus- 
tiy  just  at  the  moment  that 
its  newly  formed  Television 
Bureau  of  Advertising  issued 
a  statement  blasting,  but  not 
answering  specifically,  the 
Chicago  Tribtine’s  “facts-of- 
life”  analysis  of  newspape”- 
versus- video  advertising.  (E  & 
P,  Feb.  26,  page  14.) 

TvB’s  punchline  was:  “It  is 
our  sincere  suggestion  that  the 
Chicago  Tribune  douse  its 
smudge  pots  and  re-evaluate 
television  in  a  constructive 
light.” 

{See  Editorial,  page  42.) 

The  Bureau’s  wail  was  evi¬ 
dence  that  Howard  Keefe’s 
“Fantasy  in  Tv-land”,  with 
lampooning  sketches,  not  only 
was  amusing  important  adver¬ 
tising  people  but  was  making 
a  vei*y  definite  impact  on  their 
ad  budget  plans. 

Shop  Talk 

{Continued  from  page  80) 

overseas  desk  during  the  ’45 
meeting  in  San  Franci.sco,  is 
trying  to  organize  a  reunion  of 
the  newsmen  who  covered  that 
historic  session  to  coincide  with 
the  up-coming  UN  meeting. 

However,  he  hasn’t  had  any 
acknowledgment  or  reaction 
from  the  UN  to  his  proposal 
and  thinks  that  it  might  be 
“too  difficult  of  realization.” 

I  don’t  think  so.  He  suggests 
that  all  media  assign  the  same 
people  to  the  forthcoming 
meeting  that  were  there  10 
years  ago.  That  would  be  the 
major  hurdle  and  if  nothing 
more  than  that  were  done  there 
would  certainly  be  a  series  of 
“little  reunions”  in  S.F.  if 
nothing  more  formal. 

If  someone  in  S.F.  could  in¬ 
terest  the  city  government,  or 
someone  else  out  there,  in 
throwing  a  full-scale  wing-ding 
for  the  correspondents,  that 
would  make  it  official. 

And,  if  some  smart  railroad 
public  relations  man  would  take 
it  upon  himself  to  organize 
another  special  press  train 
from  New  York  or  Washington, 
that  would  be  another  step.  Or, 
perhaps  some  other  smart  air¬ 
lines  public  relations  man 
would  like  to  steal  the  ball  and 
substitute  a  couple  of  non-stop 
flights  for  that  cross-country 
train  ride. 

It  really  doesn’t  appear  to  be 
!  too  difficult  if  someone  else 
•  does  the  work. 
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Cancer  Crusade 


Awards  Posted 


For  the  fourth  successive 
year,  the  Julius  Mathews  Spe¬ 
cial  Agency,  newspaper  repre¬ 
sentatives,  will  conduct  a  na¬ 
tionwide  contest  for  newspaper 
people  for  the  best  material 
published  during  April  dealing 
with  the  fight  against  cancer. 

Heretofore  limited  to  those 
employed  on  dailies  and  week¬ 
lies  whose  circulation  is  no 
more  than  150,000,  the  contest 
this  year  has  been  expanded  to 
include  all  newspapers  regard¬ 
less  of  circulation  figure. 

Prizes,  according  to  William 
E.  Foster,  general  manager  of 
the  agency,  will  be  awarded  in 
three  classifications:  for  the 
best  editorial,  the  best  feature 
or  column,  and  the  best  car¬ 
toon  or  photo.  In  each  case,  a 
$100  Defense  Bond  will  be 
awarded  to  the  winner  and  an 
additional  $100  cash  award  will 
be  made  to  the  State  Division 
of  the  American  Cancer  Society 
in  each  winner’s  home  state. 

To  be  eligible,  editorials,  car¬ 
toons,  photos,  features,  or  col¬ 
umns  must  be  published  during 
April  and  entries  must  be  sub¬ 
mitted  in  duplicate  to  an  office 
of  the  Julius  Mathews  Special 
Agency  on  or  before  May  13. 


F.  /.  Massengill  Dies, 
Founded  Texas  Paper 

Terrell,  Tex. 

Fred  I.  Massengill  Sr., 
founder  of  the  39-year-old  Ter¬ 
rell  Tribune  and  a  past  presi¬ 
dent  of  the  Texas  Editorial  As¬ 
sociation,  died  here  March  2 
following  a  long  illness.  He 
was  74  years  old. 

Mr.  Massengill  at  the  turn 
of  the  century  began  his  news¬ 
paper  career  with  the  old  Ter¬ 
rell  Times-Star,  became  general 
manager  of  the  Terrell  Tran¬ 
script  in  1908  and  founded  the 
Tribune  in  1916. 


illness.  She  had  been  associated  , 
with  newspaper  publication 
since  1892. 

She  was  the  mother  of  A.  L. 
Glasmann,  publisher  and  edi¬ 
tor;  Blaine  V.  Glasmann,  man¬ 
ager  of  the  classified  ad  depart¬ 
ment  of  the  paper;  and  Roscoe  i 
C.  Glasmann  and  William  Glas-  , 
mann,  theater  men.  There  are 
14  grandchildren  and  31  great¬ 
grandchildren. 


ANNOUNCEMENTS 


Newspaper  Appraisers 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  purpoeea. 
Experienced  court  witness. 
Complete  reports  submitted. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Are.  Brooklyn,  N.  Y. 


Publications  for  Sale 


Mrs.  Glazebrook, 

Ogden,  Utah 
Mrs.  Evelyn  Glasmann  Glaze- 
brook,  president  of  the  Ogden 
Standard-Examiner  Publishing 
Co.,  died  Feb.  27  after  a  long 


Frederick  M.  Kerby 

Washington 
Frederick  M.  Kerby,  who  was 
associated  for  many  years  with 
Scripps  enterprises,  died  Feb. 
25  following  a  heart  attack.  He 
was  a  reporter  for  Scripps 
newspapers  before  World  War 
I ;  in  1916  he  was  appointed 
chief  of  the  New  York  Bureau 
of  Newspaper  Enterprise  Asso¬ 
ciation. 


WRITE  for  our  free  Bulletin  of  West, 
ern  Newspaper  buys.  Jack  L.  Stoll  A 
Associates.  4958  Melrose  Avenue,  Los 
Anireles  29,  California. 


HAVE  you  $89,000  and  “know-how ?*• 
Old.  unopposed  weekly  &  job  shop 
recuperatinfr  from  mismanatrement  and 
attain  showinit  profit.  Midwest  town 
of  5000.  Fine  2-linotype  plant  and 
buildintr  alone  worth  $45,000  .  ,  . 
and  $39,000  cash  takes  everythinitl 
Write  fully  to  The  DIAL  Attency,  640 
W  Willis,  Detroit,  Mich, 


OKLAHOMA  EXCLUSIVE  WEEKLY 
— town  of  2,600,  much  new  equipment. 
gross  $22,000,  net  $13,000,  price  $22,- 
500.  Bailey-KrehbicI,  Box  88,  Norton, 
Kansas. 


Classified  Section 


LINE  RATES  For  EACH  Consecutive  Insertion: 


THRIVING  Weekly  paper  and  Print 
Shop  established  15  years.  Paid  cir- 
culation  over  1,000  with  excellent 
growth  itotential.  Located  In  indus¬ 
trial  New  Hampshire  town.  FSilly 
equipped  including  2  Linotypes.  Sell 
at  $15,000.  Agent,  Box  1133,  Editor 
A  Publisher. 


SITUATIONS  WANTED— (Payable  With  Order) 

4  times  @  45c  line  each  insertion ;  3  @  50c ;  2  <g  55c ;  1  @  65c 
Add  15c  for  Box  Service 


ALL  OTHER  CLASSIFICATIONS: 

I  90c  line  each  insertion;  8  @  95c;  2  @  $1.00:  1 
3  line  minimum;  15e  additional  for  box  service. 


Deadline  Wednesday  2  P.  M.  (After  last  mail). 


Mrs.  Mabel  Shaw. 


COUNT  30  units  per  line,  no  abbreviations  (add  1  line  for  box  infor¬ 
mation).  Boxholders’  identities  held  in  strict  confidence.  Replies  mailed 
dally.  Eklitor  A  Publisher  reserves  the  right  to  edit  all  copy. 


Publisher,  Dies 


AnnDBCC*  Editor  A  Pnblishcr  Classified,  1700  Times  Tower, 
New  York  86,  New  York,  Phone.  BRyant  9-3052. 


Mrs.  Mabel  S.  Shaw,  84,  pub¬ 
lisher  of  the  Dixon  (Ill.)  Eve¬ 
ning  Telegraph  and  president 
of  B.  F.  Shaw  Printing  Co., 
which  controls  six  dailies  and 
one  weekly  in  Illinois  and 
Iowa,  died  March  7  in  a  West 
Palm  Beach,  Fla.,  hospital. 

Mrs.  Shaw  went  to  Florida 
recehtly  to  convalesce  after  a 
slight  stroke  she  suffered  at 
her  desk  in  January. 

Her  three  sons  were  with  her 
at  the  time'  of  her  death.  They 
are  George  Shaw,  editor  of  the 
Telegraph  and  vice-president  of 
the  printing  company ;  Ben¬ 
jamin  T.,  secretary  of  the  firm; 
and  RobeTt,  general  manager  of 
the  Telegraph  and  treasurer  of 
the  corporation.  Her  husband, 
Eustace  E.  Shaw,  died  in  1902. 

Newspapers  owned  by  the 
Shaw  company,  in  addition  to 
the  Telegraph,  are  the  Newton 
Daily  News,  Webster  City 
Daily  Freeman- Journal  and 
Creston  News- Advertiser,  all  in 
Iowa;  the  Woodstock  Daily 
Sentinel;  Morris  Daily  Herald; 
and  the'  McHenry  Plaindealer, 
a  weekly,  all  in  Illinois. 


ANNOUNCEMENTS 


Personals 


N I  EM  AN  FELLOWSHIPS 


APRIL  15  is  deadline  for  Nieman 
Fellowship  applications  for  Harvard 
College  year  starting  September. 

ABOUT  ten  fellowships  will  be 
awarded  working  newsmen  of  at  least 
3  years’  experience,  under  40.  who  can 
get  leave  of  absence  for  background 
studies  of  own  choice  at  Harvard. 
Fellows  are  not  candidates  for  degrees 
and  need  not  be  college  graduates. 
Studies  in  any  area  of  university  are 
open.  Fellows  are  selected  on  basis 
professional  qualifications  and  purix)ses. 
Applications  may  be  by  individuals  or 
on  nomination  of  paper.  Support  of 
paper  and  grant  of  leave  for  Septem¬ 
ber  -  June  essential.  Stipends  cover 
living  costs  small  family.  Tuition  in¬ 
clude. 

Application  forms  from  NIEMAN 
FOUNDATION,  44  Holyoke  House, 
Cambridge  38,  Massachusetts. 


Newspaper  Brokers 


NEGOTIATORS  for  good  daily  and 
weekly  newspai>ers,  confidential.  Ap¬ 
praisals.  Management.  Newspaper 
Service  Co.  601,  Georgia  Savings  Bank 
Bldg.,  Atlanta,  Ga. _ 


WE  Handle  Only  Substantial  Dailies 
and  Weeklies.  (Hher  Brokers  Do  Not 
Have  Our  Listings.  Queries  Invited. 
J.  R.  GABBEKT 

3937  Orange  Riverside,  California 


ANNOUNCEMENTS 


Newspaper  Brokers 


LEN  FEIGHNER  AGBttlCY 
A  83  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confide^itial,  personal¬ 
ized  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 
Mount  Pleasant,  Michigan. 


(X)NFIDENT1AL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California 


SALES-PURCHASES  handled  with  dis¬ 
cretion.  Write  Publishers  Service, 
P.  O.  Box  8132,  Greensboro,  N.  C. 


TOP  community  weekly  in  Chart  Area 
6.  Down  payment  of  average  net.  Box 
1120.  Editor  &  Publisher. 


TWO  GOOD  WEEKLIES  Zone  3,  each 
grossing  _  Approximately  $60,000  and 
well  equipi)^.  EUch  priced  at  gross 
with  two-thirds  cash.  PUBUSHERS 
SERVICE,  P.  O.  Box  8132,  Greens¬ 
boro,  N.  C. 


Publications  Wanted 


BOSTONIAN.  38.  single.  wiU  buy 
Connecticut  weekly  or  invest  in  small 
Connecticut  daily  or  weekly  chain  and 
work  as  Editor  or  Publisher’s  aide. 
Box  1000,  Editor  A  Publisher. 


Business  Opportunities 


PARTNER  active  or  silent  for  Penn¬ 
sylvania  weekly  newspaper  and  Job 
shop.  Old-established  paper  ne^s 
$15,000  for  rejuvenation  and  expan¬ 
sion.  Box  1121,  Editor  A  Publisher. 


NEWSPAPER  SERVICES 


Correspondents 


Job  Printing 


JOSEPH  ANTHONY  SNYDER 
Western  Newspapers. 

10160  Culver  Blvd.  Culver  City,  Cal. 


★  ★  WE  are  not  as  much  interested 
in  sales  as  in  satisfaction.  A.  W. 
Stypes  A  Co..  625  Market  St.,  San 
Francisco  6.  (California. 


PRO'VEN  newspaper  properties  in  rich 
mid- west.  Herman  H.  Koch,  2610 
Nebraska  St.,  Sioux  City,  Iowa. 


MAY  BROTHERS,  Binghamton.  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


National  Advertising  Space 


TEST  GRASS  ROOTS  PULSE  THRU 
SANDERS  dandy  weekly  ABC  three 
Livingston  County,  N.  Y. 


Syndicates  -  Features 


EVERYBODY  is  going  to  Europe,  or 
wants  to.  Give  your  readers  a  fresh 
look  at  all  parts  of  the  continent 
through  the  eyes  of  a  byline  feature 
writer  for  one  of  the  nation’s  great¬ 
est  papers.  He  is  going  to  see  it  all, 
including  the  comers  most  tourists 
miss.  Write  for  details.  Box  1135, 
Editor  &  Publisher. 


WE  PRINT  newspapers  and  shopping 
guides  at  reasonable  prices.  Adver¬ 
tiser  Printing  Company,  280  Wood 
Street,  Reading,  Pennsylvania. 


Press  Engineers 


WRITER,  heavy  background  booklets, 
press  releases,  features,  kits.  Working 
from  lew-overhead  home,  can  pass 
savings  to  you,  lift  burden  of  rush 
jobs.  Box  Ills,  Editor  &  Publisher. 


LORENZ 

Printing  Machine  Co..  Inc. 
Printing  Press  Engineers,  Machinists: 
dismantle,  move  and  erect  anywhere. 

$6-26 — 81  St.,  Long  Island  City  6,  N.Y, 
STillwell  6-0098-0099 


EDITOR  ac  PUBLISHER  for  March  12,  1955 


M/ 


Ws 

We 


28  1 
DIS 


SA 


SK 

E 


Ma< 

Mai 


Tel 

CO 

1 


LT 

S 


76 


NEWSPAPER  SERVICES 


Pre$»  Engineers 


MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts! 

W«  will  move,  erect  or  repair  presses 
ANYWHERE 
28  E.  4th  Street.  New  York  8,  N.  Y. 
Phono  SPrinK  7-1740 


DISMANTLED  -  MOVED  -  ERECTED 

Service — Maintenance — Repairs 
TRUCKING  AND  RIGGING 

SAM  S.  PUNTOLILLO  CORP. 

SPEaAUZING  in  Duplex 
and  Goss  i^at-Bed  Webs 
til  Lincoln  Ave.,  Lyndhurst,  N.  3, 
Phone  GEneva  8-3744 


SKIDMORE  &  MASON,  INC 

ERECTING 

MOVING 

DISMANTLING 

tU  W.  22nd  St.,  New  York  11,  N.  Y. 
PHONE  OReeon  5-7760 


E.  P.  WALLMAN  &  CO. 
Machinists,  Movers,  Erectors,  Repairs, 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast 
Tel.  3-4164  976  N.  Church  Street 

Rockford  Illinois 


COMPOSING  ROOM  CONSULTANTS 
DISPATCH-CONTROL  SYSTEMS 
Equipment  DesigrninK 
Appraisals 

CROW  ASSOCIATES 

176  No.  Ridgeland 
Oak  Park,  Illinois 


MACHINERY  and  SUPPUE3 

Composing  Room 


MACHINERY  and  SUPPLIES  1  MACHINERY  and  SUPPLIES  I  MACHINERY  and  SUPPLIES 


Press  Room 


DUPLEX  TUBULARS 

20  Pace  -  Located  Sarnia,  Ontario 
24  Page  -  Located  Massillon,  Ohio 
ALL  with  Stereotype  Equipment 
and  AC  Drives 

BEN  SHULMAN  ASSOCIATES 

600  Fifth  Ave.,  New  York,  N.  Y. 


SPECIAL  8-page  tabloid  eolor  press, 
semi-cylindrical,  21%*  cutoff.  Four 
color  capacity.  40  h.p.,  a.e.  automatic 
drive.  Bargain.  Write  Inland  Newspa¬ 
per  Supply  Co,.  422  West  8th  St., 
Kansas  City  5,  Mo. 


FOR  SALE— 4  UNIT  GOSS  Low  Con¬ 
structed  press,  2294*  sheet  cut-off. 
double  folder,  paper  rolls  floor  fed, 
AC  electrical  equipment. 

J.  R.  Harrison,  3403  Elmhurst,  Colum¬ 
bia,  South  Carolina. 


12  PAGE  TUBULAR 

ALL  STEREOTYPE  EQUIPMENT. 

2  to  1  model. 

Available  Now. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho. 


GOSS 

9TRAIGHTLINE  OCTUPLE  PRESS. 
4  deck  double  width.  23-9/16*  cut  off. 
A.C.  drive,  2  folders,  1  equipped  with 
%  fold.  Equipped  to  run  4  eolor  both 
sides,  top  deck  reversible  for  extra 
eolor.  Includes  electrical  and  stereo 
equipment,  electric  paper  hoists,  extra 
rollers  and  spare  parts.  In  exception¬ 
ally  good  condition ;  can  be  seen  oper¬ 
ating.  Minneapoiis  Shopping  News. 
Minneapolis  14,  Minnesota. 


LINOTYPES  AND  INTERTYPES : 

2 — #8  single  mag.,  #42641  and  1 1  c  o  rl  I 

#46479  U  s  e  a  I 

1 — #8  3  mag.,  #47963  A  Since  newspaiM 

1 — #31  4-mag.,  #65407  replacing  presse 

1 — Model  C  Intertype,  gas  i>ot,  3  units,  we  ustia 
mag.,  #7018  good  used  presse 

1 — Model  G2  Intertype  #16322,  with  may  be  availal 
aux.  papers  of  all  si 

8-page  Model  E  Duplex  ^  GOSS  engineer, 

NORTHERN  MACHINE  WORKS  equipment  to  yo 

PhilaXhU  f.*T>.  #CORRESPONDE 

UNOTYPE  MATS  SOLD.  Large  as-  THE 

sortment  constantly  in  stock.  Request 
list.  Roth  200%  W.  24,  N.  Y.  C.,  11.  KKIN  I  INt? 

UNO.,  INTERTYPE  and  LUDLOW  6601  W.  31  Street 

mats  bought  and  sold.  Over  1,000  fonts  _ 

for  immediate  delivery.  Proofs  on  re¬ 
quest.  Send  for  latest  list.  Also  maga-  li  oo 

sines,  new  and  used  parts  on  hand.  lO-jA  r/AV^C 

M.  Carbone.  617  Cherry  St..  Phila.,  Pa. 

MULTIFACE  "PERFORATOR  -  prac-  i  to  ^  P  M 

tically  new  with  8  pt  Optlcon  and  ‘  ® 

6  pt  Regal  magasines.  $1,600.  Box  Comnlete  with 
1020,  Editor  A  Publisher. _  Complete  with 

TELETYPESETTER  EQUIPMENT—  “ent.  including  b 

One  TOU-11  Comet  Operating  Unit, 

three  non-typing  reperforators,  flve 

transmitter  distributors,  two  standard  ^AM  ^  PI  IMI 

perforators  with  tables  equipp^  to 

punch  quadder  signals  and  three  311  Uneoln  Ave. 

adapter  keyboards.  All  equipment 

new  and  still  in  original  crates.  Sell*.  - - 

ten  per-cent  less  new  price.  Write 
Box  1003,  Editor  A  Publisher. 


Used  Presses 

■k  Since  newspaiiers  constantly  are 
replacing  presses  with  new  GOSS 
units,  we  usually  have  a  list  of 
good  used  presses  available  or  which 
may  be  available  soon,  for  news¬ 
papers  of  all  sizes. 

A  GOSS  engineers  can  adapt  such 
equipment  to  your  speciflc  needs. 

A  CORRESPONDENCE  invited. 

THE  GOSS 
PRINTING  PRESS  CO. 

6601  W.  31  Street  Chicago,  Illinois 


16-32  PAGE  HOE  QUAD 

Serial  #1869.  Can  be  seen  in  operation 


Complete  with  all  Stereotype  eqruip- 
ment.  including  mat  roller.  All  Motors 
are  AC. 

SAM  S.  PUNTOLILLO  CORP. 

311  Unsoln  Ave.  Lyndhurst,  N.  J. 


Press  Room 


16  PAGE 

HOE  WEB  PRESS 

Consisting  of  two  8-page  2  plate  wide 
units,  23-9/16*  sheet  cut.  A.C.  2- 
motor  drive,  capacity  7500  per  hour 
with  mat  roller  and  all  stereotype 
equipment. 

An  old  timer  but  good  for  some  fast 
growing  small  town. 

THOMAS  W.  HALL  CO. 
Stamford,  Conn. 


HOE  32-PAGE  NEWS  PRESS  and 
stereotype  plant  $25,000  ready  to  ship. 
Central  Illinois  location.  Thoroughly 
rebuilt  and  subject  to  inspection.  Two 
decks  with  double  folders  21%*  cut¬ 
off,  2  extra  color  fountains  on  top 
deck.  Cline-Westinghousq  driving 
motor  with  5  HP  Westinghouse  start¬ 
er.  silent  chains  and  sprockets,  full 
push-button  control,  5  stations  and 
web-break  automatic  notches.  Electric 
roll  hoist,  mat  roller,  mat  dryer, 
5000#  metal  pot.  Duplex  casting  box. 
Goss  tail  cutter,  curved  shaver  with 
motor  and  chipping  block.  MAY 
BROTHERS.  Binghamton,  N.  Y. 


DUPLEX 

Unitubular  Units 
CUTLER-HAMMER  Conveyors 

HOE  3  Unit  Press 

23  9/16"  Cut-off 

DUPLEX  Tubular  Press 
JOHN  GRIFFITHS  CO.  INC. 

415  Lexington  Ave.,  N.  Y.  17,  N.  Y. 


Wanted  to  Buy 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 

BEN  SHULMAN  ASSOCIATES 

600  Fifth  Avenue,  New  York  36,  N.  Y. 


WANTED — Goss  or  Duplex  8-page  flat¬ 
bed  web  press.  Write  to  Box  4936, 
Editor  &  Publisher. 


WANT  Duplex.  Goss  Flatbed,  Ludlow, 
Lino  with  quadder  and  Offset  Press. 
Tompkins,  712  S.  Clark,  Chicago.  III. 


HELP  WANTED 


Classified  Advertising 


SUPERVISOR — Phone  Room.  Subur¬ 
ban  New  York  City  daily.  Woman 
qualifled  to  direct  staff  of  flve  girb. 
Write  experiencc-references-minimum 
salaiy,  etc.  to  Box  1031,  Editor  A 
Publisher. 


Display  Advertising 


ADVERTISING  SALESMAN,  on  his 
way  up,  to  handle  major  national  ad¬ 
vertising  classifications.  We  want  the 
kind  of  man  who  is  anxious  and  able 
to  move  into  a  position  of  greater  re¬ 
sponsibilities.  There  are  exceptional 
opportunities  here  for  such  a  man. 


SIX  HOE  overshot  ink  fountains  to 
fit  4-page  wide  straight  pattern  press. 
Bolt  to  bedplate  and  operate  with 
double  ink  drum  distribution.  Foun¬ 
tains  comiilete  with  all  shafting,  cams, 
springs,  etc.  as  well  as  six  4-page 
wide  ductor  rollers  (one  new)  four 
3-page  wide  rollers  (one  new)  and 
four  2-page  wide  rollers.  These  foun¬ 
tains  in  good  condition  and  may  be 
inspected  at  our  premises.  Box  1100, 
Editor  A  Publiiflier, 

5  SCOTT  UNITS 

Color  cylinder,  2294*  cut-off,  three 
eolor  and  black. 

GEORGE  C.  OXFORD 

Box  90S  Boise,  Idaho 

Stereotype 

PONY  AUTOPLATE  casting  machine 
for  21%*  cut-off  press.  Also  Pony- 
Autoplate,  2294*  cut-off  hand  cast¬ 
ing  boxes,  tail  cutters  shavers,  chip¬ 
ping  blocks  in  21%*,  2294' 

23-9/16  *cut-off.  George  C.  Oxford. 
Box  903,  Boise,  Idaho. 


_ Newsprint _ |  ,  “ _ _ 

STANDARD  Newsprint.  Also  superior 
quality  Splicing  tape.  Bunge  Pulp  A 
Paper  46  W.  45  St.,  N.  Y.  86,  JU  2- 
4830. 

Press  Room _ 

HOE  Z  TYPE  PRESSES 

2  TO  60  UNITS  -  2294*  cutoff  - 
Steel  Cylinders  -  Roller  Bearings  - 
Spray  Fountains  •  Double  Folders  and 
Conveyors  •  DC  Drives  •  On  substruc¬ 
ture  with  reels,  tensions  and  pasters, 
located  Philadelphia,  Available  Now. 

BEN  SHULMAN  ASSOCIATES 

600  Fifth  Ave.,  New  York,  N.  Y. 
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1  16-page  Hoe  unit  for  2294'  sheet 
cut 

2  16-page  Hoe  units  for  23-9/16" 
sheet  cot 

Double  plate  Goss  Stereotype  equip¬ 
ment  for  21%*  sheet  cut 

Furnaces — all  sizes  from  1  ton  to 
7  tons,  gas  or  electric 

No.  25  Vandercook  Full  Page  Proof 
Press 

Hoe  Combination  Saw  and  Trimmer 

Hoe  Double  Page  Curved  Plate 
Rooter  for  1394*  diameter  plates 

THOMAS  W.  HALL  CO. 
Stamford,  Conn. 


Wanted  to  Buy 

NEWSPAPER  PLANTS 
Also  individual  machinery  A  equip¬ 
ment  -  anywhere  in  U.  S.  A. 

PRINTCRAFT  REPRESENTATIVES 
277  Broadway  New  York  7,  N.  Y. 

WANTED.  Duplex  or  Goss  Flat  Bed 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co..  422  West  8th, 
Kansas  City  6,  Mo. _ 

WANTED — Goss  or  Duplex  heavy  doty 
Mat  Roller.  J.  R.  Harrison,  8408  Elm- 
hurst,  Columbia,  South  Carolina. _ 

TURTLES.  Lino  Re-melt  pot  with 
water-cooled  molds.  Stereo  flat  shaver, 
curved  router — 22%*  cut-off.  Printing 
Center  Inc.,  12140  South  Peoria.  Chi¬ 
cago  43,  Illinois.  CO  4-4192. 


cations  held  confidential.  Write  or  wire 
Louis  D.  Young,  advertising  dire^r. 
The  Indianapolis  Times,  a  Scripps- 
Howard  Newspaper. 


IMMEDIATE  opening  for  good  all 
around  Display  salesman.  Reply  Air 
Mail.  Ken  Laughlin,  Anchorage  Times. 
Anchorage.  Alaska. 


OPPORTUNITY  for  young  male  or 
female  with  some  experience  to  head 
advertising  department  of  Connecticut 
Weekly.  Must  be  creative,  make  lay¬ 
outs.  Apply  Thomaston  (Connecticut) 

Express. _ 

AD  MAN  wanted  by  well  established 
daily.  Experience  in  layout  and  copy, 
servicing  accounts  in  expanding  city 
of  the  new  Williston  Oil  Basin.  Prefer 
man  with  creative  ability  to  fit  into 
congenial  department  and  become  a 
part  of  the  community.  Send  complete 
information  and  sample  layouts  to  ad¬ 
vertising  manager,  Williston  Herald, 
Williston,  North  Dakota. _ 

ADVERTISING  MANAGER 

Afternoon  daily,  county  seat.  Chart 
Area  2.  less  than  8000  circulation,  has 
opening  for  Advertising  Manager. 
Must  be  A-1  salesman,  good  at  pre¬ 
paring  copy  and  have  sound  revenue- 
producing  ideas.  Excellent  opportunity 
to  make  profitable  and  permanent  con¬ 
nection  in  highly  potential  area.  Write 
giving  background,  and  salary  re¬ 
quirements.  Box  1023,  Editor  A  Pub- 

lisher.  _ 

WEEKLY  DISPLAY  ADVERTISING 
Salesman,  no  high  pressure  artist, 
skilled  in  layout,  one  who  enjoys  sell¬ 
ing.  Progressive  town  with  great  p<^ 
tential.  Modem  office  and  plant.  Write 
The  New  Milford  Times,  New  Milford. 

Connecticut. _ _ 

ADVERTISING  SALESMAN,  News¬ 
paper  Display  Department  position 
now  open  with  promising  future.  Ex¬ 
perienced  in  the  newspaper  field, 
familiar  with  layout  and  copy  writing. 
Car  essential.  Good  starting  salary  to 
right  man.  The  Morning  Call,  88 
Church  Street,  Paterson,  New  Jersey. 

Armory  4-6060. _ 

ADVERTISING  SALESMAN.  Oppor¬ 
tunity  to  advance  for  young  man  able 
to  sell,  make  layouts,  on  6-day  daily. 

Tribune.  Fort  ^ott,  Kas. _ 

DISPLAY  AND  CLASSIFIED  SALES¬ 
MEN  (1  each)  age  25  to  35  who  can 
sell.  Fast  growing  6-day  daily.  Prefer 
men  from  Chart  Area  5.  4  or  _  8. 

Permanent  and  excellent  opportunity. 
Salary,  bonus  and  liberal  employee 
benefits.  Write  complete  information 
on  experience,  marital  status,  age  and 
salary  desired  to  start.  Box  1004, 

I  Editor  &  Publisher. 

,  ADMAN  to  sell,  manage  new  weekly 
California  Coast  town.  Moderate 
salary,  liberal  commission.  Box  1124, 
Editor  &  Publisher. 


I 


HELP  WANTED 


Duplay  Advertiting 

ADVERTISING  MANAGER.  rapidly 
(rrowinir  proRressive  midwestem  col- 
IcRC  town  ten  thousand.  Six  thousand 
salary,  commission  to  experienced  man. 
preferably  under  40.  Must  be  pood 
layout.  sellinR.  Situation  open  April 
1.  Box  1123.  Editor  &  Publisher. 

AGGRESSIVE  semi-weekly  wants  first 
rate  ad  man.  Permanent.  Start  $90 
weekly.  Immediate  opening.  Reason¬ 
able  housinur.  Ideal  climate.  Rush  de- 
tails.  News-Bulletin,  Belen,  N.  M. 
CALIFORNIA — Immediate  openinR  for 
younK  man  in  key  position  on  prize- 
winninR,  county  seat  weekly.  Ex¬ 
perience  helpful,  vitality  and  ideas 
essential.  TTie  Times,  Placerville, 

California.  _ 

GREAT  SPOT  for  producer  with  vitali¬ 
ty,  integrity,  ambition.  Midwest's 
outstandinR  ABC  weeklies,  plus  area 
shoppers.  Write  Owner  17205  Lahser, 
Detroit  19,  Michigan. 

OPENING  for  advertising  layout  man 
for  small  city  daily.  Other  advertis¬ 
ing  sales  jobs  available  on  Pennsyl¬ 
vania  newspapers.  Send  application 
to  PNPA.  Telegraph  Bldg.,  Harris- 
burg.  Pennsylvania. 

EXPERIENCED  hard  working  solici¬ 
tor  for  growing  evening  daily.  Apply 
Advertising  Director.  Patriot.  Bangor. 
Maine. 


THE  OLDEST  Newspai>er  In  The  West 
At 

SANTA  FE,  NEW  MEXICO 

in  the  very  heart  of  the  ‘‘Land  of 
Enchantment”  has  an  offer  for  the 
man  who  can  prove  to  us  that  he  is 
a  top  advertising  councilor — is  capable 
of  producing  above  average  layout  and 
copy — is  interested  in  a  iiermanent 
connection  that  offers  $100-plus  jier 
week. 

IF  .  .  ,  you  can  fill  thes>e  qualifica¬ 
tions  and  would  like  to  live  in  one 
of  the  most  pleasant  cities  in  the 
nation,  write  us  a  letter  TODAY  with 
complete  particulars  to  George  W. 
Mouchette.  The  New  Me.\ican.  Santa 
Fe,  New  Mexico. 


Editorial 


TWO  IMMEDIATE  openings  on  ! 
Alaska  s  largest  daily.  One  for  young, 
energetic,  experienced  reiwrter.  Other 
for  desk  man.  Reply  Air  Mail,  Bob 
Atwood,  Anchorage  'Times,  Anchorage, 
Alaska. _ 

OPENING  for  news  editor  capable 
moving  into  managing  editor’s  spot 
after  he  proves  his  worth  on  lively, 
progressive  Alaska  afternoon  daily 
9.000  circulation.  Prefer  young  25-9.^ 
ambitious  man  who  likes  to  work  hard 
for  good  salary  in  what  is  probah'- 
most  interesting  news  town  on  this 
continent.  Tell  all  first  letter.  Write 
General  Manager,  Daily  News-Miner. 

Fairbanks.  Alaska,  via  airmail. _ 

REPORTER  Wanted  to  work  in  Fair- 
field  County,  Connecticut.  Must  know 
Fairfield  County.  Write  Box  1034, 

Editor  &  Publisher. _ 

SIX-DAY  afternoon  Southern  daily  in 
community  of  forty  thousand  wants  ex¬ 
perienced.  dependable  reporter.  Must 
be  Southerner,  sober,  ambitious,  neat, 
non-draftable,  amiable.  This  is  really 
fine  spot  for  suitable  man.  Send  full 
background  first  letter.  Address  Box 
717,  Editor  &  Publisher. 

CITY  EDITOR  for  a  small  daily  lo¬ 
cated  in  Northern  Illinois.  This  is  a 
real  opportunity  for  the  right  per¬ 
son.  This  is  a  county  seat  town,  with 
good  school  and  churches.  Position 
will  be  open  sometime  after  April  1. 
All  replies  held  in  confidence.  Write 
Box  1125,  Editor  &  Publisher. 

J-GRAD  0R~B^1FNER 
REPORTER 

For  small  six-morning  daily.  Good 
opportunity  to  acquire  rounded  ex¬ 
perience  quickly  as  will  handle  sports, 
general  assignments,  features,  camera. 
Immediate  opening.  Write  Morning 
News,  Danville,  Pennsylvania  at  once. 


HELP  WANTED 


Editorial 


U.S.  FORCES  NEWSPAPER,  located 
in  Tokyo,  Japan,  civilianizing  its 
staff,  has  openings  for — 
COPYREADERS,  preferably  single, 
minimum  two  years  experience  on 
large  daily,  annual  salary  $4,620 ; 
REPORTERS,  single,  minimum  three 
years  experience  partially  with  large 
daily.  $4,205; 

LINOTYPE  Operators,  five  years 
newspaper  experience,  $4,206. 


Airmail  complete  newspaper  and  edu¬ 
cational  background,  present  salary, 
and  personal  data  to  Pacific  Stars  and 
Stripes.  APO  500,  San  Francisco, 
California.  Replies  confidential. 


EXPERIENCED  reporter,  knowledge  j 
of  farming  problems  helpful.  Operate  ' 
camera?  lictail  experiences,  refer¬ 
ences  first  letter.  Immediate  oppor- 
tunity.  Sidney.  Ohio,  Daily  News. 

MANAGING  EDITOR  For  progressive 
Morning  and  Sunday  18,000  Circula¬ 
tion  daily  In  Chart  Area  3.  Must  be 
able,  experienced  and  ambitious  to 
lay  out  paper,  supervise  staff  of  12. 
provide  and  execute  Circulation-build¬ 
ing  ideas  and  fulfill  all  other  _  re- 
siK>nsibilities  of  ix>sition.  Competitive 
situation  and  newspaper  extremely  10- 
County  Regionally-minded  in  news 
coverage.  Give  background  in  Detail, 
samples  of  work  as  newsroom  execu¬ 
tive.  salary  desired  and  possible  date 
of  reporting.  Box  1134,  Eiditor  & 
Publisher. _ 

RE^’rTER  (FEMALE) 

for  business  and  fashion  paper  for 
Cles'eland.  Reply  in  detail.  Box  1130, 

FMitor  &  Publisher. _ 

REPORTEIR  wanted  at  once. 

Exiierience  unnecessary. 

Neosho  (Missouri!  Daily  News. 

ALL-ROUND  newspaiierman.  one  ca¬ 
pable  to  work  editorial,  mechanical,  ad¬ 
vertising  departments,  wanted  by  very 
small  but  most  substantial  unopposed 
daily.  No  job  printing.  Prefer  young 
man  "raised”  in  weekly  or  small  daily 
who  desires  permanent  position  nice 
town  near  city.  No  alcohoTcs  or  float¬ 
ers.  Prefer  native  Chart  Area  9.  Open 
immediately.  or  will  wait  several 
months  for  right  man.  Give  age,  refer¬ 
ences.  complete  background,  salary  re¬ 
quirements  first  letter:  othersvise.  no 
consideration.  Do  not  send  material 
to  be  returned.  Box  1140.  EMitor  & 

Publisher.  _ _ _ 

FDITOR^WANTED^  for  Midwest  fe“d 
and  gra'n  trade  paiier.  Practical  work¬ 
ing  knowledge  of  feed  mill  and  grain 
elevator  ot>eration  and  nrr.blems.  and 
nutrition  essential.  Tyning  and  some 
traveling  necessary.  Give  f'dl  b.sek- 
grmind.  experience,  salary.  Write  Box 
1141,  Editor  &  Publisher. 


Free  Lance 


SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  3.000  house 
organs  buy!  Payment  from  $10  to 
$100  for  single  photo-and-caption  fea¬ 
tures.  Free  information.  Gebhie  Press 
Services,  19  East  48.  N.  Y.  C.,  N.  Y. 


Photography 

COMBINATION  photoengraver  -  news 
photographer  for  Illinois  newspaper. 
Good  future.  Please  give  full  details. 
Box  1102.  EJditor  &  Publisher. 


Promotion  Public  Relationg 


WANTED  Publicity  and  Advertising 
man  for  fast  growing  airline.  Must 
be  able  to  handle  news  releases  and 
feature  writing.  Send  detailed  ac¬ 
count  of  experience,  education  and 
samples  of  work  to  Box  1101,  Eiditor 
&  Publisher. 


Mechanical 


WANTED  Intertype  machinist  opera¬ 
tor,  modern  combination  news-com¬ 
mercial  plant  central  New  England. 
Write  details  experience  and  salary 
desired  to  Transcript  Printing  Com¬ 
pany,  Peterboro.  New  Hampshire. 


HELP  WANTED 


Mechanical 


j  COMPOSING  Room  Foreman  for  pro¬ 
gressive  Alabama  P.M.  and  Sunday 
I  newspaper.  Must  be  a  cost-conscioui 
.  executive  and  have  the  mechanical 
ability  to  do  a  top  job.  Open  shop. 

Box  913,  Eiditor  &  Publisher. _ 

I  UNION  nite  machinist  in  16  machine 
;  plant  permanent  position — sick  and 
!  accident  policy — 37>/4  hour  week — 6 
paid  holidays  and  other  benefits. 
Write  Box  618,  Editor  &  Publisher. 


Syndicate  Salesmen 


FEATURE  SALESMAN 

A  LARGE  newsitaiwr  feature 
syndicate  has  opening  for  ex- 
iwrienced  feature  salesman 
with  proven  Sales  record  to 
contact  editors. 

PRESENT  staff  knows  of  this 
opening. 

APPUCATIONS  strictly  confi¬ 
dential. 

Write  Charles  Stewart, 

Falk  Personnel  Agency, 

13  W.  46th  Street 
New  York  City 

Giving  full  exiterience  and 
starting  salary. 


INSTRUCTION 


Classified  Advertising 

UP  YOUR  EARNINGS  .  .  . 

INCREASE  YOUR  CONFIDENCE  .  . . 

BETTER  YOUR  FUTURE  with  the 
Howard  Pariah  Classified  Advertising 
Course.  20-week  classified  correspond¬ 
ence  program  gives  expert  'Step-by-step 
want-ad  fundamentals.  selling  and 
copywriting  methods  which  are  put 
into  practice  immediately  for  fast  and 
big  pay-off. 

PROGRESS  rated  through  written 
examinations  on  each  lesson.  Free  per¬ 
sonal  guidance  by  classified  specialists. 

JOIN  staffers  of  141  distinguished 
newspapers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program. 

ENROLL  TODAY  I  Full  20-week  course 
(including  personal  guidance)  $60. 
Registration  $12  per  enrollee — balance 
$3  per  enrollee  per  week  for  16 
weeks. 

Enroll  today  or  request  full  data  by 
return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 
A  division  of  Howard  Parish  Tested  I 
Want  Ad  Selling  Plans. 

2900  N.W.  79th  sL,  Miami  47,  Florida.  , 


WRITERS  SERVICES 


Literary  Agents 


WRITEIRSI — Have  you  a  manuscript 
I  you  would  like  to  place  with  pub- 
'  Ushers?  If  so.  suggest  you  call  on  Dan 
{  Mead,  ORegon  9-1150.  Sales  in  one 
week  included  4  book  contracts  I  We 
invite  your  correspondence  and  will 
!  send  free  literature  by  return  mail. 

I  Write  Today  I  MEAD  UTERARY 
I  AGENCY,  419  4th  Ave.,  N.  Y.  16.  N.Y. 


SITUATIONS  WANTED 


Administrative 


I  PUBLISHER  of  10,000  Daily  Effected 
I  By  Sale  of  Paper.  Experienced  in  all 
I  phases.  Box  924,  Editor  &  Publisher. 

I  PUBUSHERS  REPRESENTATIVE 
Widely  experienced.  New  York  connec¬ 
tions,  but  prefers  job  in  Chart  Area 
4,  6  or  9.  Box  925,  Eiditor  A  Pub- 

I  Usher. _ 

1  EXECUTIVE  AIDE.  Editor  (Weekly 
chain,  smaU  daily,  trade  magazines), 

I  Administration  Graduate,  38,  single, 
Bostonian,  midly  arthritic,  would  wel¬ 
come  full  or  part  time  position  in 
better  climate.  Would  love  Western 
Connecticut  but  will  relocate  any¬ 
where.  Strong  interest  literature, 
music,  golf.  Box  1001,  Editor  &  Pub¬ 
lisher^^ _ 

REDHEADED  young  woman  anxious 
'  for  front  office  job,  I'm  business 
school  trained  on  mechanical  and  IBM 
typewriters,  comptometer  and  account¬ 
ing.  Had  1  year  Missouri  University; 
won  feature  writing  Awards  Missouri 
Interscholastie  Press  during  high- 
school.  Am  20.  Midwestem.  not  home 
I  tied.  Available  now.  Box  1008,  Editor 

A  Publisher. _ 

BUSINESS  MANAGER,  exiwrienced 
all  phases.  Send  for  resume  with  full 
particulars.  Box  1139,  Editor  &  Pub¬ 
lisher. 

MANAGER  -  PUBLLSHER  -  EDITOR 
20  years  dailies,  weeklies  job  plant 
seeks  new  connection.  30  years  same 
group  now  curtailing  operations.  Ex- 
l»erienced  front,  back,  all  departments. 
Salary,  profit  sharing  investment  pos¬ 
sibility.  Age  46.  Paul  F.  Jaeger, 
Apt.  B,  918  W.  Center,  Anaheim, 
California. 


NOTICES 


Naturally  that  new  Job  These  Columns 
Help  you  find  means  a  change  of  Ad¬ 
dress.  Notify  us  immediately  in  chang¬ 
ing  your  subscription  address  as  it 
takes  two  weeks. 

Include  OLD  as  well  as  NEW  address. 
Editor  4  Publisher  Circulation  Dept. 


Great  News  for  Classified 
Advertisers. 

THE  A.N.P.A.  OWL 

Contact  E  &  P  Classified 
Department  For  Details! 


EDITOR  &  PUBLISHER'S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 
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SITUATIONS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

SITUATIONS  WANTED 

Administratho 

Display  Advertising 

1  Editorial 

Editorial 

STYMIED  in  present  position  as 
ADVERTISING  MANAGER  of  Urse 
specialized  retail  chain.  Relocate  any¬ 
where.  YonnK  (27).  Family.  Seeking 
permanent  connection  where  ability 
and  experience  can  be  fully  utilized. 
Box  1014.  Editor  A  Publisher. _ 


ASSISTANT  PUBLISHER  or  adver¬ 
tising  manager.  20  years  experience 
all  pliases.  UNC  graduate.  Prefer 
small  daily  or  good  weekly  in  South 
needing  effective  promotion,  increased 
revenue.  All  letters  answered.  Box 
1113.  Editor  &  Publisher. 


Circulation 


AGE  38.  married.  Subhead  on  metro¬ 
politan  daily.  Record  aggressive  and 
clean.  Want  good  agency  with  good 
metropolitan  paper.  Box  1041,  Editor 
k  Publisher. _ 

CIRCULATION  MANAGER  35.  6 

years  exi>erience  A.B.C.  and  Little 
Merchant.  Proven  circulation  and 
revenue  builder.  Write  or  call  Veron 
L.  Strong,  The  Examiner  Co.,  Bartles¬ 
ville;^ _ 

CIRCULATION  Man,  age  82,  mar¬ 
ried,  1  child.  Wants  opportunity  to 
show  what  terrific  increases  can  be 
made  through  new  promotion  ideas. 
8  years  experience  on  large  midwest 
home  delivery  newspaper  dealing  with 
retail,  wholesale  and  distribution  prob¬ 
lems.  Good  references  both  business 
and  personal.  Write  Box  1006,  Editor 

ft  Publisher. _ 

EXTENSIVE  circulation  exiierience ; 
some  classified ;  desire  jmsition  in 
either  or  both  -  m,irrie<l  (27)  family; 
excellent  references:  available  30  days: 
Box  1106,  Editor  &  Publisher, 
WOULD  like  to  relocate  as  Circula¬ 
tion  Suiiervisor  or  assistant  Circula¬ 
tion  Manager.  Familiar  with  all 
phases  of  Circulation  and  promotion. 
Prefer  Chart  areas  3-4-5.  Box  HOT. 
Editor  &  Publisher, 


Clatsified  AdvertUing 


CLASSIFIED  MANAGER  —  Sound 
knowledge  of  what  it  takes  to  build  a 
profit  making  want  ad  section.  Backed 
by  exi>erience  and  consistent  gains. 
Any  size  operation.  Seeks  better  op¬ 
portunity.  Age  49.  perfect  health.  Will 
relocate  anywhere.  Write  Box  1026, 
Editor  &  Publisher. 


I  CLASSIFIED  MANAGER  With  excel¬ 
lent  productive  background  30  years 
old.  outstanding  references  as  to  ability 
and  character.  Interested  in  Publica¬ 
tion  with  Mound  future.  Prefer  Chart 
Areas  1.  2,  3,  4.  Write  Box  1131, 
I  Editor  &  Publisher. 

EXTENSIVE  circulation  experience: 
some  classified ;  desire  position  in 
either  or  both  -  married  (27)  family; 
excellent  references  ;  available  30  days  ; 
Box  1106,  Editor  ft  Publisher. 


Duplay  Advertising 


I  ADVERTISING  grad  with  B.A.  back- 
1  ground.  Have  traveled  extenaively  ;  24 ; 
<  car ;  draft  exempt ;  married.  Would 
like  ^ginning  job  in  newspaper  ad¬ 
vertising.  Will  relocate  anywhere.  Box 
905,  Editor  ft  Publisher. 


ADVERTISING  MANAGER  interested 
connection  with  better  publication  fu¬ 
ture.  Prefers  job  in  far  South  or 
Southwest.  Ezi>erienced  ten  to  150,000. 
Box  928,  Editor  ft  Publisher. 


DISPLAY  SALESMAN,  chart  area  9- 
I0-I1-I2.  Si>eeialist  in  layout,  copy, 
service.  Age  45,  married,  stable,  sober, 
permanent.  Best  references.  Available 
immediately.  R.  E.  Bausman,  1370 
Well  Ave.,  San  Bernardino,  Calif. 
ALL  AROUND  newspaper  man  would 
like  ad  manager's  job  on  daily  with 
option  to  buy  part  interest  now  or 
later.  Advertising  experience  on  pa¬ 
pers  up  to  100,000  circulation.  Now 
successfully  publishing  own  weekly. 
Journalism  grad.  Age  37.  Elxcellent 
references.  Box  1127,  Editor  ft  Pub¬ 
lisher, 

EDITOR  ac  PUBLISHER 


ADVERTISING  man  with  ability  to 
sell  and  service  accounts.  Local  and 
national  experience  on  highly  com- 
Iietitive  markets.  Age  32.  soter. 
steady  and  easy  to  get  along  with, 
best  references.  Available  April  1. 
Box  11'29,  Elditor  &  Publisher. 

ADVERTISING  -  Sales,  current  ad¬ 
vertising  Manager  ex;)erienccd  all 
phases  newsiwper  operation,  sales, 
copy,  layout,  circulation,  degree,  seeks 
change.  Will  travel  or  relocate.  Box 
1118,  Editor  ft  Publisher. 


!  Editorial 

'  (X>PY  EIDITOR  20  years,  mostly  on 
j  large  newspapers.  Midwest  and  Elast. 

Harvard  grad,  married,  children  in 
I  junior  high,  ^x  805,  Editor  A  Pub- 

I  lisher. _ 

t  LOS  ANGELES  CXIRRESPONDEUMT : 
j  Significant  stories  and  pictures  of  this 
I  new  civilization  and  its  influence  in 
I  the  lives  of  your  readers.  Box  806, 

I  Editor  ft  Publisher. _ 

SPORTS  EDITOR,  daily  6  yean,  seeks 
!  change.  Versed  in  wire,  photo,  feature 
and  some  art  work.  B.A.29,  Vet.  Box 

I  831,  Editor  ft  Publisher. _ 

COPY  EDITOR — 10  years  well-rounded 
experience.  Chart  Area  1  or  2.  Box 

j  929,  Editor  &  Publisher. _ 

DESIRE  newspaper  reporter  job  or 
,  writing  position  with  company.  Eduen- 
!  tion  in  journalism  and  science — (chem- 
I  istry,  mathematics,  physics,  biology), 

I  with  both  A.B.  and  B.S.  degrees. — 

'  Navy-vet,  27.  Prefer  Chart  Area 
I  but  may  relocate.  Write  Box  922,  Edi- 
I  tor  &  Publisher. _ 

EDITORIAL  PAGE  Director — Long  ex- 
'  perience  in  editorial  writing  and  edi- 
I  torial  page  layout.  Family  man  under 

40.  Box  904,  Editor  ft  Publisher. _ 

RESTLESS  yet  responsible  writing 
newspaperwoman.  83,  personable,  col¬ 
lege  and  law  school  background.  10 
,  years  top  experience  general  news  cov- 
j  erage.  Now  employed  by  national  syn- 
I  dicate.  Seeks  a  job  with  more  activity¬ 
less  sitting.  New  York  area.  Box  915, 

j  Editor  &  Publisher. _ 

WOMAN,  experienced  all  beats  and 
desk,  for  medium  daily  anywhere.  Box 

1045.  Editor  ft  Publisher. _ 

I  AMBITIOUS,  capable  girl  22.  english 
I  degree,  now  assistant  editor  house  or¬ 
gan  seeks  position  leading  to  future  on 
I  newspaper  or  magazine.  Box  1032, 
Editor  ft  Publisher. 

BASEBALL  FEVERTTI 

SPORTSWRITER.  26,  vet.  BA.  seeks 
return  to  daily  field.  Two  years  sports 
editor  26,000  daily.  Covered  sandlot  to 
Major  League  baseball.  By-lined  Start¬ 
ing  News.  Top-rated  columns,  makeup. 

Box  1043,  Editor  &  Publisher. _ 

EDITORIAL  DEPARTMENT  Execu¬ 
tive,  30,  looking  for  post  on  newspaper 
which  offers  advancement  and  future. 
Now  key  editor  for  bright  Chart  Area 
2  newspaper.  Experienced  in  all  phases 
of  editorial  department.  Ideal  for  train¬ 
ing  as  publisher’s  assistant.  Now  mak¬ 
ing  over  3150  per  week.  Write  Box 

1036,  Editor  ft  Publisher. _ 

NORTHEAST  EDITORS 
Woman  6  years  Arts  critic.  Social  Edi¬ 
tor,  general  features.  What  have  you? 
Box  1022,  Editor  ft  Publisher. 
EX-SPORTS  EDITOR,  now  at  desk 
job  on  small  paper,  wants  return  to 
sports.  Capable  of  sports  editor  on 
paper  op  to  40,000  or  sports  writer  on 
larger  pai;>er.  Ohio  or  nearby  preferred. 
Age  28.  Box  1025,  Editor  ft  Publisher. 
FAST-WORKING  eager  reporter  is 
available  now.  Prefer  far  west  or 
southwest.  Previous  work  on  midwest 
dailies.  Know  camera.  Fairchild,  radio, 
TV.  Vet,  28.  single,  J-grad.  car.  Can 
Work.  Box  1016,  Editor  ft  Publisher. 
FORMER  Wire  Service  radio  news 
arriter,  eight  years’  experience,  desires 
position  as  editorial  assistant.  Atlanta, 
Georgia  area.  Box  1038,  Editor  ft 
Publisher. 

MANAGING  EDITOR  of  well-known 
daily  in  80,000  class  seeks  larger  fleld; 
15  years  previous  good  experience  on 
famous  paper;  48;  health,  habita  ex¬ 
cellent.  Box  1012,  Editor  ft  ^blisber. 
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OHIOAN,  27,  seven  years  experience 
all  phases  of  newsroom,  now  editor  of 
semi-weekly,  wants  return  to  reporting 
or  desk  job  with  medium-to-large  daily, 
family  man,  location  with  future  need¬ 
ed.  Box  1024,  Editor  ft  Publisher. 

REPORTER-PHOTOGRAPHER  25,  4 
year  U3AF  reimrting-editing  experi¬ 
ence.  Some  New  York  news  service 
experience.  Can  handle  all  types  of 
outside  and  inside  assignments.  Seeks 
reporting  job  in  New  York  City  area. 
Salary  Open — Box  1010,  Editor  A  Pub¬ 
lisher _ 

SPECIAL  assignment  reporter,  desk- 
man.  on  metropolitan  paper.  7  years 
experience.  Seek  similar  job.  news¬ 
paper  or  public  relations.  Chart  area 
8,  4.  Box  1007,  Editor  ft  Publisher. 
SPORTSWRITER.  ambitious.  25.  vet. 
car.  5  years  experience,  seeks  sports 
work.  Box  1011.  Editor  ft  Publisher. 
ALL-PHASE  experience:  seeks  city  or 
managing  Editorship  on  small  _  or 
medium  daily.  At  37,  ready  to  utilize 
knowledge  gained  in  12-year  ‘appren¬ 
ticeship’,  with  big.  little  papers.  Box 

1 1 17,  Editor  ft  Publisher. _ 

ATTEN’nON  CHART  AREAS  9.  10— 
Must  settle  dry  climate  because  of  wife's 
health.  Want  permanent  reporter- 
feature  writer  spot.  1.5  years  newspa¬ 
per.  allied  writing  fields.  Military 
obligation  completed.  Know  makeup, 
rim ;  prefer  reporting.  Expert  pho¬ 
tographer.  Caucasian,  34,  speak  Span¬ 
ish.  Have  car.  Box  No.  1103,  Editor 

ft  Publisher. _ _ _ 

BELATED  CALLING.  Beginning  re¬ 
porter,  clerk,  copy  boy  (Northeast). 
Get  the  Idea  7  28.  Car.  Vet.  English 

Major.  Little  experience ;  plenty  of 
the  other  stuff.  Box  1136,  Editor  ft 

Publisher. _ 

FEMININE  but  unblushing  newsgal 
(J-School  Grad),  24.  seeks  general 
assignment  spot  on  Eastern  daily, 
north  or  south.  Worked  upstate  New 
York  and  southeast  Asia.  Fast,  ac¬ 
curate,  not  greedy  wagewise.  Box 

1132.  Editor  ft  Publisher. _ 

GOOD  GAI7"R^TORTER  who  is  tired 
of  the  ‘fresh  air  and  freedom  of  the 
Southwest’  wants  job  on  big  daily  in 
CTiart  Areas  1-2-6-7-11.  Won  rejvtrt- 
ing  spurs  on  metropolitan  daily  four 
years  ago.  Anxious  to  sharpen  them 
on  bigger  and  better  writing  assign¬ 
ments.  Employed  now.  University 
graduate.  Single.  Age  32.  Box  1111. 

Editor  &  Publisher. _ 

LOCAL  ANGLE  from  Washington 
available  from  young,  experienced  re¬ 
porter  with  two  pai*ra  already  seek¬ 
ing  bureau  expansion.  Knows  capitol, 
downtown  agencies.  Queries  answered. 
Write  Box  1109.  Editor  ft  Publisher. 

NA’nONALLY-KNOWN 
EDITORIAL  EXECUmVE 
Presently  employed  75,000  daily  desires 
change  for  personal  reasons.  Seeks 
managing  or  executive  editorship  of 
larger  or  smaller  paper.  Repiv  in 
strictest  confidence  to  Box  1108,  Editor 

ft  Publisher. _ 

NEWSMAN,  33.  with  diversified  13- 
year  record  as  prizewinning  reporter, 
conscientious  editor  on  western  dail¬ 
ies,  7  years  with  present  employer. 
Swks  job  offering  greater  resimnsibili- 
ty.  advancement  opportunity — prefer¬ 
ably  as  or  in  post  leading  to  manag¬ 
ing  editor  of  growing  small  or  medium 
daily  in  far  or  midwest.  Box  1104, 

Editor  &  Publisher.  _ 

REPORTER  -  PHOTOGRAPHER.  27. 
M.S.J..  B.A.,  27,  single,  wants  to  join 
medium  daily  after  2  years  writing, 
shooting  handouts.  Has  car,  cameras, 
enlarger,  the  works.  Clean,  fast  copy 
— sparkling  feature  layouts.  Box  1137, 
Editor  ft  Publisher. 

REPORTER.  31.^  years  all-around 
small  city  experience,  strong  on  fea¬ 
tures,  seeks  spot  with  future  in  East 
near  metropolitan  area,  single,  J-grad. 
Box  1126.  EMitor  A  Publisher. 


RETURN  to  Sports.  10  years  ex¬ 
perience.  AP,  metropolitan  daily  sports 
editor  smaller  daily.  Seeks  sports  edi¬ 
torship,  sports  writing  job  progressive 
paper.  Single,  31,  ^x  1116,  Editor 
ft  Publisher. 


SKILLED  EDITOR  -  WRITER  all 
phases  magazine  work ;  news,  health 
field,  sciences ;  technical  book  editing. 
Chicago  only.  Age  34.  Box  1105,  Edi¬ 
tor  &  Pubiisher. 


TOP-NOTCH 

ALI^AROUND  NEWSMAN 
for  metropolitan  daily,  100,000  circu¬ 
lation  up.  Reporter,  rewrite,  copy¬ 
reading,  editing,  quick  on  features, 
make-up,  slotman,  know  back-shop 
operation.  Five  years  experience  rang¬ 
ing  from  busy  smali-town  daily  to  one 
of  biggest  newspai>ers  in  country. 
Initiative,  responsibility,  executive  ma¬ 
terial.  Top  references.  26.  college, 
vet,  married.  Box  1114,  Editor  ft 
Publisher. 

YOUNG  Woman.  B.S.  joumaiism, 
seeks  beginning  on  small  daily,  gen¬ 
eral  reporting,  anywhere.  Box  1110, 
Editor  &  Publisher. 

DEPENDABLE  newsman  seeking  place 
with  weekly  going  daily.  Experienced 
desk,  reporting.  Box  1142,  EMitor  ft 
Pubiisher. 


Mechanical 


PHOTOElNGRAVEni  Ekiuipped  by  ex¬ 
perience,  education,  temperament,  to 
set  up  new  shop.  Employed.  Non¬ 
union.  Pennsyivania  or  bordering 
states.  Age  33.  Box  804,  Editor  ft  Pub¬ 
lisher; _ 

DIRECTED  TO 
THE  AHENTION  OF 
TOP  MANAGEMENT 

PRODUCTION  MANAGER  —  Thor¬ 
oughly  qualified  and  experienced  with 
proven  background  of  accomplishment 
in  the  Metropolitan  field.  Seeking  geo¬ 
graphic  change.  Full  details  in  con¬ 
fidence.  Reply  to  Box  860,  Editor  ft 
Publisher. 

MECHANICAL  Su|)erintendent  and/or 
Composing  room  foreman.  Chart  Areas 
1  or  2.  Complete  knowledge  of  all 
departments  and  ability  to  handle 
I>eoplc.  At  present  am  a.ssistant  me¬ 
chanical  Sui)erintendent.  For  further 
information  -Box  1119,  Eiditor  ft  Pub¬ 
lisher. 


Photography 


PHOTOGRAPHER,  Fifteen  years  Big 
City  Eixx>erience.  Would  like  to  move 
to  small  town  job  with  family.  Can 
write.  Fairchild  operator.  Box  1112, 
EMitor  ft  Publisher. 

PHOTOGRAPHER  -  REa'ORTER,  now 
on  small  daily,  wants  move  into  25,- 
000-and-up  class.  Prefer  west  of  Mis¬ 
sissippi.  Can  turn  out  G(X)D  pictures 
fast.  Plenty  of  writing,  can  double 
on  city  hall,  courts,  and  si>orts.  Three 
years’  exjierience,  plus  two  of  college. 
Draft  exempt,  23,  car,  and  camera. 
Write  Box  1138,  Eklitor  ft  Publisher. 
PHOTOGRAPHEIR  -  10  years  maga¬ 
zines,  spot  news,  publicity,  color, 
fashion.  Korean  vet.  Gillege.  Can 
write.  Box  1128,  Elditor  ft  Publisher. 
PHOTOGRAPHER — 2  years  metropoli¬ 
tan  e.xperience  in  sports,  feature,  spot. 
Operate  Fairchild.  Young  married, 
ambitious.  Have  camera — will  travel. 
Box  1122.  Elditor  &  Publisher, 


Promotion  Public  Relations 


EDITOR  -  WRITER  -  PHOTOGRAPHEIR, 
17th  year  national  weekly,  seeks  house 
publication,  other  public  relations  com¬ 
munications,  as  worker-executive,  ver¬ 
satile  and  valuable.  Box  818,  Elditor  ft 
Publisher. 


—  YOUNG  AND  AMBITIOUS  — 
Now  employed  in  top  spot  New  York 
television  news  operation.  Anxious  to 
put  know-how  to  work  for  industrial 
or  commercial  firm  or  atmney.  Mar¬ 
ried,  hut  will  relocate.  Box  930,  Eldi- 

tor  ft  Publisher. _ 

NEWSMAN— 5  years  experience  — 
wants  joh  with  firm  or  collage.  Inter¬ 
ested?  Send  for  resume.  Box  1029, 
Editor  ft  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

Did  Walter  Winchell  violate 
any  law  when  he  broadcast  the 
tip  on  his  television  program 
that  Pantapec  securities  was  a 
good  buy  ?  The  Federal  Com¬ 
munications  Commission  and 
the  Securities  and  Exchange 
Commission,  sparked  by  the 
Fulbright  investigation  of  the 
stock  market,  are  trying  to 
find  out. 

Was  it  good  journalism?  We 
don’t  think  so. 

The  public  reaction  to  the 
tip  must  have  been  encouraging 
to  Winchell  and  his  sponsor. 
But  broadcasters,  as  well  as 
newspapermen,  have  a  respon¬ 
sibility  to  the  general  public 
which  does  not  include  recom¬ 
mendations  for  speculative  in¬ 
vestments.  Pantapec  might  be 
a  good  long-term  investment. 
We  don’t  presume  to  know.  But 
in  relation  to  the  stock  market 
a  “good  buy”  usually  has 
meant  an  opportunity  for  a 
quick  in-and-out  profit.  Buying 
stock  on  that  basis  is  specula¬ 
tion. 

A  newspaper  financial  writer 
would  not  think  of  concluding 
his  story  about  a  stock  split  an¬ 
nouncement,  or  any  other  fac¬ 
tor  involving  the  stock  market, 
with  a  recommendation  to 
readers  that  it  is  a  good  buy. 
You  will  never  find  on  a  news¬ 
paper  editorial  page  a  recom¬ 
mendation  to  buy  or  sell  any 
investment  in  a  market  as 
volatile  and  as  easily  affected 
by  tips  and  rumors  as  the  stock 
market.  We  hope  that  no  news¬ 
paper  columnist  indulges  in  the 
practice.  And  we  don’t  see  any 
reason  for  a  radio  or  TV  broad¬ 
caster  to  do  so. 

Giving  advice  to  the  general 
public  over  the  air  or  through 
newspaper  columns  on  the  se¬ 
curity  market  is  just  as  hazard¬ 
ous  as  giving  medical  or  den¬ 
tal  or  legal  advice  via  the  same 
media.  There  is  too  much  op¬ 
portunity  for  abuse  leading  to 
physical  or  financial  damage  to 
the  public.  Newspapers  are  ex¬ 
pected  to  give  the  facts  and  let 
the  people  draw  their  own  con¬ 
clusions  or  seek  expert  advice. 
Elditorial  pages,  whether  they 
be  in  print  or  on  the  air,  should 
deal  with  issues  and  principles 
and  not  securities. 

«  «  * 

Senator  P\ilbright  seems  to 
take  a  dim  view  of  the  educa¬ 
tional  advertising  of  the  New 
York  Stock  Exchange.  We 
don’t  think  his  attitude,  re¬ 


flected  in  his  line  of  question¬ 
ing,  is  warranted. 

Millions  of  Americans  own 
one  or  more  shares  of  stock  in 
some  corporation.  But  many  of 
those  millions,  and  many  other 
millions  of  people  do  not  know 
a  thing  about  the  securities 
market,  what  it  is,  what  it 
does,  even  though  they  read 
about  it  and  realize  that  it  does 
affect  their  lives  in  some  way. 

If  the  Stock  Exchange  ads 
were  designed  to  push  some 
particular  stock  issue,  we  would 
agree  with  the  Senator.  But  al¬ 
though  they  urge  readers  to 
“Buy  a  Share  in  America,” 
their  purpose  is  primarily  edu¬ 
cational.  They  explain  what 
common  stocks  and  dividends 
are.  They  have  cautioned 
against  tipsters  and  do  not 
minimize  the  risk  involved  in 
owning  stock  just  as  in  owning 
any  property. 

Wall  Street,  the  stock  market 
and  capitalists  per  ee  have  borne 
the  brunt  of  criticism  for  many 
years  in  this  country  and 
around  the  world  for  alleged 
sins  and  for  many  real  and  al- 
leeed  world  troubles.  As  repre¬ 
sentatives  of  a  large  and  im- 
nortant  segment  of  American 
business,  the  Stock  Market  not 
only  has  the  right  but  should 
have  the  resnonsib’litv  of  ex¬ 
plaining  itself  and  defending 
itself.  Advertising  is  an  ideal 
way  to  do  this. 

If  corporations  can  advertise 
new  stock  issues,  then  the 
Stock  Exchange  certainly 
should  be  able  to  tell  the  story 
of  what  happens  to  that  stock 
or  anv  stock  in  the  market 
place.  Why  make  a  mystery  out 
of  it?  Is  it  right  to  tell  the 
small  and  potential  investors  of 
America  that  they  can  buy 
securities  through  the  Stock 
Market  but  to  tell  the  Stock 
Market  that  it  has  to  keep  its 
own  operations  a  relative  Wall 
Street  secret? 

Let  the  people  find  out  for 
themselves  —  don’t  tell  them 
anything. 

*  *  * 

The  United  Nations  General 
Assembly  will  hold  a  “Com¬ 
memorative  Meeting”  in  San 
Francisco  at  the  Opera  House 
June  20-26  this  year.  It  was  10 
years  ago  June  26  that  the  UN 
charter  was  signed  there. 

T.  M.  Metzger  of  the'  Oxnard 
(Calif.)  Press-Courier,  who  had 
been  in  charge  of  the  AP’s 
(Continued  on  page  75) 
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March  16-19 — Association  of  National  Advertisers,  Spring  meet¬ 
ing,  The  Homestead,  Hot  Springs,  Va. 

March  17-19 — Mid-Atlantic  Newspaper  Mechanical  Conference, 
Ambassador  Hotel,  Atlantic  City,  N.  J. 

March  19 — White  House  News  Photographers  Association,  annual 
dinner,  Statler  Hotel,  Washington,  D.  C. 

March  19 — Idaho  Allied  Dailies,  Inc.,  Publishers'  meeting.  Hotel 
Boise,  Boise,  Idaho. 

March  19-20 — Virginia  Press  Association.  Editorial  Writers  Sem¬ 
inar,  Washington  and  Lee  University,  Lexington,  Va. 

March  19-21 — Midwest  Circulation  Managers'  Association,  annual 
convention,  Muehlebach  Hotel.  Kansas  City,  Mo. 

March  22-25— Press  Photography  Short  Course,  14th  annual,  Kent 
State  University,  Kent,  Ohio. 

March  24-26— Newspaper  Personnel  Relations  Association,  an¬ 
nual  conference.  Brown  Hotel,  Louisville.  Ky. 

March  25-26— Louisiana  Press  Association,  75th  annual  conven¬ 
tion,  Alexandria,  La. 

March  25-26 — South  Dakota  Press  Association,  Alonzo  Ward 
Hotel,  Aberdeen. 

March  25-27 — Inter-American  Press  Association,  semi-annual  board 
of  directors  meeting,  Antigua,  Guatemala. 

March  26-27 — Indiana  Associated  Press,  Spring  meeting,  Spencer 
Hotel.  Marion.  Ind. 

March  26-27 — Oregon  Newspaper  Publishers  Association,  short 
course  for  advertising  managers,  journalism  building  University  of 
Oregon,  Eugene.  Ore. 

March  26-27 — Oregon  Press  Women's  workshop,  Salem,  Ore. 

March  31-April  2 — PNPA,  Pennsylvania  Society  of  Newspaper 
Editors  Seminar,  Nittany  Lion  Inn,  State  College,  Pa. 

April  I — Freedom  of  information  clinic  for  Illinois  news  executives, 
Abraham  Lincoln  Hotel,  Springfield,  III. 

April  2 — Press  Photographers'  Short  Course,  School  of  Journalism, 
University  of  Kansas,  Lawrence. 

April  2-3 — Florida  Women's  Press  Club,  Spring  meeting,  Mt. 
Dora,  Fla. 

April  11-15 — American  Press  Institute,  newspaper  promotion  sem¬ 
inar,  Columbia  University,  New  York. 

April  14-16 — Pr^ss  Photography  Short  Course,  University  of  North 
Carolina,  Chapel  Hill. 

April  14-16— North  Dakota  Press  Association,  annual  convention, 
Dickinson,  N.  D. 

April  14-1  6— Iowa  Press  Association,  annual  meeting. 

April  15— Kansas  Press  Association,  fourth  district  editors  meeting, 
Junction  City,  Kans. 

April  15-16— Panhandle  Press  Association,  46th  annual  convention. 
Herring  Hotel,  Amarillo,  Texas. 

April  15-16— Georgia  Advertising  Executives  Association,  Spring 
meeting.  Hotel  De  Soto,  Savannah,  Ga. 

April  16 — Indiana  Republican  Editorial  Association,  Claypool 
Hotel.  Indianapolis,  Ind. 

April  16-17 — Virginia  Press  Association,  Old  Dominion  Advertising 
Conference,  Hotel  Roanoke,  Roanoke,  Va. 

April  17-19 — Institute  of  Newspaper  Controllers  and  Finance  Of¬ 
ficers,  national  spring  conference,  Sheraton-Gibson  Hotel,  Cincin¬ 
nati,  O. 

April  17-19 — Northern  States  Circulation  Managers’  Association, 
Spring  meeting,  Nicollet  Hotel.  Minneapolis,  Minn. 

April  17-19 — Ohio  Circulation  Managers  Association,  spring  meet¬ 
ing,  Commodore  Perry  Hotel,  Toledo,  Ohio. 

April  19 — Overseas  Press  Club  of  America,  awards  dinner,  Wal¬ 
dorf-Astoria  Hotel,  New  York  City. 


fliLfo  Kenodi 

A/Q^oil&tot 

FOR  THE  PURCHASE  AND 
SALE  OF  DAILY  NEWSPAPERS 

• 

1701  K  Street,  N.  W.,  Washington,  D.  C. 
Lincoln  Building  , , .  New  York,  N.  Y. 
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Standouts  for  speed 


In  composing  rooms  it's  the  Linotype  COMET! 


The  Linot\  pe  Comet  can  cast  slugs  fasUr  than  any  person  or 
mechanical  device  can  operate  its  keyboard.  A  Comet 
“cruises”  without  strain  even  under  top  operating  demands! 


The  Comet  is  unmatched  for  simplicity  of  design  that  pro¬ 
vides  more  accessibility  and  reduces  maintenance  time. 
The  keyboard  and  front  swing  open,  and  tbe  kevrod 
frame  lifts  out  as  a  unit.  These  exclusive  Linotype 
features  open  tbe  machine  from  front  to  back 
and  make  assemblies  quickly  available  for  inspection. 


Keyboard 
Swings  Open 


This  speed  and  ease  of  maintenance  are  important  economy 
factors  under  today’s  fast-paced  working  conditions. 


No  wonder  the  Comet  — the  fastest-settino  straight  matter 
machine  in  the  world— is  also  the  fastest-selling. 


Hydraquadders  are 
''ma  i  ntena  nce-f  ree" 

“We  purchased  seven  of  these  quad- 
ders,”  states  Willmott  Lewis,  Jr., 
Production  Manager  of  the  Evening 
Star  and  The  Sunday  Star,  Washing¬ 
ton,  D.  C.  “They  have  been  in  opera¬ 
tion  now  for  SVi  months,  and  have 
given  us  vcrv’  satisfactory  service. 
We  found  them  easy  to  install,  very 
easy  to  operate,  and,  so  far,  main¬ 
tenance-free.” 

See  how  Linotv’pe’s  new  Hydra- 
quadder  can  cut  your  costs. 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.  Y. 


(«  LINOTYPE 


Agt 


Atlanta,  Boston,  Chicago,  Cleveland,  Dallos,  Los  Angeles,  New  York,  Son  Francisco.  In  Canada:  Canadian  Linotype,  Limited,  Toronto,  Ontorio 


LEADERSHIP  THROUGH  RESEARCH 


Printed  in  U.  S.  A. 


Set  in  Hnottfpe  FatrUeld  nurt  St>arta»  faniiltes 
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In  Cincinnati 


total  evening  circulation 


and  in  total 


evening  advertising 


Top  o'  the  evening  to  you ! 


The  CHARTS  at  the  right  tell  the  story 
of  the  progress  of  the  POST.  From  1940  to 
today,  circulation  and  advertising  space 
has  been  climbing  every  year. 

If  you  want  to  sell  more  of  your  products 
to  more  people  in  Cincinnati — count  on 
the  POST.  And  that’s  no  blarney,  brother. 
See  your  Cincinnati  POST  man  for  all 
the  details. 


The  Cincinnati 


ROBERT  K.  CHANDLER 

Manager,  General  Advertising 


TOTAL  CIRCULATION 


167,260 


154,037 


151,220 


Source;  Audit  Bureou  of  Circulations 


TOTAL  ADVERTISING 


rrr]  1954 

15,062,455 

Lines 


14,786,615 

"1  lines 


8,073,959  I 

Lines 

Source:  Official  Medio  Records 


NEW  YORK.  World-Tefesrem  t  The  Sun  COLUMBUS . Cih'zcn 

aEVElAND . Preii  aNQNNATI . Pott 

PinSBUROH . Pr,u  KB^TUCKY . Post 

SAN  FRANQSCO . Newi  Covinoton  oditton,  Cincinnati  Post 


INtMANAPOUS . Timei  KNOXVBi.E . News-Sentinel 

•enerel  Advertising  Degertment,  230  Perk  Avenue,  New  York  City 


DENVER  ...  Rocky  Mountain  Nows  EVANSVILLE  Press 

BIRMINGHAM . Past-Horald  HOUSTON . Press 

MEMPHIS . Press-Scimitor  FORT  WORTH . Press 


MEMPHIS  ....  Commercfol  Appeal  ALBUQUERQUE  .....  Tributto 

WASHINGTON . News  EL  PASO . HeroM-Post 

Chicege  Sen  Frencteco  Detroit  Qncinneti  PhHedelphie  DeHes 
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